DAFTAR PUSTAKA

Adriani, N. N., & Warmika, I. G. K. (2019). Pengaruh Kualitas Pelayanan Dan
Persepsi Nilai Terhadap Kepuasan Dan Niat Menggunakan Kembali. E-Jurnal
Manajemen, 8(4), 1956-1984.

Afrilliana, N. (2020). Pengaruh Kualitas Pelayanan terhadap Kepuasan
Pelanggan Grab di Kota Palembang. Jurnal Nasional Manajemen Pemasaran &
SDM, 1(2), 46-55.

Al-Jundi, S. A., Shuhaiber, A., & Augustine, R. (2019). Effect of consumer
innovativeness on new product purchase intentions through learning process and

perceived value. Cogent Business & Management, 6(1), 1698849.

Amoako, G. K., Doe, J. K., & Neequaye, E. K. (2021). Online innovation and
repurchase intentions in hotels: the mediating effect of customer

experience. International Hospitality Review.

Anwar, A., Thongpapanl, N., & Ashraf, A. R. (2021). Strategic imperatives of
mobile commerce in developing countries: the influence of consumer innovativeness,
ubiquity, perceived value, risk, and cost on usage. Journal of Strategic Marketing,
29(8), 722-742.

151



Antwi, S. (2021). “I just like this e-Retailer”: Understanding online consumers
repurchase intention from relationship quality perspective. Journal of Retailing and
Consumer Services, 61, 102568.

Aries Tanu, A. (2021). Analisis Pengaruh Kualitas, Harga, Inovasi,
Popularitas Terhadap Kepuasan dan Niat Pembelian Kembali Sepatu Bata (Doctoral

dissertation, Universitas Multimedia Nusantara).

Cahyono, A. (2019). PENGARUH FLEKSIBILITAS, INTERAKTIVITAS, DAN
PERCEIVED VALUE TERHADAP KEPUASAN E-COMMERCE DI
INDONESIA (Master's thesis, Universitas Islam Indonesia).

Chiu, W., & Cho, H. (2019). E-commerce brand: The effect of perceived brand
leadership on consumers’ satisfaction and repurchase intention on e-commerce

websites. Asia Pacific Journal of Marketing and Logistics.

Dhingra, S., Gupta, S., & Bhatt, R. (2020). A study of relationship among
service quality of E-commerce websites, customer satisfaction, and purchase
intention. International Journal of E-Business Research (IJEBR), 16(3), 42-59.

Dirgantari, P. D., Hidayat, Y. M., Mahphoth, M. H., & Nugraheni, R. (2020).
Level of use and satisfaction of e-commerce customers in covid-19 pandemic period:
An information system success model (ISSM) approach. Indonesian Journal of
Science and Technology, 261-270.

152



Gajewska, T., Zimon, D., Kaczor, G., & Madzik, P. (2019). The impact of the
level of customer satisfaction on the quality of e-commerce services. International

Journal of Productivity and Performance Management.

Javed, M. K., & Wu, M. (2020). Effects of online retailer after delivery
services on repurchase intention: An empirical analysis of customers’ past
experience and future confidence with the retailer. Journal of Retailing and
Consumer Services, 54, 101942.

Kasiri, L. A., Cheng, K. T. G., Sambasivan, M., & Sidin, S. M. (2017).
Integration of standardization and customization: Impact on service quality, customer

satisfaction, and loyalty. Journal of Retailing and Consumer Services, 35, 91-97.

Kim, J. J., Kim, I., & Hwang, J. (2021). A change of perceived innovativeness
for contactless food delivery services using drones after the outbreak of COVID-
19. International Journal of Hospitality Management, 93, 102758.

LEE, H. J.,, & SEONG, M. H. (2020). A study on the effects of business
service quality on satisfaction, commitment, performance, and loyalty at a private

university. The Journal of Asian Finance, Economics, and Business, 7(9), 439-453.

Molinillo, S., Aguilar-lllescas, R., Anaya-Sanchez, R., & Liébana-Cabanillas,
F. (2021). Social commerce website design, perceived value and loyalty behavior
intentions: The moderating roles of gender, age and frequency of use. Journal of

Retailing and Consumer Services, 63, 102404.

Musyaffa, N., & Ngatno, N. (2019). PENGARUH HARGA DAN KUALITAS
PELAYANAN TERHADAP LOYALITAS PELANGGAN MELALUI KEPUASAN

153



KONSUMEN SEBAGAI VARIABEL MEDIASI (STUDI KASUS PADA
PENUMPANG KERETA API KELAS EKSEKUTIF ARGO SINDORO

PT. KAI DAOP IV SEMARANG). Jurnal llmu Administrasi Bisnis, 8(4), 37-
46.

Nodjeng, T. F. (2021). Analisis pengaruh perceived quality, price, perceived
innovativeness, dan perceived popularity terhadap repurchase intention melalui
customer satisfaction pada pelanggan aplikasi Soco by Sociolla di Surabaya

(Doctoral dissertation, Universtitas Pelita Harapan).

Pang, H. (2021). Identifying associations between mobile social media users’
perceived values, attitude, satisfaction, and eWOM engagement: The moderating role

of affective factors. Telematics and Informatics, 59, 101561.

Patrada, R., & Andajani, E. (2020). Effect and consequence e-customer
satisfaction for e-commerce users.(Landasan Teori Satisfaction bab 2)

Pandanwangi, S. S. (2018). Usulan Nilai Relatif Jabatan Dengan
Menggunakan Metode Poin Pada RM Ayam Geprek Bu Sastro (Doctoral dissertation,

Unika Soegijapranata Semarang).

Parastika, N. A. (2016). Structural Equation Modelling Untuk Analisis
Pengaruh Dukungan Sosial Dan Pengetahuan Terhadap Motivasi Sebagai Tindakan
Penyembuhan Penderita Tuberculosis Di Wilayah Surabaya Tengah (Doctoral

dissertation, Institut Teknologi Sepuluh Nopember).

Perumal, S., Ali, J., & Shaarih, H. (2021). Exploring nexus among sensory
marketing and repurchase intention: Application of SOR Model. Management

154



Science Letters, 11(5), 1527-1536.

Pilawa, J., Witell, L., Valtakoski, A., & Kristensson, P. (2022). Service
innovativeness in retailing: Increasing the relative attractiveness during the COVID-

19 pandemic. Journal of Retailing and Consumer Services, 67, 102962.

Purba, F. (2020). Analisis pengaruh driver of lovemarks terhadap brand love
dan brand respect untuk membentuk brand loyalty pada pelanggan Starbucks di

Surabaya (Doctoral dissertation, Universitas Pelita Harapan).

Randolph, R. V., Memili, E., Kog, B., Young, S. L., Yildirim-Oktem, O., &
Sénmez, S. (2022). Innovativeness and corporate social responsibility in hospitality
and tourism family firms: The role of family firm psychological capital.
International Journal of Hospitality Management, 101, 103128.

Rosillo-Diaz, E., Blanco-Encomienda, F. J., & Crespo-Almendros, E. (2019).
A cross-cultural analysis of perceived product quality, perceived risk and purchase

intention in e-commerce platforms. Journal of Enterprise Information Management.

Sari, A., Ambarwati, D. A. S., & Ramelan, M. R. (2020). The mediation
relationship of customer satisfaction between service quality and repurchase
intention on e-commerce in Indonesia. Jurnal Manajemen dan Pemasaran Jasa,
13(1), 137-150.

Swani, K., Milne, G. R., Brown, B. P., Assaf, A. G., & Donthu, N. (2017).
What messages to post? Evaluating the popularity of social media communications in

business versus consumer markets. Industrial Marketing Management, 62, 77-87.

155



Sriram, K. V., Phouzder, K., Mathew, A. O., & Hungund, S. (2019). Does e-
marketing mix influence brand loyalty and popularity of e-commerce websites?.
ABAC Journal, 39(2).

Tan, H. (2019). Pengaruh perceived value terhadap repurchase intention
melalui customer satisfaction sebagai variabel intervening pada pada shopee. Agora,
7(2).

Tandon, U., & Kiran, R. (2019). Factors impacting customer satisfaction: An
empirical investigation into online shopping in India. Journal of Information

Technology Case and Application Research, 21(1), 13-34.

Tominc, P. (2019). Perceived innovativeness and competitiveness of early-
stage entrepreneurs. Croatian Economic Survey, 21(1), 87-108.(Landasan Teori

Innovativeness bab 2)

Uzir, M. U. H., Al Halbusi, H., Thurasamy, R., Hock, R. L. T., Aljaberi, M. A.,
Hasan, N., & Hamid, M. (2021). The effects of service quality, perceived value and
trust in home delivery service personnel on customer satisfaction: Evidence from a

developing country. Journal of Retailing and Consumer Services, 63, 102721.

Wahyuni, 1. P. (2021). Pengaruh Customer Satisfaction terhadap Brand
Loyalty melalui Brand Love (Studi pada Pelanggan Starbucks). Jurnal limiah
Mahasiswa FEB, 9(2)

Wang, J. N., Du, J., Chiu, Y. L., & Li, J. (2018). Dynamic effects of customer
experience levels on durable product satisfaction: Price and popularity moderation.
Electronic Commerce Research and Applications, 28, 16-29

156



Wirapraja, A., & Aribowo, H. (2018). Pemanfaatan E-Commerce Sebagai Solusi
Inovasi Dalam Menjaga Sustainability Bisnis. Teknika, 7(1), 66-72

Wilson, N., Keni, K., & Tan, P. H. P. (2019). The effect of website design quality and
service quality on repurchase intention in the e-commerce industry: A cross-
continental analysis. Gadjah Mada International Journal of Business, 21(2), 187-
222.

Widiandita, B. K., & Ketut, G. I. A. (2020). The effect of perceived brand leadership
towards consumer satisfaction and repurchase intention on e-commerce website.
Russian Journal of Agricultural and Socio-Economic Sciences, 97(1).

(Pengembangan Hipotesis)

Yu, S., Hudders, L., & Cauberghe, V. (2018). Are fashion consumers like schooling
fish? The effectiveness of popularity cues in fashion e-commerce. Journal of
Business Research, 85, 105-116.

Yuan, C. L., Moon, H.,, Kim, K. H.,, Wang, S., & Yu, X. (2020). Third-party
organization endorsement impacts on perceived value and B2B customer loyalty.
Industrial Marketing Management, 90, 221-230.

https://iprice.co.id/insights/mapofecommerce/
https://suitmedia.com/ideas/the-rise-of-beauty-e-
commerce https://www.finansialku.com/sociolla/
https://www.sociolla.com

157


http://www.finansialku.com/sociolla/
http://www.sociolla.com/

