DAFTAR PUSTAKA

Arsad, A., Zafar, M., Fatima, I., & Khan, S. K. (2015). The Impact of Perceived Risk
on Online Buying Behavior. International Journal of New Technology and
Research (IJNTR), 13-18.

Bhatti, A., & Rehman, S. U. (2019). Perceived benefits and perceived risks effect on
online shopping behavior with the mediating role of consumer purchase
intention in Pakistan. International Journal of Management Studies.

Bucko, J., Kakalejcik, L., & Ferencova, M. (2018). Online shopping: Factors that
affect consumer purchasing behaviour. Cogent Business & Management.

Chrismardani, Y. (2016). Theory of planned behavior sebagai prediktor intensi
berwirausaha. Competence: Journal of Managament Studies, 1-14.

Danuri, M. (2019). Perkembangan dan transformasi teknologi digital. Jurnal Iimiah
Informasi Komputer, Akuntansi, dan Manajemen, 116-123.

Dewi, S. N., Riani, A. L., Harsono, M., & Setiawan, A. I. (2018). The role of benefit
perception and customer satisfaction toward intention to continue moderated
purchases experience preference satisfaction (study on Samsung consumers in
Solo Raya). International Journal of Engineering & Technology, 5607-5611.

Fatmawati, 1., & Ali, H. (2021). Determination attitude toward using and purchase
intentions: analysis of perceived ease of use and perceived usefulness (case
study of Instagram shop's features on social media Instagram). Dinasti
International Journal Of Management Science, 119-133.

Gazali, A. V., & Suyasa, P. T. (2020). The Role of the Perceived Risk to Purchase
Decision (For Consumers Who Use Online Shopping Technology). Advances
in Social Science, Education and Humanities Research.

Gerber, C., Ward, S., & Goedhals-Gerber, L. (2014). The impact of perceived risk on
online purchase behavior. Risk Governance & Control: Financial Markets &
Institutions, 99-106.

76



Gheorghe, C.-M., Purcarea, V. L., & Gheorghe, J.-R. (2018). A marketing
perspective on consumer perceived competition in private ophthalmology
services. Romanian Journal of Ophthalmology , 123-134.

Ghozali, 1. (2016). Aplikasi Analisis Multivariate Dengan Program IBM SPSS.
Semarang: Badan Penerbit Universitas Diponegoro.

Gusliana, 1. (2022, April 6). Bukalapak (BUKA) Umumkan Restrukturisasi Pengelola
Bisnis Aset Manajemen. Retrieved from Tempias.com:
https://lwww.tempias.com/2022/04/06/bukalapak-buka-umumkan-
restrukturisasi-pengelola-bisnis-aset-manajemen/

Ha, N. T. (2020). The impact of perceived risk on consumers’ online shopping
intention: An integration of TAM and TPB. Management Science Letters,
2029-2036.

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how
to report the results of PLS-SEM. European Business Review, 2-24.

Herawati, Prajanti, S. D., & Kardoyo. (2019). Predicted Purchasing Decisions from
Lifestyle, Product Quality and Price Through Purchase Motivation. Journal of
Economic Education, 1-11.

Hidayat, F. (2022, Juni 29). Pertumbuhan e-Commerce di Indonesia Berpotensi
Mendorong Peningkatan Industri lklan Digital Nasional. Retrieved from
Warta  Ekonomi:  https://wartaekonomi.co.id/read425386/pertumbuhan-e-
commerce-di-indonesia-berpotensi-mendorong-peningkatan-industri-iklan-
digital-nasional

Indiani, N. L., & Fahik, G. A. (2020). Conversion of online purchase intention into
actual purchase: the moderating role of transaction security and convenience.
Business: Theory and Practice, 18-29.

Indiani, N. L., & Febriandari, S. N. (2021). Key antecedents of consumer purchasing
behaviour in emerging online retail market. Cogent Business & Management,
1-17.

77



Indiani, N. L., & Purnami, N. M. (2021). Modelling Online Purchase Behavior from
Consumer Decision Model Perspective. Asia-Pasific Management and
Business Application, 193-210.

Indonesia, C. (2019, September 11). PHK Karyawan, Ini Penjelasan Bukalapak.
Retrieved from CNBCIndonesia.com:
https://www.cnbcindonesia.com/news/20190911142952-8-98657/phk-
karyawan-ini-penjelasan-bukalapak

Iskandar, D. (2016). Persaingan Sehat Dunia Usaha di Indonesia Dalam
Hubungannya Dengan Sistem Ekonomi Syariah. Jurnal YUSTISI, 6-18.

Khuong, M. N., & Duyen, H. T. (2016). Personal Factors Affecting Consumer
Purchase Decision towards Men Skin Care Products - A Study in Ho Chi
Minh City, Vietnam. International Journal of Trade, Economics and Finance,
44-50.

Kock, N. (2015). Common method bias in PLS-SEM: A full collinearity assessment
approach. International Journal of e-Collaboration, 1-10.

Komalasari, F., Christianto, A., & Ganiarto, E. (2021). Factors Influencing Purchase
Intention in Affecting Purchase Decision: A Study of E-commerce Customer
in Greater Jakarta. Bisnis & Birokrasi: Jurnal llmu Administrasi dan
Organisasi, 1-12.

Kotler, P., & Keller, K. L. (2012). Marketing Management. New Jersey: Prentice Hall
Inc.

Kristiyono, Y. R., Roring, E. R., & Suryawan, I. N. (2021). The Effect Of Perceived
Benefits In Formatting Male Online Shoppers’ Attitude. Jurnal Manajemen,
290-311.

Li, Z., & Hou, A. C. (2019). Online purchase preference and personal characteristics:
A moderation approach. International Journal of Electronic Commerce
Studies, 1-21.

Lukiyana, & Sofiyanti, F. (2022). Influence of Perceived Benefit and Perceived Ease

of Use on Purchase Decisions Using Electronic Payments with Price

78



Discounts as Moderating. Budapest International Research and Critics
Institute-Journal.

Madan, K., & Yadav, R. (2018). Understanding and predicting antecedents of mobile
shopping adoption: A developing country perspective. Asia Pacific Journal of
Marketing and Logistics, 139-162.

Nastiti, D., Fakhrurozi, M., & Pratama, A. (2022). Purchase Intention to Actual
Purchasing of Halal Cosmetics in Indonesian Young Adults in The Covid-19
Pandemic. Jurnal llmiah Ekonomi Islam, 90-96.

Nasution, E. Y., Hariani, P., Hasibuan, L. S., & Pradita, W. (2020). Perkembangan
Transaksi Bisnis E-Commerce terhadap Pertumbuhan Ekonomi di Indonesia.
Jurnal Ekonomi & Ekonomi Syariah, 506-519.

Nazir, M., & Tian, J. (2022). The Influence of Consumers’ Purchase Intention Factors
on Willingness to Pay for Renewable Energy; Mediating Effect of Attitude.
Frontiers in Energy Research, 1-13.

Octavia, N., Nadjmudin, & Laksana, R. D. (2020). Application of the Theory of
Planned Of Behavior Against the Intention of MSMEs in Taking Bank Loans
(Bank Jateng Purbalingga Case Study). International Sustainable
Competitiveness Advantage, 145-152.

Panwar, C. (2018). Consumer perceived risk in online shopping environment via
Facebook as medium. International Journal of Engineering & Technology,
2485-2490.

Parkularasa, N., & Anthony, A. (2021). Consumers’ Purchase Intentiononactual
Purchase Behaviour Of Organic Food Products In Batticaloa Manmunai West
divisional Secretariat Area. International Journal of Research, 57-69.

Pena-Garcia, N., Gil-Saura, I., Rodriguez-Orejuela, A., & Siqueira-Junior, J. R.
(2020). Purchase intention and purchase behavior online: A cross-cultural

approach. Heliyon, 1-11.

79



Rachbini, W. (2018). The impact of consumer trust, perceived risk, perceived benefit
on purchase intention and purchase decision. International Journal of
Advanced Research (IJAR).

Rahayu, L. W. (2016). The Effect of Trust, Perceived Risk, Perceived Benefit and
Cost On Customer Online Purchase Intention (An Empirical Study At
Accounting Students of Brawijaya University and Muhammadiyah University
of Malang). Jurnal limiah Mahasiswa FEB Universitas Brawijaya.

Rahmanta, A. (2021, Desember 1). Saham BUKA Bukalapak Anjlok hingga ARB, Ada
Potensi Rebound? Ini Alasannya. Retrieved from Beritadiy.pikiran-
rakyat.com: https://beritadiy.pikiran-rakyat.com/ekonomi/pr-
703138681/saham-buka-bukalapak-anjlok-hingga-arb-ada-potensi-rebound-
ini-alasannya

Rahmi, S., llyas, G. B., Tamsah, H., & Munir, A. R. (2022). Perceived risk and its
role in the influence of brand awareness on purchase intention: study of
Shopee users. Jurnal Siasat Bisnis, 97-109.

Ramadhan, M. A., Wisnu, A. A., & Nugroho, I. (2022). The impact of online reviews
on online purchase intention in Tokopedia (Jakarta). Jurnal Ekonomi Trisakti,
395-406.

Ranaee, H., & Yari, B. (2013). Investigating the effect of the marketing mix of green
marketing on green purchasing decision of consumers (Case Study:
Consumers of Pegah dairy products company in the city of Shiraz). Journal of
New Marketing Research, 65-92.

Salbiyah, S. (2020). Theory planned behavior dan pengaruhnya terhadap kinerja
mahasiswa dengan cooperative learning tipe jigsaw sebagai variabel
moderating di FEB Universitas Muhammadiyah Surabaya. Balance:
Economic, Business, Management, and Accounting Journal, 82-90.

Sari, S. D., Widyanti, R. N., & Listyorini, 1. (2020). Trust and Perceived Risk toward
Actual Online Purchasing: Online Purchasing Intention as Mediating

Variable. Integrated Journal of Business and Economics, 61-70.

80



Sarstedt, M., Ringle, C. M., & Hair, J. (2017). Partial Least Squares Structural
Equation Modeling. Handbook of Market Research.

Sawitri, S., & Alhasin. (2022). Online music business: The relationship between
perceived benefit, perceived sacrifice, perceived value, and purchase
intention. International Journal of Research in Business and Social Science.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill Building
Approach. Trento: Print Trento.

Silaban, D., Jaunanda, M., & Ferdinand, F. (2020). Perceived risk and intention to
purchase from overseas as sellers in Shopee: Jabodetabek consumer
perspective. Jurnal llmiah Manajemen Bisnis dan Inovasi Universitas Sam
Ratulangi, 259-271.

Stefany, S. (2014). The effect of motivation on purchasing intention of online games
and virtual items provided by online game provider. International Journal of
Communication & Information Technology, 22-27.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: CV
Alfabeta.

Summerlin, R., & Powell, W. (2022). Effect of Interactivity Level and Price on
Online Purchase Intention. Journal of Theoritical and Applied Electronic
Commerce Research, 652-668.

Suyudi, T. (2021, Juli 10). Hebat, Bukalapak Go Public. Retrieved from itworks.id:
https://www.itworks.id/41540/hebat-bukalapak-go-public.html

Tanadi, T., Samadi, B., & Gharleghi, B. (2015). The Impact of Perceived Risks and
Perceived Benefits to Improve anOnline Intention among Generation-Y in
Malaysia. Asian Social Science, 226-238.

Tehuayo, E. (2018). Analisis proses pengambilan keputusan konsumen pada perilaku
pembelian produk Yamaha Mio di Kota Ambon. Jurnal SOSOQ, 25-34.

Triandewo, M. A., & Sagy, K. (2021). The impact of perceived benefits, perceived

web quality and trust on attitude towards online shopping on female consumer

81



who use Shopee application in Jakarta. International Journal of Business,
Economics and Law, 33-43.

Tudu, P. N., & Prakash, G. (2020). Impact of perceived risks on consumers' purchase
intention while buying luxury items online. International Journal of
Environment, Workplace and Employment, 157-173.

Yasa, N. N., & Sukaatmadja, P. G. (2017). Pengaruh Persaingan Industri Terhadap
Strategi Inovasi Dan Dampaknya Pada Kinerja Bisnis. Forum Keuangan dan
Bisnis Indonesia (FKBI), 229-240.

Zhang, X., & Yu, X. (2020). The Impact of Perceived Risk on Consumers’ Cross-
Platform Buying Behavior. Frontiers in Psychology.

82



