
 

50 
 

DAFTAR PUSTAKA 

Aaker. (1997). Dimensions of Brand Personality. Journal of Marketing Research, 
347–356. 

 
Aaker, D. (2014). 20 Principles That Drive Success. Morgan James Publishing. 
 
Aaker, D. A. (1996). Measuring Brand Equity Across Products and Markets. 

California Management Review. 
https://www.academia.edu/7284936/Aaker_1996_Measuring_Brand_Equity_
Across_Products_and_Markets 

 
Aaker, D. A. (2018). Manajemen Ekuitas Merek : Memanfaatkan Nilai Dari Suatu 

Merek. Mitra Utama. 
 
Anuraga, G., & Otok, B. W. (2013). PEMODELAN KEMISKINAN DI JAWA 

TIMUR DENGAN  STRUCTURAL EQUATION MODELING-PARTIAL 
LEAST SQUARE. 

 
Barreda, A. A., Bilgihan, A., Nusair, K., & Okumus, F. (2015). Generating brand 

awareness in Online Social Networks. Computers in Human Behavior, 50, 
600–609. https://doi.org/10.1016/J.CHB.2015.03.023 

 
Buil, I., de Chernatony, L., & Martínez, E. (2008). A cross-national validation of 

the consumer-based brand equity scale. Journal of Product and Brand 
Management, 17(6), 384–392. 
https://doi.org/10.1108/10610420810904121/FULL/XML 

 
Buil, I., Martínez, E., & de Chernatony, L. (2013). The influence of brand equity 

on consumer responses. Journal of Consumer Marketing, 30(1), 62–74. 
https://doi.org/10.1108/07363761311290849/FULL/XML 

 
Cannon, J. P., Perreault, W. D., & McCarthy, Jr. E. J. (2009). Pemasaran Dasar: 

Pendekatan Manajerial (Ed. ke-16). Salemba Empat. 
 
Chakraborty, U. (2019). The Impact of Source Credible Online Reviews on 

Purchase Intention: The Mediating Roles of Brand Equity Dimensions (Vol. 
13). Emerald Publishing Limited. 

 
Cortese, A. D. (2003). Planning for Higher Education The Critical Role of Higher 

Education in Creating a Sustainable Future. 
 
Delwiche, J. (2004). The impact of perceptual interactions on perceived flavor. 

Food Quality and Preference, 15(2), 137–146. 
https://doi.org/10.1016/S0950-3293(03)00041-7 

 
Depkes RI. (2003). Keputusan Menteri Kesehatan Republik Indonesia. 
 



 

51 
 

Dhurup, M., Mafini, C., & Dumasi, T. (2014). The impact of packaging, price and 
brand awareness on brand loyalty: Evidence from the paint retailing industry. 
Acta Commercii, 14(1). https://doi.org/10.4102/AC.V14I1.194 

 
Dimock, M. (2019). millennials-end-and-generation-z-begins/ Defining 

generations: Where Millennials end and Generation Z begins. 
http://www.pewresearch.org/fact-tank/2019/01/17/where 

 
Ferdinand, A. (2006). Metode Penelitian Manajemen: pedoman penelitian untuk 

penelitian skripsi, tesis dan disertasi ilmu manajemen. 
 
Ferdinand, A. (2014). Me. Univ. Diponegoro Press. 
 
Filieri, R., Lin, Z., D’Antone, S., & Chatzopoulou, E. (2018). A cultural approach 

to brand equity: the role of brand mianzi and brand popularity in China. 
Journal of Brand Management, 26(4), 376–394. 
https://doi.org/10.1057/S41262-018-0137-X 

 
Ghozali, I., & Lantan, H. (2014). Partial Least Squares Konsep, Teknik dan 

Aplikasi Menggunakan Program SmartPLS 3.0. Universitas Diponegoro 
Semarang. 

 
Goh, A., & Candy, C. (2022). Faktor pengaruh purchase intention pada fastfood 

Burger King: peran dari brand equity. Jurnal Manajemen Maranatha, 21(2), 
187–202. https://doi.org/10.28932/jmm.v21i2.4677 

 
Goyette, I., Ricard, L., Bergeron, J., & Marticotte, F. (2010). e-WOM Scale: 

Word-of-Mouth Measurement Scale for e-Services Context. Canadian 
Journal of Administrative Sciences-Revue Canadienne Des Sciences De L 
Administration, 27(1), 5–23. https://doi.org/10.1002/CJAS.129 

 
Hadi, H. (2005). Beban ganda masalah gizi dan implikasinya terhadap kebijakan 

pembangunan kesehatan nasional. 
 
Hair, Jr. J., Ringle, C. M., & Sarstedt, M. (2017). Partial Least Square Structural 

Equation Modeling. 
 
Heide, M., & Olsen, S. O. (2018). The Use of Food Quality and Prestige-Based 

Benefits For Consumer Segmentation. British Food Journal, 120(10), 2349–
2363. https://doi.org/10.1108/BFJ-09-2017-0489/FULL/XML 

 
Herbalife Nutrition Survey. (2021, October 4). Health Inertia Survey 2021 and 

Virtual Run. https://www.herbalife.com.sg/apacnews/press-release/health-
inertia---infographics/ 

 
Huber, F., Herrmann, A., Meyer, F., Vogel, J., & Vollhardt, K. (2007). 

Kausalmodellierung mit Partial Least Squares: Eine anwendungsorientierte. 
https://books.google.co.id/books?hl=en&lr=&id=xRVIzMX_plUC&oi=fnd&



 

52 
 

pg=PR5&dq=Huber,+F.,+Herrmann,+A.,+Meyer,+F.,+Vogel,+J.,+%26+Wol
lhardt,++K.Kausalmodellierung+mit+Partial+Least+Squares%E2%80%93Ei
ne++anwendungsorientierte+Einf%C3%BChrung.+Gabler,+Wiesbaden,+200
7.&ots=U-YhJ3SFgQ&sig=WSvHID1hTS9rIDJ1qq-
FpSYGPr4&redir_esc=y#v=onepage&q&f=false 

 
Hung, K. peng, Chen, A. H., Peng, N., Hackley, C., Tiwsakul, R. A., & Chou, C. 

lun. (2011). Antecedents of luxury brand purchase intention. Journal of 
Product and Brand Management, 20(6), 457–467. 
https://doi.org/10.1108/10610421111166603/FULL/XML 

 
Jalilvand, M. R., & Samiei, N. (2012). The effect of electronic word of mouth on 

brand image and purchase intention: An empirical study in the automobile 
industry in Iran. Marketing Intelligence and Planning, 30(4), 460–476. 
https://doi.org/10.1108/02634501211231946/FULL/XML 

 
Kluge, P. N., & Fassnacht, M. (2015). Selling luxury goods online: effects of 

online accessibility and price display. International Journal of Retail and 
Distribution Management, 43(10–11), 1065–1082. 
https://doi.org/10.1108/IJRDM-07-2014-0097 

 
Kotler, P. (2012). Kotler On Marketing. 

https://books.google.com/books/about/Kotler_On_Marketing.html?id=iHWx
eT7X5YYC 

 
Kotler, P., & Armstrong, G. (2014). Principles of Marketing (15th Global 

Edition). 
file:///C:/Users/62878/Downloads/Kotler_Principles_of_Marketing_15th_Glo
b.pdf 

 
Kotler, P., & Keller, K. L. (2007). Manajemen Pemasaran (P. Kotler & K. L. 

Keller, Eds.; 12th ed.). 
 
Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran (13th ed.). Erlangga. 
 
Kotler, P., & Keller, K. L. (2012). Marketing Management. 
 
Kotler, P., & Keller, K. L. (2016). Marketing management. 
 
Kumala, O. B. (2012). Pengaruh word of mouth terhadap minat beli konsumen 

pada Tune Hotels Kuta-Bali = The Effect of word of mouth toward consumen 
purchase intention at Tune Hotels Kuta-Bali. http://lib.ui.ac.id 

 
Kusumawaty, I., Septiyana, V., Daniel, A., Ginting, S., Yunita, Y., Diyan, L., 

Wiwin, I., Solehudin, M., Syamsi, N., & Lalla, N. (n.d.). METODOLOGI 
PENELITIAN KEPERAWATAN P E N U L I S. 
www.globaleksekutifteknologi.co.id 

 



 

53 
 

Laroche, M., Babin, B. J., Lee, Y. K., Kim, E. J., & Griffin, M. (2005). Modeling 
consumer satisfaction and word-of-mouth: restaurant patronage in Korea. 
Journal of Services Marketing, 19(3), 133–139. 
https://doi.org/10.1108/08876040510596803/FULL/XML 

 
Liu, M. T., Wong, I. K. A., Tseng, T. H., Chang, A. W. Y., & Phau, I. (2017). 

Applying consumer-based brand equity in luxury hotel branding. Journal of 
Business Research, 81, 192–202. 
https://doi.org/10.1016/J.JBUSRES.2017.06.014 

 
Moslehpour, M., Chau, K. Y., Dadvari, A., Do, B. R., & Seitz, V. (2019). What 

Killed HTC and Kept Apple Alive? Brand Sustainability Comparison of Two 
Asian Countries. Sustainability 2019, Vol. 11, Page 6973, 11(24), 6973. 
https://doi.org/10.3390/SU11246973 

 
Namkung, Y., & Jang, S. C. (2007). Does Food Quality Really Matter in 

Restaurants? Its Impact On Customer Satisfaction and Behavioral Intentions. 
Journal of Hospitality & Tourism Research, 31(3), 387–409. 
https://doi.org/10.1177/1096348007299924 

 
Notoatmodjo, S. (2018). Metodologi Penelitian Kesehatan . Rineka Cipta. 

//opac.poltekkestasikmalaya.ac.id%2Findex.php%3Fp%3Dshow_detail%26i
d%3D3190 

 
Payne-Palacio, J., & Theis, M. (2009). Introduction to foodservice. 
 
Péneau, S., Hoehn, E., Roth, H. R., Escher, F., & Nuessli, J. (2006). Importance 

and consumer perception of freshness of apples. Food Quality and 
Preference, 17(1–2), 9–19. 
https://doi.org/10.1016/J.FOODQUAL.2005.05.002 

 
Peri, C. (2006a). The universe of food quality. Food Quality and Preference, 

17(1–2), 3–8. https://doi.org/10.1016/j.foodqual.2005.03.002 
 
Peri, C. (2006b). The universe of food quality. Food Quality and Preference, 

17(1–2), 3–8. https://doi.org/10.1016/J.FOODQUAL.2005.03.002 
 
Poerwanto, Z. L., & Sukirno. (2014). Komunikasi Bisnis: Perspektif Konseptual 

dan Kultural- Pustaka Pelajar. PUSTAKA PELAJAR. 
https://pustakapelajar.co.id/buku/komunikasi-bisnis-perspektif-konseptual-
dan-kultural/ 

 
Potter, N., & Hotchkiss, J. (2012). Food Science (5th ed.). Chapman & Hall. 

https://books.google.co.id/books?hl=en&lr=&id=GRQJAgAAQBAJ&oi=fnd
&pg=PR12&dq=Potter,+N.+N.,+%26+J.+H+Hotchkiss.+(2012).+Food+scie
nce+(5th+edition).+New+York:+Chapman+and+Hall.&ots=Yh9oERzR6I&s
ig=YjfWyOWX8oHgpr1bC7hkNThTveQ&redir_esc=y#v=onepage&q=Potte
r%2C%20N.%20N.%2C%20%26%20J.%20H%20Hotchkiss.%20(2012).%2



 

54 
 

0Food%20science%20(5th%20edition).%20New%20York%3A%20Chapma
n%20and%20Hall.&f=false 

 
Rana, A., Bhat, A., & Rani, L. (2015). A classificatory scheme for antecedents of 

the sources of “online brand equity.” Journal of Research in Interactive 
Marketing, 9(4), 262–298. https://doi.org/10.1108/JRIM-02-2014-
0008/FULL/XML 

 
Rossa, V. (2018, July 26). Survei Gaya Hidup Sehat: 99% Orang Indonesia Telah 

Menyadari Pentingnya Upaya Preventif Menjaga Kesehatan. 
 
Rusilanti, Dahlia, M., & Yulianti, Y. (2015). Gizi dan Kesehatan Anak 

Prasekolah. Jakarta: PT. Remaja Rosdakarya. 
http://perpus.tasikmalayakab.go.id/opac/detail-opac?id=5636 

 
S. Fiani, M., & Japarianto, E. (2012). Analisa Pengaruh Food Quality dan Brand 

Image Terhadap Keputusan Pembeli Roti Kecik Toko Roti Ganep’s Di Kota 
Solo. Jurnal Manajemen Pemasaran, Universitas Kristen Petra, 1. 

 
Santoso, I., Mustaniroh, S. A., Pranowo, D., Teknologi, J., Pertanian, I., & 

Pertanian, T. (2018). Keakraban Produk dan Minat Beli Frozen Food: Peran 
Pengetahuan Produk, Kemasan, dan Lingkungan Sosial. Jurnal Ilmu 
Keluarga & Konsumen, 11(2), 133–144. 
https://doi.org/10.24156/JIKK.2018.11.2.133 

 
Santy, R. D., & Atika, S. D. (2019). Purchasing Decisions in Terms of Perceived 

Quality and Product Knowledge. Proceedings of the International 
Conference on Business, Economic, Social Science, and Humanities – 
Economics, Business and Management Track (ICOBEST-EBM 2019), 112, 
94–99. https://doi.org/10.2991/AEBMR.K.200108.023 

 
Sekaran, U. (2006). Research Methods For Business (4th ed.). 
 
Sekaran, U. (2011). Research Methods For Business (Metodologi Penelitian 

Untuk Bisnis). Salemba Empat. https://onesearch.id/Record/IOS3239.slims-
77268 

 
Sekaran, U., & Bougie, R. (2013). Research Methods For Business: A skill 

building approach (5th ed.). John Wiley & Sons. 
 
Sekaran, U., & Bougie, R. (2020). Research Methods for Business. 

www.wileypluslearningspace.com 
 
Sernovitz, A. (2009). Word of Mouth Marketing: How Smart Companies Get 

People Talking, . https://www.amazon.com/Andy-Sernovitz-Marketing-
Companies-2009-02-18/dp/B006DNM5CE 

 



 

55 
 

Siraj, U. M. (2021). The Relationship Between Sensory Marketing, 
Brand  Experience, And Brand Equity On Repurchase Intentions At  Coffee 
Shop In Indonesia. https://dspace.uii.ac.id/handle/123456789/33216 

 
Sondakh, N. M., F A Tumbuan, W. J., C Wangke, S. J., Meineke Sondakh, N., 

JFA Tumbuan, W., & Wangke, S. J. (2022). The influence of online review 
and food quality on the purchase intention (study on BBQ Mega Mas 
Restaurant Manado). Jurnal EMBA, 10(1), 1514–1523. 

 
Soutar, G. N., & Sweeney, J. C. (2016). Are There Cognitive Dissonance 

Segments? Http://Dx.Doi.Org/10.1177/031289620302800301, 28(3), 227–
249. https://doi.org/10.1177/031289620302800301 

 
Sulek, J. M., & Hensley, R. L. (2004). The relative importance of food, 

atmosphere, and fairness of wait: The case of a full-service restaurant. 
Cornell Hotel and Restaurant Administration Quarterly, 45(3), 235–247. 
https://doi.org/10.1177/0010880404265345 

 
Sultan, T., Junaid, M., Hasni, S., & Raza, A. (2020). Brand Equity and its Impact 

on Customer Purchase Intention: Empirical Evidence of the 
Telecommunication Sector of Sargodha. In JOURNAL OF BUSINESS & 
ECONOMICS (Vol. 12, Issue 2). 
http://creativecommons.org/licences/by/4.0/legalcode. 

 
Sumardy, Silviana, M., & Melone, M. (2011). The Power of Word of Mouth 

Marketing. In Gramedia Pustaka Utama. 
https://www.goodreads.com/book/show/11560545-the-power-of-word-of-
mouth-marketing 

 
Suryana, A., Ariani, M., & Lokollo, E. M. (2008). The Role Of Modern Markets 

In Influencing Lifestyles In Indonesia. Jurnal Litbang Pertanian. 
 
Susilowati, I. (2018). Analisis pengaruh store atmosphere dan food quality 

terhadap keputusan pembelian konsumen Warak Koffie Purwokerto. 
 
Sutopo, Y., & Slamet, A. (2017). Statistika Inferensial (Giovanny, Ed.). Penerbit 

ANDI. 
 
Sweeney, J. C., Soutar, G. N., & Mazzarol, T. (2008). Factors influencing word of 

mouth effectiveness: Receiver perspectives. European Journal of Marketing, 
42(3–4), 344–364. https://doi.org/10.1108/03090560810852977 

 
Tjiptono, F. (2004). Strategi Pemasaran (2nd ed.). 
 
Tsabil, F. (2013). Makanan Sehat Dalam Al-Qur’an: Kajian Tafsir Bi Al-’Ilm 

Dengan Pendekatan Tematik. Pustaka Ilmu: Jogjakarta. 
 



 

56 
 

v. Wangenheim, F., & Bayón, T. (2004). The effect of word of mouth on services 
switching: Measurement and moderating variables. European Journal of 
Marketing, 38(9–10), 1173–1185. 
https://doi.org/10.1108/03090560410548924 

 
Xing, Y., & Woodward, W. A. (2021). R-Squared-Bootstrapping for Gegenbauer-

Type Long Memory. Computational Economics, 57(2), 773–790. 
https://doi.org/10.1007/S10614-020-09977-1 

 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 
  


