
 

 

 

114 

DAFTAR PUSTAKA 

 

A.J., Muljadi, 2012. Kepariwisataan dan Perjalanan. Jakarta: PT Raja Grafindo 

Persada.  

Ajzen, Icek. (1991). The Theory of Planned Behavior. Organizational Behavior and 

Human Decision Processes. 50. 179-211. 10.1016/0749-5978(91)90020-T. 

Alexandris K, Kouthouris C, Girgolas G (2007). Investigating the relationships among 

motivation, negotiation, and alpine skiing participation. J Leis Res 39(4):648–

667  

Aguilera. (2020). Xenophobia is a pre-existing condition, how harmful stereotypes and 

racism are spreading around the coronavirus. TIME Health 2019-NCOV 

Arikunto, S. (2013). Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta: Rineka 

Cipta. 

Artuğer, S., et al. (2013). The effect of destination image on destination loyalty: 

application in Alanya. European Journal of Business and Management, 5 (13) : 

124-136.  

Badan Pusat Statistik Prov. Bali. (2018). Kunjungan Wisatawan Domestik Ke Bali Per 

Bulan 2004-1018. Diakses dari: 

https://bali.bps.go.id/statictable/2018/02/09/29/kunjungan-wisatawan-

domestik-ke-bali-per-bulan-2004-2018.html, pada 06 Desember 2021 

Badan Pusat Statistik. (2022). Perkembangan Triwulanan Ekonomi Bali Triwulan IV 

2020. (Diakses dari: 

https://bali.bps.go.id/publication/2021/03/02/20efdeff823db7fda011dcb1/perk

embangan-triwulanan-ekonomibali-triwulan-iv-2020.html, pada 20 November 

2021). 

Baloglu S, Uysal M. (1996). Market segments of push and pull motivations: A 

canonical correlation approach. Int J  ontemp Hosp Manag; 8:32−8. doi: 

10.1108/09596119610115989.  



 

 

 

115 

Baloglu, S., & McCleary, K. (1999). A model of destination image formation. Annals 

of Tourism Research, 26(4), 868–897. Retrieved from 

https://eurekamag.com/research/003/022/00 3022121.php 

BEM FEB Se-Bali. (2022). Merosotnya Pariwisata Sebagai Jantung Ekonomi Bali. 

Bonn SE, Sjölander A, Lagerros YT, Wiklund F, Stattin P, Holmberg E, Grönberg H, 

Bälter K. (2015). Physical activity and survival among men diagnosed with 

prostate cancer. Cancer Epidemiol Biomarkers Prev. 2015 Jan;24(1):57-64. 

doi: 10.1158/1055-9965.EPI-14-0707. Epub 2014 Dec 19. PMID: 25527697. 

Brown, Sally. (2005). Travelling with a Purpose: Understanding the Motives and 

Benefits of Volunteer Vacationers. Current Issues in Tourism. 8. 479-496. 

10.1080/13683500508668232. 

C. Michael Hall, Daniel Scott & Stefan Gössling (2020) Pandemics, transformations 

and tourism: be careful what you wish for Tourism Geographies, 22:3, 577-

598, DOI: 10.1080/14616688.2020.1759131 

Campo, Sara & Garau-Vadell, Joan & Martinez-Ruiz, María Pilar. (2010). Faktors 

Influencing Repeat Visits to a Destination: The Influence of Group 

Composition. Tourism Management - TOURISM MANAGE. 31. 862-870. 

10.1016/j.tourman.2009.08.013. 

Chen, Ching-Fu & Tsai, Dungchun. (2007). How Destination Image and Evaluative 

Faktors Affect Behavioral Intentions? Tourism Management. 28. 1115-1122. 

10.1016/j.tourman.2006.07.007. 

Chen, H.-J., Chen, P., & Okumus, F. (2013). The relationship between travel 

constraints and destination image: A case study of Brunei. Tourism 

Management, 35, 198–208. https://doi.org/10.1016/j.tourman.2012.07.004 

Chen, Po-Ju & Hua, Nan & Wang, Youcheng. (2013). Mediating Perceived Travel 

Constraints: The Role of Destination Image. Journal of Travel & Tourism 

Marketing. 30. 201-221. 10.1080/10548408.2013.774914. 

Chin, W. W. (1998). The Partial Least Squares Aproach to Structural Equation 

Modeling. Modern Methods for Business Research, 295, 336 

Çoban, Suzan. (2012). The Effects of the Image of Destination on Tourist Satisfaction 

and Loyalty: The Case of Cappadocia. European Journal of Social Sciences. 

29. 



 

 

 

116 

Cohen, Erik. (1984). The Sosiology of Tourism: Approach, Issues and Finding. Annal 

of Tourism Reseach. 

Court, B., & Lupton, R. A. (1997). Costumer portfolio development: modeling 

destination adopters, inactive and rejecters. Journal of Travel research, 36(1), 

35-43. 

Crawford, D. W., Jackson, E. L., & Godbey, G. (1991). A hierarchical model of leisure 

constraints. Leisure Sciences, 13(4), 309–320. 

https://doi.org/10.1080/01490409109513147 

Dann, M. S. (1977). Anomie, Ego-Enhancement and Tourism, Annals of Tourism 

Research IV(4): 184-194. 

Dayour, Frederick & Adongo, Charles. (2015). Why They Go There: International 

Tourists' Motivations and Revisit Intention to Northern Ghana. American 

Journal of Tourism Management. 2015. 7-17. 

D. Kartini. (2020). The Influence of Cultural Values, Tourist Motivation, and Word Of 

Mouth towards the Destination Image and the Implications of Visit Intention 

(Study on Tourist Destinations in Yogyakarta),” Int. J. Manag. Sci. Bus. Res., 

no. 1, pp. 99–110, 2015.  

Djalante, Riyanti & Lassa, Jonatan & Setiamarga, Davin & Mahfud, Choirul & 

Sudjatma, Aruminingsih & Indrawan, Mochamad & Haryanto, Budi & 

Sinapoy, Muhammad & Rafliana, Irina & Djalante, Susanti & Gunawan, Lalu 

& Anindito, Rafael & Warsilah, Henny & Surtiari, Gusti. (2020). Review and 

analysis of current responses to COVID-19 in Indonesia: Period of January to 

March 2020. Progress in Disaster Science. 6. 100091. 

10.1016/j.pdisas.2020.100091. 

Disparda Provinsi Bali. (2020). Menparekraf Launching Program ‘We Love Bali’. 

Diakses pada: https://disparda.baliprov.go.id/menteri-kemenparekraf-

launching-program-welove-bali/2020/10/, pada 20 November 2021. 

Elsrud, Torun. (2001). Risk creation in traveling. Annals of Tourism Research - ANN 

TOURISM RES. 28. 597-617. 10.1016/S0160-7383(00)00061-X. 

Eusébio, C. & Vieira, Armando. (2013). Destination Attributes' Evaluation, 

Satisfaction and Behavioural Intentions: A Structural Modelling Approach. 

International Journal of Tourism Research. 15. 10.1002/jtr.877. 



 

 

 

117 

F. Hair Jr, J., Sarstedt, M., Hopkins, L. and G. Kuppelwieser, V. (2014). Partial least 

squares structural equation modeling (PLS-SEM): An emerging tool in 

business research", European Business Review, Vol. 26 No. 2, pp. 106-121. 

https://doi.org/10.1108/EBR-10-2013-0128 

Fotiadis, Anestis & Polyzos, Stathis & Huan, Tzung-Cheng. (2020). The good, the bad 

and the ugly on COVID-19 tourism recovery. Annals of Tourism Research. 87. 

103117. 10.1016/j.annals.2020.103117. 

Gaffar, Vanessa. (2007). Customer Relationship Management and Marketing Public 

Relation. Bandung: Alfabeta. 

Giao, Huynh & Thi Ngoc Han, Nguyen & Khanh, Tran & Ngan, Vo & Tam, Vo & Le 

An, Pham. (2020). Knowledge and attitude toward COVID-19 among 

healthcare workers at District 2 Hospital, Ho Chi Minh City. Asian Pacific 

Journal of Tropical Medicine. 13. 10.4103/1995-7645.280396. 

Godbey G, Crawford DW, Shen XS (2010) Assessing hierarchical leisure constraints 

theory after two decades. J Leis Res 42(1):111–134  

Grimm, Kerry & Needham, Mark. (2012). Moving Beyond the “I” in Motivation 

Attributes and Perceptions of Conservation Volunteer Tourists. Journal of 

Travel Research. 51. 488-501. 10.1177/0047287511418367. 

Hashemi H, Fotouhi A, Yekta A, Pakzad R, Ostadimoghaddam H, Khabazkhoob M. 

Global and regional estimates of prevalence of refractive errors: Systematic 

review and meta-analysis. J Curr Ophthalmol. 2017 Sep 27;30(1):3-22. doi: 

10.1016/j.joco.2017.08.009. PMID: 29564404; PMCID: PMC5859285. 

Hillingdon, Anna Y. (2008). Morakabati Y. and Amelung, B. (2008) Tourism Under 

Crisis, in Cooper, C. Fletcher, J., Fyall, A., Gilbert, D. and Wanhill, S. in 

Tourism Principles & Practice 4th edition , Pearson Education, London. 

Hosany, Sameer & Ekinci, Yuksel & Uysal, Muzaffer. (2006). Destination image and 

destination personality: An application of branding theories to tourism places. 

Journal of Business Research. 59. 638-642. 10.1016/j.jbusres.2006.01.001. 

Huang, S., & Hsu, C. H. C. (2009). Effects of Travel Motivation, Past Experience, 

Perceived Constraint, and Attitude on Revisit Intention. Journal of Travel 

Research, 48(1), 29–44. https://doi.org/10.1177/0047287508328793 



 

 

 

118 

lban, M.O.,  öroğlu A. and Bozok D. (2008), “ estination Image of tourists traveling 

with Thermal Tourism Purpose: Gonen Example," Journal of Social Sciences 

at Istanbul Commerce University, (13), pp.105 -129 

Jang, H., Reeve, J., Ryan, R. M., and Kim, A. (2009). Can self-determination theory 

explain what underlies the productive, satisfying learning experiences of 

collectivistically oriented Korean students? J. Educ. Psychol. 101, 644. 

doi:10.1037/a0014241 

Jarvis, J. & Peel, Vicki. (2010). Flashpacking in Fiji: Reframing the 'global nomad' in 

a developing destination. Beyond backpacker tourism: Mobilities and 

experiences. 21-39. 

Jogiyanto, 2009. Sistem Informasi Manajemen. Yogyakarta: Andi. 

Kemenparekraf. (2020). Laporan Kinerja : Kementerian Pariwisata dan Ekonomi 

Kreatif/ Badan Pariwisata dan Ekonomi Kreatif. Diakses dari https://s3-

kemenparekraf.s3.ap-southeast-

1.amazonaws.com/LAKIN_Kemenparekraf_2020_19112021_916c8aeb48.pdf

, pada 10 Oktober 2021. 

Kemenparekraf. (2020). Syarat Sektor Pariwisata Bangkit Kembali. Diakses dari : 

https://pedulicovid19.kemenparekraf.go.id/syarat-sektor-pariwisata-bangkit-

kembali/, pada 5 Desember 2021 

Kemenparekraf. (2022). Work From Bali Akan Dilancurkan Mulai Jali 2021. Diakses 

dari : https://kemenparekraf.go.id/berita/Siaran-Pers-%3A-Work-From-Bali-

akan-Diluncurkan-Mulai-Juli-2021-Secara-Bertahap, pada 6 Desember 2021 

Kemenparekraf. (2022). Statistik Wisataewan Mancanegara 2020. Diakses dari : 

https://kemenparekraf.go.id/statistik-wisatawan-mancanegara/Statistik-

Kunjungan-Wisatawan-Mancanegara-2020, pada 5 Desember 2021. 

Khan, Mohammad Jamal, Chelliah, S., & Ahmed, S. (2017). Faktors influencing 

destination image and visit intention among young female travellers: role of 

travel motivation, perceived risks, and travel constraints. Asia Pacific Journal 

of Tourism Research, 22(11), 1139–1155. 

https://doi.org/10.1080/10941665.2017.1374985 

Khan, T., Johnston, K., & Ophoff, J. (2019). The impact of an Augmented Reality 

application on learning motivation of students. Advances in Human-Computer 

Interaction, 1–14. doi: https://doi.org/10.1155/2019/7208494 



 

 

 

119 

Kim, J.-H., Ritchie, J. R. B., & McCormick, B. (2012). Development of a Scale to 

Measure Memorable Tourism Experiences. Journal of Travel Research, 51(1), 

12–25. https://doi.org/10.1177/0047287510385467 

Klenosky DB.(2002). The “pull” of tourism destinations: A means- end investigation. 

J Travel Res 2002;  0:396− 03. doi: 10.11  / 00  28  020 000 0 .  

Lee, K. B., Agarwal, S., & Kim, J. H. (2012). Influences of travel constraints on the 

people with disabilities' intention to travel : An application of Seligman' s 

helplessness theory. Tourism Management, 33(3), 569–579. 

https://doi.org/10.1016/j.tourman.2011.06.011 

Li, Mimi & Cai, Liping. (2012). The Effects of Personal Values on Travel Motivation 

and Behavioral Intention. Journal of Travel Research. 51. 473-487. 

10.1177/0047287511418366. 

Lin, C.H. Effect of Cuisine Experience, Phycholo- gical Well-Being, and Self-Health 

Perception on the Revisit Intention of Hot Springs Tourist, Journal of 

Hospitality & Tourism Research, P.1- 22 

Lobato, L.H., et.al. (2006), “Tourism  estination Image, Satisfaction and Loyalty: A 

Study in Ixtapa-Zihuatanejo, Mexico”, Tourism Geographies, Vol. 8,  o.  , 

pp.343–358 

M. J. Khan, S. Chelliah, and S. Ahmed. (2019). Intention to visit India among potential 

travellers: Role of travel motivation, perceived travel risks, and travel 

constraints. Tour. Hosp. Res., vol. 19, no. 3, pp. 351–367, 2019, doi: 

10.1177/1467358417751025. 

M. Kozak. (2001). Repeaters’ behaviour at two distinct destinations, Annals of 

Tourism Research. 

Mansfeld, Y. (1992) From motivation to actual marketing. Annals of Tourism 

Research, 19, 399-419. 

Maoz, Darya. (2007). Backpackers' motivations - The role of culture and nationality. 

Annals of Tourism Research. 34. 122-140. 10.1016/j.annals.2006.07.008. 

McIntosh, R.W., Goeldner, C.R. and Ritchie, J.R.B. (1995) Pleasure Travel 

Motivation. In: Tourism: Principles, Practices, Philosophies, 7th Edition, 167-

190. 



 

 

 

120 

Mimi Li, Liping A. Cai, Xinran Y. Lehto & Joy (Zhuowei) Huang (2010) A Missing 

Link in Understanding Revisit Intention—The Role of Motivation and Image, 

Journal of Travel & Tourism Marketing, 27:4, 335-348, DOI: 

10.1080/10548408.2010.481559 

N. Thammadee, (2020). The Effects of Travel Motivation, Satisfaction, and Attitude on 

Revisit Intention: A Case Study of East Asian Tourists in Thailand. Bus. Rev. 

J., vol. 7, no. 1, pp. 243–262, 2020. 

Nurazizah, Ghoitsa & Marhanah, Sri. (2020). Influence Of Destination Image And 

Travel Experience Towards Revisit Intention In Yogyakarta As Tourist 

Destination. Journal Of Indonesian Tourism, Hospitality And Recreation. 3. 28-

39. 10.17509/Jithor.V3i1.23016. 

Parhusip, Nina.(2018). Wisatawan Milenial Di Bali (Karakteristik, Motivasi, dan 

Makna Berwisata". Jurnal Destinasi Pariwisata, Vol.6,No.2, hal.299-303. 

Park, Seong-Hee & Mahony, Daniel & Kim, Yu. (2011). The Role of Sport Fan 

Curiosity: A New Conceptual Approach to the Understanding of Sport Fan 

Behavior. Journal of Sport Management. 25. 46-56. 10.1123/jsm.25.1.46. 

Pavule, Giva .(2006). International Tourism Market for camping Sites in Latvia. 

Bornemouth University. Hochschule Heilbronn. 

Phau, I. and Quintal, V. and Shanka, T. 2014. Examining a Consumption Values 

Theory Approach of Young Tourists Toward Destination Choice Intentions. 

Tourism and Hospitality Research. 8 (2): pp. 125-139. 

Pollard, J & Kirk, Sara & Cade, Janet. (2003). Pollard J, Kirk SFL, Cade JE. Faktors 

affecting food choice in relation to fruit and vegetable intake: a review. Nutr 

Res Rev 15, 373-387. Nutrition research reviews. 15. 373-87. 

10.1079/NRR200244. 

Pratminingsih, Sri & Rudatin, C.L. & Rimenta, T. (2014). Roles of Motivation and 

Destination Image in Predicting Tourist Revisit Intention: A Case of Bandung-

Indonesia. International Journal of Innovation, Management and Technology. 

5. 19-24. 

Prayag, G. (2008), “Image, Satisfaction and Loyalty-The Case of Cape Town”, 

Anatolia: An International Journal of Tourism and Hospitality Research, 19, 

(2), pp. 205-224. 



 

 

 

121 

Ramli, Mona & Rahman, Abdul & Nagwan, Alqershi & Tun, Universiti. (2022). 

Tourists’ Revisit Intention  uring The  ovid-19 Pandemic Recovery Phase 

And The Moderating Role Of Perceived Risk: The Case Of Kinabalu Mountain 

National Park In Sabah, Malaysia. Academy of Strategic Management Journal. 

20. 1-14. 

Ritchie, Brent & Tkaczynski, Aaron & Faulks, Pam. (2010). Understanding the 

Motivation and Travel Behavior of Cycle Tourists Using Involvement Profiles. 

Journal of Travel and Tourism Marketing. 27. 10.1080/10548408.2010.481582. 
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