DAFTAR ISI

PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR .....ccoooiiiiiieeeeee i
PERSETUJUAN TIM PENGUJI TUGAS AKHIR ......cooiiiiieeeeeeeete e v
BAB L.ttt b e sttt st e b e b b nre e s aeeeneean Xii
1.1, Latar BelaKang......cocceviiieieeceeiceeese ettt sttt s beeae s te e ne 1
1.2, Permasalahan Penelitian ...........ccccooeieieinininieeeee e 5
1.3, Pertanyaan Penelitian........ccccocvereiieieiiiniseeseseeeeee e 5
1.4, Tujuan Penelitian.......c.cocoviiirinineieieeeesee et 6
1.5, Manfaat Penelitian...........ccoeiieiriiiiiiicce s 7
BAB I ... TN, . ...oinnnan O, it nne s 8
2.1, Market OFENTALION ......cceourueiriiieieietert ettt 8
2.2.  Entrepreneurial Orientation ..........cccceeeeirerenenerieneeieeeee e 9
2.3.  Marketing Capability ........ccccoereriieinieeeerese e 11
2.4, BUSINESS PEITOIMANCE ......ooveiiiiieiieiieit ettt 13
2.5.  Pembangunan Hipotesis Penelitian ..........c.cccooveveeiiiicciiicccceeeceeee e 14
25.1. Pengaruh Market Orientation Terhadap Business Performance............... 14

2.5.2. Pengaruh Entrepreneurial Orientation Terhadap Business Performance 15
2.5.3. Pengaruh Market Orientation Terhadap Marketing Capability................. 16
254. Pengaruh Entrepreneurial Orientation Terhadap Marketing Capability .. 17

2.5.5.  Pengaruh Marketing Capability Terhadap Business Performance............ 18
2.5.6. Pengaruh Market Orientation Terhadap Business Performance yang
Dimediasi oleh Marketing Capability ........cccccoeeeviririerieee e 19
25.7. Pengaruh Entrepreneurial Orientation Terhadap Business Performance
yang Dimediasi oleh Marketing Capability.........c.cccevevireeniieeececeee e 20
2.6.  Rerangka Penelitian...........ccooiiieeieniicieiceeeseetee ettt 21
BAB Tttt 22
3.1 ODJEK PeNEITIAN.....cc ittt 22
3.2, Populasi dan SAMPEL........coiieeeeee e 22



T T U 14 11 AN 4 F= 111 TP R TORPTR 25

34, JeNIS PeNEITIAN ...c..coiiieieieee e 25
3.5.  Definisi Konseptual dan Definisi Operasional............cccccceveviecieneieeseseeienns 26
3.6.  Metode Pengumpulan Data...........ccccevuiiieecieriinieeciesieeeese ettt 28
3.7, Teknik ANaliSa Data ........ccovueieuiriiiiieiiieirctriettceee e 29
3.7.1.  ANaAlisis DESKIIPTIT........cccoviriiiieieieeeere e 30
3.7.2. Pengujian Outer MOGEN ..........coovieieieieirereseseeee s 30
3.7.3. Pengujian INNer MOdEeL...........ooevveieieinineeeee s 32
3.8, Pretest........... 00 I e 34
3.8.1. Pengujian Validitas........cccoviieeienicieeceeeese e 34
3.8.2. Pengujian Reliabilitas.........ccccoveceviieeiicicece e 36
3.8.3. ModEl‘PreiSSImmmmm, . .. ............. A it e ceveeererernrrsrrsrreserarens 37
BAB IV............. SESON S SSSY A WASIIIR ..o eerreecansianranneanees 39
4.1, ANAliSiS RESPONUEN ....covitieiiteeeecte ettt ettt e te et sae s e beeanenas 39
4.2.  Analisis Deskriptif Variabel Penelitian............ccccooeeeeiiiicceciceceeeeeceeee, 43
4.2.1.  Analisis Deskriptif Market Orientation............cccccecieveeieieecececeece e 43
4.2.2.  Analisis Deskriptif Entrepreneurial Orientation ..........c..ccccoceveverieeeeeenne. 46
4.2.3.  Analisis Deskriptif Marketing Capability..........cccccoovevievinievirieer e, 49
4.2.4.  Analisis Deskriptif Business Performance..........ccocecevverererenenencnieeenennes 52
4.3, ANAlisis OULEr MO .......ccoouirieiiriciiieieeeee e 54
4,31, VAlIITAS ..ot 54
432, Reli@bilitas .......ccooeiriiireiee e 57
4,33, MOUEL...ooiiiiiiiiicicc e 58
4.4, ANAlSIS INNEr MOGEL .......ccociriiiiiiicice e 59
4.4.1.  Uji Koefisien Determinasi (R?).......ccccoveveeeveuereeeeererieeieeeesseeseseseesesesenes 59
4.42. Pengujian MultikoliN@aritas..........cceeerereeieneeee e 60
4.43. Pengujian Predictive Relevance (Q2) ......coceeeeveeieeeeeeeieieieieieeveeve e 61
444, Pengujian Path COeffiCIENT ........cooieieiieeeee e 62
B4A45.  MOEL...ooiiiiiiiiicc e 66



4.5, PeMBDANASAN......ccuiiiiiiieiest e 66
45.1. Pengaruh Market Orientation Terhadap Business Performance............... 67
4.5.2. Pengaruh Entrepreneurial Orientation Terhadap Business Performance 69
4.5.3. Pengaruh Market Orientation Terhadap Marketing Capability................. 71
4.5.4. Pengaruh Entrepreneurial Orientation Terhadap Marketing Capability .. 72
45.5. Pengaruh Marketing Capability Terhadap Business Performance............ 74
4.5.6. Pengaruh Market Orientation Terhadap Business Performance yang
Dimediasi Marketing Capability ...........cooeoviiieieiiieeeeee e 75
45.7. Pengaruh Entrepreneurial Orientation Terhadap Business Performance
yang Dimediasi Marketing Capability ..........cccceeieiiiieieieeeeeeeeeee e 77

BAB V .. O e D OO e en e 79

51  Kesimpulgin-Ssmsssssmm, . ...................... AR | . ......oooreerrrrereens 79

5.2, IMPlikasi Man@JErial ..........cccoviririiriiiiieieireeeseseeee e 80

5.3. Keterbatasan Penelitian ...........c.coeviieiiininineresereee e 81

5.4.  Saran Untuk Penelitian Selanjutnya........c.ccccoceeeiiieiieiicicciceceece et 82

Xi



DAFTAR GAMBAR

1.1. Pertumbuhan dan Proyeksi Penjualan Pakaian Second-hand......
2.1. Rerangka Penelitian..........ccooviieiieii i

3.1. Outer Model
4.1. Outer Model
4.2. Inner Model

[ (] 1ST] T

21
37
S7
65

xii



3.1.
3.2
3.3.
3.4.
3.5.
3.6.
4.1.
4.2.
4.3.
4.4.
4.5.
4.6.
4.7.

DAFTAR TABEL

Definisi Konseptual dan Definisi Operasional................cccccevueenenn.
Pengujian Loading Factor..........cccoceiveiiiie i
Pengujian AVE.......
Pengujian HTMT ...
Pengujian Cronbach’s Alpha..................c.cos
Pengujian Composite Reliabilty.............ccocooiiiiiii
Domisili Responden
Lama Responden Berjualan............ccccociiiiniiiniiieec s
Jenis Kelamin ReSPONEN ..........ccccveiieeiiiieie e
Usia Responden ......
Pendidikan Terakhir ReSponden..........ccccocevveieiicieene e
Bentuk Usaha Responden............ccccceiveiiiiciecie e
Analisis Market Orientation ...........ccocooviiiiininieese e

4.8. Analisis Entrepreneurial Orientation ...........c.ccocevvieieiencnenennn
4.9. Analisis Marketing Capability...........cccccovviiiininiii
Analisis Business Performance ..........cocoeierineniniienenese e
Hasil Pengujian Loading Factor ............ccocoovviiiiiinieninc s

4.10.
4.11.
4.12.
4.13.
4.14.
4.15.
4.16.
4.17.
4.18.
4.19.
4.20.

Pengujian AVE.....
Pengujian HTMT .

Pengujian Cronbach’s Alpha..................cc.oo,
Pengujian Composite Reliabilty ............cccoooooviiiiiiiiiciecee,

Pengujian R2 ........
Pengujian VIF ......
Pengujian Q2.........
Pengujian Direct...
Pengujian Indirect

26
34
35
35
36
36
38
38
39
40
40
41
43
45
48
51
54
55
55
56
57
58
59
60
61
64

xiii





