LIST OF REFERENCES

Culinary Institute of America. 2014. Remarkable Service Third Edition. New
Jersey: John Wiley & Sons, Inc.

Fantastic Man Magazine. 2014. Why Ambience is Important in Your Restaurant.
Retrieved July 9, 2019, from
http://www.fantasticmanmagazine.com/why-ambience-is-important-in-
your-restaurant/

Hussain, Riaz & Ali, Mazhar. 2015. Effect of Store Atmosphere on Consumer
Purchase Intention. Journal of Marketing Studies, 7(2).

Jalil, et al. 2016. The Impact of Store Atmospherics, Perceived Value, and Customer

Satisfaction on Behavioral Intention. Journal of Economics and Finance
37,538 — 544.

Kotler and Keller. 2016. Marketing Management. Essex: Pearson.

Lilian, Munganian Karwitha. 2016. Influence of Store Atmospherics on Consumers’
Purchasing Behavior in Apparel Stores Within The Junction Mall,
Nairobi. Retrieved November 19, 2018, from
http://erepository.uonbi.ac.ke/bitstream/handle/11295/99042/Mungania
_Influence%2001%20Store%20Atmospherics%200n%20Consumers’ %
20Purchasing%20Behaviour%20in%20Apparel%20Stores%20Within%
20the%20Junction%20Mall,%20Nairobi.pdf?sequence=1&isAllowed=

y

Revilla et al. 2014. Choosing the Number of Categories in Agree-Disagree Scales.
Journal of Sociological Methods and Research, 43(1), 73-97.

Rita. 2017. Store  Atmosphere. Retrieved July 8, 2019, from
https://sbm.binus.ac.id/2017/11/28/store-atmosphere/

Sabrina, El-Bachir. 2014. The Influence of Store Atmosphere on Consumer

Behavior. Retrieved November 19, 2018, from
https://pdfs.semanticscholar.org/dc5d/c715c¢d35708e99¢3823945¢ece72e
b873e7a4.pdf

Sarwono, Jonathan & Salim, Hendra, N. 2017. Prosedur-Prosedur Populer Statistik
untuk Analisis Data Riset Skripsi. Yogyakarta: Gava Media.

Sekaran, U. 2003. Research methods for business: a skill building approaches (4th
ed.). New York: John Wiley & Sons.



Spence, Charles et al. 2014. Store Atmospherics: A Multisensory Perspective.
Journal of Psychology and Marketing, 31(7): 472-488

Sugiarto et al. 2015. Metodologi Penelitian Hospitaliti & Pariwisata. Tangerang:
Matana Publishing.

Sugiyono. 2007. Statistika Untuk Penelitian. Bandung: Alfabeta.

Sugiyono. 2017. Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung:
Alfabeta.

Sugiyono. 2017. Metode Penelitian Bisnis: Pendekatan Kuantitatif, Kualitatif,
Kombinasi, dan R&D. Bandung: Alfabeta.

Waloejan, Nia Anggreini. 2016. The Influence of Store Atmosphere on Consumer
Purchase Decision at Kawan Baru Restaurant Mega Mas Manado.
Retrieved November 19, 2018, from
https://media.neliti.com/media/publications/2993-EN-the-influence-of-
store-atmosphere-on-consumer-purchase-decision-at-kawan-baru-re.pdf

Yaputera, H. 2018. The Impact of Service Quality towards the Customer
Satisfaction at PT Deltamas Surya Indah Mulia. Skripsi. Unissued.
Faculty of Management. Universitas Pelita Harapan: Medan.



