
viii 

 

 

 

 

TABLE OF CONTENTS 

ABSTRACT ............................................................................................................v 

ACKNOWLEDGEMENT ................................................................................... vi 

TABLE OF CONTENTS ................................................................................... viii 

LIST OF FIGURES ............................................................................................. xi 

LIST OF TABLES .............................................................................................. xii 

LIST OF APPENDIXES .................................................................................... xiii 

CHAPTER I INTRODUCTION ...........................................................................1 

1.1 Research Background .....................................................................................1 

1.2 Problem Statement .........................................................................................7 

1.3 Research Questions ........................................................................................9 

1.4 Research Objectives .....................................................................................10 

1.5 Research Contribution ..................................................................................10 

1.6 Research Scope .............................................................................................11 

1.7 Research Systematic Outline ........................................................................11 

CHAPTER II LITERATURE REVIEW ...........................................................13 

2.1 Variable Conceptual Definition ....................................................................13 

2.1.1 International Business ..........................................................................13 

2.1.2 Consumer Ethnocentrism .....................................................................14 

2.1.3 Country-of-Origin ................................................................................15 

2.1.4 Conspicuous Consumption ..................................................................16 

2.1.5 Consumer Behavior .............................................................................17 

2.1.6 Consumer Behavior on Imported Clothing Apparel ............................19 

2.1.7 Purchase Intention................................................................................20 

2.2 Hypothesis Development..............................................................................21 

2.2.1 Consumer Ethnocentrism and Purchase Intention ...............................21 

2.2.2 Country-of-Origin and Purchase Intention ..........................................22 

2.2.3 Conspicuous Consumption and Purchase Intention .............................24 

2.3 Previous Studies ...........................................................................................24 

2.4 Research Model ............................................................................................27 

CHAPTER III RESEARCH METHODOLOGY ............................................. 28 

3.1 Research Object ............................................................................................28 

3.2 The Extent of Researcher Interference ........................................................ 28 

3.3 Unit of Analysis ............................................................................................28 

3.4 Time Horizon................................................................................................29 

3.5 Types of Research ........................................................................................29 

3.6 Measurement of Variables ............................................................................31 

3.7 Conceptual and Operational Definition ........................................................32 

3.8 Measurement Scale .......................................................................................42 

3.9 Population and Sample .................................................................................43 

3.9.1 Sampling Design ...............................................................................44 



ix 

 

 

3.9.2 Sample Size .......................................................................................45 

3.10 Data Collection Method .............................................................................46 

3.11 Data Analysis Method ................................................................................46 

3.11.1 Descriptive Statistics .......................................................................46 

3.11.2 Inferential Statistics .........................................................................48 

3.11.3 Partial Least Square – Structural Equation Model (PLS-SEM) ......48 

3.11.3.1 Structural Model Evaluation (Inner Model) ..........................48 

3.11.3.2 Measurement Model Evaluation (Outer Model) ...................50 

3.12 Research Instrument Test ...........................................................................50 

3.12.1 Validity Test ....................................................................................50 

3.12.1.1 Convergent Validity ..............................................................51 

3.12.1.2 Discriminant Validity ............................................................51 

3.12.2 Reliability Test ................................................................................52 

3.12.3 Multicollinearity Test ......................................................................53 

3.12.4 Preliminary Instrument Test Results ...............................................53 

3.12.4.1 Convergent Validity Instrument Test Results .......................54 

3.12.4.2 Discriminant Validity Instrument Test Results .....................58 

3.12.4.3 Instrument Reliability Test Results .......................................61 

3.13 Hypothesis Testing .....................................................................................61 

CHAPTER IV DATA ANALYSIS AND DISCUSSION ..................................63 

4.1 Research Outcomes ......................................................................................63 

4.1.1 Profile of Respondents ......................................................................63 

4.2 Analysis Data ...............................................................................................64 

4.2.1 Descriptive Statistics .........................................................................64 

4.2.1.1 Consumer Ethnocentrism ........................................................64 

4.2.1.2 Country-of-Origin ...................................................................66 

4.2.1.3 Conspicuous Consumption ......................................................67 

4.2.1.4 Purchase Intention ...................................................................69 

4.2.2 Inferential Statistics ...........................................................................70 

4.2.2.1 Convergent Validity Test Results ...........................................70 

4.2.2.2 Discriminant Validity Test Results .........................................74 

4.2.2.3 Reliability Test Results ...........................................................76 

4.2.3 Outer Model ......................................................................................77 

4.2.4 Inner Model .......................................................................................78 

4.2.4.1 Coefficient of Determination (R2) ...........................................78 

4.2.4.2 Predictive Relevance (Q2) .......................................................78 

4.2.4.3 Multicollinearity Test ..............................................................79 

4.2.5 Hypothesis Testing ............................................................................80 

4.3 Discussion ....................................................................................................84 

4.3.1 Consumer Ethnocentrism and Purchase Intention ............................84 

4.3.2 Country-of-Origin and Purchase Intention ........................................85 

4.3.3 Conspicuous Consumption and Purchase Intention ..........................86 

CHAPTER V CONCLUSION AND RECOMMENDATION .........................97 

5.1 Conclusion ....................................................................................................97 



x 

 

 

5.2 Managerial Implication ................................................................................97 

5.3 Limitations ..................................................................................................101 

5.4 Recommendation for Future Research .......................................................101 

APPENDIX ........................................................................................................ A-1 



xi 

 

 

 

 
LIST OF FIGURES 

Figure 1. 1 Top Textile Producing Countries ...........................................................5 

Figure 1. 2 Indonesia Textiles and Clothing Imports Partner ..................................6 

Figure 2. 1 Research Model ...................................................................................27 

Figure 3. 1 Preliminary Instrument Test Model .....................................................54 

Figure 4. 1 Outer Model .........................................................................................77 

Figure 4. 2 Path Coefficient ...................................................................................81 

Figure 5. 1 Importance-Performance Map Analysis (IPMA) Grid ........................99 

Figure 5. 2 Importance-Performance Map Analysis (IPMA) Results ..................100 

https://d.docs.live.net/87f5bcc20036ee2d/Documents/Christian%20Dicksan%20Wongsari_01011180254_Skripsi_Mnj.docx#_Toc101620799


xii 

 

 

 

 

LIST OF TABLES 

Table 2. 1 Previous Studies ....................................................................................24 

Table 3. 1 Conceptual and Operational Definition ................................................32 

Table 3. 2 Five-Point Likert Scale .........................................................................43 

Table 3. 3 Average Variance Extracted (AVE) .....................................................55 

Table 3. 4 Outer Loading .......................................................................................55 

Table 3. 5 Final Pre-Test Convergent Validity Results .........................................57 

Table 3. 6 Final Average Variance Extracted (AVE) Results ...............................58 

Table 3. 7 Heterotrait-Monotrait Ratio (HTMT) Results .......................................59 

Table 3. 8 Pre-Test Discriminant Validity Consumer Ethnocentrism ...................59 

Table 3. 9 Pre-Test Discriminant Validity Country-of-Origin ...............................59 

Table 3. 10 Pre-Test Discriminant Validity Conspicuous Consumption ...............60 

Table 3. 11 Pre-Test Discriminant Validity Purchase Intention ............................61 

Table 3. 12 Final Pre-Test Reliability Results .......................................................61 

Table 4. 1 Respondent Profile ................................................................................63 

Table 4. 2 Descriptive Statistics (Consumer Ethnocentrism) ................................65 

Table 4. 3 Descriptive Statistics (Country-of-Origin) ............................................66 

Table 4. 4 Descriptive Statistics (Conspicuous Consumption) ..............................67 

Table 4. 5 Descriptive Statistics (Purchase Intention) ...........................................69 

Table 4. 6 Actual Test Average Variance Extracted (AVE) ..................................71 

Table 4. 7 Actual Test Outer Loading ....................................................................71 

Table 4. 8 Actual Test Final Outer Loading ..........................................................73 

Table 4. 9 Actual Test Final Average Variance Extracted (AVE) .........................74 

Table 4. 10 Actual Test Heterotrait-Monotrait Ratio (HTMT) Results .................74 

Table 4. 11 Actual Test Discriminant Validity Consumer Ethnocentrism ............74 

Table 4. 12 Actual Test Discriminant Validity Country-of-Origin ........................75 

Table 4. 13 Actual Test Discriminant Validity Conspicuous Consumption ..........75 

Table 4. 14 Actual Test Discriminant Validity Purchase Intention .......................76 

Table 4. 15 Actual Test Reliability Results ...........................................................77 

Table 4. 16 Coefficient of Determination (R2).......................................................78 

Table 4. 17 Predictive Relevance (Q2) ...................................................................78 

Table 4. 18 Outer Multicollinearity Test Results ...................................................79 

Table 4. 19 Inner Multicollinearity Test Results ...................................................80 

Table 4. 20 Hypothesis Testing Direct Effect ........................................................81 



xiii 

 

 

 

 
LIST OF APPENDIXES 

1. Preliminary Test Appendix .............................................................. A-1 

2. Actual Test Appendix ................................................................................... A-15 


