DAFTAR PUSTAKA

Acharya, A. S., Prakash, A., Saxena, P., Nigam, A. (2013). Sampling: why and how
of it? Indian Journal of Medical Specialities, 4(2), 330-333.
https://doi.org/10.7713/ijms.2013.0032

Akbar, R. S., Aulya, A., Apsari, A., Sofia, L. (2018). Ketakutan akan Kehilangan
Momen (FoMO) pada Remaja Kota Samarinda. Psikostudia: Jurnal
Psikologi, 7(2), 38-47.

Ainiyah, N. (2018). Remaja Millenial dan Media Sosial:-Media Sosial Sebagai
Media Informasi Pendidikan bagi Remaja Millenial. JPII, 2(2), 221-236.

Annur, C. M. (2020). Berapa Usia Mayoritas Pengguna Media Sosial di
Indonesia? https://databoks.katadata.co.id/datapublish/2020/11/23/berapa-
usia-mayaoritas-pengguna-media-sosial-di-indonesia

Annur, C. M. (2022). Jumlah Pengguna TikTok Terus Bertambabh, Ini Data
Terbarunya. databoks.katadata.co.id. Retrieved September 11, 2022, from
https://databoks.katadata.co.id/datapublish/2022/09/06/jumlah-pengguna-
tiktok-terus-bertambah-ini-data-terbarunya

Aprilia, R., Sriati, A., & Hendrawati, S. (2020). Tingkat kecanduan media sosial
pada remaja. Journal of Nursing Care, 3(1).

Bright, L. F., & Logan, K. (2018). Is my fear of missing out (FOMO) causing
fatigue? Advertising, social media fatigue, and the implications for
consumers and brands. Internet Research, 28(5), 1213-1227.

Burnell, K., George, M.-J., Vollet, J. W.; Ehrenreich, S. E.; & Underwood, M. K.
(2019). Passive social-networking-site use-and well-being: The mediating
roles of social comparison.and the fear of missing out. Cyberpsychology:
Journal of Psychosocial Research on Cyberspace, 13(3), article 5.
http://dx.doi.org/10.5817/CP2019-3-5

Chandra, S. N. (2022). Perbedaan Kecanduan Media Sosial Tiktok pada Remaja
Pengguna Aktif dan Pasif. Ranah Research: Journal of Multidisciplinary
Research and Development, 4(4), 340-346.

Dhir, A., Yossatorn, Y., Kaur, P., Chen, S. (2018). Online social media fatigue
and psychological wellbeing—A study of compulsive use, fear of missing
out, fatigue, anxiety and depression. International Journal of Information
Management, 40, 141-152.
https://doi.org/10.1016/j.ijinfomgt.2018.01.012

25


https://doi.org/10.7713/ijms.2013.0032
https://databoks.katadata.co.id/datapublish/2020/11/23/berapa-usia-mayoritas-pengguna-media-sosial-di-indonesia
https://databoks.katadata.co.id/datapublish/2020/11/23/berapa-usia-mayoritas-pengguna-media-sosial-di-indonesia
https://databoks.katadata.co.id/datapublish/2022/09/06/jumlah-pengguna-tiktok-terus-bertambah-ini-data-terbarunya
https://databoks.katadata.co.id/datapublish/2022/09/06/jumlah-pengguna-tiktok-terus-bertambah-ini-data-terbarunya
http://dx.doi.org/10.5817/CP2019-3-5
https://doi.org/10.1016/j.ijinfomgt.2018.01.012

Dhir, A., Kaur, P., Chen, S., & Pallesen, S. (2019). Antecedents and consequences
of social media fatigue. International Journal of Information Management,
48, 193-202. https://doi.org/10.1016/j.ijinfomqt.2019.05.021

Dhir, A., Talwar, S., Kaur, P., Budhiraja, S., & Islam, N. (2020). The dark side of
social media: stalking, online self-disclosure and problematic sleep. Int. J.
Consum. Stud, 00, 1-19.

Fitri, A. N., Pertiwi, L. B., Sary, M. P. (2021). Pengaruh Media Sosial Tiktok
terhadap Kreativitas Mahasiswa lImu Komunikasi Universitas Negeri
Jakarta Angkatan 2019. Jurnal Komunikasi dan Teknologi Informasi,
13(2), 37-46.

Frikandy, M. (2022). Pengaruh Welas Diri terhadap Fear of Missing Out (FoMO)
pada Emerging Adulthood (Doctoral dissertation, Universitas Pelita
Harapan).

Gordon, S. (2022, January 6). How FOMO Impacts Teens and Young Adults.
www.verywellfamily.com. Retrieved April 21, 2022, from
https://www.verywellfamily.com/how-fomo-impacts-teens-and-young-
adults-4174625

Gravetter, F. J., & Wallnau, L. B. (2012). Forzano LAB. Research Methods for
the Behavioral Sciences. 4th edn. Belmont, CA: Wadsworth, 78, 521-535.

Hattingh, M., Dhir, A., Ractham, P., Ferraris, A., & Yahiaoui, D. (2022). Factors
mediating social media-induced fear of missing out (FoMQ) and social
media fatigue: A comparative study among Instagram and Snapchat users.
Technological Forecasting &Social Change, 185, 1-14.
https://doi.org/10.1016/j.techfore.2022.122099

Irwanto, N. A. L.(2022). Dampak Social Media Fatigue pada Mahasiswa di
Masa Pandemi-COVID-19 (Doctoral dissertation, Universitas Katolik
Soegijapranata, Semarang)-

Kaur, P., Dhir, A, Tandon, A., Alzeiby, E. A., & Abohassan, A. A. (2019). Social
media platforms and sleep problems: A Systematic literature review,
synthesis and framework for future research. Internet Res, 1-40.

Kemp, S. (2021, October 22). Digital 2021: Global Overview Report.
DataReportal — Global Digital Insights.
https://datareportal.com/reports/digital-2021-global-overview-report

26


https://doi.org/10.1016/j.ijinfomgt.2019.05.021
https://www.verywellfamily.com/how-fomo-impacts-teens-and-young-adults-4174625
https://www.verywellfamily.com/how-fomo-impacts-teens-and-young-adults-4174625
https://doi.org/10.1016/j.techfore.2022.122099
https://datareportal.com/reports/digital-2021-global-overview-report

Kemp, S. (2022, May 4). Digital 2022: Global Overview Report. DataReportal —
Global Digital Insights. https://datareportal.com/reports/digital-2022-
global-overview-report

Jemadu, L. (2022, February 23). Jumlah Pengguna Media Sosial Indonesia Capai
191,4 Juta per 2022. suara.com.
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-
media-sosial-indonesia-capai-1914-juta-per-
2022#.%7E:text=Jumlah%?20pengguna%20media%20sosial%20Indonesia
%20capai%20194%2C4%20juta,sosial%20Indonesia%20mencapai%2019
1%2C4%20juta%20pada%20Januari%202022

Notoatmodjo, S. (2010). llmu perilaku kesehatan. Jakarta: rineka cipta, 200, 26-
35.

Orth, U., & Robins, R. W. (2014). The Development of Self-Esteem. Current
Directions in Psychological Science, 23(5), 381-387.
hitps://doi.org/10.1177/0963721414547414

Pengguna TikTok Indonesia Gempar, Potensi Cuan Menggelegar! - Ginee.
(2021b, November 8). Ginee. https://ginee.com/id/insights/pengguna-
tiktok/

Przybylski, A. K., Murayama, K., DeHaan, C. R., Gladwell, V. (2013).
Motivational, emotional, and behavioral correlates of fear of missing out.
Computers in Human Behavior, 29(4), 1841-1848.
https://doi.org/10.1016/).chb.2013:02.014

Rahardjo, W., Qomariyah, N., Mulyani, I., Andriani, I. (2020). Social media
fatigue pada mahasiswa di-masa pandemi COVID-19:Peran neurotisisme,
kelebihan informasi, invasion of life, kecemasan, dan jenis kelamin. Jurnal
Psikologi Sosial, 19(2),-142—152. https://doi.org/10.7454/jps.2021.16

Reer, F., Tang; W.-Y.,-& Quandt, T./(2019). Psychosocial well-being and social
media engagement: The mediating roles of social comparison orientation
and fear of missing out. New Media &Amp; Society, 21(7), 1486—-1505.
https://doi.org/10.1177/1461444818823719

Savira, R., Rifai, M., Wahyunengsih. (2022, April). Correlation between Tiktok
Use and Teenagers’ Self Esteem. Indonesian Journal of Learning Studies,
2(1), 19-24.

Statista. (2022, June 29). Countries with the most TikTok users 2022. Retrieved
September 11, 2022, from
https://www.statista.com/statistics/1299807/number-of-monthly-unique-
tiktok-users/

27


https://datareportal.com/reports/digital-2022-global-overview-report
https://datareportal.com/reports/digital-2022-global-overview-report
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-media-sosial-indonesia-capai-1914-juta-per-2022#:%7E:text=Jumlah%20pengguna%20media%20sosial%20Indonesia%20capai%20194%2C4%20juta,sosial%20Indonesia%20mencapai%20191%2C4%20juta%20pada%20Januari%202022
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-media-sosial-indonesia-capai-1914-juta-per-2022#:%7E:text=Jumlah%20pengguna%20media%20sosial%20Indonesia%20capai%20194%2C4%20juta,sosial%20Indonesia%20mencapai%20191%2C4%20juta%20pada%20Januari%202022
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-media-sosial-indonesia-capai-1914-juta-per-2022#:%7E:text=Jumlah%20pengguna%20media%20sosial%20Indonesia%20capai%20194%2C4%20juta,sosial%20Indonesia%20mencapai%20191%2C4%20juta%20pada%20Januari%202022
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-media-sosial-indonesia-capai-1914-juta-per-2022#:%7E:text=Jumlah%20pengguna%20media%20sosial%20Indonesia%20capai%20194%2C4%20juta,sosial%20Indonesia%20mencapai%20191%2C4%20juta%20pada%20Januari%202022
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-media-sosial-indonesia-capai-1914-juta-per-2022#:%7E:text=Jumlah%20pengguna%20media%20sosial%20Indonesia%20capai%20194%2C4%20juta,sosial%20Indonesia%20mencapai%20191%2C4%20juta%20pada%20Januari%202022
https://doi.org/10.1177/0963721414547414
https://ginee.com/id/insights/pengguna-tiktok/
https://ginee.com/id/insights/pengguna-tiktok/
https://doi.org/10.1016/j.chb.2013.02.014
https://doi.org/10.7454/jps.2021.16
https://doi.org/10.1177/1461444818823719
https://www.statista.com/statistics/1299807/number-of-monthly-unique-tiktok-users/
https://www.statista.com/statistics/1299807/number-of-monthly-unique-tiktok-users/

Sumanto, M. A. (2014). Psikologi Perkembangan: Fungsi dan Teori. Yogyakarta:
CAPS (Center of Academic Publishing Service)

Swiatek, A. H., Szcze$niak, M., Bielecka, G. (2021). Trait Anxiety and Social
Media Fatigue: Fear of Missing Out as a Mediator.
https://doi.org/10.2147/PRBM.S319379

Tandon, A., Kaur, P., Dhir, A., & Mantymaéki, M. (2020). Sleepless due to social
media? Investigating problematic sleep due to social media and social
media sleep hygiene. Computers in Human Behavior, 113, 106487.
https://doi.org/10.1016/j.chb.2020:106487

Tandon, A., Dhir, A., & Mantymaki, M. (2021). Jealousy due to social media? A
systematic literature review and framework of social media induced
jealousy. Internet Res, 1-45.

Wang, S. (2020). Investigating Consumer’s fear of missing out and social media
fatigue: an extended literature review [Unpublished master’s thesis].
Auckland University of Technology, New Zealand.

Zhang, S., Shen, Y%, Xin, T., Sun, H., Wang, Y., Zhang, X., & Ren, S. (2021). The
development and validation of a social media fatigue scale: From a
cognitive-behavioral-emotional perspective. PLOS ONE, 16(1), e0245464.
https://doi.org/10.1371/journal.pone.0245464

Zywica, J., & Danowski, J. (2008). The faces of Facebookers: Investigating social
enhancement and social compensation hypotheses; predicting Facebook™
and offline popularity from-sociability and self-esteem, and mapping the
meanings of popularity with semantic networks. Journal of Computer-
Mediated Communication, 14(1),.1-34. https://doi.org/10.1111/j.1083-
6101.2008.01429.x

28


https://doi.org/10.2147/PRBM.S319379
https://doi.org/10.1016/j.chb.2020.106487
https://doi.org/10.1371/journal.pone.0245464
https://doi.org/10.1111/j.1083-6101.2008.01429.x
https://doi.org/10.1111/j.1083-6101.2008.01429.x

