
 
 

x 
 

TABLE OF CONTENT 

 

SKRIPSI ................................................................................................................. 1 

SKRIPSI .................................................................................................................. i 

DECLARATION OF AUTHENTICITY OF FINAL PAPER AND UPLOAD 

AGREEMENT ....................................................................................................... i 

APPROVAL PAGE BY FINAL PAPER ADVISOR ........................................ iii 

APPROVAL PAGE BY FINAL PAPER DEFENSE COMMITTEE .............. v 

ABSTRACT .......................................................................................................... vi 

ABSTRAK ........................................................................................................... vii 

PREFACE ........................................................................................................... viii 

TABLE OF CONTENT ........................................................................................ x 

LIST OF FIGURES ............................................................................................ xv 

LIST OF TABLE ............................................................................................... xvi 

LIST OF APPENDICES .................................................................................... xx 

 

CHAPTER I          INTRODUCTION 

1.1. Background of the Study ....................................................................... 1 

1.2. Problem Limitation ................................................................................ 6 

1.3. Problem Formulation ............................................................................. 7 

1.4. Objective of the Research ...................................................................... 7 

1.5. Research Benefits ................................................................................... 8 

1.5.1. Theoretical Benefits .......................................................................... 8 

1.5.2. Practical Benefits .............................................................................. 9 



 
 

xi 
 

CHAPTER II          LITERATURE REVIEW AND HYPOTHESIS 

                                        DEVELOPMENT 

2.1. Theoretical Background ...................................................................... 10 

2.1.1. Hospitality Management ................................................................. 10 

2.1.2. Word of Mouth ................................................................................ 10 

2.1.2.1. Definition of Word of Mouth ...................................................... 10 

2.1.2.2. Model of Word of Mouth ............................................................ 11 

2.1.2.3. Characteristic of Word of Mouth ................................................ 12 

2.1.2.4. Word of Mouth Indicators ........................................................... 13 

2.1.3. Price Perception .............................................................................. 13 

2.1.3.1. Definition of Price Perception ....................................................... 13 

2.1.3.2. Factor Affecting Price Perception ................................................. 14 

2.1.3.3. Function of Price ......................................................................... 15 

2.1.3.4. Price Perception Indicators .......................................................... 16 

2.1.4. Product Quality ............................................................................... 16 

2.1.4.1. Definition of Product Quality........................................................ 16 

2.1.4.2. Product Quality Level ................................................................... 17 

2.1.4.3. Product Quality Indicator .............................................................. 18 

2.1.5. Purchase Decision ........................................................................... 19 

2.1.5.1. Definition of Purchase Decision ................................................... 19 

2.1.5.2. Purchase Decision Process ............................................................ 19 

2.1.5.3. Roles in Purchase Decision ......................................................... 20 

2.1.5.4. Purchase Decision Indicator ........................................................ 21 

2.1.6. Relationship Between Word of Mouth, Price Perception, Product 

Quality, and Purchase Decision ..................................................................... 22 

2.2. Previous Research ................................................................................ 23 

2.3. Hypothesis Development ...................................................................... 24 

2.4. Research Model .................................................................................... 25 

2.5. Framework of Thinking ....................................................................... 26 



 
 

xii 
 

CHAPTER III          RESEARCH METHODOLOGY 

3.1. Research Design .................................................................................... 27 

3.2. Population and Sample ........................................................................ 28 

3.3. Data Collection Method ....................................................................... 30 

3.4. Operational Definition and Variable Measurement ......................... 31 

3.4.1. Operational Definition .................................................................... 31 

3.4.2. Variable Measurement .................................................................... 32 

3.5. Data Analysis Method .......................................................................... 36 

3.5.1. Test of Research Instrument............................................................ 36 

3.5.1.1. Validity Test ................................................................................ 36 

3.5.1.2. Reliability Test ............................................................................ 38 

3.5.2. Descriptive Statistics ....................................................................... 39 

3.5.2.1. Mean ............................................................................................ 40 

3.5.2.2. Median ......................................................................................... 40 

3.5.2.3. Mode ............................................................................................ 41 

3.5.2.4. Standard Deviation ...................................................................... 41 

3.5.3. Classical Assumption Test .............................................................. 42 

3.5.3.1. Normality test .............................................................................. 42 

3.5.3.2. Heteroscedasticity test ................................................................. 43 

3.5.3.3. Multicollinearity Test .................................................................. 44 

3.5.4. Multiple Linear Regression Analysis .............................................. 44 

3.5.5. Coefficient of Determination .......................................................... 46 

3.5.6.1. T-test ............................................................................................ 47 

3.5.6.2. F-test ............................................................................................ 47 

 

CHAPTER IV          RESEARCH RESULT AND DISCUSSION 

4.1. General View of Ayam Penyet Cabe Hijau Sunggal ......................... 48 

4.1.1. Vision and Mission .............................................................................. 49 

4.1.1.1. Vision ............................................................................................ 49 



 
 

xiii 
 

4.1.1.2. Mission .......................................................................................... 50 

4.1.2. Organizational Structure ................................................................. 50 

4.1.3. Job Description .................................................................................... 51 

4.2. Research Result ........................................................................................ 58 

4.2.1. Test of Research Instrument ................................................................ 58 

4.2.1.1. Validity Test Result....................................................................... 58 

4.2.1.2. Reliability Test Result ................................................................... 62 

4.2.2. Descriptive statistics ............................................................................ 63 

4.2.2.1. Respondent Characteristic ............................................................. 64 

4.2.2.2. Explanation of Respondent’s Answer on Research Variable ....... 66 

4.2.2.3. Result of Mean, Median, Mode, and Standard Deviation on Research 

Variable ...................................................................................................... 89 

4.2.3. Result of Classical Assumption Test ................................................. 102 

4.2.3.1. Normality Test ........................................................................... 102 

4.2.3.2. Heteroscedasticiy Test ............................................................... 105 

4.2.3.3. Multicollinearity Test ................................................................ 108 

4.2.4. Result of Multiple Linear Regression Analysis Test ......................... 109 

4.2.5. Result of Coefficient Determination Test .......................................... 110 

4.2.6. Hypothesis Testing Result ................................................................. 112 

4.2.6.1. T-Test .......................................................................................... 112 

4.2.6.2. F-Test .......................................................................................... 114 

4.3. Discussion ................................................................................................ 115 

4.3.1. The Influence of Word of mouth towards Purchase decision ............ 119 

4.3.2. The Influence of Price Perception towards Purchase decision .......... 120 

4.3.3. The Influence of Product Quality towards Purchase decision ........... 121 

4.3.4. The influence of word of mouth, price perception, and product quality 

towards purchase decision ........................................................................... 122 

 

 

 



 
 

xiv 
 

CHAPTER V          CONCLUSION 

5.1. Conclusion ............................................................................................... 123 

5.2. Recommendation .................................................................................... 125 

 

REFERENCE .................................................................................................... 127 

APPENDICES ................................................................................................... 131 

 

  



 
 

xv 
 

LIST OF FIGURES 

 

Figure 2.1 Research Model …..…………………………..………………..…………. 24 

Figure 2.1 Framework of Thinking …..………………………………....………….25 

Figure 4.1 Company Logo …..………………………………………………….……. 47 

Figure 4.2 Organizational Structure …..……………………………………..……. 49 

Figure 4.3 Count of Respondent Ever Visiting APCH…..………………………. 62 

Figure 4.4 Count of Respondent Based on Gender…..…………………………..…. 63 

Figure 4.5 Count of Respondent Based on Age…..……………………………...…. 64 

Figure 4.6 Histogram Graph Analysis of Normality Test.………………......….... 102 

Figure 4.7 P-Plot Analysis of Normality Test…..………………………..….....… 103 

Figure 4.8 – Scatter Plot Analysis of Heteroscedasticity Test.……….…………. 105 

  



 
 

xvi 
 

LIST OF TABLE 

 

Table 1.1 Google Review for Resto Ayam Penyet Cabe Hijau Sunggal ……...…. 4 

Table 2.1 Previous Research …..……………………………………………..……. 22 

Table 3.1 Likert Scale …..……………………………………………………….…. 33 

Table 3.2 Operational Variable and Measurement of Word of Mouth (X1) ……. 33 

Table 3.3 Operational Variable and Measurement of Price Perception (X2) ……. 33 

Table 3.4 Operational Variable and Measurement of Product Quality (X3) ……. 34 

Table 3.5 Operational Variable and Measurement of Purchase Decision (Y) .…. 35 

Table 3.6 Parameter of Reliability ……………………………………………….... 39 

Table 3.7 Parameter of Normality ………………………………………………...…. 43 

Table 4.1 Validity Test of Variable Word of Mouth (X1) ………………...………. 59 

Table 4.2 Validity Test of Variable Price Perception (X2) ………………..………. 59 

Table 4.3 Validity Test of Variable Product Quality (X3) ………...………………. 60 

Table 4.4 Validity Test of Variable Purchase Decision (Y) ………………………. 61 

Table 4.5 Reliability Test of Variable Word of Mouth (X1), Price Perception (X2), 

Product Quality (X3), and Purchase Decision (Y) …………………………………. 62 

Table 4.6 Independent Variable X1 – Q1: I have heard positive things about Resto 

Ayam Penyet Cabe Hijau Sunggal from friend/relatives ……………….…………. 67 

Table 4.7 Independent Variable X1 – Q2: I have ever share my good experience 

about Resto Ayam Penyet Cabe Hijau Sunggal to friend/relatives ….……………. 67 

Table 4.8 Independent Variable X1 – Q3: My friend/relatives has ever recommend 

about Resto Ayam Penyet Cabe Hijau Sunggal’s and beverages to me ………….. 68 

Table 4.9 Independent Variable X1 – Q4: I have ever recommend about Resto 

Ayam Penyet Cabe Hijau Sunggal’s food and beverages to friend/relatives ….. 69 

Table 4.10 Independent Variable X1 – Q5: My friend/relatives has the desire to 

purchase Resto Ayam Penyet Cabe Hijau Sunggal’s food and beverages ……….. 69 

Table 4.11 Independent Variable X1 – Q6: My friend/relatives has purchased Resto 

Ayam Penyet Cabe Hijau Sunggal’s food and beverages …………………………. 70 

Table 4.12 Independent Variable X2 – Q7: Resto Ayam Penyet Cabe Hijau Sunggal 

offer prices according to the food and beverages quality provided ………………. 71 



 
 

xvii 
 

Table 4.13 Independent Variable X2 – Q8: Resto Ayam Penyet Cabe Hijau Sunggal 

charges different price depending on the portion of food and beverages ….……. 71 

Table 4.14 Independent Variable X2 – Q9: Resto Ayam Penyet Cabe Hijau Sunggal 

charges reasonable prices base on the level of service and atmosphere ….………. 72 

Table 4.15 Independent Variable X2 – Q10: The perceived benefit of Resto Ayam 

Penyet Cabe Hijau Sunggal product quality are proportionate to the price ……... 73 

Table 4.16 Independent Variable X2 – Q11: Resto Ayam Penyet Cabe Hijau 

Sunggal offers price that can be categorized as reasonable compared to others 

similar restaurant ………………………………………………………………….. 73 

Table 4.17 Independent Variable X2 – Q12: Resto Ayam Penyet Cabe Hijau 

Sunggal offers competitive price in comparison to others similar restaurant …… 74 

Table 4.18 Independent Variable X3 – Q13: Resto Ayam Penyet Cabe Hijau 

Sunggal’s food and beverages taste are delicious, savory and fresh ……………... 75 

Table 4.19 Independent Variable X3 – Q14: Resto Ayam Penyet Cabe Hijau 

Sunggal offers food quantity match with the standard portion …..……………… 75 

Table 4.20 Independent Variable X3 – Q15: Resto Ayam Penyet Cabe Hijau 

Sunggal offers beverages size match with the standard portion ………………… 756 

Table 4.21 Independent Variable X3 – Q16: Resto Ayam Penyet Cabe Hijau 

Sunggal provide variety menu of food ……………………………………………… 77 

Table 4.22 Independent Variable X3 – Q17: Resto Ayam Penyet Cabe Hijau 

Sunggal offers variety menu of beverages ………………………………………… 77 

Table 4.23 Independent Variable X3 – Q18: Resto Ayam Penyet Cabe Hijau 

Sunggal provide menu from seafood, noodle, rice, soup, and meat ……………… 78 

Table 4.24 Independent Variable X3 – Q19: Resto Ayam Penyet Cabe Hijau 

Sunggal’s food provide unique taste that makes them special …………….........… 79 

Table 4.25 Independent Variable X3 – Q20: Resto Ayam Penyet Cabe Hijau 

Sunggal’s beverages are so fresh and taste different from others restaurant …… 79 

Table 4.26 Independent Variable X3 – Q21: The reason to visit Resto Ayam Penyet 

Cabe Hijau Sunggal is the delicate and unique taste of food and beverages …… 80 

Table 4.27 Independent Variable X3 – Q22: Resto Ayam Penyet Cabe Hijau 

Sunggal’s food and beverages has clean utensil when served ………………… 81 



 
 

xviii 
 

Table 4.28 Independent Variable X3 – Q23: Resto Ayam Penyet Cabe Hijau 

Sunggal’s food is well cleaned from the feather of meat and peel of seafood … 81 

Table 4.29 Independent Variable X3 – Q24: Resto Ayam Penyet Cabe Hijau 

Sunggal’s beverages is well served with clean water and without fruit seed …… 82 

Table 4.30 Independent Variable X3 – Q25: Resto Ayam Penyet Cabe Hijau 

Sunggal offers special menu …………………………………………………….… 83 

Table 4.31 Independent Variable X3 – Q26: Resto Ayam Penyet Cabe Hijau 

Sunggal provide menu that is not familiar but delicious and worth to try ………. 83 

Table 4.32 Independent Variable Y – Q27: I have the desire to purchase food and 

beverages ………………………………………………………………….………… 84 

Table 4.33 Independent Variable Y – Q28: I have ever search about Resto Ayam 

Penyet Cabe Hijau Sunggal and others similar restaurant through social media ... 85 

Table 4.34 Independent Variable Y – Q29: I have ever compare and others similar 

restaurant food and beverages with other similar restaurant …………………… 85 

Table 4.35 Independent Variable Y – Q30: I choose Resto Ayam Penyet Cabe Hijau 

Sunggal food and beverages after comparing to other similar restaurant ……… 86 

Table 4.36 Independent Variable Y – Q31: I have the certainty in Resto Ayam 

Penyet Cabe Hijau Sunggal’s food and beverages ………………………………… 87 

Table 4.37 Independent Variable Y – Q32: I will recommend Ayam Penyet Cabe 

Hijau Sunggal to other people ………………………………………………....… 87 

Table 4.38 Independent Variable Y – Q33: I will recommend Ayam Penyet Cabe 

Hijau Sunggal to friends/relatives because of the excellent quality and 

atmosphere …………………………………………………………………………… 88 

Table 4.39 Independent Variable Y – Q34: I will revisit to Ayam Penyet Cabe Hijau 

Sunggal because of the pleasant atmosphere and quality of product ………….… 89 

Table 4.40 Interval of Mean for Each Questions per Variable ………………… 90 

Table 4.41 Descriptive Statistic for Questions Variable Word of Mouth (X1) … 91 

Table 4.42 Interval of Mean for Each Questions per Variable ………………...… 92 

Table 4.43 Descriptive Statistic Independent Variable Word of Mouth (X1) ..… 93 

Table 4.44 Descriptive Statistic for Questions Variable Price Perception (X2) … 93 

Table 4.45 Interval of Mean for Each Questions per Variable ……………...… 95 



 
 

xix 
 

Table 4.46 Descriptive Statistic Independent Variable Price Perception (X2) … 95 

Table 4.47 Descriptive Statistic for Questions Variable Product Quality (X3) … 96 

Table 4.48 Interval of Mean for Each Questions per Variable …………………… 98 

Table 4.49 Descriptive Statistic Independent Variable Product Quality (X3) … 98 

Table 4.50 Descriptive Statistic for Questions Variable Purchase Decision (Y) .. 99 

Table 4.51 Interval of Mean for Each Questions per Variable ……………….… 100 

Table 4.52 Descriptive Statistic Independent Variable Purchase Decision (Y) ... 101 

Table 4.53 One – Sample Kolmogorov Smirnov of Normality Test ……….…… 105 

Table 4.54 Glejser Test of Heteroscedasticity Test …………………………… 107 

Table 4.55 Multicollinearity ………………………………………………………. 108 

Table 4.56 Multiple Linear Regression Analysis Test ……………….…………… 109 

Table 4.57 Coefficient of determination (R2) Test ……………………………… 111 

Table 4.58 Result of T-Test ……………………………………………….......….… 112 

Table 4.59 Result of F-Test ……………………………………………………......... 114 

  



 
 

xx 
 

LIST OF APPENDICES 

 

APPENDIX A: Ayam Penyet Cabe Hijau Sunggal Medan Permission Letter .. A-1 

APPENDIX B: Questionaire Question (Google Form) …………………..….….. B-1 

APPENDIX C: Respondents Answers for Variable X1 (Pre-Test) …………….. C-1 

APPENDIX D: Respondents Answers for Variable X2 (Pre-Test) …………..... D-1 

APPENDIX E: Respondents Answers for Variable X3 (Pre-Test) ..………..….. E-1 

APPENDIX F: Respondents Answers for Variable Y (Pre-Test) ..……………... F-1 

APPENDIX G: Respondents Answers for Variable X1 (Main-Test) ………….. G-1 

APPENDIX H: Respondents Answers for Variable X2 (Main-Test) ..……..….. H-1 

APPENDIX I: Respondents Answers for Variable X3 (Main-TEST) ….…...….. I-1 

APPENDIX J: Respondents Answers for Variable Y (Main-Test) ..………...….. J-1 

APPENDIX K: SPSS OUTPUT ………………………………….…….…….….... K-1 

APPENDIX L: Distribution R Table ………………………..…………………….. L-1 

APPENDIX M: Distribution T Table …………………..…………………….….. M-1 

APPENDIX N: Distribution F Table ………………..………………………...….. N-1 

APPENDIX O: Menu Book …………………….……………………………...….. O-1 

APPENDIX P: Turnitin Check ……………..…………………………………..….. P-1 

 


