
85 
 

DAFTAR REFERENSI 

 

 

Ahmed, Kamran 2012. The Impact of TV Advertising on Buying Behavior: A 

Comparative Study of Urban and Rural Teenagers 65-68. 

 

Armstrong, G., dan Kotler, P. 2000. Marketing: An  Introduction. 10
th

 ed. 

Prentice-Hall International Editions, USA. 

 

Dewi, N., Andri, G., dan Yonaldi, S. 2012. Pengaruh Iklan, Citra Merek, dan 

Kepuasan Pelanggan terhadap Loyalita Konsumen dalam menggunakan 

Vaseline Hand and Body Lotion di Kota Padang: 14-15 

 

Fransen, P., dan Vriens, M. 2004. Advertising Effect on Awareness, Consideration 

and Brand Choice Using Tracking Data. 4-6 

 

Ibrahim, N. 2007. Analisis Pengaruh Media Iklan terhadap Pengambilan 

Keputusan Membeli Air Minum dalam Kemasan Merek Aqua pada 

Masyarakat Kota Palembang. 45 

 

Kotler,  P. 1997. Marketing Management: Analysis, Planning, Implementation 

and Control. 9
th
 ed., Prentice-Hall International Editions, USA. 

 

Kotwal, N. 2008. Impact of TV Advertisement on Buying Pattern of Adolescent 

Girl 

 

Kumar, V. 2009. The Impact of TV Advertising on Buying Behavior: A 

Comparative Study of Urban and Rural Teenagers. 65-68. 

 

Minarti, A. 2010. Analisis Pengaruh Periklanan Above the Line and Below the 

Line terhadap Brand Awareness dan Brand Equity Minuman Berenergi 

Extra Joss di Semarang. 8-16 



86 
 

 
 

 

Novandri, M. 2010.  Analisis Pengaruh Kualitas Produk, Harga dan Iklan 

terhadap Keputusan Pembelian Sepeda Motor Yamaha pada Harpindo Jaya 

Cabang Ngaliyan. 

 

Ramsunder, M. 2011. The Impact of Social Media Marketing on Purchase 

Decision in the Tire Industry. Thesis. Faculty of Business and Economic 

Sciences at the  Nelson Mandela Metropolitan University Business School. 

 

Rettie, R. 2003. Text Message Advertising : Dramatic Effect on Purchase 

Intentions. 

 

Saleem, S. 2010. Effective Advertising and its Influence on Consumer Buying 

Behavior. 55-57 

 

Vedmitra, K. 2012. Technical Education Institutions and BTL Marketing 

Strategies. 59-63 

 

Vivekananthan, V. 2010. A Study on Influence of Advertisement in Consumer 

Brand Preference: Special Reference to Soft Drink Market in Manmunnai 

North D.S Division Batticaloa. 2-4 


