
 113 

DAFTAR PUSTAKA 

Abzari, M., Ghassemi, R. A., & Vosta, L. N. (2014). Analyzing the effect of social 

media on brand attitude and purchase intention: the case of Iran Khodro 

Company. Procedia-Social and Behavioral Sciences. 

Ailawadi, K. L., Pauwels, K., & Steenkamp, J. B. E. M. (2008). Private-label use 

and store loyalty. Journal of Marketing, 72(6), 19±30. 

https://doi.org/10.1509/jmkg.72.6.19 

Ajzen, I. (1985). From Intentions to Actions: A Theory of Planned Behavior. 

Ajzen, I. (1991). The theory of planned behavior. Organizational behavior and 

human decision processes. 

Ajzen, I. (2002). Perceived behavioral control, self-efficacy, locus of control, and 

the theory of planned behavior. Journal of Applied Social Psychology. 

Alba, J. W., & Hutchinson, J. W. (1987). Dimensions of Consumer Expertise. 

Alford, B. L., & Biswas, A. (2002). The effects of discount level, price 

FRQVFLRXVQHVV� DQG� VDOH� SURQHQHVV� RQ� FRQVXPHUV¶� SULFH� SHUFHSWLRn and 

behavioral intention. 

Allport, G. W. (1935). Attitudes. In C. Murchison (Ed.). Handbook of Social 

Psychology. 

Alves, H., Fernandes, C., & Raposo, M. (2016). Social Media Marketing: A 

Literature Review and Implications. Psychology and Marketing, 33(12), 

1029±1038. https://doi.org/10.1002/mar.20936 

Alzahrani, K., Hall-Phillips, A., & Zeng, A. Z. (2019). Applying the theory of 

UHDVRQHG�DFWLRQ�WR�XQGHUVWDQGLQJ�FRQVXPHUV¶�LQWHQWLRQ�WR�DGRSW�K\EULG�HOHFWULF�

vehicles in Saudi Arabia. Transportation, 46(1), 199±215. 

https://doi.org/10.1007/s11116-017-9801-3 

Berger, I. E., & Corbin, R. M. (1992). Perceived Consumer Effectiveness and Faith 

in Others as Moderators of Environmentally Responsible Behaviors. 

Binder, J., Akella, S., & Guyader, H. (2019). An approach to increase Perceived 

Consumer Effectiveness Investigating the effect of Just-World Belief and 

empowering statements on PCE. www.liu.se 



 114 

%LQHU� 8\VDO�� 1��� 	� .�o�NNDQFDEDú� (VHQ�� 6�� �������� <(ùø/� 6$7,1$/0$�

'$95$1,ù,1,1� $d,./$10$6,�� d(95(6(/� .$<*,1,1��

$/*,/$1$1� 7h.(7ø&ø� (7.ø1/øöø1ø1� 9(� '(02*5$)ø.�

)$.7g5/(5ø1 (7.ø/(5ø�� Dokuz Eylül Üniversitesi Sosyal Bilimler 

Enstitüsü Dergisi, 19(2). https://doi.org/10.16953/deusbed.71831 

Brookes, E. (2021). The theory of planned behavior. Simply Psychology. The 

Theory of Planned Behavior. Simply Psychology. 

Brucks, M. (1985). The Effects of Product Class Knowledge on Information Search 

Behavior. http://jcr.oxfordjournals.org/ 

&KHDK��,���3KDX��,���	�/LDQJ��-����������)DFWRUV�LQIOXHQFLQJ�FRQVXPHUV¶�DWWLWXGHV�DQG�

purchase intentions of e-deals. Marketing Intelligence and Planning, 33(5), 

763±783. https://doi.org/10.1108/MIP-05-2014-0081 

Cheung, L. T., Chow, A. S., Fok, L., Yu, K. M., & Chou, K. L. (2017). The effect 

of self-determined motivation on household energy consumption behavior in 

a metropolitan area in southern China. Energy Efficiency. 

Cho, Y. N., Thyroff, A., Rapert, M. I., Park, S. Y., & Lee, H. J. (2013). To be or 

not to be green: exploring individualism and collectivism as antecedents of 

environmental behavior. Journal of Business Research. 

Commons, J. R. (2000). The definition of price. Research in the History of 

Economic Thought and Methodology, 18(SUPPL: PART B), 309±334. 

https://doi.org/10.1016/s0743-4154(00)18155-6 

Cowley, E., & Mitchell, A. A. (2003). The Moderating Effect of Product 

Knowledge on the Learning and Organization of Product Information. Journal 

of Consumer Research, 30(3), 443±454. https://doi.org/10.1086/378620 

Creswell, J. W. (2016). 5HVHDUFK�'HVLJQࣟ��4XDOLWDWLYH��4XDQWLWDWLYH�� DQG�0L[HG�

Methods Approaches (4th ed.). 

'LQFă��9��0���%XVX��0���	�1DJ\-Bege, Z. (2022). Determinants with Impact on 

5RPDQLDQ� &RQVXPHUV¶� (QHUJ\-Saving Habits. Energies, 15(11). 

https://doi.org/10.3390/en15114080 



 115 

Ding, Z., Wang, G., Liu, Z., & Long, R. (2017). Research on differences in the 

factors influencing the energy-saving behavior of urban and rural residents in 

China ± a case study of Jiangsu Province. Energy Policy. 

Diyah, I. A., & Wijaya, T. (2017). DETERMINANT FACTORS OF PURCHASE 

INTENTION ON GREEN PRODUCT. In Jurnal of Applied Management 

(JAM (Vol. 15, Issue 1). http://dx.doi.org/10.18202jam23026332.15.1.07 

Eagly, A. H., & Chaiken, S. (1993). The psychology of attitude. Belmont, CA: 

Thomson. 

Ellen, P. S., Wiener, J. L., & Cobb-Walgren, C. (1991). The Role of Perceived 

Consumer Effectiveness in Motivating Environmentally Conscious Behaviors. 

Journal of Public Policy & Marketing, 10(2), 102±117. 

https://doi.org/10.1177/074391569101000206 

Elsya, P., & Indriyani, R. (2020). The Impact of Product Knowledge and Product 

Involvement to Repurchase Intention for Tupperware Products among 

Housewives in Surabaya, Indonesia. SHS Web of Conferences, 76, 01037. 

https://doi.org/10.1051/shsconf/20207601037 

Erkan, I., & Evans, C. (2016). The influence of eWOM in social media on 

FRQVXPHUV¶� SXUFKDVH� LQWHQWLRQV: an extended approach to information 

adoption. Computers in Human Behavior. 

Fetter, F. A. (1912). The Definition of Price (Vol. 2, Issue 4). 

Fishbein, M. A., & Ajzen, I. (1975). Belief, attitude, intention and behaviour: An 

introduction to theory and research. 

Gilang Pinasthika, D., & Zulaikha Wulandari, S. (2021). JMIF THE ANALYSIS 

OF INTENTION TO BUY: AN EXTENDED THEORY OF PLANNED 

BEHAVIOR. In Journal of Management and Islamic Finance (Vol. 1, Issue 

1). http://ejournal.iainsurakarta.ac.id/index.php/jmif/indexISSN: 

*|oHU��$���	�6HYLO�2IODo��%����������8QGHUVWDQGLQJ�\RXQJ�FRQVXPHUV¶�WHQGHQFLHV�

regarding eco-labelled products. Asia Pacific Journal of Marketing and 

Logistics, 29(1), 80±97. https://doi.org/10.1108/APJML-03-2016-0036 

Gogoi, B. J. (2013). STUDY OF ANTECEDENTS OF PURCHASE INTENTION 

AND ITS EFFECT ON BRAND LOYALTY OF PRIVATE LABEL BRAND 



 116 

OF APPAREL. In International Journal of Sales & Marketing Management 

Research and Development (Vol. 3). 

GÖRGÜLÜ, O., COP, R., & YILMAZ, G. H. (2019). THE ROLE OF 

ENVIRONMENTAL CONCERN AND PERCEIVED CONSUMER 

EFFECTIVENESS IN THE PREFERENCE OF GREEN PRODUCTS: AN 

EXAMINATION OF MOTHERS WITH BABIES. 

Hair, J. F., Black Barry J Babin, W. C., & Anderson, R. E. (2010). Multivariate 

Data Analysis. 

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, Marko. (2017). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). 

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver bullet. 

Journal of Marketing Theory and Practice, 19(2), 139±152. 

https://doi.org/10.2753/MTP1069-6679190202 

+DP��0��� -HJHU��0���	� ,YNRYLü��$�� )�� �������� 7KH� UROH� RI� VXEMHFWLYH� QRUPV� LQ�

forming the intention to purchase green food. Economic Research-Ekonomska 

Istrazivanja , 28(1), 738±748. 

https://doi.org/10.1080/1331677X.2015.1083875 

Han, L., Wang, S., Zhao, D., & Li, J. (2017). The intention to adopt electric 

vehicles: Driven by functional and non-functional values. Transportation 

Research Part A: Policy and Practice, 103, 185±197. 

https://doi.org/10.1016/j.tra.2017.05.033 

Hanss, D., & Doran, R. (2019). Perceived Consumer Effectiveness (pp. 1±10). 

https://doi.org/10.1007/978-3-319-71062-4_33-1 

Heo, J., & Muralidharan, S. (2019). What triggers young Millennials to purchase 

eco-friendly products?: the interrelationships among knowledge, perceived 

consumer effectiveness, and environmental concern. Journal of Marketing 

Communications, 25(4), 421±437. 

https://doi.org/10.1080/13527266.2017.1303623 

Hogg, M. A., & Smith, J. R. (2007). Attitudes in social context: A social identity 

perspective. European Review of Social Psychology, 18(1), 89±131. 

https://doi.org/10.1080/10463280701592070 



 117 

Hutter, K., Hautz, J., Dennhardt, S., & Füller, J. (2013). The impact of user 

interactions in social media on brand awareness and purchase intention: The 

case of MINI on Facebook. Journal of Product and Brand Management, 22(5), 

342±351. https://doi.org/10.1108/JPBM-05-2013-0299 

+\QHV��+���	�:LOVRQ�� -�� �������� ,� GR� LW�� EXW� GRQ¶W� WHOO� DQ\Rne! Personal values, 

personal and social norms: can social media play a role in changing pro-

environmental behaviors? Technological Forecasting and Social Change. 

Jemadu, L., & Prasatya, D. (2022). Jumlah Pengguna Media Sosial Indonesia Capai 

191,4 Juta per 2022. Suara.Com. 

.DEDGD\Õ��(��7���'XUVXQ��ø���$ODQ��$��.���	�7X÷HU��$��7����������*UHHQ�3XUFKDVH�

,QWHQWLRQ�RI�<RXQJ�7XUNLVK�&RQVXPHUV��(IIHFWV�RI�&RQVXPHU¶V�*XLOW��6HOI-

monitoring and Perceived Consumer Effectiveness. Procedia - Social and 

Behavioral Sciences, 207, 165±174. 

https://doi.org/10.1016/j.sbspro.2015.10.167 

Kang, J., Liu, C., & Kim, S. H. (2013). Environmentally sustainable textile and 

apparel consumption: The role of consumer knowledge, perceived consumer 

effectiveness and perceived personal relevance. International Journal of 

Consumer Studies, 37(4), 442±452. https://doi.org/10.1111/ijcs.12013 

Kotler, P., & Armstrong, G. (2016). Principles of Marketing. 

Kronthal-Sacco, R., & Whelan, T. (2022). Sustainable Market Share IndexTM 2021 

Report. 

LaMorte, W. W. (2019, September 9). Behavioral change models. Boston 

University School of Public Health. 

Levrini, G. R. D., & dos Santos, M. J. (2021). The influence of price on purchase 

intentions: Comparative study between cognitive, sensory, and 

neurophysiological experiments. Behavioral Sciences, 11(2). 

https://doi.org/10.3390/bs11020016 

Li, F., Larimo, J., & Leonidou, L. C. (2020). Social media marketing strategy: 

definition, conceptualization, taxonomy, validation, and future agenda. 

https://ezproxy.library.uph.edu:2539/eds/pdfviewer/pdfviewer?vid=4&sid=a

301e8ed-def4-4b74-9581-57d5aedde15e%40redis 



 118 

Lichtenstein, D. R., Ridgway, N. M., & Netemeyer, R. G. (1993). Price Perceptions 

and Consumer Shopping Behavior: A Field Study. In Source: Journal of 

Marketing Research (Vol. 30, Issue 2). 

Lin, L. Y., & Chen, C. S. (2006). The influence of the country-of-origin image, 

product knowledge and product involvement on consumer purchase decisions: 

An empirical study of insurance and catering services in Taiwan. Journal of 

Consumer Marketing, 23(5), 248±265. 

https://doi.org/10.1108/07363760610681655 

Liu, Y., Hong, Z., Zhu, J., Yan, J., Qi, J., & Liu, P. (2018). Promoting green 

UHVLGHQWLDO� EXLOGLQJV�� 5HVLGHQWV¶� HQYLURQPHQWDO� DWWLWXGH�� VXEMHFWLYH�

knowledge, and social trust matter. Energy Policy, 112, 152±161. 

https://doi.org/10.1016/j.enpol.2017.10.020 

Luxfiati, B. A. (2019). THE EFFECT OF ENVIRONMENTAL CONCERN, 

PERCEIVED CONSUMER EFFECTIVENESS, PERCEIVED 

ENVIRONMENTAL KNOWLEDGE ON GREEN PURCHASE INTENTION 

WITH ATTITUDE TOWARDS GREEN PRODUCT AS A MEDIATING 

VARIABLE. 

Mirabi, V., Akbariyeh, H., & Tahmasebifard, H. (2015). A Study of Factors 

Affecting on Customers Purchase Intention Case Study: the Agencies of Bono 

Brand Tile in Tehran. In Journal of Multidisciplinary Engineering Science and 

Technology (JMEST) (Vol. 2, Issue 1). www.jmest.org 

Novelino, A. (2022). Sampah Plastik 2021 Naik ke 11,6 Juta Ton, KLHK Sindir 

Belanja Online. CNN Indonesia. 

Nurcahyadi, G. (2021). Kesadaran Konsumen Terhadap Produk Ramah 

Lingkungan terus Meningkat. Media Indonesia. 

Olajide, S. E., Lizam, M., & Olajide, E. B. (2016). Understanding The Conceptual 

Definitions of Cost, Price, Worth and Value. IOSR Journal of Humanities and 

Social Science, 21(09), 53±57. https://doi.org/10.9790/0837-2109015357 

Palazón, M., & Delgado, E. (2009). The moderating role of price consciousness on 

the effectiveness of price discounts and premium promotions. Journal of 



 119 

Product and Brand Management, 18(4), 306±312. 

https://doi.org/10.1108/10610420910972837 

Park, C. W., & Moon, B. J. (2003). The Relationship between Product Involvement 

and Product Knowledge: Moderating Roles of Product Type and Product 

Knowledge Type. Psychology and Marketing, 20(11), 977±997. 

https://doi.org/10.1002/mar.10105 

Philippe, A., & Ngobo, P. v. (1999). Assessment of consumer knowledge and its 

consequences: a multi-component approach. Advances in Consumer Research. 

Pramajaya, A., & Haryanto, J. O. (2021). Tacit Knowledge and Product Information 

about the Environmental Impact towards the Purchase Intention of Electric 

Motorcycles. Jurnal Teknik Industri, 23(2), 149±160. 

https://doi.org/10.9744/jti.23.2.149-160 

Rahayu, L. W. (2016). The Effect of Trust, Perceived Risk, Perceived Benefit and 

Cost On Customer Online Purchase Intention. 

Ru, X., Wang, S., Chen, Q., & Yan, S. (2018). Exploring the interaction effects of 

norms and attitudes on green travel intention: An empirical study in eastern 

China. Journal of Cleaner Production, 197, 1317±1327. 

https://doi.org/10.1016/j.jclepro.2018.06.293 

Rustian, R. S. (2012). Apa Itu Social Media. 

Sarstedt, M., Hair, J. F., Pick, M., Liengaard, B. D., Radomir, L., & Ringle, C. M. 

(2022). Progress in partial least squares structural equation modeling use in 

marketing research in the last decade. Psychology and Marketing, 39(5), 

1035±1064. https://doi.org/10.1002/mar.21640 

Schiffman, L. G., & Kanuk, L. L. (2000). Consumer Behavior (Fifth Edition). 

Prentice Hall Inc. 

Sekaran, U., & Bougie, R. (2016). Research Methods for Business: A Skill-buliding 

Approach. 

Sekaran, U., & Bougie, R. (2019). Research Methods For Business: A Skill Building 

Approach (8th ed.). Wiley. 

Sena, M. (2020). Green Industry Analysis 2020 . 



 120 

Shah, H., Aziz, A., Jaffari, Ar. R., Waris, S., Ejaz, W., Fatima, M., & Sherazi, K. 

(2012). The Impact of Brands on Consumer Purchase Intentions. Asian 

Journal of Business Management. 

Siagian, H., Putera, G., & Burlakovs, J. (2020). The Effect of Product Knowledge 

on Salesperson Performance with the moderating role of Attitude. SHS Web of 

Conferences, 76, 01011. https://doi.org/10.1051/shsconf/20207601011 

Singh, S., & Diamond, S. (2020). Social Media Marketing For Dummies. 

https://wileysgp.ipublishcentral.net/reader/260863/&returnUrl%3DaHR0cH

M6Ly93aWxleXNncC5pcHVibGlzaGNlbnRyYWwubmV0L2V4cGxvcmU7

c2VhcmNoVGV4dD1zb2NpYWwlMjBtZWRpYSUyMG1hcmtldGluZyUy

MGZvciUyMGR1bW1pZXM7cGhyYXNlTWF0Y2g9MDt0aGVtZU5hbW

U9RGVmYXVsdC1UaGVtZS9wcm9kdWN0LWRldGFpbHMvMjYwODY

z?epub=https%3A%2F%2Freader-

apsouth.ipublishcentral.net%2Fd02e391d66cf08e8810703c566b318ea%2F9

bf31c7ff062936a96d3c8bd1f8f2ff3%2F8d86a224e18509271bfadd583809d3

11%2F7f46165474d11ee5836777d85df2cdab%2F&goto=epubcfi(/6/12!/4%

5Bc01-body-0001%5D/2/8/4%5Bh2-1%5D/1:0)&productType=ebook 

Sinha, I., & Batra, R. (1999). The effect of consumer price consciousness on private 

label purchase. In Intern. J. of Research in Marketing (Vol. 16). 

www.elsevier.comrlocaterijresmar 

Sudhir, K., & Talukdar, D. (2004). Does store brand patronage improve store 

patronage? Review of Industrial Organization, 24(2), 143±160. 

https://doi.org/10.1023/B:REIO.0000033353.52208.ba 

Sugiyono. (2015). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif, dan R&D. Alfabeta. 

Sun, Y., & Wang, S. (2020). UnderstaQGLQJ� FRQVXPHUV¶� LQWHQWLRQV� WR� SXUFKDVH�

green products in the social media marketing context. Asia Pacific Journal of 

Marketing and Logistics, 32(4), 860±878. https://doi.org/10.1108/APJML-03-

2019-0178 

Sun, Y., Wang, S., Li, J., Zhao, D., & Fan, J. (2017). 8QGHUVWDQGLQJ�FRQVXPHUV¶�

intention to use plastic bags: using an extended theory of planned behaviour 



 121 

model. Natural Hazards, 89(3), 1327±1342. https://doi.org/10.1007/s11069-

017-3022-0 

van Doorn, J., & Verhoef, P. C. (2015). Drivers of and Barriers to Organic Purchase 

Behavior. Journal of Retailing, 91(3), 436±450. 

https://doi.org/10.1016/j.jretai.2015.02.003 

Velarosdela, R. N. (2020). Larangan Pemakaian Kantong Plastik dan Beragam 

Tanggapan Pelaku Usaha. Kompas.Com. 

Wang, S., Li, J., & Zhao, D. (2017). The impact of policy measures on consumer 

intention to adopt electric vehicles: Evidence from China. Transportation 

Research Part A: Policy and Practice, 105, 14±26. 

https://doi.org/10.1016/j.tra.2017.08.013 

Wang, S., Lin, S., & Li, J. (2018). Exploring the effects of non-cognitive and 

emotional factors on household electricity saving behavior. Energy Policy. 

Wang, S., Wang, J., Li, J., Wang, J., & Liang, L. (2018). Policy implications for 

SURPRWLQJ� WKH� DGRSWLRQ� RI� HOHFWULF� YHKLFOHV�� 'R� FRQVXPHU¶V� NQRZOHGJH��

perceived risk and financial incentive policy matter? Transportation Research 

Part A: Policy and Practice, 117, 58±69. 

https://doi.org/10.1016/j.tra.2018.08.014 

Wang, Y., Wang, S., Wang, J., Wei, J., & Wang, C. (2018). An empirical study of 

FRQVXPHUV¶� LQWHQWLRQ� WR� XVH� ULGH-sharing services: using an extended 

technology acceptance model. Transportation, 47(1), 397±415. 

https://doi.org/10.1007/s11116-018-9893-4 

Waskito, J. (2021). The Mediating Role of Environmental Concern and Perceived 

Consumer Effectiveness on the Relationship between Consumer Skepticism 

Toward Advertising and Green Purchasing Behavior. 

Wiwoho, G., & Riptiono, S. (2022). Effects of Subjective Norm, Attitude and 

Consumer Desire Toward Intention to Purchase Indonesian Herbal. Jurnal 

Manajemen Dan Agribisnis. https://doi.org/10.17358/jma.19.2.265 

Zikmund, W., Babin, B., Carr, J., & Griffin, M. (2010). Business Research Methods 

8 edition (8th ed). Cengage Learning. http://www.dreambeancontest.com 

  


	DAFTAR PUSTAKA

