DAFTAR PUSTAKA

Afifi, M.F., & Wahyunu, D.U. (2019). Pengaruh Store Atmosphere dan Word Of
Mouth Terhadap Keputusan Pembelian Melalui Minat Beli. Jurnal limu dan

Riset Manajemen, 8(3), 1-8.

Berman, B., & Evans, J. R. (2014). Retail Management: a strategic approach (12

ed). Upper Saddle River: Pretice Hall International, Inc.

Berman, B., Evans, J. R., & Chatterjee, P. (2018). Retail management : A Strategic

Approach, Global Edition. Edisi 13. Pearson Education Limited.

Constantina., et al. (2019). Bread Chemical and Nutritional Characteristics as
Influenced by Food Grade Sea Water. International Journal of Food

Properties, 22(1). 280-289. https://doi.org/ 10.1080/10942912.2019.1579837

Gana, C.C. (2017). Pengaruh Store Atmosphere Terhadap Keputusan Pembelian
Konsumen (Studi pada Konsumen Rumah Makan Inggil di Kota Malang).
Jurnal Manajemen Bisnis, 7(01).

https://doi.org/10.1017/CB09781107415324.004

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.

Badan Penerbit Universitas Diponegoro
Grewal, et al. (2014). Marketing Fourth Edition, The Mc-Graw-Hill.
Hair, H. F. Jr. et al. (2019). Multivariate Data Analysis (8 ed.). Cengange Learning.

Hellier, P. K. (2013). Customer Repurchase Intention; A general Structural

Equation Model. European Journal of marketing, 37(11), 1762-1800.

79



Keller, Kelvin. L. (2013). Strategic Brand Management ; Building, Measuring, and

Managing Brand Equity. Fourth Edition Harlow. Pearson Education Inc.
Levy & Weitz. (2014). Retailing Management Information Center. Mc. Graw Hill.

Liu, L., et al. (2015). Endogenous Food Quality and Bodyweight Trend. The
Economics of Obesity Advances in Health Economics and Health Services

Research. https://doi.org/10.1016/s0731-2199(06)17001-6

Maros, H., & Juniar, S. (2016). Perceived Quality, Authencity, and Price in Tourist
Dining Experience. Testing Competing Model Of Satisfaction and Behavioral

Intention. 4(1), 1-23. https://doi.org/10.1177/1356766718822675

Moliando, J. (2017). Pengaruh Kualitas Produk dan Kualitas Layanan Terhadap
Kepuasan Pelanggan Tous Les Jours di Mall Kelapa Gading. 5(3).

https://doi.org/10.35137/jmbk.v5i3.160

Nikbin, D., et al. (2011). The impact of firm reputation on customers responses to
service failure attributions. Business Strategy Series. https://doi.org/

10.1108/17515631111106849

Peter & Olson. (2015). Consumer Behaviour and Marketing Strategic .8™ ed.

McGraw-Hill.

Ramadhan, 1. (2017). Analisis Pengaruh Store Atmosphere Terhadap Repurchase

Intention. Studi Pada Konsumen Carrefour Jakarta.

Sachriani, S., & Yulianti, Y. (2021). Analisis Kualitas Sensori dan Kandungan Gizi

Roti Tawar Tepung Oatmeal Sebagai Pengembangan Produk Pangan

80


http://dx.doi.org/10.1177/1356766718822675

Fungsional. JST (Jurnal Sains Terapan), 7(2), 26-35.

https://doi.org/10.32487/jst.v7i2.1235

Santosa, A. T. (2019). Pengaruh Kualitas Pelayanan, Kualitas Produk, Store
Atmosphere, Dan E-Wom Terhadap Proses Keputusan Pembelian (Survei
Terhadap Konsumen Zenbu-House of Mozaru Paris Van Java, Bandung).
Jurnal Manajemen Maranatha, 18(2), 148-158.

https://doi.org/10.28932/jmm.v18i2.1613

Schiffman., et al. (2007). Perilaku Konsumen. Ke-7. Diterjemahkan oleh Zoelkifli

Kasip. PT. Indeks, Jakarta.

Sekaran, U., & Bougie, R. (2016). Research Methods for Business, Seventh Edition.

John Wiley & Sons. Ltd.

SNI. (2018). BSN (Badan Standardisasi Nasional). 2018. SNI No. 8372:2018 Roti

Manis.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif. Bandung : Alfabeta.

Thamrin, & Abdullah, F. (2016). Manajemen Pemasaran. PT. Raja Graphindo.

Tiofani, K. (2022). 15 Toko Roti Legendaris dan Terkenal di Indonesia, Mana
Favoritmu? www.Kompas.Com.
https://www.kompas.com/food/read/2022/09/04/140300475/15-toko-roti-

legendaris-dan-terkenal-di-indonesia-mana-favoritmu-?page=all

Tous Les  Jours. (2011). “About  Us”  Tous  Les  Jours.

https://www.tlj.co.id/?view=about

81



Trivedi, S.K. and Yadav, M. (2020). Repurchase intentions in Y generation:
mediation of trust and e-satisfaction. , 38(4), 401-415.

https://doi.org/10.1108/MI1P-02-2019-0072

Umar, H. (2013). Metode Penelitian untuk Skripsi dan Tesis. Penerbit: Rajawali.

Utami, C. W. (2013). Manajemen Ritel: Strategi dan Implementasi Modern. Edisi

1. Penerbit: Salemba Empat.

Wiwoho, G. W. (2014). Pengaruh Café Atmosphere, Food Quality, dan Service
Quality Terhadap Customer Satisfaction dan Repurchase Intention. Fokus
Bisnis : Media Pengkajian Manajemen Dan Akuntansi, 13(2), 191-201.

https://doi.org/10.32639/fokusbisnis.v13i2:534

Yuniarsih, Eni. (2019).Pengaruh Atmosphere, Experience Marketing dan Food
Quality Terhadap Kepuasan Konsumen Dengan Niat Pembelian Ulang
Sebagai Variabel Intervening. Studi Pada Konsumen Wedang Food and Drink

Kebumen.

82


https://doi.org/10.32639/fokusbisnis.v13i2.534

