DAFTAR PUSTAKA

Afthanorhan, A., Awang, Z., Rashid, N., Foziah, H., & Ghazali, P. L. (2019).
Assessing the effects of service quality on customer satisfaction.
Management Science Letters, 9(1), 13-24.
https://doi.org/10.5267/j.msl|.2018.11.004

Ahrholdt, D. C., Gudergan, S. P., & Ringle, C. M. (2017). Enhancing Service
Loyalty: The Roles of Delight, Satisfaction, and Service Quality. Journal of
Travel Research, 56(4), 436—450.
https://doi.org/10.1177/0047287516649058

Alaan, Y. (2016). Responsiveness dan Assurance terhadap Customer
Statisfaction: Penelitian pada Hotel Selera Bandung. Jurnal Manajemen,
15(2), 255-270.

Alfin, M. R., & Nurdin, S. (2017). Pengaruh Store Atmosphere Pada Kepuasan
Pelangan Yang Berimplikasi Pada Loyalitas Pelanggan. Ecodemica, 1(2),
252-261.

Alzoubi, H., Alshurideh, M., Kurdi, B. Al, & Inairat, M. (2020). Do perceived
service value, quality, price fairness and service recovery shape customer
satisfaction and delight? A practical study in the service telecommunication
context. Uncertain Supply Chain Management, 8(3), 579-588.
https://doi.org/10.5267/j.uscm.2020.2.005

Anas Salman, A. (2019). The effect of customer satisfaction on service quality:
The case of Iragi banks. International Journal of Appl led Research, 5(1),
146-152. https://www.researchgate.net/publication/330385389%0AThe

Anteneh, D. (2019). Reliability Enhancement of Distribution Substation by Using
Network Reconfiguration a Case Study at Debre Berhan Distribution
Substation. International Journal of Economy, Energy and Environment,
4(2), 33. https://doi.org/10.11648/}.ijeee.20190402.12

136



Apriyani, D. A., & Sunarti. (2017). Survei pada Konsumen The Little A Coffee
Shop Sidoarjo. Jurnal Administrasi Bisnis (JAB), 51(2), 1-7.

Archibong, F. I. (2012). Instructional Supervision in the Administration of
Secondary Education: a Panacea for Quality Assurance. European Scientific
Journal, 8(13), 61-70.

Astuti Pratminingsih, S., Haizam Mohd Saudi, M., & Surayya Mohd Saudi, N.
(2018). Store Atmosphere and Food quality as Determinant Factors in
Visiting Traditional Restaurant in Bandung, Indonesia. International Journal
of Engineering & Technology, 7(4.34), 287.
https://doi.org/10.14419/ijet.v7i4.34.25296

Ayeni, A. J., & Ibukun, W. O. (2013). A Conceptual Model for School-Based
Management Operation and Quality Assurance in Nigerian Secondary
Schools. Journal of Education and Learning, 2(2), 36—43.
https://doi.org/10.5539/jel.v2n2p36

Barros, L. B. L., Petroll, M. de L. M., Damacena, C., & Knoppe, M. (2019). Store
atmosphere and impulse: a cross-cultural study. International Journal of
Retail and Distribution Management, 47(8), 817—835.
https://doi.org/10.1108/IJRDM-09-2018-0209

Bernarto, I., & Pelita Harapan, U. (2017). Pengaruh Perceived Value, Customer
Satisfaction dan Trust terhadap Customer Loyalty Restoran XY Z di
Tangerang. Jurnal Online Nasional Dan Internasional, 1(1), 36-49.

www.journal.uta45jakarta.ac.id

Bevilacqua, M., Ciarapica, F. E., & De Sanctis, I. (2017). Lean practices
implementation and their relationships with operational responsiveness and
company performance: an Italian study. International Journal of Production
Research, 55(3), 769-794. https://doi.org/10.1080/00207543.2016.1211346

Bin-Nashwan, S. A., & Hassan, H. (2017). Impact of Customer Relationship
Management (CRM) on Customer Satisfaction and Loyalty: A Systematic

137



Review. Journal of Advanced Research in Business and Management
Studies, 6(1), 86-107.

https://www.akademiabaru.com/submit/index.php/arbms/article/view/1224

Boring, R. L. (2012). Fifty years of THERP and human reliability analysis. 11th
International Probabilistic Safety Assessment and Management Conference
and the Annual European Safety and Reliability Conference 2012, PSAM11
ESREL 2012, 5, 3523-3532.

Bowler, S. (2017). Trustees, Delegates, and Responsiveness in Comparative
Perspective. Comparative Political Studies, 50(6), 766—793.
https://doi.org/10.1177/0010414015626447

Bozkus Kahyaoglu, S., & Caliyurt, K. (2018). Cyber security assurance process
from the internal audit perspective. Managerial Auditing Journal, 33(4),
360-376. https://doi.org/10.1108/MAJ-02-2018-1804

Breithaupt, F. (2012). A three-person model of empathy. Emotion Review, 4(1),
84-91. https://doi.org/10.1177/1754073911421375

Cantor, D. E., Blackhurst, J., Pan, M., & Crum, M. (2014). Examining the role of
stakeholder pressure and knowledge management on supply chain risk and
demand responsiveness. International Journal of Logistics Management,
25(1), 202-223. https://doi.org/10.1108/1JLM-10-2012-0111

Caroe, T. (2012). Burnout and empathy in primary care. British Journal of
General Practice, 62(602), 462. https://doi.org/10.3399/bjgp12X654515

Chang, S., Gong, Y., Way, S. A., & Jia, L. (2013). Flexibility-Oriented HRM
Systems, Absorptive Capacity, and Market Responsiveness and Firm
Innovativeness. Journal of Management, 39(7), 1924-1951.
https://doi.org/10.1177/0149206312466145

Chark, R. (2019). Price Fairness in the Era of the Sharing Economy. Cornell
Hospitality Quarterly, 60(3), 200-211.
https://doi.org/10.1177/1938965518790221

138



Cuff, B. M. P., Brown, S. J., Taylor, L., & Howat, D. J. (2016). Empathy: A
review of the concept. Emotion Review, 8(2), 144-153.
https://doi.org/10.1177/1754073914558466

De Almeida, A. T., Ferreira, R. J. P., & Cavalcante, C. A. V. (2015). A review of
the use of multicriteria and multi-objective models in maintenance and
reliability. IMA Journal of Management Mathematics, 26(3), 249-271.
https://doi.org/10.1093/imaman/dpv010

Dhisasmito, P. P., & Kumar, S. (2020). Understanding customer loyalty in the
coffee shop industry (A survey in Jakarta, Indonesia). British Food Journal,
122(7), 2253-2271. https://doi.org/10.1108/BFJ-10-2019-0763

Dzulkifli, M. (2021). Pengaruh Customer Satisfaction terhadap Customer
Loyality, Switching Cost sebagai Variabel Mediasi. SCIENTIFIC JOURNAL
OF REFLECTION: Economic, Accounting, Management and Business, 4(4),
795-805.

El-Adly, M. 1. (2019). Modelling the relationship between hotel perceived value,
customer satisfaction, and customer loyalty. Journal of Retailing and
Consumer Services, 50(xxxx), 322—-332.
https://doi.org/10.1016/j.jretconser.2018.07.007

Ferguson, J. L., Brown, B. P., & Johnston, W. J. (2017). Partitioned pricing, price
fairness perceptions, and the moderating effects of brand relationships in
SME business markets. Journal of Business Research, 72, 80-92.
https://doi.org/10.1016/j.jbusres.2016.11.001

Francioni, B., Savelli, E., & Cioppi, M. (2018). Store satisfaction and store
loyalty: The moderating role of store atmosphere. Journal of Retailing and
Consumer Services, 43(May), 333-341.
https://doi.org/10.1016/j.jretconser.2018.05.005

Garcia-Fernandez, J., Galvez-Ruiz, P., Vélez-Colon, L., Ortega-Gutiérrez, J., &

Fernandez-Gavira, J. (2018). Exploring fitness centre consumer loyalty:

139



differences of non-profit and low-cost business models in Spain. Economic
Research-Ekonomska Istrazivanja , 31(1), 1042—-1058.
https://doi.org/10.1080/1331677X.2018.1436455

Garg, A., & Kumar, J. (2017). Exploring customer satisfaction with university
cafeteria food services. An empirical study of Temptation Restaurant at
Taylor’s University, Malaysia. European Journal of Tourism, Hospitality
and Recreation, 8(2), 96-106. https://doi.org/10.1515/ejthr-2017-0009

Gera, R., Mittal, S., Batra, D. K., & Prasad, B. (2017). Evaluating the effects of
service quality, customer satisfaction, and service value on behavioral
intentions with life insurance customers in India. International Journal of
Service Science, Management, Engineering, and Technology, 8(3), 1-20.
https://doi.org/10.4018/IJSSMET.2017070101

Ghotbabadi, A. R., Feiz, S., & Baharun, R. (2015). Service Quality
Measurements: A Review. International Journal of Academic Research in
Business and Social Sciences, 5(2). https://doi.org/10.6007/ijarbss/v5-
12/1484

Greco, M., Cricelli, L., & Grimaldi, M. (2013). A strategic management
framework of tangible and intangible assets. European Management Journal,
31(1), 55-66. https://doi.org/10.1016/j.emj.2012.10.005

Hamenda, A. (2018). An integrated model of service quality, price fairness,
ethical practice and customer perceived values for customer satisfaction of
sharing economy platform. International Journal of Business and Society,
19(3), 709-724.

Hasan, A. (2021). Pengaruh Tangibles, Empathy, Reliability, Responsiveness dan
Assurance Jasa Kesehatan Terhadap Kepuasan Pasien Pengguna BPJS pada
Puskesmas Sungai Sariak Kabupaten Padang Pariaman. Jurnal limiah
Dikdaya, 11(1), 85. https://doi.org/10.33087/dikdaya.v11i1.200

Helmefalk, M., & Hultén, B. (2017). Multi-sensory congruent cues in designing

140



retail store atmosphere: Effects on shoppers’ emotions and purchase
behavior. Journal of Retailing and Consumer Services, 38(March), 1-11.
https://doi.org/10.1016/j.jretconser.2017.04.007

Howick, J., Bizzari, V., & Dambha-Miller, H. (2018). Therapeutic empathy: what
it is and what it isn’t. Journal of the Royal Society of Medicine, 111(7), 233—
236. https://doi.org/10.1177/0141076818781403

Hult, G. T. M., Mena, J. A., Gonzalez-perez, M. A., & Hult, D. T. (2018). A Ten
Country-Company Study of Sustainability and Product-Market

Performance : Influences of Doing Good , Warm Glow , and Price Fairness.

https://doi.org/10.1177/0276146718787017

Hult, G. T. M., Sharma, P. N., Morgeson, F. V., & Zhang, Y. (2019). Antecedents
and Consequences of Customer Satisfaction: Do They Differ Across Online
and Offline Purchases? Journal of Retailing, 95(1), 10-23.
https://doi.org/10.1016/j.jretai.2018.10.003

Irwansyah, A., & Mappadeceng, R. (2018). Pengaruh E-Service Quality Terhadap
Customer Loyalty Melalui Customer Satisfaction Pada Toko on Line Buka
Lapak. J-MAS (Jurnal Manajemen Dan Sains), 3(2), 128.
https://doi.org/10.33087/jmas.v3i2.50

Isabella, G., Mazzon, J. A., & Dimoka, A. (2017). Impacts of product type and
representation type on the perception of justice and price fairness. Journal of
Business Research, 81, 203-211.
https://doi.org/10.1016/j.jbusres.2016.10.031

Jang, H. W., & Lee. (2020). Physical Environment Quality , and the Moderating.
Mdpi.

Jenkins, C. M. (2018). Educators, Question Your Level of Cultural
Responsiveness. Journal on Empowering Teaching Excellence, 2(2).
https://digitalcommons.usu.edu/jeteDOI:https://doi.org/10.26077/kttj-
v296Availableat:https://digitalcommons.usu.edu/jete/vol2/iss2/4

141



Jimanto, R. B., Yohanes, D., Kunto, S., & Si, S. (2014). Pengaruh Service Quality
Terhadap Loyalitas Pelanggan Dengan Customer Satisfaction Sebagai
Variabel Intervening Pada Ritel Bioskop the Premiere Surabaya. Jurnal

Manajemen Pemasaran Petra, 2(1), 1-7.

Jordan, S. R., & Hill, K. Q. (2012). Ethical Assurance Statements in Political
Science Journals. Journal of Academic Ethics, 10(3), 243-250.
https://doi.org/10.1007/s10805-012-9163-6

Jung, N. Y., & Seock, Y. K. (2017). Effect of service recovery on customers’
perceived justice, satisfaction, and word-of-mouth intentions on online
shopping websites. Journal of Retailing and Consumer Services,
37(September 2015), 23-30. https://doi.org/10.1016/j.jretconser.2017.01.012

Kano, L., & Oh, C. H. (2020). Global Value Chains in the Post-COVID World:
Governance for Reliability. Journal of Management Studies, 57(8), 1773—
1777. https://doi.org/10.1111/joms.12626

Karmeita, G., Atmaja, K., Nyoman, N., & Yasa, K. (2020). The Role of Customer
Satisfaction in Mediating the Influence of Brand Personality and Service
Quality on the Loyalty of Beachwalk Shopping Center Customers. European
Journal of Business and Management. https://doi.org/10.7176/ejbm/12-20-11

Kasiri, L. A., Guan Cheng, K. T., Sambasivan, M., & Sidin, S. M. (2017).
Integration of standardization and customization: Impact on service quality,
customer satisfaction, and loyalty. Journal of Retailing and Consumer
Services, 35(June 2016), 91-97.
https://doi.org/10.1016/j.jretconser.2016.11.007

Kim, J. H. (2018). The Impact of Memorable Tourism Experiences on Loyalty
Behaviors: The Mediating Effects of Destination Image and Satisfaction.
Journal of Travel Research, 57(7), 856-870.
https://doi.org/10.1177/0047287517721369

Konuk, F. A. (2018). Price fairness, satisfaction, and trust as antecedents of

142



purchase intentions towards organic food. Journal of Consumer Behaviour,
17(2), 141-148. https://doi.org/10.1002/cb.1697

Konuk, F. A. (2019). The influence of perceived food quality, price fairness,
perceived value and satisfaction on customers’ revisit and word-of-mouth
intentions towards organic food restaurants. Journal of Retailing and
Consumer Services, 50(May), 103-110.
https://doi.org/10.1016/j.jretconser.2019.05.005

KUSUMAWATHI, N. W. G., DARMAWAN, D. P., & SURYAWARDANI, I. G.
. 0. (2019). Pengaruh Store Atmosphere, Kualitas Produk, dan Kualitas
Layanan terhadap Kepuasan Konsumen di Seniman Coffee Studio. Jurnal
Agribisnis Dan Agrowisata (Journal of Agribusiness and Agritourism), 8(1),
1. https://doi.org/10.24843/jaa.2019.v08.i01.p01

Laird, L. (2015). Empathy in the Classroom. Music Educators Journal, 101(4),
56-61. https://doi.org/10.1177/0027432115572230

Lie, D., Sudirman, A., Efendi, E., & Butarbutar, M. (2019). Analysis of mediation
effect of consumer satisfaction on the effect of service quality, price and
consumer trust on consumer loyalty. International Journal of Scientific and
Technology Research, 8(8), 421-428.

Madah, E., Subagio, H., Pemasaran, J. M., Petra, U. K., & Siwalankerto, J.
(2013). Customer Satisfaction Di Coffee. Jurnal Manajemen Pemasaran,
1(2), 1-6. https://media.neliti.com/media/publications/133613-1D-none.pdf

Murray, J., Teller, C., & Elms, J. (2019). Examining store atmosphere appraisals
using parallel approaches from the aesthetics literature. Journal of Marketing
Management, 35(9-10), 916-939.
https://doi.org/10.1080/0267257X.2019.1618365

Norcross, J. C., & Wampold, B. E. (2018). A new therapy for each patient:
Evidence-based relationships and responsiveness. Journal of Clinical
Psychology, 74(11), 1889-1906. https://doi.org/10.1002/jclp.22678

143



O’Connor, C., & Joffe, H. (2020). Intercoder Reliability in Qualitative Research:
Debates and Practical Guidelines. International Journal of Qualitative
Methods, 19, 1-13. https://doi.org/10.1177/1609406919899220

Omoregie, O. K., Addae, J. A., Coffie, S., Ampong, G. O. A., & Ofori, K. S.
(2019). Factors influencing consumer loyalty: evidence from the Ghanaian
retail banking industry. International Journal of Bank Marketing, 37(3),
798-820. https://doi.org/10.1108/1JBM-04-2018-0099

Ozdemir, S., Zhang, S. J., Gupta, S., & Bebek, G. (2020). The effects of trust and
peer influence on corporate brand—Consumer relationships and consumer
loyalty. Journal of Business Research, 117(December 2017), 791-805.
https://doi.org/10.1016/j.jbusres.2020.02.027

Pakuréar, M., Haddad, H., Nagy, J., Popp, J., & Olah, J. (2019). The service quality
dimensions that affect customer satisfaction in the Jordanian banking sector.
Sustainability (Switzerland), 11(4), 1-24.
https://doi.org/10.3390/su11041113

Park, E., Kim, K. J., & Kwon, S. J. (2017). Corporate social responsibility as a
determinant of consumer loyalty: An examination of ethical standard,
satisfaction, and trust. Journal of Business Research, 76, 8-13.
https://doi.org/10.1016/j.jbusres.2017.02.017

Patrick, P., Eya, E., & Chukwu, L. C. (2012). Effective Supervision of Instruction
in Nigerian Secondary. 8(1), 1-6.

Pereira, D., Giantari, N. G. K., & Sukaatmadja, I. P. G. (2016). Pengaruh service
quality terhadap satisfaction dan customer loyalty Dadirah di Dili Timor-
Leste. E-Jurnal Ekonomi Dan Bisnis Universitas Udayana, ISSN: 2337-
3067, 5(2), 455-488.

Purwadi, P., Devitasari, B., & Caisar Darma, D. (2020). Store Atmosphere,
SERVQUAL and Consumer Loyalty. SEISENSE Journal of Management,
3(4), 21-30. https://doi.org/10.33215/sjom.v3i4.385

144



Rachman, T. (2018). ;& #&No Title No Title No Title. Angewandte Chemie
International Edition, 6(11), 951-952., 10-27.

Ramya, N. (2019). Development. May.

Rubio, N., Villasefior, N., & Yague, M. J. (2017). Creation of consumer loyalty
and trust in the retailer through store brands: The moderating effect of choice
of store brand name. Journal of Retailing and Consumer Services, 34, 358—
368. https://doi.org/10.1016/j.jretconser.2016.07.014

Saghier, N. M. El. (2013). Managing Service Quality : Dimensions of service
quality : a study in Egypt. 1(September), 82—89.

Sahin, A., Kitapgi, H., Altindag, E., & Gok, M. S. (2017). Forum: Investigating
the impacts of brand experience and service quality. International Journal of
Market Research, 59(6), 707—724. https://doi.org/10.2501/IJMR-2017-051

Saputra, S., & Yulistianis, S. R. (2019). Pengaruh Kualitas Pelayanan Terhadap
Kepuasan Pelanggan Di Grand Setiabudi Hotel& Apartment. Jurnal Bisnis
Dan Pemasaran, 9(2), 21-31.

Setiawan, A. L. (Agnes). (2014). Analisa Pengaruh Service Quality Dan Customer
Relationship Management Terhadap Customer Loyalty Dengan Customer
Satisfaction Sebagai Variabel Intervening Di Kampoeng Kidz, Batu-Jawa

Timur. Jurnal Strategi Pemasaran, 2(1), 1-9.
Shahid, R. M., Halim, F., & Shehzad, A. (2019). www.econstor.eu.

Shankar, A., & Datta, B. (2020). Measuring e-service quality: A review of
literature. International Journal of Services, Technology and Management,
26(1), 77-100. https://doi.org/10.1504/1JSTM.2020.105398

Sharma, S., & Srivastava, S. (2018). Relationship between Service Quality and
Customer Satisfaction in Hotel Industry. TRJ Tourism Research Journal,
2(1), 42. https://doi.org/10.30647/trj.v2i1.20

Shartykarini, S., Firdaus, R., & Rusniati. (2016). Pengaruh Harga, Kualitas

145



Produk Dan KualitasLayanan Terhadap Kepuasan PelangganDalam
Membentuk Loyalitas Pelanggan. Jurnal Wawasan Manajemen, 4(1), 41-42.

https://jwm.ulm.ac.id/id/index.php/jwm

Sium, A., Desai, C., & Ritskes, E. (2012). Towards the “tangible unknown:
Decolonization and the Indigenous future. Decolonization: Indigeneity,

Education & Society, 1(1), I-XIII. http://decolonization.org

Strawhacker, A., & Bers, M. U. (2015). “I want my robot to look for food”:
Comparing Kindergartner’s programming comprehension using tangible,
graphic, and hybrid user interfaces. International Journal of Technology and
Design Education, 25(3), 293-319. https://doi.org/10.1007/s10798-014-
9287-7

Swain, S., & Kar, N. C. (2018). Hospital service quality as antecedent of patient
satisfaction — a conceptual framework. International Journal of
Pharmaceutical and Healthcare Marketing, 12(3), 251-269.
https://doi.org/10.1108/IJPHM-06-2016-0028

Tanu, M., Sondang, Y., Si, S., Sc, M., Pemasaran, J. M., Petra, U. K., &
Siwalankerto, J. (2009). Jade, Imperial. Dictionary of Gems and Gemology,
1(1), 480-480. https://doi.org/10.1007/978-3-540-72816-0_11862

Tseng, T. H., & Lee, C. T. (2018). Facilitation of consumer loyalty toward
branded applications: The dual-route perspective. Telematics and
Informatics, 35(5), 1297-1309. https://doi.org/10.1016/j.tele.2018.03.002

Unemo, M., Golparian, D., Sanchez-Buso, L., Grad, Y., Jacobsson, S., Ohnishi,
M., Lahra, M. M., Limnios, A., Sikora, A. E., Wi, T., & Harris, S. R. (2016).
The novel 2016 WHO Neisseria gonorrhoeae reference strains for global
quality assurance of laboratory investigations: Phenotypic, genetic and
reference genome characterization. Journal of Antimicrobial Chemotherapy,
71(11), 3096-3108. https://doi.org/10.1093/jac/dkw288

Upadhyai, R., Jain, A. K., Roy, H., & Pant, V. (2019). A Review of Healthcare

146



Service Quality Dimensions and their Measurement. Journal of Health
Management, 21(1), 102-127. https://doi.org/10.1177/0972063418822583

V., K., Vikram, B., Rohan, M., & Milap, S. (2013). Practice Prize Winner —
Creating a Measurable Social Intangibles and Tangibles for Hokey Pokey
Creating a Measurable Social Media Marketing Strategy : Increasing the
Value and ROI of Intangibles and Tangibles for Hokey Pokey. Marketing
Science, 32(2013), 194-212.

Venter, E. R., & van Eck, L. (2021). Research on extended external reporting
assurance: Trends, themes, and opportunities. Journal of International
Financial Management and Accounting, 32(1), 63—103.
https://doi.org/10.1111/jifm.12125

Wang, S., Hu, Q., & Liu, W. (2017). Price and quality-based competition and
channel structure with consumer loyalty. European Journal of Operational
Research, 262(2), 563-574. https://doi.org/10.1016/j.ejor.2017.03.052

Wang, Y., So, K. K. F., & Sparks, B. A. (2017). Technology Readiness and
Customer Satisfaction with Travel Technologies: A Cross-Country
Investigation. Journal of Travel Research, 56(5), 563-577.
https://doi.org/10.1177/0047287516657891

Wantara, P., & Tambrin, M. (2019). ITHJ International Tourism and Hospitality
Journal The Effect of Price and Product Quality Towards Customer
Satisfaction and Customer Loyalty on Madura Batik. International Tourism
and Hospitality Journal, 2(1), 1-9.
https://rpajournals.com/ithj:https://rpajournals.com/ithj

Widyastuti, P. (2018). Does visual merchandising, store atmosphere and private
label product influence impulse buying? Evidence in Jakarta. Journal of
Business and Retail Management Research, 12(3), 140-148.
https://doi.org/10.24052/jbrmr/v12is03/art-12

Wieseke, J., Geigenmuller, A., & Kraus, F. (2012). On the Role of Empathy in

147



Customer-Employee Interactions. Journal of Service Research, 15(3), 316—
331. https://doi.org/10.1177/1094670512439743

Williams, B. D., Roh, J., Tokar, T., & Swink, M. (2013). Leveraging supply chain
visibility for responsiveness: The moderating role of internal integration.
Journal of Operations Management, 31(7-8), 543-554.
https://doi.org/10.1016/j.jom.2013.09.003

Wiradarma, I. W. A., & Respati, N. N. R. (2020). Peran Customer Satisfaction
Memediasi Pengaruh Service Quality Terhadap Repurchase Intention Pada
Pengguna Lazada Di Denpasar. E-Jurnal Manajemen Universitas Udayana,
9(2), 637. https://doi.org/10.24843/ejmunud.2020.v09.i02.p12

Wirdayani. (2017). Pengaruh Kualitas Pelayanan Terhadap Kepuasan Nasabah
Industri Perbankan Syariah Di Kota Pekanbaru. Jurnal Kajian Ekonomi
Islam, 2(1), 51-66.
http://journal.febi.uinib.ac.id/index.php/maqdis/article/view/78

Yussoff, N. M., & Nayan, S. M. (2020). Review on customer satisfaction. Journal
of Undergraduate Social Science and Technology, 2(2), 1-6.
http://www.abrn.asia/ojs/index.php/JUSST/article/view/80

Zahavi, D. (2012). Comment: Basic empathy and complex empathy. Emotion
Review, 4(1), 81-82. https://doi.org/10.1177/1754073911421387

Zietsman, M. L., Mostert, P., & Svensson, G. (2019). Perceived price and service
quality as mediators between price fairness and perceived value in business
banking relationships: A micro-enterprise perspective. International Journal
of Bank Marketing, 37(1), 2-19. https://doi.org/10.1108/1J0BM-07-2017-0144

https://www.idntimes.com/life/inspiration/indah-shaliha/aktivitas-bermanfaat-
saat-di-coffee-shop-c1c2

https://amp.kontan.co.id/news/melihat-budaya-pecinta-kopi-dan-gaya-hidup-
urban-di-kedai-kopi

https://food.detik.com/info-kuliner/d-5879305/ini-sebabnya-mengapa-banyak-
orang-suka-kopi-hitam

148


https://www.idntimes.com/life/inspiration/indah-shaliha/aktivitas-bermanfaat-saat-di-coffee-shop-c1c2
https://www.idntimes.com/life/inspiration/indah-shaliha/aktivitas-bermanfaat-saat-di-coffee-shop-c1c2
https://amp.kontan.co.id/news/melihat-budaya-pecinta-kopi-dan-gaya-hidup-urban-di-kedai-kopi
https://amp.kontan.co.id/news/melihat-budaya-pecinta-kopi-dan-gaya-hidup-urban-di-kedai-kopi
https://food.detik.com/info-kuliner/d-5879305/ini-sebabnya-mengapa-banyak-orang-suka-kopi-hitam
https://food.detik.com/info-kuliner/d-5879305/ini-sebabnya-mengapa-banyak-orang-suka-kopi-hitam

https://ottencoffee.co.id/majalah/alasan-pelanggan-berkunjung-ke-kedai-kopi

https://merahputih.com/post/read/penikmatnya-semakin-meningkat-bisnis-kopi-
masih-menjanjikan

https://opalcoffeeroaster.com/2020/05/31/kopi-indonesia-terus-meningkat-dan-
jadi-gaya-hidup-baru-yang-populer/

https://ekonomi.bisnis.com/read/20190717/99/1125329/konsumsi-kopi-dalam-
negeri-alami-pertumbuhan-hingga-8-persen-setiap-tahun

https://www.jurnal.id/id/blog/tips-dan-cara-unik-meningkatkan-penjualan-bisnis-
kafe/

https://www.liputan6.com/citizen6/read/4672738/1-oktober-hari-kopi-sedunia-
dan-konsumsi-kopi-di-indonesia-terus-meningkat

https://wartaekonomi.co.id/read289705/mengenal-edward-tirtanata-penqusaha-
muda-di-balik-suksesnya-kopi-kenangan?page=all

https://mediaindonesia.com/ekonomi/462706/kopi-kenangan-resmi-menjadi-
unicorn-nasdag-beri-
selamat#:~:text=KOP1%20Kenangan%20resmi%20menyandang%?20gelar,valuasi
%20menembus%20US%241%20miliar. &text=Kopi%20Kenangan%20baru%20s
aja%20menjadi,valuasi%20menembus%20US%24%201%20miliar.

https://kopikenangan.com/news/dua-tahun-berturut-turut-kopi-kenangan-raih-
gelar-brand-of-the-year

https://www.topbrand-award.com/en/top-brand-index-
int/?thi find=kopi%20kenangan

https://amp.suara.com/lifestyle/2019/06/25/132246/cerita-tentang-kenangan-
mantan-yang-ingin-jadi-kopi-nomor-1-di-asia

https://manado.tribunnews.com/2022/01/10/kopi-kenangan-buka-5-gerai-di-
manado-promo-kopi-kenangan-mantan-beli-1-gratis-1?page=all

https://traveling.bisnis.com/read/20201216/223/1331855/kopi-kenangan-raih-
gelar-brand-of-the-year-dari-world-branding-forum

https://bisnismanado.com/2022/01/14/hadir-di-manado-kopi-kenangan-ramai-
kunjungan/

149


https://ottencoffee.co.id/majalah/alasan-pelanggan-berkunjung-ke-kedai-kopi
https://merahputih.com/post/read/penikmatnya-semakin-meningkat-bisnis-kopi-masih-menjanjikan
https://merahputih.com/post/read/penikmatnya-semakin-meningkat-bisnis-kopi-masih-menjanjikan
https://opalcoffeeroaster.com/2020/05/31/kopi-indonesia-terus-meningkat-dan-jadi-gaya-hidup-baru-yang-populer/
https://opalcoffeeroaster.com/2020/05/31/kopi-indonesia-terus-meningkat-dan-jadi-gaya-hidup-baru-yang-populer/
https://ekonomi.bisnis.com/read/20190717/99/1125329/konsumsi-kopi-dalam-negeri-alami-pertumbuhan-hingga-8-persen-setiap-tahun
https://ekonomi.bisnis.com/read/20190717/99/1125329/konsumsi-kopi-dalam-negeri-alami-pertumbuhan-hingga-8-persen-setiap-tahun
https://www.jurnal.id/id/blog/tips-dan-cara-unik-meningkatkan-penjualan-bisnis-kafe/
https://www.jurnal.id/id/blog/tips-dan-cara-unik-meningkatkan-penjualan-bisnis-kafe/
https://www.liputan6.com/citizen6/read/4672738/1-oktober-hari-kopi-sedunia-dan-konsumsi-kopi-di-indonesia-terus-meningkat
https://www.liputan6.com/citizen6/read/4672738/1-oktober-hari-kopi-sedunia-dan-konsumsi-kopi-di-indonesia-terus-meningkat
https://wartaekonomi.co.id/read289705/mengenal-edward-tirtanata-pengusaha-muda-di-balik-suksesnya-kopi-kenangan?page=all
https://wartaekonomi.co.id/read289705/mengenal-edward-tirtanata-pengusaha-muda-di-balik-suksesnya-kopi-kenangan?page=all
https://mediaindonesia.com/ekonomi/462706/kopi-kenangan-resmi-menjadi-unicorn-nasdaq-beri-selamat#:~:text=KOPI%20Kenangan%20resmi%20menyandang%20gelar,valuasi%20menembus%20US%241%20miliar.&text=Kopi%20Kenangan%20baru%20saja%20menjadi,valuasi%20menembus%20US%24%201%20miliar
https://mediaindonesia.com/ekonomi/462706/kopi-kenangan-resmi-menjadi-unicorn-nasdaq-beri-selamat#:~:text=KOPI%20Kenangan%20resmi%20menyandang%20gelar,valuasi%20menembus%20US%241%20miliar.&text=Kopi%20Kenangan%20baru%20saja%20menjadi,valuasi%20menembus%20US%24%201%20miliar
https://mediaindonesia.com/ekonomi/462706/kopi-kenangan-resmi-menjadi-unicorn-nasdaq-beri-selamat#:~:text=KOPI%20Kenangan%20resmi%20menyandang%20gelar,valuasi%20menembus%20US%241%20miliar.&text=Kopi%20Kenangan%20baru%20saja%20menjadi,valuasi%20menembus%20US%24%201%20miliar
https://mediaindonesia.com/ekonomi/462706/kopi-kenangan-resmi-menjadi-unicorn-nasdaq-beri-selamat#:~:text=KOPI%20Kenangan%20resmi%20menyandang%20gelar,valuasi%20menembus%20US%241%20miliar.&text=Kopi%20Kenangan%20baru%20saja%20menjadi,valuasi%20menembus%20US%24%201%20miliar
https://mediaindonesia.com/ekonomi/462706/kopi-kenangan-resmi-menjadi-unicorn-nasdaq-beri-selamat#:~:text=KOPI%20Kenangan%20resmi%20menyandang%20gelar,valuasi%20menembus%20US%241%20miliar.&text=Kopi%20Kenangan%20baru%20saja%20menjadi,valuasi%20menembus%20US%24%201%20miliar
https://kopikenangan.com/news/dua-tahun-berturut-turut-kopi-kenangan-raih-gelar-brand-of-the-year
https://kopikenangan.com/news/dua-tahun-berturut-turut-kopi-kenangan-raih-gelar-brand-of-the-year
https://www.topbrand-award.com/en/top-brand-index-int/?tbi_find=kopi%20kenangan
https://www.topbrand-award.com/en/top-brand-index-int/?tbi_find=kopi%20kenangan
https://amp.suara.com/lifestyle/2019/06/25/132246/cerita-tentang-kenangan-mantan-yang-ingin-jadi-kopi-nomor-1-di-asia
https://amp.suara.com/lifestyle/2019/06/25/132246/cerita-tentang-kenangan-mantan-yang-ingin-jadi-kopi-nomor-1-di-asia
https://manado.tribunnews.com/2022/01/10/kopi-kenangan-buka-5-gerai-di-manado-promo-kopi-kenangan-mantan-beli-1-gratis-1?page=all
https://manado.tribunnews.com/2022/01/10/kopi-kenangan-buka-5-gerai-di-manado-promo-kopi-kenangan-mantan-beli-1-gratis-1?page=all
https://traveling.bisnis.com/read/20201216/223/1331855/kopi-kenangan-raih-gelar-brand-of-the-year-dari-world-branding-forum
https://traveling.bisnis.com/read/20201216/223/1331855/kopi-kenangan-raih-gelar-brand-of-the-year-dari-world-branding-forum
https://bisnismanado.com/2022/01/14/hadir-di-manado-kopi-kenangan-ramai-kunjungan/
https://bisnismanado.com/2022/01/14/hadir-di-manado-kopi-kenangan-ramai-kunjungan/

