44

DAFTAR PUSTAKA

Arikunto., S. (2002). Prosedur Penelitian Suatu Pendekatan Praktik. Jakarta:
Rineka Cipta.

Armstrong, G. dan Kaotler, P. (2009). Marketing. Edisi ke sembilan. New Jersey:
Pearson Education, Inc., Upper Saddle River.

Ferdinand, Augusty., (2002). Structural Equation Modeling Dalam Peneltitian
Manajemen: Aplikasi Model-Model Rumit Dalam Penelitian Untuk Tesis
Magister & Disertasi Doktor. Edisi kedua. Semarang: BP UNDIP.

Hair, J. F., Jr., Anderson, R. E., Tatham, R. L. and Black, W. C. (1995).
Multivariate Data Analysis, 3rd ed. New York: Macmillan Publishing
Company.

Schiffman, L.G, dan Kanuk, L.L. (2010). Consumer Behavior. Edisi ke Sepuluh.
Prentice-Hall International, Inc.

Sekaran, Uma. (2003). Research Method for Business. Edisi ke empat. New
Jersey: John Willey & Sons, Inc.

Sugiyono, (1999). Metode Penelitian Bisnis. Bandung: Alfabeta.
Sunyoto, Danang. (2011). Metodologi, Penelitian Ekonomi. Yogyakarta: CAPS.

Whyte, J and Gann, D. (2003). Design Quality Indicators: work in progress:
Building Research and Information. London: Spon Press.

Elliott, G. and Glynn, W., (1998). Segmenting Financial Services Markets for
Customer Relationships: A portfolio-Based Approach. The Service
Industries Journal, Vol. 18, No. 3.

Garvin, David .A., (1987). Competing on the Eight Dimensions of Quality.
Harvard Business Review, November-December 1987.

Li, M. L dan Green. (2010). A mediating influence on customer loyalty: The role
of perceived value. Journal of Management and Marketing Research.

Thomas S. dan Alex. D. (2010). Impact of Product Quality, Service Quality and
Contextual Experience on Customer Perceived Value and Future Buying
Intentions”. European Journal of Business and Management.
www.iiste.org ISSN 2222-1905 (Paper) ISSN 2222-2839 (Online) Vol 3,
No.3.

Tsioutsou. R. (2005).  Perceived Quality Levels and their Relation to
Involvement, Satisfaction, and Purchase Intentions. Marketing Bulletin.
16. Resesarch Note 4.



45

Lam.,Shankar., Eramuli, dan Murthy. (2002). Investigating the interrelationships
among customer value, customer satisfaction, switching cost and customer
loyalty. School of Business of University of Maryland.

Lembang R. D. (2010). Analisis Pengaruh Kualitas Produk, Harga, Promosi, dan
Cuaca Terhadap Keputusan Pembelian Teh Siap Minum Dalam Kemasan
Merek Teh Botol Sosro (Studi Kasus pada mahasiswa fakultas ekonomi s1
reguler I Universitas Diponegoro). Universitas Diponegoro Semarang.

Sung, T. J. (2007). An empirical study of the perceived values of world-class
design awards for Taiwan's design-award-winning firms. International of
Association of Societies of the Research Design. Hongkong Polytechnic
University.

Batik Indonesia Penetrates International Market.
http://www.indotextiles.com/index.php?option=com content&task=view
&id=494&Itemid=72 diakses pada tanggal 2 Juli 2011.

Batik Tuban.
http://www.tubancraft.com/pages/Batik-Tuban.html diakses pada tanggal
17 Juli 2011.

Industri Batik Sumbang Ekonomi Kreatif Rp. 3 Triliun.
http://www.investor.co.id/home/industri-batik-sumbang-ekonomi-kreatif-
rp3-triliun/12707 diakses pada  tanggal 1 Juli 2011.
http://www.kabarbisnis.com/read/2821020 diakses pada tanggal 4 Agustus
2011.

Industri Batik Sumbang Ekonomi Kreatif Rp. 3 Triliun.
http://www.mediaindonesia.com/read/2011/05/25/228797/21/2/Industri-
Batik-Sumbang-Ekonomi-Kreatif-Rp3-Triliun diakses pada tanggal 5 Juli
2011.

Kewirausahaan Sosial Solusi Atasi Kemiskinan.
http://www.labatik.co.id diakses pada tanggal 10 Maret 2011

Superbass Gali Motif Batik Khas Surabaya.
http://www.antarajatim.com/lihat/berita/62359/superbass-gali-motif-batik-
khas-surabaya diakses pada tanggal 2 Juli 2011.

Pekalongan Kota Batik.
http://www.batikmarkets.com/batik_pekalongan.php diakses pada tanggal
2 Juli 2011.



http://www.indotextiles.com/index.php?option=com_content&task=view&id=494&Itemid=72
http://www.indotextiles.com/index.php?option=com_content&task=view&id=494&Itemid=72
http://www.tubancraft.com/pages/Batik-Tuban.html
http://www.investor.co.id/home/industri-batik-sumbang-ekonomi-kreatif-rp3-triliun/12707
http://www.investor.co.id/home/industri-batik-sumbang-ekonomi-kreatif-rp3-triliun/12707
http://www.kabarbisnis.com/read/2821020
http://www.mediaindonesia.com/read/2011/05/25/228797/21/2/Industri-Batik-Sumbang-Ekonomi-Kreatif-Rp3-Triliun
http://www.mediaindonesia.com/read/2011/05/25/228797/21/2/Industri-Batik-Sumbang-Ekonomi-Kreatif-Rp3-Triliun
http://www.labatik.co.id/
http://www.antarajatim.com/lihat/berita/62359/superbass-gali-motif-batik-khas-surabaya
http://www.antarajatim.com/lihat/berita/62359/superbass-gali-motif-batik-khas-surabaya
http://www.batikmarkets.com/batik_pekalongan.php

