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In the previous five years, the mobile gaming market has grown fast. One of the
most popular mobile games presently is Genshin Impact, which was named The
Game Award's Best Mobile Game in 2021. For games like Genshin. Impact, the
source of income is in-app purchases, and there are a variety of elements influencing
players' in-app purchase intentions, such as satisfaction and loyalty, which may also
be influenced by perceived value. A total of 273 Genshin Impact student players
from around Indonesia were obtained as samples utilizing the purposive sampling
methodology, which included online questionnaires with 5-point likert scale
questions delivered to Genshin Impact student players as its data collection method.
The 'data was examined using structural equation, modeling statistical methods
(SEM). According to;the findings of this study, Hedonic, Utilitarian, Emotional,
and Social Values positively influence Satisfaction; Hedonie, Utilitarian, Economic,
and Social Values positively influence Loyalty; Satisfaction positively influences
Loyalty; Loyalty positively influences Purchase Intention; and Satisfaction
positively influences Purchase Intention insignificantly. The managerial
implications from this study, to ‘summarize is that to initiate effective in-app
purchase intention; game developers should focus on increasing the players’ loyalty
with the game by adding to-the games” enjoyment value; functional value, value for
money, social value, and overall satisfaction in the game. Further will be discussed
in the paper.
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