
 ９４ 

REFERENCES 

Abdillah, W., & Hartono, J. (2015). Partial Least Square (PLS) Alternatif 
Structural Equation Modeling (SEM) dalam Penelitian Bisnis. Yogyakarta: 
Andi Offset. 

Acelian, R. M., & Basri, H. A. (2021). Analysis of Sales Promotion , Perceived 
Ease of Use and Security on Consumer Decisions to Use DANA Digital 
Wallet. International Journal of Innovation Science and Research 
Technology, 6(1), 1436–1441. 

Al-Gasawneh, J. A., Khoja, B. Al, Al-Qeed, M. A., Nusairat, N. M., Hammouri, 
Q., & Anuar, M. M. (2022). Mobile-customer relationship management and 
its effect on post-purchase behavior...pdf. International Journal of Data and 
Network Science, 6, 439–448. https://doi.org/10.5267/j.ijdns.2021.12.010 

Alsa, A., Hadjam, N. R., Muarifah, A., Prabawanti, C., Yuliasesti, E., Tentama, 
F., … Yuzarion. (2021). Pedoman Penulisan Proposal dan Tesis. 
Yogyakarta: UAD Press. 

Andrew, J. V., Nabila, S., Ambad, A., Syahidah, N., Abdullah, W., Nordin, S., … 
Tan, K. E. (2021). A Systematic Review of E-wallet Usage Intention : 
Integrating UTAUT2 with Perceived Security. Jurnal Intelek, 16(1), 1–10. 
https://doi.org/http://10.24191/ji.v16i1.372 

Arief, S. ., Pulungan, D., Warella, S., Simanjuntak, M., Sahir, S. ., & Hutabarat, 
M. . (2021). Metodologi Riset Pemasaran. Jakarta: Yayasan Kita Menulis. 

Avkiran, N. ., & Ringle, C. (2018). Partial Least Squares Structural Equation 
Modeling. Queensland: Springer. 

Babbie, E. (2016). The Practice of Social Research. Boston: Cengage Learning. 
Badan Pusat Statistik. (2020). Hasil Sensus Penduduk 2020. 
Badan Pusat Statistik. (2021). Hasil Sensus Penduduk 2020. Retrieved from 

https://demakkab.bps.go.id/news/2021/01/21/67/hasil-sensus-penduduk-
2020.html 

Baluch, A. (2020). How Business Owners Can Take Advantage of An Online 
Presence Today. 

Bank Indonesia. (2018a). Mengenal Financial Teknologi. 
Bank Indonesia. (2018b). Peraturan Bank Indonesia Nomor 20/6/PBI/2018 

Tentang Uang Elektronik. 
Bank Indonesia. (2021). Statistik Tipe Pembayaran. Retrieved from 

https://www.bi.go.id/id/statistik/ekonomi-keuangan/ssp/uang-elektronik-
jumlah.aspx 

Basuki, R., Jiwa, Z., Tarigan, H., Siagian, H., Satya, L., & Se-, D. (2022). 
International Journal of Data and Network Science The effects of perceived 
ease of use , usefulness , enjoyment and intention to use online platforms on 
behavioral intention in online movie watching during the pandemic era. 
International Journal of Data and Network Science, 6, 253–262. 
https://doi.org/10.5267/j.ijdns.2021.9.003 

Cahyono, T. (2018). Statistika Terapan. Yogyakarta: Deepublish. 
Chang, C.-Y., Hwang, G.-J., & Gau, M.-L. (2021). Promoting students ’ learning 

achievement and efficacy : A mobile chatbot approach for nursing training. 



 ９５ 

British Journal of Educational Technology, 1–18. 
https://doi.org/10.1111/bjet.13158 

Daragmeh, A., Judit, S., & Zeman, Z. (2021). Continuous Intention to Use E-
Wallet in the Context of the COVID-19 Pandemic : Integrating the Health 
Belief Model ( HBM ) and Technology Continuous Theory ( TCT ). Journal 
of Open Innovation, 7(2). 
https://doi.org/https://doi.org/10.3390/joitmc7020132 

Darmiasih, M., & Setiawan, P. Y. (2021). Continuance usage intention and its 
antecedents on using OVO e- wallet application in Denpasar. International 
Research Journal of Management, IT & Social Science, 8(1), 35–46. 

Darwin, M., Mamondol, M. R., Sormin, S. A., Nurhayati, Y., Tambunan, H., 
Sylvia, D., … Gebang, A. A. (2021). Metode Penelitian Pendekatan 
Kuantitatif. Bandung: Media Sains Indonesia. 

Duli, N. (2019). Metodologi Penelitian Kuantitatif. Yogyakarta: Deepublish. 
Effendy, F., Hurriyati, R., & Hendrayati, H. (2021). Perceived Usefulness , 

Perceived Ease of Use , and Social Influence : Intention to Use e-Wallet. In 
Advances in Economics, Business and Management Research (Vol. 187, pp. 
311–315). 

Ghozali, I. (2016). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 23 
(8th ed.). Semarang: Badan Penerbit Universitas Diponegoro. 

Gifford, R. (2016). Research Methods for Environmental Psychology. Chichester: 
John Wiley & Sons, Ltd. 

Hair Jr, J., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. (2014). Partial Least 
Squares Structural Equation Modeling (PLS-SEM). European Business 
Review, 2(26), 106–121. https://doi.org/10.1108/ebr-10-2013-0128 

Hammersley, M. (2018). What is Qualitative Research. New York: Bloomsbury. 
Hamzah, A., & Susanti, L. (2020). Metode Penelitian Kuantitatif. Malang: 

Literasi Nusantara. 
Haq, S., Asbari, M., Novitasari, D., & Abadiyah, S. (2021). The Homeschooling 

Head Performance : How The Role of Transformational Leadership , 
Motivation , and Self-Efficacy ? International Journal of Social and 
Management Studies, 03(01), 167–179. 

Haryono, C. G. (2020). Ragam Metode Penelitian Kualitatif Komunikasi. 
Sukabumi: Jejak. 

Hj, R., Shafi, M., & Misman, F. N. (2021). The Perceived Benefit and Risk 
Framework of E-Wallet Adoption among the Early Adopters in Malaysia 
ADOPTION OF E-WALLET. In 2nd economics and business international 
conference (pp. 579–584). https://doi.org/10.5220/0009326905790584 

Hussein, A. S. (2015). Penelitian Bisnis dan Manajemen Menggunakan Partial 
Least Square (PLS) dengan smartPLS 3.0. Malang: Universitas Brawijaya. 

Hussin, N. L., Muhamad, N., Shahrizzat, I., & Azmi, M. (2021). INCLUSION OF 
SECURITY IN TECHNOLOGY ACCEPTANCE MODEL IN 
DISCOVERING THE CORRELATION TOWARDS E-WALLET USAGE 
DURING THE COVID-19 PANDEMIC OUTBREAK. Journal of Business 
Innovation, 6, 62–69. 

Idris, M. (2021). Fintech adalah: Pengertian, Jenis, dan Aturan Hukumnya. 



 ９６ 

Javier, F. (2022). E-wallet Jadi Alat Pembayaran Digital Terpopuler di 2021. 
Jaya, I. G. N. M., & Made, S. (2008). Pemodelan Persamaan Struktural dengan 

Partial Least Square. Prosiding Seminar Nasional Matematika Dan 
Pendidikan Matematika. https://doi.org/ISSN 978-979-16353-1-8 

Jaya, I. M. L. M. (2020). Metode Penelitian Kuantitatif dan Kualitatif. 
Yogyakarta: Quadrant. 

Kagan, J. (2020). Trust. 
Karim, M. W., Chowdhury, M. A. M., & Haque, A. A. (2022). Study of Customer 

Satisfaction Towards E-Wallet Payment System in Bangladesh. American 
Journal of Economics and Business Innovation, 1(1). 

Kbbi. (2022a). Keamanan. 
Kbbi. (2022b). Percaya. 
Kbbi. (2022c). Untung. 
Kementerian Keuangan Republik Indonesia. (2021). Ini Kontribusi Fintech 

Indonesia di Masa Pandemi. 
Kementerian Komunikasi dan Informatika Republik Indonesia. (2019). Apa itu 

Industri 4.0 dan Bagaimana Indonesia Menyongsongnya. Retrieved from 
https://kominfo.go.id/content/detail/16505/apa-itu-industri-40-dan-
bagaimana-indonesia-menyongsongnya/0/sorotan_media 

Krisnawati, M., Wienadi, J., & Wiradinata, T. (2021). THE EFFECT OF 
CONSUMER TRUST AND PERCEIVED RISK ON E-WALLET 
ADOPTION : CONSIDERATION FOR TECHNOLOGY STARTUP 
ENTREPRENEURS. Jurnal Entrepreneur Dan Entrepreneurship, 10(2), 
111–118. 

Lui, T. K., Zainuldin, M. H., Yii, K., & Lau, L. (2021). SOCIAL SCIENCES & 
HUMANITIES Consumer Adoption of Alipay in Malaysia : The Mediation 
Effect of Perceived Ease of Use and Perceived Usefulness. Journal of Social 
Science and Humanities, 29(1), 389–418. 
https://doi.org/https://doi.org/10.47836/pjssh.29.1.22 

Lutfie, H., Widaningsih, S., & Marcelino, D. (2022). DETERMINANTS OF 
MOBILE WALLET ’ S USAGE INTENSITY IN BANDUNG : HOW 
PERCEIVED TRUST MEDIATES THE USER PERCEPTION. Jurnal 
Ilmiah Manajemen, Ekonomi Dan Akuntansi, 6(1), 221–235. 
https://doi.org/https://doi.org/10.31955/mea.vol6.iss1.pp221-235 

Maulita, M., Amalia, P. A., & Luturnas, F. (2022). Factors That Influence 
Generation Z in Using E-Wallet During COVID-19 Pandemic. Journal of 
Social Science, Education and Humanities, 647, 96–100. 

Moghavvemi, S., Xin, T., Wai, S., & Yen, S. (2021). Journal of Retailing and 
Consumer Services Drivers and barriers of mobile payment adoption : 
Malaysian merchants ’ perspective. Journal of Retailing and Consumer 
Services, 59, 1–12. https://doi.org/10.1016/j.jretconser.2020.102364 

Morissan. (2019). Riset Kualitatif. Jakarta: Kencana. 
Muhidin, A. (2020). Skripsi Sarjana Kependidikan: Pendekatan Kuantitatid dan 

Kualitatif. Jakarta: Mardika Press. 
Musyaffi, A. M., Agustin, D., Sari, P., & Respati, D. K. (2021). Understanding of 

Digital Payment Usage During COVID-19 Pandemic : A Study of UTAUT 



 ９７ 

Extension Model in Indonesia. Journal of Asian Finance, Economics, and 
Business, 8(6), 475–482. https://doi.org/10.13106/jafeb.2021.vol8.no6.0475 

Nadir, M., Wardhani, W., & Setini, M. (2022). The effects of perceived ease of 
use , electronic word of mouth and content marketing on purchase decision. 
International Journal of Data, 6, 81–90. 
https://doi.org/10.5267/j.ijdns.2021.10.001 

Nizam, F., Hwang, H. J., & Valaei, N. (2019). Measuring the Effectiveness of E-
Wallet in Malaysia. Big Data, Cloud Computing, Data Science&engineering, 
786(1), 59–69. https://doi.org/10.1007/978-3-319-96803-2 

Noor, J. (2017). Skripsi, Tesis, Disertasi & Karya Ilmiah. Jakarta: Kencana. 
Nur, T., & Joviando, J. (2022). DETERMINANT OF E-WALLET USAGE 

INTENTION : EXTENDING THE TAM MODEL. Journal of Economics, 
(10). https://doi.org/10.1109/ICORIS52787.2021.9649568 

Nurlan, F. (2019). Metodologi Penelitian Kuantitatif. Sulawesi Selatan: Institut 
Agama Islam Negeri Parepare. 

Omoya, O. A., Papadopoulou, K. A., Lou, E., & Papadopoulou, K. A. (2019). 
Reliability engineering application to pipeline design Reliability engineering 
application to pipeline design application. International Journal of Quality & 
Reliability Management, 36(9). https://doi.org/10.1108/IJQRM-09-2017-
0197 

Pakpahan, An. F., Prasetio, A., Negara, E. S., Gurning, K., Ropita, R. F., & 
Sipayung, P. D. (2021). Metodologi Penelitian Ilmiah. Jakarta: Yayasan Kita 
Menulis. 

Pekkala, K., & Zoonen, W. Van. (2021). Work-Related Social Media Use: The 
Mediating Role of Social Media Communication Self-Efficacy. European 
Management Journal, 40, 67–76. 
https://doi.org/https://doi.org/10.1016/j.emj.2021.03.004 

Permatasari, M. I., & Kartawinata, B. R. (2021). The Effect of Perceived Ease , 
Benefit , and Security on Interest in Using Ovo Fintech Application in 
Indonesia. In Proceedings of the international conference on Industrial 
engineering and operation management (pp. 878–885). 

Prasasti, G. D. (2021). Identitas Digital yang Aman Kembalikan Kepercayaan 
Masyarakat Terhadap Fintech. 

Purba, J. T., Samuel, S., & Budiono, S. (2021). International Journal of Data and 
Network Science Collaboration of digital payment usage decision in 
COVID-19 pandemic situation : Evidence from Indonesia. International 
Journal of Data and Network Science, 5, 557–568. 
https://doi.org/10.5267/j.ijdns.2021.8.012 

Pusparisa, Y. (2020). E-Commerce Tumbuh di Tengah Pandemi Covid-19. 
Ramdani, F. (2019). Metode Ilmiah Penelitian Teknologi Informasi. Malang: UB 

Press. 
Ramli, Y., Harwani, Y., Soelton, M., Hariani, S., & Usman, F. (2021). The 

Implication of Trust that Influences Customers ’ Intention to Use Mobile 
Banking. Journal of Asian Finance, Economics, and Business, 8(1), 353–
361. https://doi.org/10.13106/jafeb.2021.vol8.no1.353 

Rangkuti, A. . (2017). Statistika Inferensial untuk Psikologi dan Pendidikan. 



 ９８ 

Yogyakarta: Universitas Gajah Mada Press. 
Sarwono, J., & Narimawati, U. (2015). Membuat Skripsi, Tesis dan Disertasi 

dengan Partial Least Square SEM (PLS-SEM). Yogyakarta: Penerbit Andi. 
Saunders, M. N. ., Lewis, P., & Thornhill, A. (2020). Research Methods for 

Business Students. London: Pearson. 
Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill 

Building Approach. Chichester: John Wiley & Sons, Ltd. 
Silaen, M. F., Manurung, S., & Nainggolan, C. D. (2021). Effect Analysis Of 

Benefit Perception , Ease Perception , Security And Risk Perception Of 
Merchant Interest In Using Quick Response Indonesia Standard ( Qris ). 
International Journal of Science, Technology and Management, 1574–1581. 

Singh, D., & Singh, M. A. (2022). E-WALLETS : AN INNOVATION AND ITS 
PERCEPTION AMONG YOUTH. International Journal of Environmental 
Economics, Commerce and Educational Management, 9(2), 10–15. 
https://doi.org/10.36713/epra0414 

Sondakh, O. (2022). Perceived Ease of Use and Brand Popularity : How 
Surcharge Modifies Its Relationship Within SMEs Choice toward Mobile 
Food Service Platform during Pandemic. European Journal of Business and 
Management Research, 7(1), 260–264. 
https://doi.org/http://dx.doi.org/10.24018/ejbmr.2022.7.1.1276 

Statista. (2022). Annual Growth of the Global Cosmetics Market from 2004 to 
2020. 

Sudiantini, D. (2020). Leaders and Culture. Jakarta: PT. Elex Media Kompitindo. 
Sugiarto, & Setio, H. (2021). Statistika Terapan untuk Bisnis dan Ekonomi. 

Bogor: Penerbit Andi. 
Sugiyono. (2017). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatid dan R&D. Bandung: Alfabeta. 
Suryani, & Andrilaransyah, S. (2021). Komunikasi Pembangunan. Bandung: 

Media Sains Indonesia. 
Sutrisna, A., Januraga, P. P., Kaunang, J. A., & Wardhana, A. (2021). Studi 

Positioning Layanan Komunitas pada Program Pengendalian HIV dalam 
Sistem Kesehatan Nasional (SKN). Bali: Baswara Press. 

Tan, J. D., Purba, J. T., & Widjaya, A. E. (2018). Financial Technology as an 
Innovation Strategy for Digital Payment Services in the Millenial 
Generation. Advances in Social Science, Education and Humanities 
Research, 292, 364–373. 

Toni, N., & Anggara, L. (2021). Analisis Partial Least Square. Jakarta: Merdeka 
Kreasi Group. 

Tusyanah, T., Wahyudin, A., & Khafid, M. (2021). Analyzing Factors Affecting 
the Behavioral Intention to Use e-Wallet with the UTAUT Model with 
Experience as Moderating Variable. Journal of Economic Education, 10(2), 
113–123. 

Untari. (2018). Buku Ajar Metodologi Penelitian. Banyumas: CV. Pena Persada. 
Varma, A. J. (2021). A Literature Study Of Consumer Perception Towards Digital 

Payment Mode In India. Psychology and Education, 1(58), 3304–3319. 
https://doi.org/10.17762/pae.v58i1.1270 



 ９９ 

Wijaya, A. (2018). Partial Least Square : SMARTPLS03 (Vol. Vi). 
Winarno, W. A., Ud, I. M. A. S., & Palupi, T. W. (2021). Perceived Enjoyment , 

Application Self-efficacy , and Subjective Norms as Determinants of 
Behavior Intention in Using OVO Applications. Journal of Asian Finance, 
Economics, and Business, 8(2), 1189–1200. 
https://doi.org/10.13106/jafeb.2021.vol8.no2.1189 

Zhao, Y., & Bacao, F. (2021). How Does the Pandemic Facilitate Mobile 
Payment ? An Investigation on Users ’ Perspective under the COVID-19 
Pandemic. International Journal of Environmental Research and Public 
Health, 18, 1–22. https://doi.org/https:// doi.org/10.3390/ijerph18031016 

Zikmund, W. G., Barbibn, B. ., Carr, J. C., & Griffin, M. (2010). Business 
Research Method (8th editio). USA: Cengage Learning. 

 
  


	Skripsi Hee Chang Choi.pdf
	바인더2.pdf
	바인더1.pdf
	REVISI SIDANG SKRIPSI 페이지번호o.pdf
	REFERENCES





