
129 
 

 

 

DAFTAR PUSTAKA 

 

 
Akbar, M. M., & Parvez, N. (2009). Impact of service quality, trust, and customer 

satisfaction on customers loyalty. ABAC journal, 29(1). 

Anisailah, R., & Arief, A. M. R. (2017). Analisis Kualitas Produk dan Kualitas 

Pelayanan Barista Di Krema Koffie Pekanbaru(Doctoral dissertation, 

Riau University). 

Cheng, C. F., & Lee, A. H. (2011). The influences of relationship marketing 

strategy and transaction cost on customer satisfaction, perceived risk, and 

customer loyalty. African Journal of Business Management, 5(13), 5199-

5209. 

Darussalam, R., Sasongko, F., Putra, S. H. S., & Mustaqim, T. (2020). Attributes 

of Coffee Shop as Antecedent of Customer Satisfaction. Journal of 

Business and Behavioural Entrepreneurship, 4(2), 106-124. 

Kotler, P. (1973). Atmospherics as a marketing tool. Journal of retailing, 49(4), 

48-64. 

Fuad, M. (2010). Store atmosphere dan perilaku pembelian konsumen di toko 

buku Gramedia Malang. Jurnal Manajemen Pemasaran Modern, 1-13. 

Griffin, J. (2007). Customer Loyalty: Menumbuhkan dan Mempertahankan 

Kesetiaan Pasien. Jakarta: Erlangga. 

Gulliando, D., & Shihab, M. S. (2019). The effect of product quality, price and 

promotion on the purchase decision of telkomsel service products. 

International Journal of Innovative Science and Research Technology, 4(9), 

419-425. 



130 
 

 

 
 

Gopinath, R. (2020). ROLE ON EMPLOYEES’ATTITUDE IN WORK PLACE. 

 

Hansemark, O. C., & Albinsson, M. (2004). Customer satisfaction and retention:the 

experiences of individual employees. Managing Service Quality: An 

International Journal. 

Ha, J., & Jang, S. (2010). Effects of service quality and food quality: The 

moderating role of atmospherics in an ethnic restaurant 

segment. International Journal of Hospitality 

Management, 29(3), 520–529. 

doi:10.1016/j.ijhm.2009.12.005 

Han, H, & Hwang, J. (2015). Norm-based loyalty model (nlm): investigating 

delegates’ loyalty formation for environmentally responsible conventions. 

International Journal Of Hospitality Management, 46, 1-14. 

doi:10.1016/j.ijhm.2015.01.002 

Han, H., & Hyun, S. S. (2017). Impact of hotel-restaurant image and quality of 

physical- environ- ment, service, and food on satisfaction and intention. 

International Journal of Hospitality Management, 63, 82–92. 

doi:10.1016/j.ijhm.2017.03.006 

Heung, V. C., & Gu, T. (2012). Influence of restaurant atmospherics on patron 

satisfaction and behavioral intentions. International Journal of Hospitality 

Management, 31(4), 1167-1177. 

International Journal of Hospitality Management, 32, 121–131. 

doi:10.1016/j.ijhm.2012.05.002 Ibis report. (2011). Ibisworld industry 

report.



131 
 

 

 
 

James, M. R., Wilson, L., Lane, S. J., Gilbert, J. S., Mather, T. A., Harrison, R. G., & 

Martin, R. S. (2008). Electrical charging of volcanic plumes. SpaceScience 

Reviews, 137(1), 399-418. 

Kim, H., & Shim, J. (2017). The effects of service qualities on customer satisfaction 

and behavioral intention in coffee shops. International Journal of Industrial 

Distribution & Business, 8(5), 95– 109. doi:10.13106/ijidb.2017.vol8.no5.95. 

Kim, W., & Ok, C. (2010). Customer orientation of service employees and rapport: 

Influences on service-outcome variables in full-service restaurants. Journal 

of Hospitality & Tourism Research, 34(1), 34–

55.doi:10.1177/1096348009344234 Minar, D., & Safitri, A. (2017). Brand 

image and product quality on customerloyalty (Survey in Cekeran Midun). 

Trikonomika, 16(1), 43-50. 

Lee, W. S., Moon, J., & Song, M. (2018). Attributes of the coffee shop business 

related to customer satisfaction. Journal of Foodservice Business Research, 

21(6), 628-641. 

Linkumkm. (2022, Januari 15). Linkumkm. Retrieved from Linkumkm: 

https://linkumkm.id/news/detail/11720/kopi-konnichiwa-kenalkan-kopi- 

ala-jepang-yang-kekinian-berkonsep-to-go-yang-praktis 
 

Purbo, O. W. (2005). Buku Pegangan Internet Wireless dan Hotspot, PT ElexMedia 

Komputindo. 



132 
 

 

 

Renko, S. (2014). Atmosphere as a store communication tool. In Handbook of 

research on retailer-consumer relationship development (pp. 239-257).IGI 

Global. 

Robbins, T. L., Crino, M. D., & Fredendall, L. D. (2002). An integrative model ofthe 

empowerment process. Human resource management review, 12(3), 419-443. 

Rosadi, M., & Tjiptono, F. (2014). The effect of consumer confusion proneness on 

word of mouth, trust, and customer satisfaction. 

Ryu, K., & Jang, S. (2008). RETRACTED ARTICLE: Influence of restaurants' 

physical environments on emotion and behavioral intention. The Service 

Industries Journal, 28(8), 1151-1165. 

Suwarsito, S., & Aliya, S. (2020). Kualitas Layanan dan Kepuasan Serta Pengaruhnya 

Terhadap Loyalitas Pelanggan. Jurnal Ilmiah Bina Manajemen, 3(1), 27-35. 

Teviana, T., Ginting, P., Lubis, A. N., & Gultom, P. (2017). Antecedents of tourism 

destination image and customer satisfaction in tourism industry. 

Tjahjono, E. J., Ellitan, L., & Handayani, Y. I. (2021). Product Quality and Brand 

Image towards Customers' Satisfaction through Purchase Decision of Wardah 

Cosmetic Products in Surabaya. Journal of Entrepreneurship & Business, 

2(1), 56-70 

 



133 
 

 

Tribunnews. (2019, Desember 10). Tribunnews. Retrieved from Tribunnews: 

https://www.tribunnews.com/travel/2019/12/10/usung-konsep-ala-jepang- 

konnichiwa-siap-ramaikan-pasar-kopi-kekinian 
 

Tsaur, S., Luoh, H., & Syue, S. (2015). Positive emotions and behavioral intentions 

of customers in full-service restaurants: Does aesthetic labor matter? 

International Journal of Hospitality Management, 51, 115–

126.doi:10.1016/j.ijhm.2015.08.015 Wantara, P., & Tambrin, M. (2019). 

The Effect of price and product qualitytowards customer satisfaction and 

customer loyalty on madura batik. International Tourism and Hospitality 

Journal, 2(1), 1-9. 

http://www.tribunnews.com/travel/2019/12/10/usung-konsep-ala-jepang-

