
109 
 

REFERENSI 

Adi Irawan. 2017. Analisis, Pengaruh Daya Tarik Wisata, Persepsi Harga, dan 

Kualitas Pelayanan Terhadap Minat Berkunjung Ulang Dengan Kepuasan 

Konsumen Sebagai Variabel Intervening (Studi Kasus Objek Wisata Teluk 

Kiluan). Skripsi Fakultas Ilmu Sosial dan Politik, Universitas Lampung. 

Alfina Dewi Ratnasari. 2017. Analisis Faktor-Faktor Yang Mempengaruhi 

Keberhasilan Usaha Bisnis Online Shop Di Kota Samarinda. Volume 5, 

Nomor 1. ISSN 2355-5408. 

Ali, M., Arif, M., & Shah, A. A. (2021). Complementary feeding 

practicesandassociated factors among children aged 6–23 months in Pakistan. 

Plosone, 16(2), 43–49. 

Andianto, K., & Firdausy, C. M. (2020). Pengaruh Perceived Value, Perceived 

Quality dan Customer Satisfaction terhadap Customer Loyalty Warunk 

Upnormal di Jakarta. Jurnal Manajerial dan Kewirausahaan, 758-764. 

Aslam, W., Farhat, K., & Arif, I., 2019. Role of electronic word of mouth on 

purchase intention. International Journal of Business Information Systems, 

30(4), 411-426. 

Banerjee, S., & Singhania, S. (2018). Determinants of customer satisfaction, revisit 

intentions and word of mouth in the restaurant industry-study conducted in 

selective outlets of South Kolkata. International Journal of Business and 

Management Invention (IJBMI) ISSN, 7(6), 63–72. www.ijbmi.org 

Chetna, Kudeshia & Amresh Kumar. 2017. Social EWOM: Does It Affect Brand 

Attitude and Purchase Intention of Brands?. Management Research Review, 

Vol 40, issue 3. 

Chun, S.-H., & Nyam-Ochir, A. (2020). The Effects of Fast Food Restaurant 

Attributes On Customer Satisfaction, Revisit Intention, And Recommendation 

http://www.ijbmi.org/


110 
 

Using DINESERV Scale. Sustainability, 12(18), 7435. 

Daryanto, & Setyobudi, I. (2019). Konsumen dan pelayanan prima. Yogyakarta: 

Gava Media 

Ellen, dan Tunjungsari, H. 2019. Pengaruh Electronic Word Of Mouth (e-Wom) Dan 

Country Of Origin (Coo) Terhadap Purchase Intnsion; Melalui Mediasi Brand 

Image Terhadap Produk Nature Republic Di Universitas Tarumanagara. 

Jurnal Manajerial dan Kewirausahaan, Vol. I, No. 3. Hal: 411-419. 

Ganthika, D., & Wahdiniwaty, R. (2020). The Effect of Customer Value on Customer 

Loyalty at Bandung Tourist Location. International Conferences on Business, 

Economic, Social Science, and Humanities. 

García-Fernández, J., Gálvez-Ruíz, P., Fernández-Gavira, J., Vélez-Colón, L., Pitts, 

B., & Bernal-García, A. (2018). The effects of service convenience and 

perceived quality on perceived value, satisfaction and loyalty in low-cost 

fitness centers. Sport Management Review. 

Gunawan., Ivan Nugraha. 2018. Pengaruh Tempat dan Promosi terhadap Minat Beli 

Konsumen dalam memilih Jasa Sewa Dress secara Online. Jurnal Manajemen 

dan Start-Up Bisnis Volume 3, Nomor 1. 

Halimatussaddiah Marpaung, SE.MM Hilmiatus Sahla, SE.i, ME.I. 2017. Pengaruh 

Daya Tarik dan Aksesibilitas Terhadap Minat Kunjung Wisata ke Air Terjun 

Ponot di Desa Tangga Kecamatan Aek Songsongan Kabupaten Asahan. 

Skripsi. 

Hslen Lin, Chung. 2017. Effects of Authenticity Perception, Hedonics, and Perceived 

Value on Ceramic Souvenir Repurchasing Intention. Journal of Travel & 

Tourism Marketing. Vol. 29, No. 8. 

Ilie, L., & Georgescu, M. 2019. The Relationship Between Food Safety, Food Quality 

and Customer Satisfaction. LXII(1), 364–369. 



111 
 

Ismagilova, E., Dwivedi, Y. K., Slade, E., & Williams, M. D. (2017). Electronic 

Word of Mouth (eWOM) in the Marketing Context. Cham: Springer. 

Kala, D., & Chaubey, D. S. 2018. The effect of eWOM communication on brand 

image and purchase intention towards lifestyle products in India. International 

Journal of Services, Economics and Management, 9(2), 143-157. 

Kataria, S. and Saini, V. (2020). The mediating impact of customer satisfaction in 

relation of brand equity and brand loyalty: An empirical synthesis and re-

examination. South Asian Journal of Business Studies, Vol. 9 No. 1, pp. 62-

87. https://doi.org/10.1108/SAJBS-03-2019-0046 

Konuk, Anil. F. (2018). Journal of Retailing and Consumer Services The role of store 

image, perceived quality, trust and perceived value in predicting consumers’ 

purchase intentions towards organic private label food. 

https://doi.org/10.1016/j.jretconser.2018.04.011. 

Konuk, Faruk Anıl. 2019. “The Influence of Perceived Food Quality, Price Fairness, 

Perceived Value and Satisfaction on Customers’ Revisit and Wordof-Mouth 

Intentions towards Organic Food Restaurants.” Journal of Retailing and 

Consumer Services 50: 103–10 

Kotler, P dan Amstrong. 2018. Prinsip-prinsip Marketing Edisi Ke Tujuh. Penerbit 

Salemba Empat. Jakarta. 

Kotler, Philip dan Kevin Lane Keller. 2017. Manajemen Pemasaran. Edisi 1.Alih 

bahasa: Bob sabran, MM. Jakarta :Erlangga. 

Kuo, H. C., & Nakhata, C. 2019. The impact of electronic word-of-mouth on 

customer satisfaction. Journal of Marketing Theory and Practice, 27(3), 331-

348.  

Lestari, W. S., & Yusuf, A. (2019). Pengaruh Kualitas Makanan Dan Harga Terhadap 

Keputusan Pembelian Pada Steak Jongkok Karawang. Jurnal Ekonomi 

https://doi.org/10.1108/SAJBS-03-2019-0046
https://doi.org/10.1016/j.jretconser.2018.04.011


112 
 

Manajemen, 5, No. 2. 

Mathur, Tanuj and Gupta, Anviti. 2019. The impact of dining atmospherics and 

perceived food quality on customers' re-patronage intention. s.l. : Journal of 

Tourism and Hospitality Management, 2019, Vol. 25. 

Nair, S. R. (2018). Analyzing the relationship between store attributes, satisfaction, 

patronage-intention and lifestyle in food and grocery store choice behavior. 

International Journal of Retail and Distribution Management. 

https://doi.org/10.1108/IJRDM-06-2016-0102 

Najib, M. A., Soesanto, H., & Made, I. S. (2017). Analisis Pengaruh Brand 

Awareness, dan Perceived Value Terhadap Keputusan Pembelian. Jurnal 

Sains Pemasaran Indonesia Volume XV, No. 1, halaman 62-73. 

Namin, A. (2017). Revisiting Customers' Perception of Service Quality in Fast Food 

Restaurants. Journal of Retailing and Consumer Services, 34, 70-81. 

Oliver, R. L. (2019). Satisfaction: A Behavioral Perspective on the Consumer. 

Routledge. 

Premayani, N. W., dan Yoga, G. D. 2019. Pengaruh Kewajaran Harga Dan Kualitas 

Produk Terhadap Kepuasan Konsumen Wina Rumah kebaya. Jurnal Widya 

Manajemen, 1 (2) : 138-157. 

Saleky, J. S. (2019). Determinan Loylitas Pelanggan Jasa Angkutan Udara Di Kota 

Ambon (Studi Komparasi Pada Penerbangan Domestik). 

http://repository.unhas.ac.id/id/eprint/371/ 

Serhan, M., & Serhan, C. (2019). The impact of food service attributes on customer 

satisfaction a rural university campus environment. International journal of 

food science, 2019, 1-12. 

Sianipar, R. 2020. Pengaruh Kualitas Makanan Dan Harga Terhadap Kepuasan 

Pelanggan Pada Food Junction Canteen Universitas Pelita Harapan Karawaci . 

https://doi.org/10.1108/IJRDM-06-2016-0102
http://repository.unhas.ac.id/id/eprint/371/


113 
 

Jurnal Ilmiah Simantek, Vol. 4 No. 2. Universitas Pelita Harapan. 

Suhartanto, Ay. 2018. Pengaruh Kualitas Lingkungan Fisik, Makanan, Dan 

Pelayanan Terhadap Kepuasan Pelanggan, Citra Restoran, Dan Word Of 

Mouth (Studi Kasus Pada Hotel Manohara Center Of Borobudur Study). 

Pascasarjana Fakultas Ekonomi Universitas Islam Indonesia. Yogyakarta. 

Tandon, A., Aakash, A., & Aggarwal, A. G. (2020). Impact of EWOM, website 

quality, and product satisfaction on customer satisfaction and repurchase 

intention: moderating role of shipping and handling. International Journal of 

System Assurance Engineering and Management, 1–8. 

Tjiptono, Fandy., & Gregorius Chandra. (2017). Pemasaran Strategik Edisi 3. 

Yogyakarta: Andi offset. 

We Are Social, H. and. (2021). Digital in 2021 : Essential Insights Into Internet, 

Social Media, Mobile, and E-Commerce Use In Indonesia. Retrieved from 

https://wearesocial.com/blog/2018/01/globaldigital-report-2018.%0D 

Winarjo dan Japarianto. 2017. Pengaruh Food Quality Atmosphere terhadap 

Customer Loyalty dengan Customer Satisfaction Sebagai Variabel 

Intervening Pada Café Intro di Surabaya. Jurnal Manajemen Pemasaran. 

Wulanjani, H., & Derriawan, D. (2017). Dampak Utilitarian Value Dan Experiential 

Marketing Terhadap Customer Satisfaction Dan Revisit Intention. Jurnal Riset 

Manajemen Dan Bisnis (JRMB) Fakultas Ekonomi UNIAT, 2(2), 121–130. 

Yuniawati, Yeni Finardi dan Indriyani, Ajeng Dewi. 2017. Pengaruh Customer 

Experience terhadap Revisit Intention di Taman Wisata Alam Gunung 

Tangkuban Perahu. Tourism and Hospitality Essentials (THE) Journal. Vol. 6, 

No. 1. 

Zietsman, M. L., Mostert, P., & Svensson, G. (2019). Perceived price and service 

quality as mediators between price fairness and perceived value in business 

https://wearesocial.com/blog/2018/01/globaldigital-report-2018.%0D

