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ABSTRAK 

Mara Gloria Utaridiva (01023170012) 
PERANCANGAN ULANG IDENTITAS VISUAL RESTORAN LOVE 
SEAFOOD 
(xv + 74 halaman: 74 gambar; 3 tabel; 1 lampiran) 
 
Kuliner Kota Batam merupakan salah satu daya tarik yang dikembangkan 
pemerintah untuk menarik wisatawan. Salah satu restoran yang sedang berkembang 
adalah restoran Love Seafood yang menjual seafood segar dan berlokasi di pinggir 
laut. Berdasarkan hasil pengumpulan data dari observasi, studi pustaka, dan 
wawancara dengan narasumber, identitas visual yang dimiliki restoran sekarang 
belum diterapkan secara konsisten dan belum mewakili nilai-nilai restoran.   
Perancangan ini didasari oleh kata kunci variety dan nautical, dan menghasilkan 
identitas visual baru berupa logo, warna, tipografi, elemen visual, dan aplikasinya 
dalam berbagai media yang ditulis ke dalam brand guidelines. 
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ABSTRACT 

Mara Gloria Utaridiva (01023170012) 
VISUAL IDENTITY REDESIGN OF LOVE SEAFOOD RESTAURANT 
(xv + 74 pages: 74 figures; 3 tables; 1 appendices) 
 
Batam City's culinary is one of the appeals developed by the government to improve 
tourism. One of the top restaurants in the area is the Love Seafood restaurant. 
Located by the coastline, this place offers a selection of fresh seafood. Based on the 
results of data collected from observations, literature studies, and interviews, the 
current identity has not been applied consistently and does not yet represent the 
restaurant's values. Implementing the keywords variety and nautical, the new 
redesigned visual identity consists of logos, colors, typography, graphic elements, 
and their application in various media which then written into a brand guideline. 
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