DAFTAR PUSTAKA

Abdullah, Dahlan & Hamir, Norhamizan & Md Nor, Norfezah & Krishnaswamy,
Jayaraman & Mohamed Rostum, Ainatul Mardhiah. (2018). Food Quality,
Service Quality, Price Fairness and Restaurant Re-Patronage Intention:
The Mediating Role of Customer Satisfaction. 8. 211-226.
10.6007/1JARBSS/v8-i17/5226.

Adriatico, Rhea & Razalan, Allen & Pagbilao, Chrizel & Afalla, Bonimar & Cruz,
Leila. (2022). Service Quality and Customer Satisfaction in Dining
Restaurants: Inputs for Tourism and Hospitality Curriculum Enhancement.
Academic Journal of Interdisciplinary Studies. 11. 30. 10.36941/ajis-2022-
0065.

Ahara, A. and Afrianto, R. D. (2019) ‘Pengolahan dan Penyajian Makanan
Korea’, Jurnal Pendidikan, Tata Boga, dan Teknologi, 1(1), pp. 17-25.
Available at:

https://journal.unnes.ac.id/sju/index.php/solidarity/article/view/6041.

Algers, Anne & Kaiser, Matthias. (2017). Trust in Food and Trust in Science.
Food Ethics volume 1, pages93-95

Al-Msallam, Samaan. (2015). Customer Satisfaction-and Brand Loyalty in the
Hotel Industry. —International - Journal of ‘Management Sciences and
Business Research. 4.1-13.

Aminudin, L. (2015). Pengaruh-Kualitas-Produk, Promosi dan Store Atmosfir
Terhadap Keputusan Pembelian Konsumen Pada KFC Mega Mas Manado.
Jurnal Berkala Ilmiah Efisiensi, 703.

Badan Pusat Statistik (2021) ‘Kepadatan Penduduk menurut Provinsi (jiwa’km?2),
2019-2021°, p. 1. doi: 10.1055/s-2008-1040325.

70



Cetinsdz, B. C., Ege, Z. (2019), Risk Reduction Strategies According to
Demographic Features of Tourists: The Case of Alanya, Anatolia Turizm
Aragtirmalar1 Dergisi, 23 (2), 159 — 172

Chung, Hae Kyung., Chung, Kyung Rhan., Kim, Hung Ju. Understanding Korean
food culture from Korean paintings. Journal of Ethnic Foods. Volume 3,
Issue 1. 2016. Pages 42-50. ISSN 2352-6181,

Cortese, Anthony. (2003). The Role of Higher Education in Creating a

Sustainable Future. Planning for Higher Education. 31.

Databoks, (2022) dikutip dari
https://databoks.katadata.co.id/datapublish/2022/06/30/daftar-menu-
makan-siang-yang-banyak-dipesan-online-ada-favoritmu pada 10
September 2022

El Haddad, Rania & Hallak, Rob & Assaker, Guy. (2015). Price fairness
perceptions and hotel customers' behavioral intentions. Journal of Vacation
Marketing. 21. 10.1177/1356766715573651. Journal of Tourism and
Gastronomy Studies 6/4. 626-643

Ghozali, Imam. 2018. Aplikasi Analisis Multivariate dengan Program IBM SPSS.
25. Semarang: Badan Penerbit-Universitas Diponegoro

Grigoroudis E. and Y.-Siskos-(2010), Customer- Satisfaction Evaluation, Springer,
New. York:.

Guzel-Ozdemir, Serap., & Dincer, Z. Mithat. (2018). The Effect of Restaurant’s
Physical Environment on Perceived Value, Customer Satisfaction and
Loyalty: Case of Istanbul. Journal of Tourism and Gastronomy Studies 6/4
(2018), 626-643

Ha, Jooyeon & Jang, Soocheong. (2012). The effects of dining atmospherics on
behavioral intentions through quality perception. Journal of Services
Marketing. 26. 204-215. 10.1108/08876041211224004.

71


https://databoks.katadata.co.id/datapublish/2022/06/30/daftar-menu-makan-siang-yang-banyak-dipesan-online-ada-favoritmu
https://databoks.katadata.co.id/datapublish/2022/06/30/daftar-menu-makan-siang-yang-banyak-dipesan-online-ada-favoritmu

Hanaysha, J. . (2016). Testing the Effects of Food Quality, Price Fairness, and
Physical Environment on Customer Satisfaction in Fast Food Restaurant
Industry. Journal of Asian Business Strategy, 6(2), 31-40.
https://doi.org/10.18488/journal.1006/2016.6.2/1006.2.31.40

Herawaty, T., Tresna, P. W. and Wisudastuti, F. E. (2017) ‘Pengaruh Price
Fairness Dan Service Fairness Terhadap Customer Satisfaction Pada Go-
Jek’, AdBispreneur, 1(3). doi: 10.24198/adbispreneur.v1i3.11213.

Hidayat, Desman & Bismo, Aryo & Basri, Amelia. (2020). The Effect Of Food
Quality And Service Quality Towards Customer Satisfaction And
Repurchase Intention (Case Study Of Hot Plate Restaurants). Manajemen
Bisnis. 10. 1. 10.22219/jmb.v10i1.11913.

Ivanova, Ludmila., Terziyska, llinka., & Julieta Trifonova. (2014). Characteristics
Of Traditional Food - The Viewpoint Of The Tourism Business. Service
Management 3/2014, Vol. 14, ISSN: 1898-0511

Kotler, P dan Amstrong, G. (2018). Prinsip-prinsip Marketing Edisi Ke Tujuh.

Penerbit Salemba Empat. Jakarta

Oliver, L. Richard. (2010). Customer Satisfaction: Part 3. Consumer Behavior.
New York: Wiley Online Library

Peano, C., and Sottile F., Merlino, V. M., Massaglia, S., Borra, D. (2019) Does
the organic certification influence the purchasing decisions of milk

consumers? Quality - Access to Success, 20 (S2), pp. 382-387

Peri, Claudio. (2006). The universe of food quality. Food Quality and
Preference 17. 3-8.

Prameswari, H. Riyantyari., Honantha, R. Christina., Hapsari, Indri. (2019). The
Effect Of Atmospherics On Behavioral Intention At Korean Restaurant In
Surabaya. Vol. 7 No. 2 (2019): Calyptra : Jurnal Ilmiah Mahasiswa
Universitas Surabaya (Maret)

72


https://doi.org/10.18488/journal.1006/2016.6.2/1006.2.31.40

Rachma, N. (2021) ‘Korean Wave: Gelombang Budaya Korea’, (October).
Available at: https://www.researchgate.net/publication/355467049.

Rangkuti, Febriana Adiya. (2018). Analisis Faktor-faktor yang Mempengaruhi

Purchase Intention Restoran Korea Chung Gi Wa di Jakarta Selatan.

Rothenberger, Sandra. (2015). Fairness through Transparency: The Influence of
Price Transparency on Consumer Perceptions of Price Fairness. Working
Papers CEB 15-008, ULB -- Universite Libre de Bruxelles:

Senduk, C. Dylan., Saerang, E. P. David., Lambey, Linda. (2016). The Influence
Of Restaurant Ambience And Service Quality On Customer. Satisfaction
At Pondok Hijau Restaurant Manado. Jurnal Berkala Ilmiah Efisiensi
Volume 16 No. 03 Tahun 2016

Setiawan, M. F. and Japarianto, E. (2012) ‘Analisa Pengaruh Food Quality dan
Brand Image Terhadap Keputusan Pembelian Roti Kecik Toko Ganep’s Di
Kota Solo’, Jurnal Manajemen Pemasaran, 1(1), pp. 1-6.

Setiawati, W. Rara dan Bernarto,.Innocentius. (2022). Effects of Service Quality,
Food Quality, and Price Fairness Customer Satisfaction at Japanese
restaurant 3 Wise Monkeys, Jakarta. Budapest International Research and
Critics Institute-Journal (BIRCI-Journal). Vol 4. (2).

Shin, Sangjoon., & Jung, Kyujin. (2020). Mediating Role of Community
Participation between Physical Environments, Social Relationships, Social
Conflicts, and Quality of Life: Evidence from South Korea. Applied
Research in Quality of Life, 2020, vol. 15, issue 5, No 9, 1433-1450

Singh, Gurmeet & Slack, Neale & Sharma, Shavneet & Aiyub, Asheefa &
Ferraris, Alberto. (2021). Antecedents and consequences of fast-food
restaurant customers' perception of price fairness. British Food Journal.
124.10.1108/BFJ-03-2021-0286.

73


https://www.researchgate.net/publication/355467049

Soderlund, Magnus & Rosengren, Sara. (2008). Revisiting the smiling service
worker and customer satisfaction. International Journal of Service Industry
Management. 19. 552-574. 10.1108/09564230810903460.

Sugiyono. (2018). Metode Penelitian Kombinasi (Mixed Methods). Bandung: CV
Alfabeta.

Sulek, Joanne & Hensley, Rhonda. (2004). The Relative Importance of Food,
Atmosphere, and Fairness of WaitThe Case of a Full-service Restaurant.
Cornell Hotel and Restaurant Administration Quarterly - CORNELL
HOTEL RESTAUR ADMIN Q. 45, 235-247.
10.1177/0010880404265345.

Tamrin, R. K., Bedjo, B. and Wijayanti, A. (2018) ‘Perancangan Buku Tentang
Makanan Tradisional Korea Selatan Dengan Pendekatan Fotografi’, Jurnal
DKV Adiwarna, 2, pp. 1-8.

Wijaya, I. N. S., Purnamasari, D. W., Sitaresmi, D. (2018). Defining place
attachment in community base development program for urban settlement
— a theoretical review. Conf. Ser.: Earth Environ. Sci. 202 012052

Wilianto, Venny., Santoso, Nina.,” Siaputra, Hanjaya. (2017). Pengaruh Physical
Environment Terhadap Customer Satisfaction  Yang Membentuk
Behavioral Intention Di-Domi Deli Restaurant Surabaya: Aplikasi Skala
Pengukuran-Dinescape.-Jurnal Hospitality dan-Manajemen Jasa, vol. 5, no.
1.

Xia, L., Monroe, K. B., & Cox, J. L. (2004). The Price is Unfair! A Conceptual
Framework of Price Fairness Perceptions. Journal of Marketing, 68(4), 1—
15. https://doi.org/10.1509/jmkg.68.4.1.42733

74


https://doi.org/10.1509/jmkg.68.4.1.42733

