
69 
 

 
 

 

 

BIBLIOGRAPHY 

Abdullah, D., Hamir, N., Nor, N. M., Krishnaswamy, J., & Rostum, A. M. M. 

(2018). Food quality, service quality, price fairness and restaurant re-

patronage intention: The mediating role of customer satisfaction. Int. J. 

Acad. Res. Bus. Soc. Sci, 8, 211-226. 

 

Atiyah, L. A. (2018). Impact of service quality on customer satisfaction. Australian 

Journal of Basic and Applied Sciences, 11(5), 20-28. 

 

Bambale, A. J., & Goni, K. (2017). Is Service Quality Going to Integrate Human 

Resource Management Practices (HRMPS) and Customer Satisfaction in 

Hotel Industry?. International Journal of Innovation, Management and 

Technology, 8(3), 243-247. 

 

Biesok, Grzegorz., & Wyród-Wróbel, Jolanta. (2018). Customer satisfaction—

Meaning and methods of measuring. Marketing and logistic problems in the 

management of organization (23-41). 

 

Chau, S, & Yan, L (2021). Destination hospitality indicators. Journal of Destination 

Marketing & Management, Elsevier, 

https://www.sciencedirect.com/science/article/pii/S2212571X20301591  

PEMBELIAN. Jurnal Dinamika Administrasi Bisnis, 3(1). 

 

Egdair, I. M. M., & Abdelsalam, M. K. (2020). The Impact of Corporate Culture 

on Service Quality of Islamic Banks in Libya: The Mediating Role of Work 

Engagement. Hamdard Islamicus, 43(1), 25–43 

 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26. 

Edisi 10. Semarang: Badan Penerbit Universitas Diponegoro. 

 

Gursoy, D. (Ed.). (2017). Routledge handbook of hospitality marketing. 

 

Haming, M., Murdifin, I., Syaiful, A. Z., & Putra, A. H. P. K. (2019). The 

application of SERVQUAL distribution in measuring customer satisfaction 

of retails company. Journal of Distribution Science, 17(2), 25-34. 

 

Hikmawati, Fenti (2018). Metodologi Penelitian. Depok: Raja Grafindo 

 

https://www.sciencedirect.com/science/article/pii/S2212571X20301591


70 
 

 
 

Kendra Sishkha (2021). Retrieved 29 April 2021, from 

http://cbseacademic.nic.in/web_material/Curriculum/Vocational/2018/Touri

sm/XII/Introduction%20to%20Hospitality%20.pdf 

 

Mahsyar, S., & Surapati, U. (2020). Effect of service quality and product quality on 

customer satisfaction and loyalty. International Journal of Economics, 

Business and Accounting Research (IJEBAR), 4(01). 

 

Mensah (2018),  Effects of Service Quality and Customer Satisfaction on 

Repurchase Intention in Restaurants on University of Cape Coast Campus. 

Journal.  

 

Ngatmo, N., & Bodroastuti, T. (2018). The Factors Influence Customer Satisfaction 

at Sido Muncul Semarang. Jurnal Kajian Akuntansi dan Bisnis, 1(1), 103095. 

 

Pizam, A (2020). Hospitality as an organizational culture. Journal of Hospitality & 

Tourism Research, journals.sagepub.com, 

https://doi.org/10.1177/1096348020901806 

 

Priyatno, D. (2018). SPSS Panduan Mudah Olah Data bagi Mahasiswa dan Umum. 

Yogyakarta: ANDI. 

 

Pura, M. P., & Madiawati, P. N. (2021). Pengaruh Promotion Mix Dan Gaya Hidup 

Terhadap Keputusan Pembelian Di Shopee Dengan Perilaku Konsumen 

Sebagai Variabel Intervening. JEMMA (Journal of Economic, Management 

and Accounting), 4(2), 204-216. 

 

Rahman, A. (2019). Pengaruh Pelayanan Terhadap Kepuasan Konsumen Pada PT 

Yudha Swalayan Jakarta. JITK (Jurnal Ilmu Pengetahuan dan Teknologi 

Komputer), 4(2), 257-264. 

 

Rukaiyah, S. (2019). TINGKAT KEPUASAN KONSUMEN TERHADAP 

PENGGUNA KARTU KUOTA 3 (THREE) DI KOTA MAKASSAR. 

JURNAL MANAJEMEN dan ORGANISASI REVIEW (MANOR), 1(1), 45-

54. 

 

Rukaiyah, S. T. (2020). Effect of Product Quality and Product Value on Customer 

Loyalty: Empirical Study on Seaweed SME. Point Of View Research 

Management, 1(4), 144-153. 

 

Simamora, S. (2020). PENGARUH KERAGAMAN PRODUK, KUALITAS, 

DAN KEPUASAN KONSUMEN TERHADAP KEPUTUSAN 

PEMBELIAN PADA SHOPEE ONLINE. Jurnal Ilmiah Kohesi, 4(3), 111-

122. 

 

http://cbseacademic.nic.in/web_material/Curriculum/Vocational/2018/Tourism/XII/Introduction%20to%20Hospitality%20.pdf
http://cbseacademic.nic.in/web_material/Curriculum/Vocational/2018/Tourism/XII/Introduction%20to%20Hospitality%20.pdf
https://doi.org/10.1177/1096348020901806


71 
 

 
 

Sugiyono. (2018). Metode Penelitian Kuantitatif, Kualitatif, dan R&D, Penerbit. 

Alfabeta, Bandung. 

 

Sujarweni, V. (2018). Metodologi Penelitian Bisnis dan Ekonomi. Yogyakarta. 

Pustaka Baru. 

 

Tiglao, N. C. C., De Veyra, J. M., Tolentino, N. J. Y., & Tacderas, M. A. Y. (2020). 

The perception of service quality among paratransit users in Metro Manila 

using structural equations modelling (SEM) approach. Research in 

Transportation Economics, 100955. doi:10.1016/j.retrec.2020.100955 

 

Tjiptono, F. (2018), Pemasaran Jasa, Prinsip, Penerapan, dan Penelitian. 

Yogyakarta: Andi. 

 

Umami, R., & Sumartik, S. (2019). Pengaruh Kualitas Produk, Harga Dan Kualitas 

Pelayanan Terhadap Kepuasan Konsumen Kedai Warsu Coffe 

Cafe. Equilibrium: Jurnal Ekonomi-Manajemen-Akuntansi, 15(2), 250-257. 

 

Wahab, W. (2018). Pengaruh kualitas pelayanan terhadap kepuasan nasabah 

industri perbankan syariah di kota pekanbaru. Maqdis: Jurnal Kajian 

Ekonomi Islam, 2(1), 51-66. 

 

Yadav, M. K., & Rai, A. K. (2019). An Assessment of the Mediating Effect of 

Customer Satisfaction on the Relationship Between Service Quality and 

Customer Loyalty. IUP Journal of Marketing Management, 18(3), 7–23. 

 

 

 


