DAFTAR ISI

JUAUL SKIIPST ettt ettt ettt e et e st e et e saaeeaseesnseenseensseenseens
Pernyataan dan Persetujuan Unggah Tugas AKhir..........ccccoooiiiiiiiiiiiiiiiieieeieiees
Persetujuan Dosen Pembimbing Tugas AKhir............cccoeviieiiiiiiiiiiiiecieceeeeeees
Persetujuan Tim Penguji Tugas AKNir.......c.oooviiiiiiiiiiiiiiceeeee e
ADSTIAK . ettt sttt st a et v
Kata PENGANTAT.....cceiiiieiiieiiecie ettt ettt ettt esae et sab e et e e saaeeseesnbeenaeenene vi
BAB I PENDAHULUAN......coctttitttetiststeeteteit ettt sttt ettt e s s sae e eneenean 1
1.1  LatarfBelaleaima i o i o it s nenncao OO ..............0vecrenenenens 1
1.2 Pertanyaan Penelitian ............ccocccieiiieiiiiniiiiniieiiecieeeie e 4
1.3 Tujuan Penelitian ............ccceeoiiiriieniieniieeii ettt ettt et e e 5
1.4  Ruang Lingkup Penelitian...........cccceevieriiieniieniiiiiieeieeiiecieeiee e 6
1.5¢ ManfagtPCaclifianiss ................... 40 et ... 6
1.6 Sistematika Penelitian ............ccoceeviriiniiniiiiiniiieneseecese e 7
BAB II TINJAUAN PUSTAKA ...ttt e 10
BSateBrand ImagG. - .............. . SR ............ BN 0. .. 10
B\ lleticcived Prigiip..-............:. 00000 (. ... SSETE S 12
288 wPerceived Qualityigiimmm ... xS0 .. .............. 0 ot s siel. ... .. 13
2.4 PUFCRASE INIENLION ...ttt 15
2.5  Brand image berpengaruh terhadap perceived price ...............ccccceeeuuenn.... 16
2.6 Brand image berpengaruh terhadap purchase intention .............................. 17
2.7  Brand image berpengaruh terhadap perceived quality................................. 18
2.8  Perceived price berpengaruh terhadap purchase intention.......................... 19
2.9  Perceived quality berpengaruh terhadap purchase intention....................... 20
2.10  Model Penelitian ..........cocuerieriieiienienienienieeieeieseee ettt 21
BAB I METODOLOGI PENELITIAN .....ootiiiiiieeeee e 23
3.1  Paradigma dan Metode Penelitian............cc.ccoeviiniiinieniieniecieeieeeeeeeen 23
3.2 Desain Penelitian.........cccerieriiiinieniieienieericee e 24
3.3 Objek Penelitian .........cceeiiieiiieiiieiieeieeiie ettt 25

34 UL ANALISIS e ennennes 26



3.5  Pengukuran Variabel...........ccccoociiiiiiiiiiiiiiiiee e 26

3.6  Definisi Konseptual dan Operasional.............ccccoecvieiieniieniieniiienieeieeeeee. 27
3.7  Populasi dan Sampel ..........ccooeriiiiiiiiiiiie e 28
3.8 Metode Analisis Data..........ccceevieriiiiiiiiniiiinieeee e 30
3.9  Pengujian Pengukuran Model (Outer-Model)...............ccoeeevcuveniencnannnnnen. 31
3.10 Pengujian Model Struktural (Inner Model)..............cccccveveeecieniiencnaieannnn. 32
3.11  Uji Pendahuluan ............coocuieiiiiiiiiiieniieieciceeee e 33
BAB IV PEMBAHASAN ..ottt sttt 38
4.1 ProfilBRESpORdent. ., o il I s S ... 38
4.2 Hasil Analisis Data...........cccoeiiiiiiiiiiiiiiceeeseeeeee e 41
4.2.1  Statistik DesKIiSptif.......ccoooiiiiiiiiiiieieie et 41
4.3 § PembaliaSanissssssss, . ........................ S SS eSS E e 53
BAB V KESIMPULAN DAN SARAN ....ooititiie ettt e 57
5.8 ' “Kesimpulaninssmsmsisy . ............. A50s s . Mo oo sreonnee e eeeens 57
5.2 Implikasi Manajerial..........cccoeciiriiiiiieiieeiienie e 58

53 Keterbatasan Penelitian dan SAran ...............eeeeeeeeeeeeeeeeeeeeeeens 60



