DAFTAR PUSTAKA

Abubakar, A.M.; llkan, M. (2016) Impact of online WOM on destination trust and intention
to travel: A medical tourism perspective. J. Destin. Mark. Manag, 5, 192-201.

Alexandris, K., & Kouthouris, C. (2015). Personal incentives for participation in summer
children’s camps: Investigating their relationships with satisfaction and loyalty.
Managing Leisure, 10(1). https://doi.org/10.1080/13606710500086751

Alexandris, K., Kouthouris, C., & Meligdis, A. (2016). Increasing customers’ loyalty in a
skiing resort. International Journal of Contemporary Hospitality Management, 18(5).
https://doi.org/10.1108/09596110610673547

Alexandris, K., Zahariadis, P., Tsorbatzoudis, C., & Grouios, G. (2004). An empirical
investigation of the relationships among service quality, customer satisfaction and
psychological commitment in a health club context. European Sport Management
Quarterly, 4(1). https://doi.org/10.1080/16184740408737466

Aly, M. N., Rizma Outri, A. N., Rosyida, G., Hamidah, A., Ahmad, A. S., Suryani, H. A,

A’yuni, A. Q., Khairunnisa, P. H., Rachmadicha, N. N., & IImi, 1. Q. (2020).

PANDUAN AMAN “NEW NORMAL” MENGHADAPI PANDEMI COVID-19.
Jurnal  Layanan  Masyarakat (Journal of Public  Services), 4(2).
https://doi.org/10.20473/jim.v4i2.2020.415-422

Anderson, E., & Weitz, B. (1989). Determinants of Continuity in Conventional Industrial
Channel Dyads. Marketing Science, 8(4). https://doi.org/10.1287/mksc.8.4.310

Anderson, J. C., & Narus, J. A. (1990). A Model of Distributor Firm and Manufacturer Firm
Working Partnerships. Journal of Marketing, 54(1).
https://doi.org/10.1177/002224299005400103

Aurier, P., & Séré de Lanauze, G. (2012). Impacts of perceived brand relationship orientation

58



on attitudinal loyalty. European Journal of Marketing, 46(11/12).
https://doi.org/10.1108/03090561211260004

Baabdullah, A. M., Alalwan, A. A., Rana, N. P., Kizgin, H., & Patil, P. (2019). Consumer
use of mobile banking (M-Banking) in Saudi Arabia: Towards an integrated model.
International Journal of Information Management, 44.
https://doi.org/10.1016/j.ijinfomgt.2018.09.002

Bairrada, C. M., da Costa, J. F., & Araujo, M. C. (2018). Antecedents and Consequences of
E-Satisfaction and E-Loyalty: A study on sports nutrition brands. INTERNATIONAL
JOURNAL OF MARKETING COMMUNICATION AND NEW MEDIA, 6(10).

Bandyopadhyay, S., & Martell, M. (2017). Does attitudinal loyalty influence behavioral
loyalty? A theoretical and empirical study. Journal of Retailing and Consumer Services,
14(1). https://doi.org/10.1016/j.jretconser.2006.03.002

Berry, L. L. (1995). Relationship marketing of services—qgrowing interest, emerging
perspectives. Journal of the Academy of Marketing Science: Official Publication of the
Academy of Marketing Science, 23(4). https://doi.org/10.1177/009207039502300402

Bitner, M. J., Booms, B. H., & Mohr, L. A. (1994). Critical Service Encounters: The
Employee’s Viewpoint. Journal of Marketing, 58(4).
https://doi.org/10.1177/002224299405800408

Bodet, G. (2012). Loyalty in sport participation services: An examination of the mediating
role of psychological commitment. Journal of Sport Management, 26(1).
https://doi.org/10.1123/jsm.26.1.30

Bonsén Ponte, E., Carvajal-Trujillo, E., & Escobar-Rodriguez, T. (2015). Influence of trust
and perceived value on the intention to purchase travel online: Integrating the effects of
assurance on trust antecedents. Tourism Management, 47.

https://doi.org/10.1016/j.tourman.2014.10.009

59


https://doi.org/10.1016/j.tourman.2014.10.009

Budhi, T. P., & Sumiari (2017) Measurement pf customer satisfaction index of service in
Century Gym, Jurnal Ilmiah Sisfotenika, 7, 1.

Calabuig Moreno, F., Prado-Gascd, V., Crespo Hervas, J., NUfiez-Pomar, J., & Afd Sanz, V.
(2015). Spectator emotions: Effects on quality, satisfaction, value, and future intentions.
Journal of Business Research, 68(7). https://doi.org/10.1016/j.jbusres.2015.01.031

Carlson, J., & O’Cass, A. (2012). Optimizing the online channel in professional sport to
create trusting and loyal consumers: The role of the professional sports team brand and
service quality. Journal of Sport Management, 26(6).
https://doi.org/10.1123/jsm.26.6.463

Castillo-Rodriguez, A., Onetti-Onetti, W., & Chinchilla-Minguet, J. L. (2019). Perceived
quality in sports centers in southern Spain: A case study. Sustainability (Switzerland),

11(14). https://doi.org/10.3390/su11143983

Cheng, X.; Fu, S.; Sun, J.; Bilgihan, A.; Okumus, F. (2019) An investigation on online
reviews in sharing economy driven hospitality platforms: A viewpoint of trust. Tour.
Manag, 71, 366-377.

Christiansen, T., & De Vaney, S. A. (1998). Antecedents of trust and commitment in the
financial planner-client relationship. Journal of Financial Counseling and Planning,
9(2).

Cong, L. C. (2016). A formative model of the relationship between destination quality, tourist
satisfaction and intentional loyalty: An empirical test in Vietnam. Journal of Hospitality

and Tourism Management, 26. https://doi.org/10.1016/j.jhtm.2015.12.002

Czernek, K. (2013). Determinants of cooperation in a tourist region. Annals of Tourism
Research, 40, 83-104.
Das, T. K., & Teng, B. S. (2004). The risk-based view of trust: A conceptual framework. In

Journal of Business and Psychology (Vol. 19, Issue 1).

60


https://doi.org/10.3390/su11143983
https://doi.org/10.1016/j.jhtm.2015.12.002

https://doi.org/10.1023/B:JOBU.0000040274.23551.1b

Deng, Z., Lu, Y., Wei, K. K., & Zhang, J. (2010). Understanding customer satisfaction and
loyalty: An empirical study of mobile instant messages in China. International Journal
of Information Management, 30(4). https://doi.org/10.1016/j.ijinfomgt.2009.10.001

Dick, A. S., & Basu, K. (1994). Customer loyalty: Toward an integrated conceptual
framework. Journal of the Academy of Marketing Science, 22(2).
https://doi.org/10.1177/0092070394222001

Dwyer, F. R., Schurr, P. H., & Oh, S. (1987). Developing Buyer-Seller Relationships.
Journal of Marketing, 51(2). https://doi.org/10.1177/002224298705100202

Ejisu, P., & Poku, K. (2014). the Role of Information Technology in Building Customer
Loyalty in Banking: (a Case Study of Agricultural Development Bank Ltd., Sunyani).
British Journal of Marketing Studies, 2(4).

Flavian, C., Guinaliu, M., & Gurrea, R. (2006). The role played by perceived usability,
satisfaction and consumer trust on website loyalty. Information and Management, 43(1).
https://doi.org/10.1016/j.im.2005.01.002

Fornell, C. (1992). A National Customer Satisfaction Barometer: The Swedish Experience.
Journal of Marketing, 56(1). https://doi.org/10.1177/002224299205600103

Fournier, S. (1998). Consumers and their brands: Developing relationship theory in
consumer research. Journal of Consumer Research, 24(4).

https://doi.org/10.1086/209515

Fulmer, C.A., & Gelfand, M.J. (2012). At what level (and in whom) we trust: Trust across
multiple organizational levels. Journal of management, 38(4), 1167-1230.

Garbarino, E., & Johnson, M. S. (1999). The different roles of satisfaction, trust, and
commitment in  customer relationships. Journal of Marketing, 63(2).

https://doi.org/10.2307/1251946

61


https://doi.org/10.1086/209515

Gefen, D., Karahanna, E., & Straub, D. W. (2003). Trust and tam in online shopping: AN
integrated model. MIS Quarterly: Management Information Systems, 27(1).
https://doi.org/10.2307/30036519

Giovanis, A. N., & Athanasopoulou, P. (2018). Consumer-brand relationships and brand
loyalty in technology-mediated services. Journal of Retailing and Consumer Services,
40. https://doi.org/10.1016/j.jretconser.2017.03.003

Gruen, T. W., Summers, J. O., & Acito, F. (2000). Relationship marketing activities,
commitment, and membership behaviors in professional associations. Journal of
Marketing, 64(3). https://doi.org/10.1509/jmkg.64.3.34.18030

Hair, J., Black, W. C., Babin, B. J., & Anderson, R. E. (2014). Multivariate Data Analysis:
Pearson New International Edition. In British Library Cataloguing-in-Publication
Data.

Hallowell, R. (1996). The relationships of customer satisfaction, customer loyalty, and
profitability: An empirical study. International Journal of Service Industry

Management, 7(4). https://doi.org/10.1108/09564239610129931

Han, H.; Hyun, S.S. (2013) Image congruence and relationship quality in predicting
switching intention: Conspicuousness of product use as a moderator variable. J. Hosp.
Tour. Res, 37, 303-329

Haro-Gonzélez, M., Pérez-Ordas, R., Grao-Cruces, A., Nuviala, R., & Nuviala, A. (2018).
Female users of unisex fitness centres and of fitness centres exclusive for women:
satisfaction. International Journal of Sports Marketing and Sponsorship, 19(4).
https://doi.org/10.1108/1JSMS-08-2016-0044

Harris, L. C., & Goode, M. M. H. (2004). The four levels of loyalty and the pivotal role of
trust: A study of online service dynamics. Journal of Retailing, 80(2).

https://doi.org/10.1016/j.jretai.2004.04.002

62


https://doi.org/10.1108/09564239610129931

Hennig-Thurau, T., Langer, M. F., & Hansen, U. (2001). Modeling and Managing Student
Loyalty: An Approach Based on the Concept of Relationship Quality. Journal of Service
Research, 3(4). https://doi.org/10.1177/109467050134006

Henseler, J. (2015). Discriminant Validity: Check Out How to Use the New HTMT Criterion!
A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM).

Herrmann, A., Xia, L., Kent, M. B., & Huber, F. (2017). The influence of price fairness on
customer satisfaction: An empirical test in the context of automobile purchases. Journal
of Product and Brand Management, 16(1).

https://doi.org/10.1108/10610420710731151

Hoffmann, W.H., Neumann, K., & Speckbacher, G. (2010). The effect of interorganizational
trust on make-or- cooperate decisions: Disentangling opportunism-dependent and
opportunism-independent effects of trust. European Management Review, 7(2), 101-
115.

Homburg, C., & Giering, A. (2011). Personal characteristics as moderators of the relationship
between customer satisfaction and loyalty - An empirical analysis. Psychology and
Marketing, 18(1). https://doi.org/10.1002/1520-6793(200101)18:1<43::AlD-
MAR3>3.0.CO;2-1

Hong, I. B., & Cho, H. (2011). The impact of consumer trust on attitudinal loyalty and
purchase intentions in B2C e-marketplaces: Intermediary trust vs. seller trust.
International Journal of Information Management, 31(5).
https://doi.org/10.1016/j.ijinfomgt.2011.02.001

Howat, G., & Assaker, G. (2013). The hierarchical effects of perceived quality on perceived
value, satisfaction, and loyalty: Empirical results from public, outdoor aquatic centres
in Australia. Sport Management Review, 16(3).

https://doi.org/10.1016/j.smr.2012.10.001

63


https://doi.org/10.1108/10610420710731151

Hwang, J., & Hyun, S. S. (2016). Perceived Firm Innovativeness in Cruise Travelers’
Experience and Perceived Luxury Value: The Moderating Effect of Advertising
Effectiveness. Asia  Pacific  Journal of  Tourism Research, 21.

https://doi.org/10.1080/10941665.2015.1016051

Jenneboer, L.; Herrando, C.; Constantinides, E. (2022) The Impact of Chatbots on Customer
Loyalty: A Systematic Literature Review. J. Theor. Appl. Electron. Commer. Res, 17,
212-229. https://doi.org/10.3390/ jtaer17010011

Jogiyanto, & Abdillah, W. (2009). Konsep dan Aplikasi PLS (Partial Least Square) untuk
Penelitian Empiris. Yogyakarta: BPFE.

Kandampully, J., Zhang, T. (Christina), & Bilgihan, A. (2015). Customer loyalty: A review
and future directions with a special focus on the hospitality industry. International
Journal of Contemporary Hospitality Management, 27(3).
https://doi.org/10.1108/1JCHM-03-2014-0151

Kassim, N., & Abdullah, N. A. (2008). Customer Loyalty in e-Commerce Settings: An
Empirical Study. Electronic Markets, 18(3).
https://doi.org/10.1080/10196780802265843

Kim, D. J., Ferrin, D. L., & Raghav Rao, H. (2019). Trust and satisfaction, two stepping
stones for successful e-commerce relationships: A longitudinal exploration. Information
Systems Research, 20(2). https://doi.org/10.1287/isre.1080.0188

Kim, Y. K., Trail, G., & Ko, Y. J. (2011). The influence of relationship quality on sport

consumption behaviors: An empirical examination of the relationship quality
framework. Journal of Sport Management, 25(6). https://doi.org/10.1123/jsm.25.6.576

Konuk, F. A. (2018). The role of store image, perceived quality, trust and perceived value in
predicting consumers’ purchase intentions towards organic private label food. Journal

of Retailing and Consumer Services, 43.

64


https://doi.org/10.1080/10941665.2015.1016051

https://doi.org/10.1016/j.jretconser.2018.04.011
Kotler, P., & Armstrong, G. (2010). Principles of Marketing. In World Wide Web Internet

And Web Information Systems. https://doi.org/10.2307/1250103

Kotler, P., & Keller, K. (2016). Marketing Management Book, 15th edition. United States of
America: Pearson Education, Inc.

Krishnamurthi, L., & Raj, S. P. (1991). An Empirical Analysis of the Relationship Between
Brand Loyalty and Consumer Price Elasticity. Marketing Science, 10(2).
https://doi.org/10.1287/mksc.10.2.172

Labeaga, J. M., Lado, N., & Martos, M. (2017). Behavioural loyalty towards store brands.
Journal of Retailing and Consumer Services, 14(5).
https://doi.org/10.1016/j.jretconser.2007.01.001

Lean, O. K., Zailani, S., Ramayah, T., & Fernando, Y. (2009). Factors influencing intention
to use e-government services among citizens in Malaysia. International Journal of
Information Management, 29(6). https://doi.org/10.1016/j.ijinfomgt.2009.03.012

Leck, J. D., & Saunders, D. M. (1992). Hirschman’s loyalty: Attitude or behavior? Employee

Responsibilities and Rights Journal, 5(3). https://doi.org/10.1007/BF01385049

Lee, Y., Pan, L., Hsu, C., Lee, D., (2018) Exploring the Sustainability Correlation of Value
Co-Creation and Customer Loyalty-A Case Study of Fitness Clubs, Sustainability, 11,
97. DOI:10.3390/su11010097

Li, C.-H.; Chang, C.-M. (2016) The influence of trust and perceived playfulness on the
relationship commitment of hospitality online social network-moderating effects of
gender. Int. J. Contemp. Hosp. Manag, 28, 924-944.

Li, X., & Petrick, J. F. (2010). Towards an integrative model of loyalty formation: The role
of quality and value. Leisure Sciences, 32(3).

https://doi.org/10.1080/01490401003709123

65


https://doi.org/10.2307/1250103
https://doi.org/10.1007/BF01385049

Lin, H. H., & Wang, Y. S. (2006). An examination of the determinants of customer loyalty
in  mobile commerce contexts. Information and Management, 43(3).

https://doi.org/10.1016/j.im.2005.08.001

Lovelock, C., & Wirts, J. (2017). Services Marketing Book: People, Technology, Strategy,
8th edition, United States of America: Pearson Education, Inc.

Ltifi, M., & Jamel-Eddine, G. (2012). E-Satisfaction and E-Loyalty of Customers Shopping
Online. Journal of Internet Banking and Commerce, 17(1), 1-17.

Masa'deh, R., Hayat, H. K. and Al-Dmour, H. (2019), The Impact of Customer Relationship
Management on Customer Loyalty via the Mediating Role of Customer Satisfaction:
An Empirical Study on Private Kuwaiti Fitness Gyms, IBIMA Business Review, DOI:
10.5171/2019.815930

Martinez, P., & Rodriguez del Bosque, I. (2013). CSR and customer loyalty: The roles of
trust, customer identification with the company and satisfaction. International Journal
of Hospitality Management, 35. https://doi.org/10.1016/j.ijhm.2013.05.009

Maxham, J. G., & Netemeyer, R. G. (2012). A longitudinal study of complaining customers’
evaluations of multiple service failures and recovery efforts. Journal of Marketing,
66(4). https://doi.org/10.1509/jmkg.66.4.57.18512

Mayer, R. C., Davis, J. H.,, & Schoorman, F. D. (1995). An Integrative Model Of
Organizational Trust. Academy of Management Review, 20(3).
https://doi.org/10.5465/amr.1995.9508080335

Meesala, A., & Paul, J. (2018). Service quality, consumer satisfaction and loyalty inhospitals:
Thinking for the future. Journal of Retailing and Consumer Services, 40.

https://doi.org/10.1016/j.jretconser.2016.10.011

Meeprom, S., & Chancharat, S. (2022). Building Health and Wellness Service Experience

Extension: A Case Study of Bangkok, Thailand. Sustainability, 14. https://doi.org/

66


https://doi.org/10.1016/j.im.2005.08.001
https://doi.org/10.1016/j.jretconser.2016.10.011

10.3390/5u141811691
Miragaia, D.A.M. and Constantino, M.S. (2019) Topics and research trends of health clubs
management: will innovation be part of the fitness industry research interests?, Int. J.
Sport Management and Marketing, VVol. 19, Nos. 1/2, pp.129-146
Mittal, V., Ross, W. T., & Baldasare, P. M. (1998). The Asymmetric Impact of Negative and
Positive Attribute-Level Performance on Overall Satisfaction and Repurchase
Intentions. Journal of Marketing, 62(1). https://doi.org/10.1177/002224299806200104
Moon, H., Yoon, H. J., & Han, H. (2016). Role of Airport Physical Environments in the
Satisfaction Generation Process: Mediating the Impact of Traveller Emotion. Asia
Pacific Journal of Tourism Research, 21(2).
https://doi.org/10.1080/10941665.2015.1048260
Morgan, R. M., & Hunt, S. D. (1994). The Commitment-Trust Theory of Relationship
Marketing. Journal of Marketing, 58(3). https://doi.org/10.1177/002224299405800302
Na, C.-M. (2020). Relationships among sport-products self-congruence, product love,
product trust, and purchase behavior of sports-for-all club members. Korean Journal of

Sport Science, 31(1). https://doi.org/10.24985/k|ss.2020.31.1.74

Nunkoo, R., & Gursoy, D. (2016). Rethinking the role of power and trust in tourism planning.
Journal of Hospitality Marketing & Management, 25(4), 512-522.

Nyffenegger, B., Krohmer, H., Hoyer, W. D., & Malaer, L. (2015). Service Brand
Relationship Quality: Hot or Cold? Journal of Service Research, 18(1).
https://doi.org/10.1177/1094670514547580

Oliver, R. L. (1980). A Cognitive Model of the Antecedents and Consequences of
Satisfaction Decisions. Journal of Marketing Research, 17(4).
https://doi.org/10.1177/002224378001700405

Oliver, R. L. (1999). Whence consumer loyalty? Journal of Marketing, 63(SUPPL.).

67


https://doi.org/10.24985/kjss.2020.31.1.74

https://doi.org/10.2307/1252099

Palmatier, R. W., Dant, R. P., Grewal, D., & Evans, K. R. (2016). Factors influencing the
effectiveness of relationship marketing: A meta-analysis. Journal of Marketing, 70(4).
https://doi.org/10.1509/jmkg.70.4.136

Pérez-Ordas, R., Aznar Cebamanos, M., Nuviala, R., & Nuviala, A. (2019). Evaluation of
Extracurricular Sports Activities as an Educational Element for Sustainable
Development in Educational Institutions. Sustainability, 11(12).
https://doi.org/10.3390/su11123474

Pratminingsih, S. A., Lipuringtyas, C., & Rimenta, T. (2013). Factors Influencing Customer
Loyalty Toward Online Shopping. International Journal of Trade, Economics and
Finance. https://doi.org/10.7763/ijtef.2013.v4.268

Rahmawati, D., Mabruri, Z. K., & Widoyoko, R. D. T. (2018). Pemerolehan Bahasa Siswa
Tunarungu Kelas B Slb Ykk Pacitan Tahun Pelajaran 2016/2017 (Tinjauan
Psikolinguistik). Prakerta (Jurnal Penelitian ..., 01.

Rai, A.K.; Medha, S. (2013) The antecedents of customer loyalty: An empirical investigation
in life insurance context. J. Compet. 2013, 5, 139-163.

Rather, R. A. (2018). Investigating the Impact of Customer Brand Identification on
Hospitality Brand Loyalty: A Social Identity Perspective. Journal of Hospitality
Marketing and Management, 27(5). https://doi.org/10.1080/19368623.2018.1404539

Rifai, N. (2015). Penyesuaian Diri pada Remaja yang Tinggal di Panti Asuhan (Study Kasus
Pada Remaja Yang Tinggal di Panti Asuhan Yatim Piatu Muhammadiyah Klaten).
Skripsi.

Rust, R. T., & Zahorik, A. J. (1993). Customer satisfaction, customer retention, and market
share. Journal of Retailing, 69(2). https://doi.org/10.1016/0022-4359(93)90003-2

Schneider, B., & Bowen, D. E. (2010). Winning the Service Game.

68



https://doi.org/10.1007/978-1-4419-1628-0_4

Shoemaker, S., & Lewis, R. C. (1999). Customer loyalty: The future of hospitality marketing.
International Journal of Hospitality Management, 18(4).
https://doi.org/10.1016/s0278-4319(99)00042-0

Sholihin, M., & Ratmono, D. (2021). Analisis SEM-PLS dengan WarpPLS 7.0 untuk
Hubungan Nonlinier dalam Penelitian Sosial dan Bisnis. In Andi Offset.

Sirdeshmukh, D., Ahmad, N. B., Khan, M. S., & Ashill, N. J. (2018). Drivers of user loyalty

intention and commitment to a search engine: An exploratory study. Journal of

Retailing and Consumer Services, 44. https://doi.org/10.1016/j.jretconser.2018.06.002

Sirdeshmukh, D., Singh, J., & Sabol, B. (2002). Consumer trust, value, and loyalty in
relational exchanges. Journal of Marketing, 66(1).

https://doi.org/10.1509/imkq.66.1.15.18449

Suess, C.; Baloglu, S.; Busser, J.A. (2018) Perceived impacts of medical tourism
development on community wellbeing. Tour. Manag, 69, 232-245.

Teixeira, J., Patricio, L., Nunes, N. J., Nobrega, L., Fisk, R. P., & Constantine, L. (2012).
Customer experience modeling: From customer experience to service design. Journal

of Service Management, 23(3). https://doi.org/10.1108/09564231211248453

Tanford, S. (2013) The impact of tier level on attitudinal and behavioral loyalty of hotel
reward program members. Int. J. Hosp. Manag. 34, 285-294.

Titare, P. (2020). The Speed of Trust. Journal of Development Research, 13(2).
https://doi.org/10.54366/jdr.13.2.2020.73-75

Tsiotsou, R. H. (2013). Sport team loyalty: Integrating relationship marketing and a hierarchy
of effects. Journal of Services Marketing, 27(6). https://doi.org/10.1108/JSM-01-2012-
0002

Vuuren, T. Van. (2012). Customer satisfaction, trust and commitment as predictors of

69


https://doi.org/10.1509/jmkg.66.1.15.18449
https://doi.org/10.1108/09564231211248453

customer loyalty within an optometric practice environment. Southern African Business
Review, 16(3).

Wallin Andreassen, T. (2000). Antecedents to satisfaction with service recovery. European
Journal of Marketing, 34(1-2). https://doi.org/10.1108/03090560010306269

Yuksel, A., Yuksel, F., & Bilim, Y. (2010). Destination attachment: Effects on customer
satisfaction and cognitive, affective and conative loyalty. Tourism Management, 31(2).
https://doi.org/10.1016/j.tourman.2009.03.007

Zablah, A. R., Carlson, B. D., Todd Donavan, D., Maxham, J. G., & Brown, T. J. (2016). A
cross-lagged test of the association between customer satisfaction and employee job
satisfaction in a relational context. Journal of Applied Psychology, 101(5).

https://doi.org/10.1037/apl0000079

Zemta, M. (2014). Inter-destination cooperation: Forms, facilitators and inhibitors — The caseof

Poland. Journal of Destination Marketing & Management, 3(4), 241-252.

70


https://doi.org/10.1037/apl0000079

