DAFTAR PUSTAKA

Agusti, M., Utari, W., & W, N. M. (2020). Analisis Pengaruh Promosi dan Citra
Destinasi Terhadap Minat Berkunjung Dengan Kepercayaan Sebagai
Variabel Perantara (Studi pada Wisatawan Desa Wisata Energi Migas Teksas
Wonocolo di Bojonegoro). Jurnal Mitra Manajemen (JMM Online), 4.

Aldebi, H., & Aljboory, N. (2018). The Impact of the Tourism Promotion-Mix
Elements on the Foreign Tourists’ Mental Images of the Jordanian Tourist
Destinations (A Field Study). International Business Research, 11(1).
https://doi.org/10.5539/ibr.v11nlp74

Amerta, I. M. S. (2019). Pengembangan Pariwisata Alternatif (N. Azizah (ed.)).
Scopindo Media Pustaka.

Andrades, L., & Dimanche, F. (2017). Destination Competitiveness and Tourism
Development in Russia: Issues and Challenges. Tourism Management, 62,
360-376.

Armenski, T., Stankov, U., & Choi, H.-S. (2018). Destination Branding of
European Russia: An Empirical Investigation of the Web Projected Imagery.
Drustvena Istrazivanja, 27, 735-755.
https://doi.org/https://doi.org/10.5559/di.27.4.08

Aryani, V., M, D. R., Axioma, A. D., Nasution, T., Yogantoro, D., Hutagalung,
M. H., & Marbun, S. (2019). Buku Pedoman Desa Wisata (1st ed.).
Kementrian Pariwisata.

Badan Pusat Statistik. (2021). Statistik Kunjungan Wisatawan Mancanegara
International Visitor Arrival Statistics 2021 (E. Suryani, D. Arifatin, & W. S.
Jati (eds.)). Badan Pusat Statistik/BPS-Statistics Indonesia.

Bang, N. V. (2019). The Influence of Destination Image Components on Tourist
Satisfaction and Loyalty: A Case Study in Con D£o Islands, Vietnam.
African Journal of Hospitality, Tourism and Leisure, 8(4), 1-14.

Bozic, S., Kennell, J., Vujicic, M. D., & Jovanovic, T. (2017). Urban Tourist
Motivations: Why Visit Ljubljana? International Journal of Tourism Cities,
3(2), 382-398.

Buhalis, D. (2000). Marketing the competitive destination of the future. Tourism
Management, 21(1), 97-116.

Butler, R. W. (2006). The Tourism Area Life Cycle Vol.1. Trowbridge: Cromwell
Press.

Candela, G., & Figini, P. (2010). The Economics of Tourism Destination. Italia:
McGraw-Hill Companies Inc. Publishing.

Chi, C., & Qu, H. (2008). Examining the Structural Relationships of Destination
Image, Tourist Satisfaction and Destination Loyalty: An Integrated

109



Approach. Tourism Management, 29(4), 624—636.

Chiu, W., Zeng, S., & Cheng, P. S. (2016). The Influence of Destination Image
and Tourist Satisfaction on Tourist Loyalty: A Case Study of Chinese
Tourists in Korea. International Journal of Culture Tourism and Hospitality
Research, 10(2), 223-234.

Cong, L. C., & Dam, D. X. (2017). Factors Affecting European Tourists’
Satisfaction in Nha Trang City: Perceptions of Destination Quality.
International Journal of Tourism Cities, 3(1), 350-362.

Cooper, et. al. (2005). Tourism Principle and Practice (3rd ed.). Prentice Hall.

Ghozali, 1. (2021). Partial Least Squares, Konsep, Teknik, dan Aplikasi
Menggunakan Program SmartPLS 3.2.9 untuk Peneliti (3rd ed.). Semarang:
Universitas Diponegoro.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2010). Multivariate
Data Analysis (7th ed.). New Jersey: Pearson Prentice Hall.

Hanif, A., Kusumawati, A., & Mawardi, M. K. (2016). Pengaruh Citra Destinasi
terhadap Kepuasan Wisatawan serta dampaknya terhadap Loyalitas
Wisatawan. Jurnal llmiah Administrasi Bisnis.

Ismayanti. (2010). Pengantar Pariwisata. Grasindo.

Ismoyo, A. C. (2021). Penataan Permukiman Informal Kota Menjadi Daerah
Tujuan Wisata Studi Kasus: Kampung Tridi, Malang. Jurnal Arsitektur, 4 No
1=

Jatengprov.go.id. (2022). PERLU PROMOSI BESAR — BESARAN UNTUK
ANGKAT PARIWISATA KENDAL.
https://jatengprov.go.id/beritadaerah/perlu-promosi-besar-besaran-untuk-
angkat-pariwisata-kendal/

Kanwel, S., Linggiang, Z., Asif, M., Hwang, J., Hussain, A., & Jameel, A. (2019).
The Influence of Destination Image on Tourist Loyalty and Intention to
Visit: Testing a Multiple Mediation Approach. Sustainability, 11(22), 6401.

Kementrian Koordinator Bidang Perekonomian Republik Indonesia. (2021).
Pembangunan Kepariwisataan Melalui Pengembangan Desa Wisata Untuk
Meningkatkan Pertumbuhan Ekonomi.
https://www.ekon.go.id/publikasi/detail/3520/pembangunan-kepariwisataan-
melalui-pengembangan-desa-wisata-untuk-meningkatkan-pertumbuhan-
ekonomi

Kementrian Pariwisata. (2019). Buku Pedoman Desa Wisata (I).

Kementrian Pariwisata dan Ekonomi Kreatif / Badan Pariwisata dan Ekonomi
Kreatif Republik Indonesia. (2021). Membangun Ekosistem Desa Wisata
Bersama Komunitas. https://kemenparekraf.go.id/ragam-
pariwisata/Membangun-Ekosistem-Desa-Wisata-Bersama-Komunitas

110



Klauco, M., Gregorova, B., Koleda, P., Stankov, U., Markovi¢, V., & Lemenkova,
P. (2017). Land Planning as a Support for sustainable Development Based on
Tourism: A Case Study of Slovak Rural Region. Environmental Engineering
and Management Journal, 16(2), 449-458.

Kozak, M., & Baloglu, S. (2011). Managing and Marketing Tourist Destinations:
Strategies to Gain a Competitive Edge. New York, London: Routledge.

Kozak, M., & Rimmington, M. (1998). Benchmarking: Destination Attractiveness
and Small Hospitality Business Performance. International Journal of
Contemporary Hospitality Management, 10(5), 184-188.

Kusumaningrum, D. A., Hurdawanti, R., & Yenny, M. (2020). Business
Optimism in Covid 19 Pandemic Period in Indonesia. South Asian Journal of
Social Studies and Economics, 13-22.
https://doi.org/10.9734/sajsse/2020/v8i330211

Lee, C. K., Lee, Y. K., & Lee, B. K. (2005). Korea’s Destination Image Formed
by the 2002 World Cup. Annals of Tourism Research, 32(4), 839-858.

Lertputtarak, S. (2012). The Relationship between Destination Image, Food
Image, and Revisiting Pattaya, Thailand. International Journal of Business
and Management, 7(5), 111-122. https://doi.org/10.5539/ijbm.v7n5p111

Ma, E., Hsiao, A., & Gao, J. (2017). Destination Attractiveness and Travel
Intention: The Case of Chinese and Indian Students in Queensland, Australia.
Asia Pacific Journal of Tourism Research, 23(2), 200-215.

Moriarty, S., Mitchell, N., & Wells, W. (2012). Advertising & IMC, Principles &
Practice (9th ed.). New Jersey: Prentice Hall.

Munafarifana, H. (2021, September 15). Desa Wisata | Inilah Definisi Desa
Wisata yang Digalakkan Pemerintah dan Patut Kamu Ketahui.
https://www.harianhaluan.com/lifestyle/pr-101169357/desa-wisata-inilah-
definisi-desa-wisata-yang-digalakkan-pemerintah-dan-patut-kamu-
ketahui?page=all

Nguyen Viet, B., Dang, H. P., & Nguyen, H. H. (2020). Revisit intention and
satisfaction: The role of destination image, perceived risk, and cultural
contact. Cogent Business and Management, 7(1).
https://doi.org/10.1080/23311975.2020.1796249

Priansa, D. J. (2017). Komunikasi Pemasaran Terpadu Pada Era Media Sosial
(Cetakan 1). CV. Pustaka Setia.

Raaij, E. M., & Stoelhorst, J. W. (2008). The Implementation of a Market
Orientation: A Review and Integration of the Contributions to Date.
European Journal of Marketing, 42, 1265-1293.

Radar Semarang. (2019). Promosi Wisata Kurang Optimal.
https://radarsemarang.jawapos.com/berita/jateng/magelang/2019/08/23/prom

111



osi-wisata-kurang-optimal/

Sekaran, U., & Bougie, R. (2016). Reserach Methods for Business A Skill-
Building Approach. Chichester: John Wiley & Sons.

Sekaran, U., & Bougie, R. (2017). Metode Penelitian Untuk Bisnis Pendekatan
Pengembangan - Keahlian (Edisi 6-B). Salemba Empat.

Sharpley, R. (2014). Host Perceptions of Tourism: A Review of the Research.
Tourism Management, 42, 37—49.

Simanungkalit, V. br., Sari, D. A., Teguh, F., Ristanto, H., Permansari, I. K.,
Sambodo, L., Widodo, S., Masyhud, Wahyuni, S., Hermantoro, H., Hartati,
C., & Vitriani, D. (2018). Buku Panduan Pengembangan Desa Wisata Hijau.
Kementrian Koprasi dan UKM RI.

Stylidis, D., Shani, A., & Belhassen, Y. (2017). Testing an Integrated Destination
Image Model across Residents and Tourists. Tourism Management, 58, 184—
195.

Sudibya, B. (2018). Wisata Desa dan Desa Wisata. Bappeda Litbang, 1, 21-23.
http://www.berdesa.com/apa-beda-desa-wisata-dan-wisata-desa

Sukaatmadja, I. P. G., & Yasa, N. N. K. (2020). Manajemen Pemasaran
Pariwisata (Andriyanto (ed.); Cetak 1). Lakeisha.

Tribe, J. (2012). The Economics of Recreation, Leisure and Tourism. London:
Elsevier.

Tripitory. (2021, March 4). Definisi Pariwisata Alternatif.
https://tripitory.com/2021/03/04/definisi-pariwisata-alternatif/

Widari, D. A. D. S. (2015). Perkembangan Desa Wisata Jatiluwih Setelah
Penetapan Subak Sebagai Warisan Budaya Dunia. Jumpa, 2.

Zebua, M. (2016). Pemasaran Pariwisata Menuju Festival Sail Daerah (Cetakan
1). Deepublish (Grup Penerbitan CV. Budi Utama).

Zhang, L., Qu, H., & Ma, J. E. (2010). Examining the Relationship of Exhibition
Attendees’ Satisfaction and Expenditure: The Case of Two Major
Exhibitions in China. Journal of Convention & Event Tourism, 11(2), 100-
118.

112



