
44 
 

REFERENCES 

Adrian Payne. Pemasaran Jasa; The Essence of Service Marketing. Andi. Yogyakarta. 1995 

 

Adrian, Payne. 2000. The Essence of Services Marketing; Alih Bahasa, Fandy Tjiptono - 

Edisi II - Yogyakarta: Andi  

 

Alex S Nitisemito, 1998, Manajemen Personalia,Jakarta : Ghalia Indonesia.  

 

Assauri, Sofjan,“Manajemen Produksi dan Operasi Edisi Revisi 2004”, Lembaga Penerbit FE-

UI, Jakarta, 2004  

Aulia,Huda,2012. Understanding Relationship between Personality Types, Marketing-mix 

Factor, and Purchasing Decisions, 

https://www.researchgate.net/publication/244953847_Understanding_Relationship_betwe
en_Personality_Types_Marketing-mix_Factors_and_Purchasing_Decisions 

 

Craven, W. David. 1998. Pemasaran Strategis. Jakarta: Erlangga. 

 

Fandy, Tjiptono. Manajemen Jasa. Yogyakarta : ANDI, 1998 

 

Helga Drumond, 2003,Metode Penelitian Bisnis, Jilid I, Edisi kelima, Erlangga,Jakarta 

 
Hendri Sukotjo, Sumanto Radix A, 2010. 7P Marketing Mix Analysis on Product Purchasing Decisions 

Teta Beauty Clinic in Surabaya, http://dokumen.tips/documents/2010-oktober-hendri-sukotjo-
dan-sumanto-radix-a.html 
 

Hurriyati, Ratih, 2005. Bauran Pemasaran dan Loyalitas Konsumen, Alfabeta, Bandung. 

 

Katanyu Hiransomboon (2012), Marketing Mix Affecting Accommodation Service Buying 

Decisions of Backpacker Tourist Traveling at Inner Rattanakosin Island in Bangkok, 

Thailand, Journal Procedia Economics and Finance 3 

 

 

Kotler, Philip. 1995, Strategi Pemasaran Untuk Organisasi Nirlaba. Yogyakarta: Gadjah 

Mada University Press.  

 

Kotler, Philip. 1996. Manajemen Pemasaran: Analisis,Perencanaan, Implementasi dan 

Pengendaliaan. Jakarta: Erlangga.  

 

Kotler, Philip,2000; Marketing Management, North Western, University, Prentice Hall, 

International, Inc. 

Kotler ,Philip. 2001 , Prinsip-Prinsip Pemasaran, Jakarta: Erlangga.  

 

Kotler, Philip, 2003; Marketing Insights From A To Z. New York: John Wiley & Sons, Inc. 

 

Kotler, Philip. dan Armstrong.2004. Dasar-Dasar Pemasaran, Jakarta: Prenhallindo. 

 

https://www.researchgate.net/publication/244953847_Understanding_Relationship_between_Personality_Types_Marketing-mix_Factors_and_Purchasing_Decisions
https://www.researchgate.net/publication/244953847_Understanding_Relationship_between_Personality_Types_Marketing-mix_Factors_and_Purchasing_Decisions
http://dokumen.tips/documents/2010-oktober-hendri-sukotjo-dan-sumanto-radix-a.html
http://dokumen.tips/documents/2010-oktober-hendri-sukotjo-dan-sumanto-radix-a.html


45 
 

Kuncoro, Mudrajad.2009. Metode Riset Untuk Bisnis & Ekonomi. Penerbit Erlangga. 

Jakarta.  

 

Lovelock, Christopher and Lauren Wright, (2002), Principle of Service Marketing and 

Management, Second Edition.New Jersey. Pearson Education International Inc  

 

Mccarthy , E. Jerome. 1992 . Dasar–Dasar Pemasaran. Jakarta: Erlangga.  

 

Mirza Hasan Hosseini. 2011. Analyzing The Influence of Promotion Mix On Increase of 

Sale, Asian Journal of Business and Management Sciences. 

 

Monroe, Kent B ; 1990; Pricing : Making Profitable Decision, 2th Edition. Singapore : Mcgraw- 

Hill. 

Philip Kotler, 2005, ManajemenPemasaran, Jilid I dan II, PT. Indeks, Jakarta  

 

Philp Kotler, 2006, Manajemen Pemasaran,Jilid I dan II, Edisi Kesebelas, PT. Indeks, 

Gramedia, Jakarta  

 

Philip Kotler & Kevin Lane Keller, 2007, Manajemen Pemasaran, Jilid I dan II,  

PT. Indeks, Jakarta.  

 

Philip Kotler & Kevin Lane Keller, 2008 Manajemen Pemasaran, Jilid Dua, Edisi Kedua 

belas, PT. Indeks, Jakarta  

 

Philip Kotler, Gary Armstrong 2008, Prinsip-Prinsip Pemasaran, Edisi 12, Jilid 2, Erlangga, 

Jakarta  
 

Sekaran, Uma (2003), Research Methods For Business: A Skill Building Aproach, New 

York-USA: John Wiley and Sons, Inc  

 

Setiadi, 2003, Perilaku Konsumen, Konsep dan Implikasi, C.V Alfabeta, Bandung  

 

Sugiyono. (2005). Metode Penelitian Administrasi. Bandung: alfabeta  

 

Sugiyono.(2007).Metode Penelitian pedidikan pendekatan kuantitatif,kualitatif, dan R&D. 

 

Tabachnick, B.G & Fidell, L.S. (1996), Using Multivariate Statistics (3rd Edition), New York: 

Harpercollins College Publisher. 

 

Tony Wijaya. (2009). Analisis Data Penelitian Menggunakan SPSS. Yogyakarta: Universitas 

Atma Jaya Yogyakarta. 

 

 

Zeithaml, Valarie A and Mary Jo Bitner. 2005. Service Marketing. Singapore: Mc Graw-Hill 

Companies Inc.: 3-287.  
 


