DAFTAR PUSTAKA

(2022). Retrieved 27 May 2022, from
https://katadata.co.id/desysetyowati/digital/600aea21ae0f0/gojek-
pendapatan-gofood-tumbuh-20-kali-terbanyak-dipesan-ayam-goreng.

Adnan, N., Andaiyani, S., Marissa, F., Widyanata, F., & Ishak, Z. (2021). BISNIS
ONLINE: UPAYA PENINGKATAN PENDAPATAN PEREMPUAN
PENERIMA PKH DI TENGAH PANDEMI COVID-19. Dinamisia :
Jurnal Pengabdian Kepada Masyarakat, 5(5).
https://doi.org/10.31849/dinamisia.v5i5.7544

Ahmad, A. E. M. K., & Al-Zu’bi, H. A. (2011). E-banking functionality and
outcomes of customer satisfaction: an empirical investigation. International
journal of marketing studies, 3(1), 50-65.

Al Karim, R. (2013). Customer Satisfaction in Online Shopping: a study into the
reasons for motivations and inhibitions. IOSR Journal of Business and
Management, 11(6), 13-20.

Alazzam, T. & Tommalieh, A. (2014). The Success of Electronic Commerce in
Jordan from the Consumers' Perspective. International Bulletin of Business
Administration, 165-168.

Alba, J. W., & Hutchinson, J. W. (1987). Dimensions of consumer

expertise. Journal of consumer research, 13(4), 411-454.

165



ALEN, A. T., Yusuf, L., & Yulastri, A. (2014). HYGIENE DAN SANITASI
KANTIN SELINGKUNGAN UNIVERSITAS NEGERI PADANG.
Journal of Home Economics and Tourism, 5(1).

Alghazi, S. S., Kamsin, A., Almaiah, M. A., Wong, S. Y., & Shuib, L. (2021). For
sustainable application of mobile learning: An extended UTAUT model to
examine the effect of technical factors on the usage of mobile devices as a
learning tool. Sustainability, 13(4), 1856.

Anugrah, F. T. (2020). Effect of Promotion and Ease of Use on Customer
Satisfaction and Loyalty on OVO Application Users. Quantitative
Economics and Management Studies, 1(1), 44-50.

ARINI, S. Y. (2018). Faktor Penyebab Incident Kecelakaan Kerja Pada Pekerja
Shift Di PT. Kerta Rajasa Raya Sidoarjo (Doctoral dissertation, Universitas
Airlangga).

Astuty, I. V., Winatha, 1. K., & Putri, R. D. (2020). Studi Perbandingan Kepuasan
Konsumen Berbasis Online dan Belanja Offline terhadap Loyalitas
Konsumen. Economic Education and Entrepreneurship Journal, 3(1), 10-17.

Auliya, A., & Aprilia, D. N. (2017). Pengaruh hygiene pengolahan makanan
terhadap Kualitas makanan di Hotel Aston Rasuna Jakarta. Jurnal
Hospitality dan Pariwisata, 2(2).

Bangkara, R. P., & Mimba, N. P. S. H. (2016). Pengaruh perceived usefulness dan
perceived ease of use pada minat penggunaan internet banking dengan
attitude toward using sebagai variabel intervening. E-Jurnal Akuntansi,

16(3), 2408-2434.

166



Chung, M., Ko, E., Joung, H., & Kim, S. J. (2020). Chatbot e-service and customer
satisfaction regarding luxury brands. Journal of Business Research, 117,
587-595.

Danquah, E. M. E. L. I. A., & Wireko, T. B. (2014). The impact of each element of
emotional intelligence on customer service delivery: A customer
satisfaction perspective. International Journal of Sales & Marketing
Management Research and Development, 4(2), 9-20.

Elizabeth Lloyd, A., Y.K. Chan, R., S.C. Yip, L., & Chan, A. (2014). Time buying
and time saving: effects on service convenience and the shopping
experience at the mall. Journal Of Services Marketing, 28(1), 36-49.

https://doi.org/10.1108/jsm-03-2012-0065

Fachri, A., Hudayah, S., & Indriastuti, H. (2021). INFLUENCE OF
INFORMATION QUALITY AND SYSTEM QUALITY AND QUALITY
OF DIGITAL PAYMENTS ON CONSUMER SATISFACTION AND
REPURCHASING INTENTION ON GOJEK USERS IN THE CITY OF
SAMARINDA. International Journal of Economics, Business and
Accounting Research (IJEBAR), 5(4).

Fatihudin, D., & Firmansyah, A. (2019). Pemasaran Jasa:(Strategi, Mengukur
Kepuasan Dan Loyalitas Pelanggan). Deepublish.

Ghaliah, Y. H. N., & Ropianto, M. APLIKASI LAYANAN PENGIRIMAN

BARANG DENGAN METODE BASIS DATA.

167


https://doi.org/10.1108/jsm-03-2012-0065

Glas, A. H., Schaupp, M., & Essig, M. (2017). An organizational perspective on the
implementation of strategic goals in public procurement. Journal of public
procurement.

Huarng, K. H., & Yu, M. F. (2019). Customer satisfaction and repurchase intention
theory for the online sharing economy. Review of Managerial Science,
13(3), 635-647.

Ini Aplikasi Pesan Antar Makanan yang Lebih Banyak Digunakan Orang Indonesia
| merdeka.com. merdeka.com. (2022). Retrieved 27 May 2022, from
https://www.merdeka.com/teknologi/ini-aplikasi-pesan-antar-makanan-
yang-lebih-banyak-digunakan-orang-indonesia.html.

Khatoon, S., Zhengliang, X., & Hussain, H. (2020). The Mediating Effect of
Customer Satisfaction on the Relationship Between Electronic Banking
Service Quality and Customer Purchase Intention: Evidence From the Qatar
Banking  Sector. SAGE  Open, 10(2), 215824402093588.

https://doi.orq/10.1177/2158244020935887

Lin, C. C., Wu, H. Y., & Chang, Y. F. (2011). The critical factors impact on online
customer satisfaction. Procedia Computer Science, 3, 276-281.

Lin, C., & Lekhawipat, W. (2014). Factors affecting online repurchase intention.
Industrial Management & Data Systems.

Media, K. (2022). Pengertian E-commerce dan Bedanya dengan Marketplace
Halaman all . 2 Maret 2022 - Kompas.com. KOMPAS.com. Retrieved 27

May 2022, from

168


https://doi.org/10.1177/2158244020935887

https://money.kompas.com/read/2021/09/11/191943626/pengertian-e-
commerce-dan-bedanya-dengan-marketplace?page=all . 2 Maret 2022.

Mehmood, S. M., & Najmi, A. (2017). Understanding the impact of service
convenience on customer satisfaction in home delivery: Evidence from
Pakistan. International Journal of Electronic Customer Relationship
Management, 11(1), 23-43.

Munusamy, J., Chelliah, S., & Mun, H. W. (2010). Service quality delivery and its
impact on customer satisfaction in the banking sector in Malaysia.
International journal of innovation, management and technology, 1(4), 398.

Nafilah, 1., Udayana, I. B. N., & Lukitaningsih, A. (2021). PENGARUH COST
SAVING, TIME SAVING DAN TRUST TERHADAP PURCHASE
INTENTION MELALUI PERCEIVED VALUE PADA KONSUMEN
(STUDI KASUS: MINUMAN TRADISIONAL WEDANG UWUH DI
IMOGIRI BANTUL YOGYAKARTA). Buletin Ekonomi: Manajemen,
Ekonomi Pembangunan, Akuntansi, 18(1), 57-66.

Naik, C. K., Gantasala, S. B., & Prabhakar, G. V. (2010). Service quality
(SERVQUAL) and its effect on customer satisfaction in retailing. European
journal of social sciences, 16(2), 231-243.

Pires, F., & Andrade, A. (2022).
https://bbronline.com.br/index.php/bbr/article/download/696/1041.
Brazilian Business Review, 19(2), 153-170.

https://doi.org/10.15728/bbr.2021.19.2.3

169



Pires, F., & Andrade, A. (2022).
https://bbronline.com.br/index.php/bbr/article/download/696/1041.
Brazilian Business Review, 19(2), 153-170.
https://doi.org/10.15728/bbr.2021.19.2.3

Prasetyo, Y. T., Tanto, H., Mariyanto, M., Hanjaya, C., Young, M. N., Persada, S.
F., ... & Redi, A. A. N. P. (2021). Factors affecting customer satisfaction
and loyalty in online food delivery service during the COVID-19 pandemic:
Its relation with open innovation. Journal of Open Innovation: Technology,
Market, and Complexity, 7(1), 76.

Relani, I., & Hidayat, E. N. (2019). Pengaruh Revolusi Industri 4.0 Terhadap
Online Service Terminal Petikemas Koja Jakarta. Majalah limiah Gema
Maritim, 21(2), 120-128.

Setiyaningrum, A. (2010). ANALISIS KEPUASAN PELANGGAN,
KEPERCAYAAN, DAN LOYALITAS PELANGGAN: PERAN
VARIABEL PEMODERASI SWITCHING COST. Journal Of
Management And Business, 9(2). https://doi.org/10.24123/jmb.v9i2.168

Tampanguma, I. K., Kalangi, J. A., & Walangitan, O. F. (2022). Pengaruh Kualitas
Pelayanan Terhadap Kepuasan Pelanggan Rumah Es Miangas Bahu Kota
Manado. Productivity, 3(1), 7-12.

Tandon, U., Kiran, R., & Sah, A. N. (2017). Customer satisfaction as mediator
between website service quality and repurchase intention: An emerging

economy case. Service Science, 9(2), 106-120.

170



Tarigan, E., Sembiring, V., & Prabandari, W. (2021). TRJ Tourism Research
Journal, 5(1), 44. https://doi.org/10.30647/trj.v5i1.114

Verdon, J. (2022). Global E-Commerce Sales To Hit $4.2 Trillion As Online Surge
Continues, Adobe Reports. Forbes. Retrieved 27 May 2022, from
https://www.forbes.com/sites/joanverdon/2021/04/27/global-ecommerce-
sales-to-hit-42-trillion-as-online-surge-continues-adobe-
reports/?sh=618f5e4750fd. 2 Maret 2022.

Yi, T. (2020). Factors Positively Affecting Customer Satisfaction of Line Man food
delivery’s Customers in Bangkok

Yi, Y., & La, S. (2004). What influences the relationship between customer
satisfaction and repurchase intention? Investigating the effects of adjusted
expectations and customer loyalty. Psychology & Marketing, 21(5),

Yolanda. Fransiska. 2019. Perdagangan E-Commerce Dunia Meningkat.
https://republika.co.id/berita/ekonomi/bisnis-
global/pp5uim370/perdagangan-emecommerceem-dunia-meningkat. 2
Maret 2022

Yoon, C. (2010). Antecedents of customer satisfaction with online banking in
China: The effects of experience. Computers In Human Behavior, 26(6),
1296-1304. https://doi.org/10.1016/j.chb.2010.04.001

Zhao, Y., Wen, L., Feng, X., Li, R., & Lin, X. (2020). How managerial responses
to online reviews affect customer satisfaction: An empirical study based on
additional reviews. Journal Of Retailing And Consumer Services, 57,

102205. https://doi.org/10.1016/j.jretconser.2020.102205

171


https://doi.org/10.1016/j.jretconser.2020.102205

