BIBLIOGRAPHY

Abebe, M. (2014). Electronic commerce adoption, entrepreneurial orientation and
small- and medium-sized enterprise (SME) performance. Journal of Small
Business and Enterprise Development, 21(2).
https://doi.org/10.1108/JSBED-10-2013-0145

Afshan, S., & Sharif, A. (2016). Acceptance of mobile banking framework in
Pakistan. Telematics and Informatics, 33(2).
https://doi.org/10.1016/j.tele.2015.09.005

Ajzen, |. (1991). The theory of planned behavior. Organizational Behavior and
Human  Decision  Processes, 50(2). https://doi.org/10.1016/0749-
5978(91)90020-T

Ajzen, 1. (2002). Perceived Behavioral Control, Self-Efficacy, Locus of Control,
and the Theory of Planned Behavior *. Journal of Applied Social Psychology,
32(4). https://doi.org/10.1111/j.1559-1816.2002.th00236.x

Albarracin, D., Sunderrajan, A., Lohmann, S., Chan, M.-P. S., & Jiang, D. (2018).
The Psychology of Attitudes, Motivation, and Persuasion. In Albarracin &
Johnson (Eds.), Handbook of Attitudes.

Alderete, M. V. (2018). Electronic commerce contribution to the SME
performance in manufacturing firms: A structural equation model.
Contaduria y Administracion, 64(4).
https://doi.org/10.22201/fca.24488410e.2019.1922

Algasa, K. M., Isa, F. M., Othman, S. N., & Zolait, A. H. S. (2014). The impact of



students’ attitude and subjective norm on the behavioural intention to use
services of banking system. International Journal of Business Information
Systems, 15(1). https://doi.org/10.1504/13BI1S.2014.057967

Alrousan, M. K., & Jones, E. (2016). A conceptual model of factors affecting e-
commerce adoption by SME owner/managers in Jordan. International
Journal of Business Information Systems, 21(3).
https://doi.org/10.1504/1JB1S.2016.074762

Alzahrani, J. (2019). The impact of e-commerce adoption on business strategy in
Saudi Arabian small and medium enterprises (SMEs). Review of Economics
and Political Science, 4(1). https://doi.org/10.1108/REPS-10-2018-013

Alzamil, Z. S., & Vasarhelyi, M. A. (2019). A new model for effective and
efficient open government data. International Journal of Disclosure and
Governance, 16(4). https://doi.org/10.1057/s41310-019-00066-w

Anshari, M., Almunawar, M. N., & Lim, S. A. (2018, February 26). Big Data and
Open Government Data in Public Services. Proceedings of the 2018 10th
International Conference on Machine Learning and Computing.
https://doi.org/10.1145/3195106.3195172

Argyris, C., & Schoén, D. A. (1997). Organizational Learning: A Theory of Action
Perspective. Reis, 77/78. https://doi.org/10.2307/40183951

Arnold, M. J., & Reynolds, K. E. (2003). Hedonic shopping motivations. Journal
of Retailing, 79(2). https://doi.org/10.1016/S0022-4359(03)00007-1

Bacon, L. (1999). Using LISREL and PLS to Measure Customer Satisfaction.

Bagozzi, R. (2007). The Legacy of the Technology Acceptance Model and a



Proposal for a Paradigm Shift. Journal of the Association for Information
Systems, 8(4). https://doi.org/10.17705/1jais.00122

Baiyere, A., Topi, H., Venkatesh, V., Wyatt, J., & Donnellan, B. (2020). Internet
of Things (loT) — A Research Agenda for Information Systems.
Communications of the Association for Information Systems, 47.
https://doi.org/10.17705/1CAIS.04725

Bakirtas, I., Cetin, M. A., & Bakirtas, H. (2015). Effects of Utilitarian and
Hedonic Shopping Value and Consumer Satisfaction on Consumer
Behavioral Intentions. Ege Akademik Bakis (Ege Academic Review), 15(1),
91-91. https://doi.org/10.21121/eab.2015118002

Bandalos, D. L. (2017). Measurement Theory and Applications for the Social
Sciences. The Guilford Press.

Barlett, J. E., Kotrlik, J., & Higgins, C. (2001). Organizational Research:
Determining Appropriate Sample Size in Survey Research. Information
Technology, Learning, and Performance Journal, 19.

Barratt, M., & Oke, A. (2007). Antecedents of supply chain visibility in retail
supply chains: A resource-based theory perspective. Journal of Operations
Management, 25(6). https://doi.org/10.1016/j.jom.2007.01.003

Berisha, G., & Pula, J. S. (2015). Defining Small and Medium Enterprises: a
critical review. Academic Journal of Business, Administration, Law and
Social Sciences, 1, 17-28.

Blau, I. (2011). E-Collaboration Within, Between, and Without Institutions.

International Journal of E-Collaboration, 7(4).



https://doi.org/10.4018/jec.2011100102

Blut, M., Chong, A., Tsiga, Z., & Venkatesh, V. (2021). Meta-Analysis of the
Unified Theory of Acceptance and Use of Technology (UTAUT): Challenging
its Validity and Charting a Research Agenda in the Red Ocean.

Bollen, K. A. (2014). Introduction - Structural Equations with Latent Variables. In
Structural Equations with Latent Variables.
https://doi.org/10.1002/9781118619179.chl

Brogan, M. (2004). Cyber transformation theory: an e-retailing study from
tourism.

Brown, S. (1987). Institutional Change in Retailing: A Review and Synthesis.
European Journal of Marketing, 21(6).
https://doi.org/10.1108/EUM0000000004701

Brydges, C. R. (2019). Effect Size Guidelines, Sample Size Calculations, and
Statistical Power in  Gerontology. Innovation in Aging, 3(4).
https://doi.org/10.1093/geroni/igz036

Bryman, A., & Bell, E. (2007). Business Research Method.

Buabeng-Andoh, C. (2018). Predicting students’ intention to adopt mobile
learning. Journal of Research in Innovative Teaching & Learning, 11(2).
https://doi.org/10.1108/JRIT-03-2017-0004

Buettner, R. (2017). Predicting user behavior in electronic markets based on
personality-mining in large online social networks. Electronic Markets,
27(3). https://doi.org/10.1007/s12525-016-0228-z

Cao, M., & Zhang, Q. (2011). Supply chain collaboration: Impact on collaborative



advantage and firm performance. Journal of Operations Management, 29(3).
https://doi.org/10.1016/j.jom.2010.12.008

Chai, L., & Pavlou, P. (2002). CUSTOMER RELATIONSHIP
MANAGEMENT.COM:A CROSS-CULTURAL EMPIRICAL
INVESTIGATIONOF ELECTRONIC COMMERCE.

Chang, Y.-Z., Ko, C.-Y., Hsiao, C.-J., Chen, R.-J., Yu, C.-W., Cheng, Y.-W.,
Chang, T.-F., & Chao, C.-M. (2015). Understanding the Determinants of
Implementing Telehealth Systems: A Combined Model of the Theory of
Planned Behavior and the Technology Acceptance Model. Journal of Applied
Sciences, 15(2). https://doi.org/10.3923/jas.2015.277.282

Chao, C.-M. (2019). Factors Determining the Behavioral Intention to Use Mobile
Learning: An Application and Extension of the UTAUT Model. Frontiers in
Psychology, 10. https://doi.org/10.3389/fpsyg.2019.01652

Chen, Q., & Zhang, N. (2015). Does E-Commerce Provide a Sustained
Competitive Advantage? An Investigation of Survival and Sustainability in
Growth-Oriented Enterprises. Sustainability, 7(2).
https://doi.org/10.3390/su7021411

Cheng, E. W. L. (2019). Choosing between the theory of planned behavior (TPB)
and the technology acceptance model (TAM). Educational Technology
Research and Development, 67(1). https://doi.org/10.1007/s11423-018-9598-
6

Cho, H.-J., & Pucik, V. (2005). Relationship between innovativeness, quality,

growth, profitability, and market value. Strategic Management Journal,



26(6). https://doi.org/10.1002/smj.461

CNN Indonesia. (2019a). 6 e-Commerce Enabler yang Diklaim Bisa Rebut Pasar
Digital RI. https://www.cnnindonesia.com/teknologi/20191226200205-206-
460178/6-e-commerce-enabler-yang-diklaim-bisa-rebut-pasar-digital-ri

CNN Indonesia. (2019b). 6 e-Commerce Enabler yang Diklaim Bisa Rebut Pasar
Digital RI. https://www.cnnindonesia.com/teknologi/20191226200205-206-
460178/6-e-commerce-enabler-yang-diklaim-bisa-rebut-pasar-digital-ri

Coase, R. H. (1937). The Nature of the Firm. Economica, 4(16).
https://doi.org/10.1111/j.1468-0335.1937.tb00002.x

Commer, P., Sci, S., Sair, S. A., & Danish, R. (2018). Effect of Performance
Expectancy and Effort Expectancy on the Mobile Commerce Adoption
Intention through Personal Innovativeness among Pakistani Consumers.
Pakistan Journal of Commerce and Social Science, 12, 501-520.

Czaja, S. J., & Barr, R. A. (1989). Technology and the Everyday Life of Older
Adults. The ANNALS of the American Academy of Political and Social
Science, 503(1), 127-137. https://doi.org/10.1177/0002716289503001010

Dakduk, S., ter Horst, E., Santalla, Z., Molina, G., & Malavé, J. (2017). Customer
Behavior in Electronic Commerce: A Bayesian Approach. Journal of
Theoretical and Applied Electronic Commerce Research, 12(2).
https://doi.org/10.4067/S0718-18762017000200002

David Munro. (2013). A Guide to SME Financing. Palgrave Macmillan.

Davis, F. D. (1989). Perceived Usefulness, Perceived Ease of Use, and User

Acceptance of Information Technology. MIS Quarterly, 13(3).



https://doi.org/10.2307/249008

Davis, F. D., Bagozzi, R. P., & Warshaw, P. R. (1989). User Acceptance of
Computer Technology: A Comparison of Two Theoretical Models.
Management Science, 35(8). https://doi.org/10.1287/mnsc.35.8.982

Dawes, S. S., Vidiasova, L., & Parkhimovich, O. (2016). Planning and designing
open government data programs: An ecosystem approach. Government
Information Quarterly, 33(1). https://doi.org/10.1016/j.9iq.2016.01.003

de Guinea, A. O. (2011). The Level Paradox of E-Collaboration. International
Journal of E-Collaboration, 7(4). https://doi.org/10.4018/jec.2011100101

Deloitte. (2020). Impact of the COVID-19 Crisis on Short and Medium-term
Consumer Behavior.
https://www2.deloitte.com/content/dam/Deloitte/de/Documents/consumer-
business/Impact of the COVID19 crisis on consumer behavior.pdf

Dobbs, P. D., Jozkowski, K. N., Hammig, B., Blunt-Vinti, H., Henry, J. L., Lo,
W.-J., Gorman, D., & Luzius, A. (2019). College Student E-cigarette Use: A
Reasoned Action Approach Measure Development. American Journal of
Health Behavior, 43(4). https://doi.org/10.5993/AJHB.43.4.9

Dragan, D., & Topolsek, D. (2014, September). Introduction to Structural
Equation Modeling: Review, Methodology and Practical Applications.

Eskandarikhoee, J. (2010). Influential Factors of Customer E-loyalty In Iranian e-
stores. Lule University of Technology.

Falk, R. F., & Miller, N. B. (1992). A primer for soft modeling. In A primer for

soft modeling. University of Akron Press.



Fassott, G., Henseler, J., & Coelho, P. S. (2016). Testing moderating effects in
PLS path models with composite variables. Industrial Management & Data
Systems, 116(9), 1887—-1900. https://doi.org/10.1108/IMDS-06-2016-0248

Ferndndez-Mesa, A., Luis Ferreras-Méndez, J., Alegre, J., & Chiva, R. (2014). IT
competency and the commercial success of innovation. Industrial
Management & Data Systems, 114(4), 550-567.
https://doi.org/10.1108/IMDS-09-2013-0389

Filona, & Misdiyono. (2019). FACTORS AFFECTING THE ADOPTION OF
ELECTRONIC MONEY USING TECHNOLOGY ACCEPTANCE
MODEL AND THEORY OF PLANNED BEHAVIOR. Journal of Business
Economics, 24(1). https://doi.org/10.35760/eb.2019.v24i1.1858

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with
Unobservable Variables and Measurement Error. Journal of Marketing
Research, 18(1). https://doi.org/10.2307/3151312

Gangwal, N., & Bansal, V. (2016). Application of Decomposed Theory of
Planned Behavior for M-commerce Adoption in India. Proceedings of the
18th International Conference on Enterprise Information Systems.
https://doi.org/10.5220/0005627503570367

Ganong, P., & Noel, P. (2019). Consumer Spending during Unemployment:
Positive and Normative Implications. American Economic Review, 109(7).
https://doi.org/10.1257/aer.20170537

Garcia Gémez, B., Gutiérrez Arranz, A. M., & Gutiérrez Cillan, J. (2012). Drivers

of customer likelihood to join grocery retail loyalty programs. An analysis of



reward programs and loyalty cards. Journal of Retailing and Consumer
Services, 19(5). https://doi.org/10.1016/j.jretconser.2012.06.004

Gayatri Panda, M., & Sumita Mishra, D. (2018). Impact of Competency Based
Training Need Assessment on Individual Performance: A Study on
Employees of Essel Mining Industries. International Journal of Engineering
& Technology, 7(4.7), 157. https://doi.org/10.14419/ijet.v7i4.7.20534

Gefen, D., & Straub, D. (2000). The Relative Importance of Perceived Ease of
Use in IS Adoption: A Study of E-Commerce Adoption. Journal of the
Association for Information Systems, 1(2).
https://doi.org/10.17705/1jais.00008

George, J. F. (2004). The theory of planned behavior and Internet purchasing.
Internet Research, 14(3). https://doi.org/10.1108/10662240410542634

Godin, G., Conner, M., & Sheeran, P. (2005). Bridging the intention-behaviour
gap: The role of moral norm. British Journal of Social Psychology, 44(4).
https://doi.org/10.1348/014466604X17452

Guarda, T., Augusto, M., & Silva, C. (2012). Competitive Advantage in e-
Commerce: The Case of Database Marketing. https://doi.org/10.1007/978-3-
642-27966-9 18

Gupta, M., & George, J. F. (2016). Toward the development of a big data
analytics capability. Information & Management, 53(8).
https://doi.org/10.1016/j.im.2016.07.004

Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model

quality in PLS-SEM using confirmatory composite analysis. Journal of



Business Research, 109, 101-110.
https://doi.org/https://doi.org/10.1016/j.jbusres.2019.11.069

Hair, J., Sarstedt, M., Ringle, C., & Mena, J. (2012). An Assessment of the Use of
Partial Least Squares Structural Equation Modeling in Marketing Research.
Journal of the Academy of Marketing Science, 40, 414-433.
https://doi.org/10.1007/s11747-011-0261-6

Hansen, E., & Jonsson, E. (2013). E-Loyalty in Fashion E-Commerce: An
Investigation in How to Create E-Loyalty. Linnaeus University.

Hansen, T. (2005). Consumer adoption of online grocery buying: a discriminant
analysis. International Journal of Retail & Distribution Management, 33(2).
https://doi.org/10.1108/09590550510581449

Hansen, T. (2008). Consumer values, the theory of planned behaviour and online
grocery shopping. International Journal of Consumer Studies, 32(2).
https://doi.org/10.1111/j.1470-6431.2007.00655.x

Hariandi, M. S. I, Gumanti, T. A., & Wahyudi, E. (2019). E-Commerce,
Competitive Advantage And Business Performance Of Banyuwangi Small
And Medium-Sized Enterprises. International Journal of Scientific &
Technology Research, 8, 1216-1220.

Harrison, D. A., Mykytyn, P. P., & Riemenschneider, C. K. (1997). Executive
Decisions About Adoption of Information Technology in Small Business:
Theory and Empirical Tests. Information Systems Research, 8(2).
https://doi.org/10.1287/isre.8.2.171

Heale, R., & Twycross, A. (2015). Validity and reliability in quantitative research.

10



Evidence-Based Nursing, 18, 66-67.

Healey, M., & Jenkins, A. (2000). Kolb’s Experiential Learning Theory and Its
Application in Geography in Higher Education. Journal of Geography, 99(5).
https://doi.org/10.1080/00221340008978967

Heinze, A., Griffiths, M., Fenton, A., & Fletcher, G. (2018). Knowledge exchange
partnership leads to digital transformation at Hydro-X Water Treatment, Ltd.
Global Business and Organizational Excellence, 37(4).
https://doi.org/10.1002/joe.21859

Hidayatulloh, A. (2019). Determinan Individu Untuk Social Commerce: Kajian
Theory of Planned Behavior dan Technology Acceptance Model. Akuisisi:
Jurnal Akuntansi, 15(1). https://doi.org/10.24127/akuisisi.v15i1.460

Hirschman, C. (1994). Population and Society in Twentieth-Century Southeast
Asia. Journal of Southeast Asian Studies, 25(2).
https://doi.org/10.1017/S0022463400013564

Homans, G. C. (1958). Social Behavior as Exchange. American Journal of
Sociology, 63(6). https://doi.org/10.1086/222355

Hoque, R., & Sorwar, G. (2017). Understanding factors influencing the adoption
of mHealth by the elderly: An extension of the UTAUT model. International
Journal of Medical Informatics, 101.
https://doi.org/10.1016/j.ijmedinf.2017.02.002

Huda, N., Rini, N., Mardoni, Y., & Putra, P. (2012). The Analysis of Attitudes,
Subjective Norms, and Behavioral Control on Muzakki’s Intention to Pay

Zakah.

11



Hull, C. L. (1943). Principles of Behavior: An Introduction to Behavior Theory.
Appleton Century Crofts.

Hwang, H., Malhotra, N. K., Kim, Y., Tomiuk, M. A., & Hong, S. (2010). A
Comparative Study on Parameter Recovery of Three Approaches to
Structural Equation Modeling. Journal of Marketing Research, 47(4).
https://doi.org/10.1509/jmkr.47.4.699

Idris, M. (2021). Daftar 5 Perusahaan Asing Pemasok Vaksin Coona di RI.
https://money.kompas.com/read/2020/12/07/150600226/daftar-5-perusahaan-
asing-pemasok-vaksin-corona-di-ri

Ikhsan, A. E., Suazhari, & Razki, C. D. (2016). Keuntungan relatif, kesiapan
organisasional, pengadopsian sistem e-commerce dan Kinerja perusahaan.
Jurnal Akuntansi, 5(1), 99-1009.

Jahanshahi, A. A. (2012). Analyzing the effects of electronic commerce on
organizational performance: Evidence from small and medium enterprises.
AFRICAN JOURNAL OF BUSINESS MANAGEMENT, 6(22).
https://doi.org/10.5897/AJBM11.1768

Jawapos. (2019). 6 E-Commerce Enabler Turut Sukseskan Ekonomi Digital
Indonesia. 6 E-Commerce Enabler Turut Sukseskan Ekonomi Digital
Indonesia

Jean, R.-J. “Bryan,” Chiou, J.-S., & Sinkovics, R. R. (2016). Interpartner learning,
dependence asymmetry and radical innovation in customer-supplier
relationships. Journal of Business & Industrial Marketing, 31(6).

https://doi.org/10.1108/JBIM-10-2012-0185

12



Jensen, M. C., & Meckling, W. H. (1976). Theory of the firm: Managerial
behavior, agency costs and ownership structure. Journal of Financial
Economics, 3(4). https://doi.org/10.1016/0304-405X(76)90026-X

Johnk, J. (2020). Managing Digital Transformation: Challenges and Choices in
Organizational Design and Decision-Making.
https://doi.org/10.15495/EPub_UBT 00004854

Joseph F. Hair, J., G. Tomas M. Hult, Christian M. Ringle, & Marko Sarsted.
(2017). A primer on partial least squares structural equation modeling (PLS-
SEM) (2nd ed.). Sage Publications.

Joseph F. Hair, J., G. Tomas M. Hult, Christian M. Ringle, & Marko Sarstedt.
(2022). A Primer on Partial Least Squares Structural Equation Modeling
(PLS-SEM) (3rd ed.). Thousand Oaks.

Kabanda, S., & Brown, I. (2017). A structuration analysis of Small and Medium
Enterprise (SME) adoption of E-Commerce: The case of Tanzania.
Telematics Informatics, 34, 118-132.

Kahneman, D., & Tversky, A. (1979). Prospect Theory: An Analysis of Decision
under Risk. Econometrica, 47(2). https://doi.org/10.2307/1914185

Kanthawongs, P., & Kanthawongs, P. (2013, September). Perceived usefulness,
perceived ease of use, and attitude related to e-mail usage toward intention to
use e-mail systems of university students. IMSCI 2013 - 7th International
Multi-Conference on Society, Cybernetics and Informatics, Proceedings.

Karahanna, E., Straub, D. W., & Chervany, N. L. (1999). Information Technology

Adoption Across Time: A Cross-Sectional Comparison of Pre-Adoption and

13



Post-Adoption Beliefs. MIS Quarterly, 23(2). https://doi.org/10.2307/249751

KEMENKOPUKM. (2021). Perkembangan Data Usaha Mikro, Kecil, Menengah,
dan Usaha besar. https://www.kemenkopukm.go.id/data-umkm

Kets de Vries, M. F. R. (2016). The Greed Syndrome. SSRN Electronic Journal.
https://doi.org/10.2139/ssrn.2766233

Khalifa, M., & Ning Shen, K. (2008). Explaining the adoption of transactional
B2C mobile commerce. Journal of Enterprise Information Management,
21(2). https://doi.org/10.1108/17410390810851372

Khalilzadeh, J., Ozturk, A. B., & Bilgihan, A. (2017). Security-related factors in
extended UTAUT model for NFC based mobile payment in the restaurant
industry. Computers in Human Behavior, 70.
https://doi.org/10.1016/j.chb.2017.01.001

Khare, A., & Rakesh, S. (2011). Antecedents of Online Shopping Behavior in
India:  An Examination. Journal of Internet Commerce, 10(4).
https://doi.org/10.1080/15332861.2011.622691

Kock, N., & Nosek, J. (2005). Expanding the Boundaries of E-Collaboration.
IEEE  Transactions on  Professional =~ Communication,  48(1).
https://doi.org/10.1109/TPC.2004.843272

Koenig-Lewis, N., Marquet, M., Palmer, A., & Zhao, A. L. (2015). Enjoyment
and social influence: predicting mobile payment adoption. The Service
Industries Journal, 35(10). https://doi.org/10.1080/02642069.2015.1043278

Koger, S. M. (2011). The Psychology of Environmental Problems. Psychology

Press. https://doi.org/10.4324/9780203847978

14



Kwadwo, M., Martinson, A., Evans, T., & Esther, A. (2016). Barriers to E-
Commerce Adoption and Implementation Strategy: Empirical Review of
Small and Medium-Sized Enterprises in Ghana. British Journal of
Economics, Management & Trade, 13(2).
https://doi.org/10.9734/BJEMT/2016/25177

Lankshear, C., & Knobel, M. (2008). Digital Literacies: concepts, policies and
practices. New Literacies and Digital Epistemologies. Peter Lang Publishing.
https://doi.org/10.1073/pnas.75.5.2483

Lara, J. C. B., Garcia, J. C. P., & Chico, C. O. (2017). Tourism SMEs in a Digital
Environment: Literature Review. European Scientific Journal, ESJ, 13(28).
https://doi.org/10.19044/esj.2017.v13n28p429

Lassinantti, J., Stahlbrost, A., & Runardotter, M. (2019). Relevant social groups
for open data use and engagement. Government Information Quarterly,
36(1). https://doi.org/10.1016/j.9ig.2018.11.001

Lee, S. M., Kim, I., Rhee, S., & Trimi, S. (2006). The role of exogenous factors in
technology acceptance: The case of object-oriented technology. Information
& Management, 43(4). https://doi.org/10.1016/.im.2005.11.004

Li, J. (2020, April 7). Blockchain Technology Adoption. Proceedings of the 2020
2nd International Conference on Management Science and Industrial
Engineering. https://doi.org/10.1145/3396743.3396750

Lim, H., & Dubinsky, A. J. (2005). The theory of planned behavior in e-
commerce: Making a case for interdependencies between salient beliefs.

Psychology and Marketing, 22(10). https://doi.org/10.1002/mar.20086

15



Liputan6. (2019). 6 E-commerce Enabler Indonesia.
https://www.liputan6.com/tekno/read/4142943/6-e-commerce-enabler-
indonesia

Lépez, S. P., & Cimadevilla, B. J. (2013). The relation between IT competency
and knowledge management processes and its mediators. Tourism &
Management Studies, 9, 109-115.

Lucia-Palacios, L., Bordonaba-Juste, V., Polo-Redondo, Y., & Grunhagen, M.
(2014). E-business implementation and performance: analysis of mediating
factors. Internet Research, 24(2). https://doi.org/10.1108/IntR-09-2012-0195

Lund, I. O., & Rundmo, T. (2009). Cross-cultural comparisons of traffic safety,
risk perception, attitudes and behaviour. Safety Science, 47(4).
https://doi.org/10.1016/j.ssci.2008.07.008

Mahfuz, M. A., Khanam, L., & Mutharasu, S. A. (2016, March). The influence of
website quality on m-banking services adoption in Bangladesh: Applying the
UTAUT2 model using PLS. 2016 International Conference on Electrical,
Electronics, and Optimization Techniques (ICEEOT).
https://doi.org/10.1109/ICEEOT.2016.7755110

Mahliza, F. (2019). The Influence of E-Commerce Adoption Using Social Media
Towards Business Performance of Mirco Enterprises. International Journal
of Business, Economics and Law, 18(5), 52-89.

Manasseh, C. O., Abada, F. C., Ogbuabor, J. E., Onwumere, J. U. J., Urama, C.
E., & Okoro, O. E. (2018). The effects of interest and inflation rates on

consumption expenditure: application of consumer spending model.

16



International Journal of Economics and Financial Issues, 8(4), 32.

March, J. G., & Sutton, R. 1. (1997). Crossroads—Organizational Performance as
a Dependent Variable. Organization Science, 8(6).
https://doi.org/10.1287/orsc.8.6.698

Mazzarol, T. (2015). SMEs engagement with e-commerce, e-business and e-
marketing. Small Enterprise Research, 22(1).
https://doi.org/10.1080/13215906.2015.1018400

Mclintosh, C. N., Edwards, J. R., & Antonakis, J. (2014). Reflections on Partial
Least Squares Path Modeling. Organizational Research Methods, 17(2).
https://doi.org/10.1177/1094428114529165

Mensah, 1. K. (2019). Factors Influencing the Intention of University Students to
Adopt and Use E-Government Services: An Empirical Evidence in China.
SAGE Open, 9(2). https://doi.org/10.1177/2158244019855823

Miller, C. C., Washburn, N. T., & Glick, W. H. (2013). PERSPECTIVE—The
Myth  of Firm  Performance.  Organization  Science, 24(3).
https://doi.org/10.1287/orsc.1120.0762

Mohtsham Saeed, M., & Arshad, F. (2012). Corporate social responsibility as a
source of competitive advantage: The mediating role of social capital and
reputational capital. Journal of Database Marketing & Customer Strategy
Management, 19(4). https://doi.org/10.1057/dbm.2012.19

Morgan, G. A., & Harmon, R. J. (2001). Data Collection Techniques. Journal of
the American Academy of Child & Adolescent Psychiatry, 40(8).

https://doi.org/10.1097/00004583-200108000-00020

17



Mukesh, K., Talib, S. A., & Ramayah, T. (2017). Business research methods.
Oxford University Press.
https://books.google.co.id/books?id=x3rovgEACAAJ

Nachum, L. (2015). The Liability of Foreignness. In Wiley Encyclopedia of
Management. John Wiley & Sons, Ltd.
https://doi.org/10.1002/9781118785317.weom060134

Nasco, S. A., Toledo, E. G., & Mykytyn, P. P. (2008). Predicting electronic
commerce adoption in Chilean SMEs. Journal of Business Research, 61(6).
https://doi.org/10.1016/j.jbusres.2007.06.047

Nielsen. (2014). E-Commerce: Evolution or Revolution in The Fast-Moving
Consumer Goods World?

Nielsen. (2017). Millenials on Millenials: Lots of Love, Lack of Loyalty.
www.nielsen.com/us/en/insights/article/2017/millennials-on-millennials-lots-
of-love-lack-of-loyalty

Ofili, O. U. (2016). Internationalization: Choosing The Right Entry Mode:
Lessons From Ebay’s Strategy In China. European Scientific Journal, ESJ,
12(1). https://doi.org/10.19044/esj.2016.v12n1p202

Okafor, D. J., Nico, M., & Azman, B. B. (2016). The influence of perceived ease
of use and perceived usefulness on the intention to use a suggested online
advertising workflow. Canadian International Journal of Science and
Technology, 6(14), 162-174.

Oliveira, T., Faria, M., Thomas, M. A., & Popovi¢, A. (2014). Extending the

understanding of mobile banking adoption: When UTAUT meets TTF and

18



ITM. International Journal of Information Management, 34(5).
https://doi.org/10.1016/j.ijinfomgt.2014.06.004

onaolapo, sodig, & Oyewole, O. (2018). Performance Expectancy, Effort
Expectancy, and Facilitating Conditions as Factors Influencing Smart Phones
Use for Mobile Learning by Postgraduate Students of the University of
Ibadan, Nigeria. Interdisciplinary Journal of E-Skills and Lifelong Learning,
14. https://doi.org/10.28945/4085

Palma, G. (1975). Dependency: A Formal Theory of Underdevelopment or a
Methodology for the Analysis of Concrete Situation of Underdevelopment?
World Development, 6, 881-924.

Pavlo, P. A. (2002). What Drives Electronic Commerce? a Theory of Planned
Behavior Perspective. Academy of Management Proceedings, 2002(1), Al1-
A6. https://doi.org/10.5465/apbpp.2002.7517579

Pavlou, & Fygenson. (2006). Understanding and Predicting Electronic Commerce
Adoption: An Extension of the Theory of Planned Behavior. MIS Quarterly,
30(1). https://doi.org/10.2307/25148720

Penalver, A., Conesa, J. A., Santos, M., & Santos, J. (2018). Innovation
Management and Strategy. Journal of Scientific and Industrial Research, 77,
437-441.

Pérez-Lopez, S., & Alegre, J. (2012). Information technology competency,
knowledge processes and firm performance. Industrial Management & Data
Systems, 112(4), 644-662. https://doi.org/10.1108/02635571211225521

Pilinkiené, V., Kurschus, R.-J., & Auskalnyté, G. (2013). E-BUSINESS AS A

19



SOURCE OF COMPETITIVE ADVANTAGE. ECONOMICS AND
MANAGEMENT, 18(1). https://doi.org/10.5755/j01.em.18.1.3669

Powell, T. C. (2001). Competitive advantage: logical and philosophical
considerations. Strategic Management Journal, 22(9).
https://doi.org/10.1002/smj.173

Pramudita, B. A. (2021). Jumlah UMKM Go Digital Tembus 4,8 Juta.
https://www.wartaekonomi.co.id/read339224/jumlah-umkm-go-digital-
tembus-48-juta

Qasim, H., & Abu-Shanab, E. (2016). Drivers of mobile payment acceptance: The
impact of network externalities. Information Systems Frontiers, 18(5).
https://doi.org/10.1007/s10796-015-9598-6

Rai, Patnayakuni, & Seth. (2006). Firm Performance Impacts of Digitally Enabled
Supply Chain Integration Capabilities. MIS  Quarterly, 30(2).
https://doi.org/10.2307/25148729

Ramanathan, R., Ramanathan, U., & Hsiao, H.-L. (2012). The impact of e-
commerce on Taiwanese SMEs: Marketing and operations effects.
International Journal of Production Economics, 140(2).
https://doi.org/10.1016/j.ijpe.2012.07.017

Riemenschneider, C. K., Harrison, D. A., & Mykytyn, P. P. (2003).
Understanding it adoption decisions in small business: integrating current
theories. Information & Management, 40(4). https://doi.org/10.1016/S0378-
7206(02)00010-1

Riemenschneider, C. K., & McKinney, V. R. (2002). Assessing Belief Differences

20



in Small Business Adopters and Non-Adopters of Web-Based E-Commerce.
Journal of Computer Information  Systems, 42(2), 101-107.
https://doi.org/10.1080/08874417.2002.11647494

Rindova, V. P., & Fombrun, C. J. (1999). Constructing competitive advantage: the
role of firm—constituent interactions. Strategic Management Journal, 20(8).
https://doi.org/10.1002/(S1CI1)1097-0266(199908)20:8<691::AlD-
SMJ48>3.0.C0O;2-1

Raocker, C. (2009). Perceived Usefulness and Perceived Ease-of-Use of Ambient
Intelligence Applications in Office Environments. In M. Kurosu (Ed.),
Human Centered Design (pp. 1052—1061). Springer Berlin Heidelberg.

Rodgers, W. M., & Brawley, L. R. (1996). The Influence of Outcome Expectancy
and Self-Efficacy on the Behavioral Intentions of Novice Exercisers. Journal
of Applied Social Psychology, 26(7). https://doi.org/10.1111/}.1559-
1816.1996.th02734.x

Rosenzweig, E. D. (2009). A contingent view of e-collaboration and performance
in  manufacturing. Journal of Operations Management, 27(6).
https://doi.org/10.1016/j.jom.2009.03.001

Rudny, W. (2016). Knowledge management in strategic alliances. Ekonomiczne
Problemy Usfug, 123. https://doi.org/10.18276/epu.2016.123-10

Saadi, Q., & Khoshtinat, B. (2015). Influencing Factors on Tend to Use Mobile
Banking in Refah Bank. Iranian Journal of Business and Economics.

Sarstedt, M. (2019). Revisiting Hair Et al.’s Multivariate Data Analysis: 40 Years

Later (pp. 113-119). https://doi.org/10.1007/978-3-030-06031-2_15

21



Sarstedt, M., Hair, J. F., Cheah, J.-H., Becker, J.-M., & Ringle, C. M. (2019).
How to Specify, Estimate, and Validate Higher-Order Constructs in PLS-
SEM. Australasian Marketing Journal, 27(3), 197-211.
https://doi.org/10.1016/j.ausmj.2019.05.003

SATGAS Covid. (2021). Peta Sebaran. https://covid19.go.id/peta-sebaran

Scaramozzino, J. M., Ramirez, M. L., & McGaughey, K. J. (2012). A Study of
Faculty Data Curation Behaviors and Attitudes at a Teaching-Centered
University. College & Research Libraries, 73(4). https://doi.org/10.5860/crl-
255

Segars, A. H., & Grover, V. (1993). Re-Examining Perceived Ease of Use and
Usefulness: A Confirmatory Factor Analysis. MIS Quarterly, 17(4).
https://doi.org/10.2307/249590

Sekaran, U., & Bougie, R. (2020). Research Methods For Business: A Skill
Building Approach (8th ed. (Asia Edition) (8th ed.). John Wiley & Sons, Ltd.
https://doi.org/10.1016/0024-6301(93)90168-f

Seuntjens, T. G. (2016). The psychology of greed.

Sheppard, B. H., Hartwick, J., & Warshaw, P. R. (1988). The Theory of Reasoned
Action: A Meta-Analysis of Past Research with Recommendations for
Modifications and Future Research. Journal of Consumer Research, 15(3).
https://doi.org/10.1086/209170

Siagian, K. (2020). E-commerce Enabler di Indonesia.
https://dailysocial.id/post/e-commerce-enabler-indonesia-2020

Sigalas, C., Pekka Economou, V., & B. Georgopoulos, N. (2013). Developing a

22



measure of competitive advantage. Journal of Strategy and Management,
6(4). https://doi.org/10.1108/JISMA-03-2013-0015

Simonsohn, U. (2009). Direct Risk Aversion. Psychological Science, 20(6).
https://doi.org/10.1111/j.1467-9280.2009.02349.x

Sindonews. (2019). SIRCLO yang Terdepan, Inilah 6 E-commerce Enabler
Terbaik Indonesia Artikel ini telah diterbitkan di halaman SINDOnews.com
pada Kamis, 26 Desember 2019 - 21:08 WIB olen Wahyu Budi Santoso
dengan judul "SIRCLO yang Terdepan, Inilah 6 E-commerce Enabler Ter.
https://tekno.sindonews.com/berita/1480828/207/sirclo-yang-terdepan-inilah-
6-e-commerce-enabler-terbaik-indonesia

Slade, E., Williams, M., Dwivedi, Y., & Piercy, N. (2015). Exploring consumer
adoption of proximity mobile payments. Journal of Strategic Marketing,
23(3). https://doi.org/10.1080/0965254X.2014.914075

Soni, P. (2014, September). The External Control of Organizations (Pfeffer and
Salancik, 1978).

Subramaniam, T., & Nizam, I. (2019). The Impact of Core Competencies of IT
Professionals on Business Success in Malaysia. 2126-2383.

Subramanian, G. H. (1994). A Replication of Perceived Usefulness and Perceived
Ease of Use  Measurement.  Decision  Sciences, 25(5-6).
https://doi.org/10.1111/j.1540-5915.1994.th01873.x

Suliyanto. (2018). Metode Penelitian Bisnis untuk Skripsi, Tesis, & Disertasi.
ANDI.

Sumak, B., Pusnik, M., Heri¢ko, M., & éorgo, A. (2017). Differences between

23



prospective, existing, and former users of interactive whiteboards on external
factors affecting their adoption, usage and abandonment. Computers in
Human Behavior, 72. https://doi.org/10.1016/j.chb.2016.09.006

Sumak, B., & Sorgo, A. (2016). The acceptance and use of interactive
whiteboards among teachers: Differences in UTAUT determinants between
pre- and post-adopters. Computers in  Human Behavior, 64.
https://doi.org/10.1016/j.chb.2016.07.037

Susha, I., Zuiderwijk, A., Janssen, M., & Gronlund, A. (2015). Benchmarks for
Evaluating the Progress of Open Data Adoption. Social Science Computer
Review, 33(5). https://doi.org/10.1177/0894439314560852

Sussman, R., & Gifford, R. (2019). Causality in the Theory of Planned Behavior.
Personality and Social Psychology Bulletin, 45(6).
https://doi.org/10.1177/0146167218801363

Szajna, B. (1994). Software Evaluation and Choice: Predictive Validation of the
Technology  Acceptance Instrument. MIS  Quarterly, 18(3).
https://doi.org/10.2307/249621

Tabachnick, B., & Fidell, L. L. S. (2007). Using Multivariat Statistics. In
Principal Components and Factor Analysis (Vol. 983).

Taherdoost, H. (2016). How to Design and Create an Effective
Survey/Questionnaire: A Step by Step Guide. International Journal of
Advance Research in Management, 5(4), 37-41.

Taubenberger, J. K., & Morens, D. M. (2006). 1918 Influenza: the Mother of All

Pandemics. Emerging Infectious Diseases, 12(1), 15-22.

24



https://doi.org/10.3201/eid1201.050979

Taufik, N., Prabowo, F. H. E., Santosa, A. D., & Mandasari, A. E. (2020). SMEs
E-Commerce Adoption Towards Consumer Experience. Jurnal Bisnis Dan
Manajemen, 21(2).

Teo, A.-C., Tan, G. W.-H., Ooi, K.-B., Hew, T.-S., & Yew, K.-T. (2015). The
effects of convenience and speed in m-payment. Industrial Management &
Data Systems, 115(2). https://doi.org/10.1108/IMDS-08-2014-0231

Van Droogenbroeck, E., & Van Hove, L. (2021). Adoption and Usage of E-
Grocery Shopping: A Context-Specific UTAUT2 Model. Sustainability,
13(8). https://doi.org/10.3390/su13084144

Venkatesh, Morris, Davis, & Davis. (2003). User Acceptance of Information
Technology: Toward a Unified View. MIS Quarterly, 27(3).
https://doi.org/10.2307/30036540

Venkatesh, Thong, & Xu. (2012). Consumer Acceptance and Use of Information
Technology: Extending the Unified Theory of Acceptance and Use of
Technology. MIS Quarterly, 36(1). https://doi.org/10.2307/41410412

Venkatesh, V., & Davis, F. D. (2000). A Theoretical Extension of the Technology
Acceptance Model: Four Longitudinal Field Studies. Management Science,
46(2). https://doi.org/10.1287/mnsc.46.2.186.11926

Verma, M. (2015). Public Relations: Scope and Challenges in Digital Era. Media
Watch, 6(1). https://doi.org/10.15655/mw/2015/v6i1/55399

Welch, R., Alade, T., & Nichol, L. (2020). USING THE UNIFIED THEORY OF

ACCEPTANCE AND USE OF TECHNOLOGY (UTAUT) MODEL TO

25



DETERMINE FACTORS AFFECTING MOBILE LEARNING ADOPTION
IN THE WORKPLACE: A STUDY OF THE SCIENCE MUSEUM
GROUP. IADIS INTERNATIONAL JOURNAL ON COMPUTER SCIENCE
AND INFORMATION SYSTEMS, 15(1).
https://doi.org/10.33965/ijcsis_2020150107

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic Management
Journal, 5(2). https://doi.org/10.1002/smj.4250050207

Wigand, R. T., Benjamin, R. I., & Birkland, J. L. H. (2008). Web 2.0 and beyond.
Proceedings of the 10th International Conference on Electronic Commerce -
ICEC °08. https://doi.org/10.1145/1409540.1409550

Wildemuth, B. M. (1992). An empirically grounded model of the adoption of
intellectual technologies. Journal of the American Society for Information
Science, 43(3). https://doi.org/10.1002/(S1C1)1097-
4571(199204)43:3<210::AlID-ASI3>3.0.CO;2-N

Williamson, O. E. (1979). Transaction-Cost Economics: The Governance of
Contractual Relations. The Journal of Law and Economics, 22(2).
https://doi.org/10.1086/466942

Wixom, B. H., & Watson, H. J. (2001). An Empirical Investigation of the Factors
Affecting Data Warehousing Success. MIS  Quarterly, 25(1).
https://doi.org/10.2307/3250957

Wohl, M. J. A. (2018). Loyalty programmes in the gambling industry: potentials
for harm and possibilities for harm-minimization. International Gambling

Studies, 18(3), 495-511. https://doi.org/10.1080/14459795.2018.1480649

26



Workman, M. (2007). Advancements in technologies: new opportunities to
investigate factors contributing to differential technology and information
use. International Journal of Management and Decision Making, 8(2/3/4).
https://doi.org/10.1504/IIMDM.2007.012727

Worldometer. (2021). Coronavirus Update Worldwide.
https://www.worldometers.info/coronavirus

Wright, K. B. (2006). Researching Internet-Based Populations: Advantages and
Disadvantages of Online Survey Research, Online Questionnaire Authoring
Software Packages, and Web Survey Services. Journal of Computer-
Mediated Communication, 10(3). https://doi.org/10.1111/].1083-
6101.2005.th00259.x

Yang, H.-H., & Su, C.-H. (2017). Learner Behaviour in a MOOC Practice-
oriented Course: In Empirical Study Integrating TAM and TPB. The
International Review of Research in Open and Distributed Learning, 18(5).
https://doi.org/10.19173/irrodl.v18i5.2991

Yen, Y. (2010). Can perceived risks affect the relationship of switching costs and
customer loyalty in e-commerce? Internet Research, 20(2).
https://doi.org/10.1108/10662241011032254

Young, S. (2013). Transaction Cost Economics. In Encyclopedia of Corporate
Social Responsibility. Springer Berlin Heidelberg.
https://doi.org/10.1007/978-3-642-28036-8_221

Yu, Y., Yi, W, Feng, Y., & Liu, J. (2018). Understanding the Intention to Use

Commercial Bike-sharing Systems: An Integration of TAM and TPB.

27



https://doi.org/10.24251/HICSS.2018.082

Zaied, A. N. (2012). Barriers to E-Commerce Adoption in Egyptian SMEs.
International Journal of Information Engineering and Electronic Business,
4(3). https://doi.org/10.5815/ijieeb.2012.03.02

Zuiderwijk, A., & Janssen, M. (2014a). The negative effects of open government
data - investigating the dark side of open data. Proceedings of the 15th
Annual International Conference on Digital Government Research - Dg.0
"14. https://doi.org/10.1145/2612733.2612761

Zuiderwijk, A., & Janssen, M. (2014b). Open data policies, their implementation
and impact: A framework for comparison. Government Information
Quarterly, 31(1). https://doi.org/10.1016/j.9iq.2013.04.003

Zuiderwijk, A., Janssen, M., & Dwivedi, Y. K. (2015). Acceptance and use
predictors of open data technologies: Drawing upon the unified theory of
acceptance and use of technology. Government Information Quarterly, 32(4).

https://doi.org/10.1016/j.9iq.2015.09.005

28



