DAFTAR ISI

HALAMAN JUDUL SKRIPSI ... 1
PERNYATAAN DAN PERSETUJUAN UNGGAH TUGAS AKHIR............. I
PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR ........cccccoeiieee. ii
PERSETUJUAN TIM PENGUJI TUGAS AKHIR ..o, iv
ABSTRAK L.t v
KATA PENGANTAR ...ttt Vi
DAETARASI IS SS—— . ............. S e Lt R viii
DARTAR GAMBAIRESSE . ... .......... e . ... Bu el ... Xi
DAFTAR TABEL ... Xiii
DAETARL AMPIRGRNEE.. o, ............ R 000 SOOI ... ........... essdsosaiioenalh - - XV
BAB | PENDAHULUAN ...t 1
1.1 Latar Belakang Masalah ............ccocoiiiiiiiiiiie s 1
1.2 Pertanyaan Penetiiai ~icmml v/ mtl W . S T I ool ann st ol ... 27
1.3 Tujudn-Peneflafr= .. ... .. .o wreemn AR ... ............. 27
1.4 KontriDUsT PeR e AN et e et e e e e 28
1.5 Garis Besar PENelitian ... 29
BAB I1 LANDASAN TEORI ... 32
2.1 Variabel Penelitian ... 32
2.1.1 Perceived Social Media Marketing AcCtiVIties .........cccccevviveivervnnene. 32
2.1.2 Brand EXPEIIENCE.........ccoviiieiie ettt 36
2.1.3 Consumer-Based Brand EQUILY .........ccccovriiiniiniiiine e 39
2.1.4 Co-Creation BENAVION .........ccccoiiiiiiiiciesicseiseeeee e 42

viii



2.2 Hubungan Antara Variabel Penelitian.............cccccocoviiiiiiiii i, 44
2.2.1 Perceived Social Media Marketing Activities pada Consumer-Based
Brand EQUILY ....ccoveeiiieiie et 44
2.2.2 Perceived Social Media Marketing Activities pada Brand Experience 46

2.2.3 Brand Experience pada Consumer-Based Brand Equity ...................... 47
2.2.4 Brand Experience Memediasi Perceived Social Media Marketing
Activities pada Consumer-Based Brand EQUItY ...........cccecverieiieieciieieenen, 49
2.2.5 Co-Creation Behavior memoderasi Perceived Social Media Marketing
Activities pada Brand EXPEriENCE........cceiverieiieieeiesiesieesie et sie e 51
2.3 MOdel PENEIITIAN ... e 52
BAB Il METODOLOGI PENELITIAN ....ooiiieeee e 53
3.1 Paradigma Penelitian ............cooviiiiiieiiieiese e 53
3.2 Metode Penelitian Kuantitatif ..o 53
8i3iBesdin Pene TSR -............ [T, SR ............. WO ol . 54
3.4:0bjek Penelitiaiimy . a0 .............. 000 SRR ................ ML Ll . 55
85nIGARalISIS ........... .- (S D TRPRRRPRES ................... Mo rsashoadl ... 56
3.6 Pengukuran Variabel ... 58
3.7 Tabel Definisi Konseptual dan Definisi Operasional.............ccccceevervenrnne. 59
3.8 Penglkurafi-Skala=.......... .o e remrerrm s s saanaastaaalile e ee s eeaessaeeens 67
3.9 Metode Pengumpulan Data .........c.ccoovierieiiiiienienie e 70
3.10 Etika Pengumpulan Data............cccovvereiiesieerie e 73
3.1 SAMPIING ..o 75
3.12 UKUran SAMPEL.......oeeice et 77
3.13 Metode ANALISIS DALA ..........ccueriiriiiiieieeee s 78
3.14 G0OdNESS OF the DALA ....c.veveviiiiiiiieieie e 80
3.15 Structural Equation Model (SEM) .......cccoviiiiiiiiecec e 82



3.15.1 Quter Model (Pengukuran) .........cccccoeveiieiie i 85

3.15.2 Inner Model (Struktural) .........cccooeviieiiniiineee s 86
3.16 Uji Pendahuluan (Preliminary Test) ......ccccccvvieiiieiiiiiie e 91
3.16.1 Uji Pendahuluan Convergent Validity ...........cccccevevininenininnicenn 91
3.16.2 Uji Pendahuluan Internal Consistency Reliability.............c.cccceoveie. 98
BAB IV ANALISIS DAN PEMBAHASAN ......cooiiiiiieee e 103
4.1 Profil RESPONUEN .......eoveeitieiie ettt 103
4.2 Hasil STudi AKLUAL ... 108
4.3 PemMBEN@SAN ........ccieriieeereseeere e s se e e s sh e s e e 144
BAB V KESIMPULAN DAN SARAN .....ooiiiiiiiie e 150
5.1 KeSIMPUIAN.........ooiiiiiec ettt sneenre s 150
5.2 IMPHKAST TEOFITIS ..ottt 151
5.3 Implikasi Manajerial...........ccccovoveeiiiiiiieeiecic e 152
5.4 Batasan Penelitian ..........ccoooie it 153
5.5 Rekomendasi Penelitian Selanjutnya ...........c.ccccoeveiiein i 153
DARPARIPUSTIAKA ... oo . FEPE, - ... 155
LAMP R AN e e e i B B e 164



DAFTAR GAMBAR

Gambar 1.1 Aplikasi Transportasi Online Paling Banyak Digunakan ................... 2
Gambar 1.2: Ekonomi Internet di Kawasan Asia Tenggara ........ccccceeeveveeeesieennenn 3
Gambar 1.3: Pangsa Pasar Layanan Transportasi Online Indonesia....................... 4
Gambar 1.4: Pesanan transportasi online di kawasan Asia Tenggara..................... 5
Gambar 1.5: Potensi Pendapatan Transportasi Online............cccoecveveviveiecieseenenn, 6
Gambar 1.6: Pangsa Pasar Jasa Layanan Transportasi Onling ............cc.cccceveennee. 7
Gambar 1.7: Layanan Transportasi Online Paling Populer ............ccccoevveieinenenn, 9
Gambar 1.8: Layanan Transportasi dan Antar Makanan Online ......................... 10
Gambar 1.9: Kapitalisasi Pasar GOTO........cccevveiieiieeriesie e 11
Gambar 1.10: Daftar Tarif Baru Ojek Online ........ccccoveviiiiiiiiieiiic e, 12
Gambar 1.11: Tarif OJeK ONlINE ........coviieiieie e 14
Gambar 1.12 - ABI Research Grab & Gojek di Indonesia & Vietnam (2019)..... 15
Gambar 1.13 - Hasil Survei APJII Grab & Gojek (2019-Q2/2020) ........cccceuvuee. 16
Gambar 1.14 - Pangsa Pasar Ojek Online Gojek & Grab (Maret 2020 - Februari
20210mR00R ................. SSEECUR .. . . NSRRI . ............ 80 et 17
Gambar 1.15 - Nilai Pasar Grab & GOT0 (2022).........ccceevevveieiieie e 19
Gambar 1.16 - Pendapatan Grab di Beberapa Negara (2021).........cccccovvvvviiennnnn. 20
Gambar 1.17 - Pendapatan GOTO (2021) ......ccveviiieiieiieieeiie e 20
Gambar 1.18 - Hasil Analisis Pendapatan GoTo & Grab (2021-2022)................. 21
Gambar 1.19 - Pangsa Pasar Ride-hailing Gojek & Grab Indonesia Berdasarkan
Penjualan (2021 - 2022) .......ccoiiiiiiiiieeieie e 21
Gambar 1.20 - Penjualan Bulanan Ride-hailing Gojek & Grab Indonesia (2021 -
2022) ettt e bt e b e e et et enenrs 22
Gambar 1.21 - Harga Rata-rata Ride-hailing Gojek & Grab Indonesia (2021 - 2022)
............................................................................................................................... 23
Gambar 1.22 - Diskon Perjalanan Ride-hailing Gojek & Grab Indonesia (2021-
2022) ettt bt et e ettt re e 24

Xi



Gambar 1.23 - Pangsa Pasar Ride-hailing Indonesia Berdasarkan Produk (2021-

2022) oo et e et et e e renreareare e e e enns 25
Gambar 2.1: Model Penelitian ..o 58
Gambar 4.1: OULEr MO .......ccuvieeiieciee e 133
Gambar 4.2: INNer MOEL..........ccooiiiiiieee s 144

Xii


file:///C:/Users/Hp/Downloads/SKRIPSI%20FIXXXXX%20-%20Angela%20Katerina%20Wilar(mende).docx%23_Toc118937437

Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.

Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

DAFTAR TABEL

1 Definisi Konseptual Definisi Operasional ...........ccccoceveveniieinnienenn 59
2 Lima Poin SKala LiKert ........ccccooeiiiiiiiesceeseee e 70
3 Evaluasi Pengukuran dan Struktural ..o, 84
4 Kriteria Model PENQUKUIAN..........ccveiieiieeiie e 88
5 FaKtOr LOAAING .......oiveiiiiiiiiiiiiiieieieie e 92
6 Faktor Loading - FINal ..........ccccoeeiiiiiiieiecc e 94
7 AVedVERIabel ... oo RO, e 96
SAVCIDUMEMSIAT.............ccovrrerrerrerceeeesees e tat e A B o 97
9 Cronbach's Alpha Variabel ..., 98
10 Cronbach's Alpha DIMENSI ........c.ccvveiiiiieiieie e 99
11 Composite Reliability .........cccccoiiiiiiiiiiee e 101
12 Composite Reliability DIMENSi.........ccccivevieiiieiieieiie e 102
1 Presentase Jenis Kelamin ... 104
2 Rresentase™WSIal . A . ......... R inenny SRRy . ............ S;cesiieerse .. 104
3 TINGKAL PreSiKat ........ccveiiiiiee e 105
4 Presentase PrOfESI .......c.oiiiiiiieiieiieie e s 106
S:Presermase DOmSHE =, Lo/, . A, - Rt o ol ... 107
IR | T e Wy W W e A 108
7. Deskrptif-StatiStik ... o wfei i nananassatite s e se e sessessenss 109
8 Faktor Loading Uji AKtUal..........ccoeeiviiiiiiiiiic e 113
O AVE DIMENSI ..vviieieiiieie ettt e e saeeneesree e e 115
10 Cross LOAAING ....ccvveeeiiciieeie et 117
11 Second Order Construst HTMT ..o 119
12 VIF OULET ottt 125
L3 VIF INNEE et 127
14 Cronbach's Alpha Variabel ... 129
15 Cronbach’s Alpha DImensi.......ccccueeireiiiiiinieiicnicie e 130
16 Composite Reliability ..........ccccoovveiiiiiiiiee e 131

Xiii



Tabel 4. 17 R Square Variabel ..o 134

Tabel 4. 18 Q Square Variabel ...........ccooviveiiiieii e 135
Tabel 4. 19 Fsquare variable ..........cccoovviiiiii i 136
Tabel 4. 21 SRMR ..o 138
Tabel 4. 22 Uji HIPOLESIS .....cveiviiiiieie ettt 139
Tabel 4. 23 Uji MEAIASI.......coveiiiiiiiiiiiiiieieiee et 141
Tabel 4. 24 Uji MOAEIAST .....cc.eiuiiiiiiieiie et 143

Xiv



DAFTAR LAMPIRAN

Lampiran A: Kuesioner Penelitian.....................
Lampiran B: Hasil Uji Pendahuluan Smart PLS
Lampiran C: Hasil Uji Aktual Smart PLS .........

XV



	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL
	DAFTAR LAMPIRAN

