
186 
 

DAFTAR PUSTAKA 

 
 

85% Penduduk Dewasa Indonesia Memiliki Kekayaan Di Bawah Rp 150 Juta. 

diunduh pada 17 Juli 2019. 

https://databoks.katadata.co.id/datapublish/2018/10/25/85-penduduk-

dewasa-indonesia-memiliki-kekayaan-di-bawah-rp-150-juta 

 

Anderson, M., Palmblad, S., dan Prevedan, T. (2012). Atmospheric Effects on 

Hedonic and Utilitarian Customers. Bachelor Thesis. Linnaeus University. 

Areni, Charles & Kim, David. (1994). The influence of in-store lighting on 

consumers' examination of merchandise in a wine store. International 

Journal of Research in Marketing. 11. 117–125. 10.1016/0167-

8116(94)90023-X. 

Ariffin, H. F., Bibon, M. F., & Raja Abdullah, R. P. S., (2012). Restaurant’s 

Atmospheric Elements: What the Customer Wants. Procedia -Social and 

Behavioral Sciences, 38, 380-387. 

Arisman, (2010). Gizi Dalam Daur Kehidupan: Buku Ajar Ilmu Gizi, edisi ke-2. 

Jakarta: EGC. 

Arnold, M.J. and Reynolds, K.E. (2003), “Hedonic shopping motivations”, Journal 

of Retailing, Vol. 79 No. 2, pp. 77-95. 

Babin, B. J., Y. K. Lee, E. J. Kim, M. Griffin (2005), “Modelling Consumer 

Satsfaction and Word of Mouth: Restaurant Patronage in Korea”, Journal 

of Services Marketing, Vol. 19 No.3, pp. 133 – 139. 

Babin, B., Darden, W. & Griffin, M. (1994). Work and/or fun: measuring hedonic 

and utilitarian shopping value. Journal of Consumer Research, 20, 644-656. 

Ballantine, P. W., Jack, R., & Parsons, A. G. (2010). Atmospheric cues and their 

effect on the hedonic retail experience. International Journal of Retail & 

Distribution Management, 38(8), 641-653 

Banat, A., & Wandebori, H. S. T.(2012).Store Design and Store Atmosphere Effect 

on Customer Sales per Visit Economics, Management and Behavioral 

Sciences 

Bandura, A. (2001). Social cognitive theory: An agentic perspective. Annual 

Review of Psychology, 52, 1-26. 

Bandyopadhyay, S., Martell, M. (2007). “Does attitudinal loyalty influence 

behavioural loyalty? A theoretical and empirical study”. Journal of 

Retailing and Consumer Services, 14, 35-44. 

Baker, Julie & Grewal, Dhruv & Parasuraman, A Parsu. (1994). The Influence of 

Store Environment on Quality Inferences and Store Image. J Acad Mark Sci. 

22. 328-339. 10.1177/0092070394224002.

https://databoks.katadata.co.id/datapublish/2018/10/25/85-penduduk-dewasa-indonesia-memiliki-kekayaan-di-bawah-rp-150-juta
https://databoks.katadata.co.id/datapublish/2018/10/25/85-penduduk-dewasa-indonesia-memiliki-kekayaan-di-bawah-rp-150-juta


187 
 

Barber, N., Goodman, R. J., & Goh, B. K.,. (2011). Restaurant consumers repeat 

patronage: A service quality concern. International Journal of Hospitality 

Management, 30(2), 329-336. 

Baron,D.N. 1990. Kapita Selekta Patologi Klinik. Edisi 4. Jakarta: EGC Penerbit 

Buku Kedoteran. 

Baum, T. (2006). Reflections on the nature of skills in the experience economy: 

challenging traditional skills models in hospitality. Journal of Hospitality 

and Tourism Management, Vol. 13 No. 2, pp. 124-135. 

Bazerman. Max H. Ann E. Tenbrunsel. and Kimberly Wade-Benzoni. (1998). 

Negotiating with Yourself and Losing: Understanding and Managing 

Competing Internal Preferences. Academy of Management Review, 23 (2): 

225-41. 

Bellizzi, J.A., Crowley, A.E. and Hasty, R.W. (1983) The Effects of Color in Store 

Design. Journal of Retailing, 59, 21-45. 

Berman B, Evans JR (1995) Management: A Strategic Approach. Englewood 

Cliffs, NJ: Prentice-Hall Inc. 

Berman, Barry dan Evans, Joel R, (2004). Retail Management A Strategic 

Apporoach. Ninth Editon. New Jersey. Pearson Education International. 

Binkhorst, E. & Dekker, T. (2009). Agenda for cocreation tourism experience 

research. Journal of Hospitality Marketing & Management, Vol. 18 No. 2, 

pp. 311-327. 

Bitner, M. J. (1992) Servicescapes: the impact of physical surroundings on 

customers and employees. Journal of Marketing, 56(2), 57-71. 

Bitner, M.J., Booms B.H. & Tetreault M.S. (1990). The Service Encounter: 

Diagnosing Favorable and Unfavorable Incidents. Journal of Marketing, 

Vol. 54, pp. 71-84. 

Bodet, G. (2008). “Customer satisfaction and loyalty in service: two concepts, four 

constructs, several relationships”. Journal of Retailing and Consumer 

Services, 15, 156-162. 

Bowen, J., & Shoemaker, S. (1998). Loyalty: A strategic commitment. The Cornell 

Hotel and Restaurant Administration Quarterly, 12–25. 

Brattico, E., & Jacobsen, T. (2009).Subjective Appraisal of Music: Neuroimaging 

Evidence. Ann NY Acad Sci 1169, 308–317. 

Bujisic, M., J. Hutchinson., dan H.G. Parsa.(2014). The effects of restaurant quality 

attributes on customer behavioral intentions, International Journal of 

Contemporary Hospitality Management, Vol. 26 (8): 1270-1291. 

Casidy, R. and W. Wymer, 2016. Journal of Retailing and Consumer Services A 

risk worth taking : Perceived risk as moderator of satisfaction , loyalty , and 

willingness-to-pay premium price. Journal of Retailing and Consumer 

Services, 32: 189-197. https://doi.org/10.1016/j.jretconser.2016.06.014. 



188 
 

 

Chang, K. (2000). The Impact of Perceived Physical Environments on Customers’ 

Satisfaction and Return Intentions. Journal of Professional Services 

Marketing, 21(2), 75-85. 

Charles S., Vanessa. & B. Piqueras-Fiszman. (2012). Assessing the impact of the 

tableware and other contextual variables on multisensory flavour 

perception.volume 1 (7). 

Chathoth, P., Altinay, L., Harrington, R., Okumus, F. & Chan, E. (2013). Co-

production versus co-creation: a process based continuum in the hotel 

service context. International Journal of Hospitality Management, No.32, 

pp. 11-20. 

Chaudhuri, A., dan M. B. Holbrook. (2001). The Chain of Effects from Brand Trust 

and Brand Affect to Brand Performance:The Role of Brand Loyalty.Journal 

of Marketing 65: 81-93. 

Chow, I. H., Lau, V. P., Lo, T. W., Sha, Z., & Yun, H. (2007). Service quality in 

restaurant operations in China: Decision- and experiential oriented 

perspectives. International Journal of Hospitality Management, 26(3), p. 

698–710. 

Coba Makan Mewah ala #CrazyRichAsians di 6 Restoran Ini. diunduh pada 17 Juli 

2019. 

https://m.traveloka.com/en/restaurants/article/coba-makan-mewah-ala-

crazyrichasians-di-6-restoran-ini-230 

Cronin Jr., J. J., Brady, M. K. and Hult, G. T. M (2000), “Assessing the effects of 

quality, value and customer satisfaction on consumer behavioral intentions 

in service environments”, Journal of Retailing, Vol. 76 No. 2, pp. 193–218. 

Crowley AE (1993) The two-dimensional impact of color on shopping. Mark Lett 

4: 59-69. 

Custers, P. J. M., de Kort, Y. A. W., IJsselsteijn, W. A., & de Kruiff, M. E., Lighting 

in retail environments: Atmosphere perception in the real world. Lighting 

Res. Technol, 42,331–343, (2010) 

Czepiel, J. A., Solomon, M. R., Surprenant, C. F., & Gutman, E. G. (1985). Service 

encounters: An overview. In J. A. Czepiel & M. R. Solomon (Eds.), The 

service encounters: Managing employee/customer interaction in service 

business (pp. 3-16). Lexington, MA: Lexington Books. 

De Soematra 1910. diunduh pada 17 Juli 2019. 

https://www.de-soematra.com/about 

De Soematra 1910. diunduh pada 17 Juli 2019 

https://www.tripadvisor.com/Restaurant_Review-g297715-d4173349-

Reviews-De_Soematra_1910-Surabaya_East_Java_Java.html 

De Soematra 1910. diunduh pada 17 Juli 2019 

https://m.traveloka.com/en/restaurants/article/coba-makan-mewah-ala-crazyrichasians-di-6-restoran-ini-230
https://m.traveloka.com/en/restaurants/article/coba-makan-mewah-ala-crazyrichasians-di-6-restoran-ini-230
https://www.de-soematra.com/about
https://www.tripadvisor.com/Restaurant_Review-g297715-d4173349-Reviews-De_Soematra_1910-Surabaya_East_Java_Java.html
https://www.tripadvisor.com/Restaurant_Review-g297715-d4173349-Reviews-De_Soematra_1910-Surabaya_East_Java_Java.html


189 
 

 

https://www.google.com/search?q=de+soematra&safe=strict&source=lnm

s&tbm=isch&sa=X&ved=0ahUKEwiTho7ly_DjAhWWbn0KHa-

nCjAQ_AUIECgB 

De Soematra 1910. diunduh pada 17 Juli 2019 

https://www.instagram.com/Desoematra1910 

 

De Soematra 1910 Classy Eatery in The City Center. diunduh pada 17 Juli 2019 

https://www.foodgrapher.com/2014/05/de-soematra-1910.html 

Dhar, R. and Wertenbroch, K. (2000), “Consumer choice between hedonic and 

utilitarian goods”, Journal of Marketing Research, Vol. 37 No. 1, pp. 60-

71. 

Donovan, R.J., J. R. Rossiter, G. Marcoolyn, A. Nesdale (1994), “Store Atmosphere 

and Purchasing Behavior”, Journal of Retailing, Vol. 70 No. 3, pp. 198-199. 

Durna, U., B. B. Dedeoglu, S. Balıkçıoglu (2015), "The role of servicescape and 

image perceptions of customers on behavioral intentions in the hotel 

industry", International Journal of Contemporary Hospitality Management, 

Vol. 27 No. 7, pp. 1728-1748. 

Fornell, C., M. D. Johnson, E. W. Anderson, J. Cha, B. E. Bryant (1996), “The 

American Customer Satisfaction Index: Nature, Purpose, and Findings”, 

Journal of Marketing, Vol. 60, pp. 7-18. 

Gallan, Andrew S., Cheryl Burke J, Stephen W. Brown & Mary Jo 

Bitner.(2013).Customer positivity and participation in services: an 

Empirical test in a healthcare context.J.of the acad. Market.Sci.41,338-356. 

Ganesh, J., Arnold, M.J., Reynolds, K.E. (2000). “Understanding the customer base 

of service providers: An examination of the differences between switchers 

and stayers”. Journal of Marketing, 64, 65-87. 

Garnefeld, I., Helm, S. and Eggert, A. (2011) ‘Walk your talk: an experimental 

investigation of the relationship between word of mouth and 

communicators’ loyalty’, Journal of Service Research, Vol. 14, No. 1, 

pp.93–107. 

Gerson, R., (2001). Measuring Customer Satisfaction: A Guide to Creating Quality 

Services, PPM Publishers, Jakarta 

Nupur, G., Ankit, M. & Prof Sanjay P., (2017). Factors Influencing Customer 

Satisfaction & Customer Delight in Fine Dining Restaurants. International 

Journal for Research in Applied Science and Engineering Technology, 629-

638. 

Gounaris, S., & Stathakopoulos, V. (2004). Antecedents and consequences of brand 

loyalty: An empirical study. Journal of Brand Management, 11(4), 283-306. 

Ha, J. & Jang, S. C. S. 2010. Perceived values, satisfaction, and behavioral 

intentions: The role of familiarity in Korean restaurants. International 

Journal of Hospitality Management, 29, 2-13. 

https://www.google.com/search?q=de+soematra&safe=strict&source=lnms&tbm=isch&sa=X&ved=0ahUKEwiTho7ly_DjAhWWbn0KHa-nCjAQ_AUIECgB
https://www.google.com/search?q=de+soematra&safe=strict&source=lnms&tbm=isch&sa=X&ved=0ahUKEwiTho7ly_DjAhWWbn0KHa-nCjAQ_AUIECgB
https://www.google.com/search?q=de+soematra&safe=strict&source=lnms&tbm=isch&sa=X&ved=0ahUKEwiTho7ly_DjAhWWbn0KHa-nCjAQ_AUIECgB
https://www.foodgrapher.com/2014/05/de-soematra-1910.html


190 
 

 

Haberland, M. (2010), “The power of scent: empirical field studies of olfactory cues 

on purchase behavior”, University of St. Gallen, St. Gallen. 

Han, H., Back, K. J., & Barrett, B..(2009). Influencing factors on restaurant 

customers' revisit intention: The roles of emotions and switching barriers. 

International Journal of Hospitality Management, 28(4), 563-572. 

Han, H., K. Ryu (2009),“The Roles of The Physical Environment, Price Perception, 

and Customer Satisfaction in Determining Customer Loyalty in The 

Restaurant Industry”, Journal of Hospitality & Tourism Research, Vol. 33 

No. 4, pp. 487-510. 

Hanzaee, K. H., Y. Khonsari (2011) “A review of the role of hedonic and utilitarian 

values on customer’s satisfaction and behavioral intentions”, 

Interdisciplinary Journal of Research in Business, Vol. 1 No. 5, pp. 34-45. 

Heinonen, K. (2004), Reconceptualizing customer perceived value: the value of 

time and place, Managing Service Quality, Vol. 14 Nos 2/3, pp. 205-215. 

Hellier, P. K. (2003). Customer repurchase intention: a general structural equation 

model. European Journal of Marketing, 37(11/12), p. 1762–1800. 

Heung, V. C., & Gu, T. (2012). Influence of restaurant atmospherics on patron 

satisfaction and behavioral intentions. International Journal of Hospitality 

Management, 31(4), 1167-1177. 

Holbrook, M. B., & Anand, P. (1990). Effects of tempo and situational arousal on 

the listener's perceptual and affective responses to music. Psychology of 

Music, 18(2), 150-162. 

Holbrook, M.B. and Batra, R. (1987) Assessing the Role of Emotions as Mediators 

of Consumer Responses to Advertising. Journal of Consumer Research, 14, 

404-420. 

Hong, S. J., & Tam, K. Y. (2006). Understanding the adoption of 

multipurposeinformation appliances: The case of mobile data services. 

Information Systems Research, 17 (2), 162–179 

Huang, Y. H., Robertson, M. M., & Chang, K. I. (2004). The role of environmental 

control on environmental satisfaction, communication, and psychological 

stress: effects of office ergonomics training. Environment and Behavior, 36 

(1), 617-638. 

Hussain, R., & Ali, M. (2015). Effect of store atmosphere on consumer purchase 

intention. International Journal of Marketing Studies, 7(2), 35-43. 

Hwang, J. and Ok, C. (2013), “The antecedents and consequence of consumer 

attitudes toward restaurant brands: a comparative study between casual and 

fine dining restaurants”, International Journal of Hospitality Management, 

Vol. 32 No. 1, pp. 121-31. 

Industri Makanan dan Minuman Jadi Sektor Kampiun. diunduh pada 17 Juli 2019. 

http://www.kemenperin.go.id/artikel/20298/Industri-Makanan-dan-

Minuman-Jadi-Sektor-Kampiun- 

http://www.kemenperin.go.id/artikel/20298/Industri-Makanan-dan-Minuman-Jadi-Sektor-Kampiun-
http://www.kemenperin.go.id/artikel/20298/Industri-Makanan-dan-Minuman-Jadi-Sektor-Kampiun-


191 
 

 

Inilah 7 Restoran Mewah yang Sering Dikunjungi Crazy Rich Surabaya. diunduh 

pada 17 Juli 2019. 

https://www.idntimes.com/food/dining-guide/yoshi/inilah-7-restoran-

mewah-yang-sering-dikunjungi-crazy-rich-surabayans/full 

Jacquier, C., & Giboreau, A. (2012). Perception and Emotions of Colored 

Atmospheres at the Restaurant. Proceedings of the 3rd International 

Conference on Appearance, 165-167. 

Jalil, N. A. A., A. Fikry, A. Zainuddina (2016), “The Impact of Store Atmospherics, 

Perceived Value, and Customer Satisfaction on Behavioural Intention”, 

Procedia Economics and Finance, Vol. 37, pp. 538 – 544. 

Jang, S. S., & Namkung, Y. (2009). Perceived quality, emotions, and behavioral 

intentions: Application of an extended Mehrabian–Russell model to 

restaurants.Journal of Business Research,62(4), 451-460. 

Jumlah Orang Kaya di Indonesia Makin Banyak. diunduh pada 17 Juli 2019.  

 https://www.liputan6.com/bisnis/read/4008992/jumlah-orang-kaya-di-

indonesia-makin 

Kandampully, J., & Suhartanto, D. (2000). Customer loyalty in the hotel industry: 

The role of customer satisfaction and image. International Journal of 

Contemporary Hospitality Management, 12(6), 346-351. 

Kassim, A.W.M., Igau, O.A., Harun, A., Tahajuddin, S. (2014), Mediating effect 

of customer satisfaction on perceived product quality, perceived value and 

their relation to brand loyalty. International Journal of Research in 

Management & Business Studies (IJRMBS), 1(2), 13-18. 

Kaul, S. (2005). Measuring Retail Service Quality: Examining Applicability of 

International Research Perspectives in India (Working Paper 2005-10-02). 

Ahmedabad: Indian Institute of Management. 

Kellaris  James J.& Ronald C. Rice. (1993) The influence of tempo, loudness, and 

gender of listener on responses to music.Psychology and Marketing. 

Kim, B., & Han, I. (2009b). What drives the adoption of mobile data services? 

Anapproach from a value perspective. Journal of Information Technology, 

24(1),35–45 

Kim, H. S. (2005). Utilitarian and hedonic shopping motivations of market 

mavens.proceedingd of the 2005 american collegiate retail association 

spring conference. 

Kim, W.G. and Moon Y. J. (2009), “Customers’ cognitive, emotional, and 

actionable response to the servicescape: A test of the moderating effect of 

the restaurant type” International Journal of Hospitality Management, Vol. 

28, pp. 144-156. 

Kotler, P. (1973), “Atmospherics as a Marketing Tool”, Journal of Retailing, Vol. 

49 No. 4, pp. 48-64. 

https://www.idntimes.com/food/dining-guide/yoshi/inilah-7-restoran-mewah-yang-sering-dikunjungi-crazy-rich-surabayans/full
https://www.idntimes.com/food/dining-guide/yoshi/inilah-7-restoran-mewah-yang-sering-dikunjungi-crazy-rich-surabayans/full
https://www.liputan6.com/bisnis/read/4008992/jumlah-orang-kaya-di-indonesia-makin
https://www.liputan6.com/bisnis/read/4008992/jumlah-orang-kaya-di-indonesia-makin


192 
 

 

Kotler, P. (2007). Manajemen Pemasaran 2. Jakarta: PT. Indeks kelompok 

Gramedia. 

Kotler, P. and Keller, K. (2006) Marketing Management. 12th Edition, Prentice 

Hall, Upper Saddle River. 

Kotler, P. and Keller, K.L. (2005) Marketing Management. 12th Edition, Prentice-

Hall  

Kotler, P., Bowen, J.T. & Makens, J.C. (2006). Marketing for hospitality and 

tourism. (4th ed.). Upper Saddle River: Prentice-Hall. 

Kotler, P., dan K. L. Keller. (2009). Manajemen Pemasaran. Jakarta: Salemba 

Empat. 

Kotler, Philip & Bowen, John & Makens, James. (2003). Marketing for Hospitality 

and Tourism. 

Kumar, V., Pozza, I., Ganesh, J. (2013). “Revisiting the satisfaction-loyalty 

relationship: empirical generalizations and directions for future research”. 

Journal of Retailing, 89, 246-262. 

Kurtich J, Eakin G (1993) Interior Architecture. Van Nostrand Reinhold, New 

York. 

Lam, L. W., Chan, K. W., Fong, D., & Lo, F., (2011). Does the look matter? The 

impact of casino servicescape on gaming customer satisfaction, intention to 

revisit, and desire to stay. International Journal of Hospitality 

Management,30(3), 558-567. 

Lam, S.Y.. (2001). The effects of store environment on shopping behaviors: A 

critical review. Advances in Consumer Research. 28. 190-197. 

Laughlin Z, Conreen M, Witchel HJ, Miodownik MA: The use of standard 

electrode potentials to predict the taste of solid metals. Food Qual Prefer. 

2011, 22: 628-637. 10.1016/j.foodqual.2011.03.012. 

LeBlanc, G. (1992). Factors affecting customer evaluation of service quality travel 

agencies: An investigation of customer perceptions. Journal of Travel 

Research, 30, 10-17. 

Lee, G. G., & Lin, H. F. (2005). Customer perceptions of e-service quality in online 

shopping. International Journal of Retail and Distribution Management, 33, 

161–176. 

Lemke, F., Clark, M. & Wilsom, J. (2011). Customer experience quality: an 

exploration in business and consumer contexts using repertory grid 

technique. Journal of the Academy of Marketing Science, Vol. 39, pp. 846-

869. 

Levy, M. & Weitz, B. A. (2007). Retail Management (6th ed.). United States of 

America : McGraw-Hill International. 



193 
 

 

Lin, IY (2004) Evaluating a servicescape: the effect of cognition and emotion. Int 

J Hosp Manage 23: 163-178. 

Liu, Y., & Jang, S. (2009) The effects of dining atmospherics: An extended 

Mehrabian-Russell model. International Journal of Hospitality 

Management, 4, 494-503. 

Long, Hualou & Jian, Zou & Pykett, Jessica & Yurui, li. (2011). Analysis of rural 

transformation development in China since the turn of the new millennium. 
Applied Geography. 31. 1094-1105. 10.1016/j.apgeog.2011.02.006. 

“Lucunya 15 Makanan Dan Minuman Yang Bertema Unicorn, So Cute!” Lucunya 

15 Makanan Dan Minuman Yang Bertema Unicorn, So Cute! November 19, 

2017. https://today.line.me/id/pc/article/Lucunya 15 Makanan dan 

Minuman yang Bertema Unicorn So Cute-LJMKma. 

Mahmudi. Manajemen Kinerja Sektor Publik. Jakarta. UPP AMP YKPN. 2005. 

Mattila, A.S. 1999, “The role of culture in the service evaluation process”, Journal 

of Service Research, Vol. 1, pp. 250-261. 

Mattila, A.S. and Wirtz, J. (2001) Congruency of Scent and Music as a Driver of 

in-Store Evaluations and Behavior. Journal of Retailing, 77, 273-289. 

Mehrabian, A. and Russell, J. (1976), An Approach to Environmental Psychology, 

M.I.T. Press, MI, MI. 

Mehrabian, A., J. A. Russell (1974), “An Approach to Environmental Psychology”, 

Cambridge, MA: MIT Press 

“Mengulik Unicorn 'Jokowi' Yang Tren Di Fesyen Dan 

Kuliner.” Https://Www.cnnindonesia.com/Gaya-Hidup/20190218134010-

277-370324/Mengulik-Unicorn-Jokowi-Yang-Tren-Di-Fesyen-Dan-

Kuliner. February 18, 2019. 

Mohr, R. (1996). Office Space is a Revenue Enhancer, Not an Expense. National 

Real Estate Investor, 38(7), 46-47. 

Morgan, M. (2004). From production line to drama school: higher education for the 

future of tourism. International Journal of Contemporary Hospitality 

Management, Vol. 16 No. 2, pp. 91-99. 

Morrin, M. and Ratneshwar, S. (2000), “The impact of ambient scent on evaluation, 

attention and memory for familiar and unfamiliar brands”, Journal of 

Business Research, Vol. 49 No. 2, pp. 157-165. 

Musinguzi, D. (2010) The impact of restaurant noise on customers’ dining 

experience in Kowloon, Hong Kong. International Journal of Hospitality & 

Tourism Systems. 3(1), 80-85 

Namkung, Y. & Jang, S. C. S. 2008. Are highly satisfied restaurant customers really 

different? A quality perception perspective. International Journal of 

Contemporary Hospitality Management, 20, 142-155. 



194 
 

 

Nejatı, M., P. P. Moghaddam (2013), “The Effect of Hedonic and Utilitarian Values 

on Satisfaction and Behavioural Intentions For Dining in Fast-Casual 

Restaurants in Iran”, British Food Journal, Vol.115 No. 11, pp. 1583 – 

1596. 

Nguyen, N. & Leblanc, G. (2002), Contact personnel, physical environment and the 

perceived corporate image of intangible services by new clients, 

International Journal of Service Industry Management, Vol. 13 No. 3, pp. 

242-62. 

O’Mitchell, J. (2005) ‘Word-of-mouth marketing’, LIMRA’s Market Facts 

Quarterly, Vol. 24, No. 2, pp.22–24. 

Oakes, S., & North. A. C.(2006).The impact of background musical tempo and 

timbre congruity upon ad content recall and affective response. Applied 

Cognitive Psychology, 20, 505-520. 

Oh H. (1999), "Service quality, customer satisfaction, and customer value: A 

holistic perspective". Int. J. Hosp. Management, Vol. 18 No. 1, pp. 67-82. 

Oh, H. (2000), “The effect of brand class, brand awareness, and price on customer 

value and behavioural intentions”, Journal of Hospitality and Tourism 

Research, Vol. 24, No. 2, pp. 136–162. 

Özdemir-Güzel, S. & Dinçer, M. Z. (2018). The Effect of Restaurant’s Physical 

Environment on Perceived Value, Customer Satisfaction and Loyalty: Case 

of Istanbul, Journal of Tourism and Gastronomy Studies, 6(4), 626-643. 

Pan, Y., Sheng, S., Xie, F. (2012). “Antecedents of customer loyalty: an empirical 

synthesis and reexamination”. Journal of Retailing and Consumer Services, 

19, 150-158. 

Patterson, P. G., R. A. Spreng (1997), “Modelling the Relationship Between 

Perceived Value, Satisfaction and Repurchase Intentions in a Business-To-

Business, Services Context: An Empirical Examination”, International 

Journal of Service Industry Management, Vol. 8 No. 5, pp. 414-434. 

Peng, L., Liang, S. (2013), Purchase intention in e-commerce platform: A time 

limited promotion perspective. Proceedings of the Thirteen International 

Conference on Electronic Business, December, 1-4. p56. 

Piqueras-Fizman, B., Alcaide, J., Roura, E., & Spence, C. (2012) Is it the plate or 

is it the food? Assessing the influence of the color (black & white) and shape 

of the plate on the perception of the food placed on it. Food Quality and 

Preference, 24(1), 205-208. 

Poels, K. and Dewitte, S. (2008), “Getting a line on print ads: pleasure and arousal 

reactions reveal an implicit advertising mechanism”, Journal of Advertising, 

Vol. 37 No. 4, pp. 63-74. 

Publikasi Berita Resmi Statistik Tabel Statistik Kegiatan Istilah ...diunduh pada 17 

Juli 2019. 



195 
 

 

https://www.bps.go.id/index.php/pencarian?searching=Mobilitas&yt1=Car

i&page=2  

Program Restrukturisasi Mesin/Peralatan Untuk Pelaku IKM. diunduh pada 17 Juli 

2019. https://kemenperin.go.id/gpr  

 

Quinn T (1981) Atmosphere in the Restaurant Michigan State University 

Extension. Tourism Educational Materials 33319734. 

Raajpoot, N. A. 2002. TANGSERV: A multiple item scale for measuring tangible 

quality in foodservice industry. Journal of Foodservice Business Research, 

5, 109- 127. 

Ramazanali Zadeh, (2010). Perceived value of the customer in services marketing. 

Journal of marketing. 

Rea, C., MacDonald, P., & Carnes, G. (2010). Listening to classical, pop, and metal 

music: An investigation of mood. Emporia State Research Studies, 46(1), 

1-3. 

RI Naik Kelas Jadi Negara Kelompok Pendapatan Menengah Atas. diunduh pada 

17 Juli 2019. 

 https://www.cnnindonesia.com/ekonomi/20190206164755-532-366887/ri-

naik-kelas-jadi-negara-kelompok-pendapatan-menengah-atas 

Ryu K.(2005).DINESCAPE, Emotions and Behavioral Intentions in Upscale 

Restaurants. (Unpublished PhD Thesis). Kansas State University, Kansas 

Ryu, K., & Jang, S. (2007). The effect of environmental perceptions on behavioral 

intentions through emotions: The case of upscale restaurants. Journal of 

Hospitality & Tourism Research. 

Ryu, K., & Jang, S. (2008). DINESCAPE: A scale for customers’ perception of 

dining environments. Journal of Foodservice Business Research, 11(1), 2-

22. 

Ryu, K., H. Han (2011), “New or Repeat Customers: How Does Physical 

Environment Influence Their Restaurant Experience?”, International 

Journal of Hospitality Management, Vol. 30 No. 3, pp. 599-611. 

Ryu, K., Han, H., & Kim, T. H. (2008). The relationships among overall quick-

casual restaurant image, perceived value, customer satisfaction, and 

behavioral intentions. International Journal of Hospitality Management, 

27(3), 459-469. 

Ryu, K., Heesup, H. and Jang, S. (2010), “Relationships among hedonic and 

utilitarian values, satisfaction and behavioral intentions in the fast-casual 

restaurant industry”, International Journal of Contemporary Hospitality 

Management, Vol. 22, No. 3, pp. 416–432. 

Ryu, K., Lee, H.-R., & Kim, W. G. (2012). The influence of the quality of the 

physical environment, food and service on restaurant image, customer 

perceived value, customer satisfaction, and behavior intentions. 

https://kemenperin.go.id/gpr
https://www.cnnindonesia.com/ekonomi/20190206164755-532-366887/ri-naik-kelas-jadi-negara-kelompok-pendapatan-menengah-atas
https://www.cnnindonesia.com/ekonomi/20190206164755-532-366887/ri-naik-kelas-jadi-negara-kelompok-pendapatan-menengah-atas


196 
 

 

International Journal of Contemporary Hospitality Management, 24(2), 

200–223. 

Sa’nchez, J., Callarisa, L., Rodri’guez, R.M., Moliner M.A. (2006). Perceived value 

of the purchase of a tourism product.Tourism Management, 27(4),394-409 

Sanjeev K. & Bhatnagar.(2017). Factors Affecting Customer Satisfaction of Food 

and Beverage Outlets- A Study of Food and Beverage Outlets between 

Amritsar and Jalandhar. Journal Of Humanities And Social Science,Vol. 22, 

65-71. 

“Semarak Warna-Warni Bernuansa Maroko Artikel Ini Telah Tayang Di 

Kompas.com Dengan Judul ‘Semarak Warna-Warni Bernuansa Maroko’, 

Https://Properti.kompas.com/Read/2013/07/24/1409506/Semarak.Warna-

Warni.Bernuansa.Maroko. Penulis : Tabita Diela.” Properti Interior. July 

24, 2013.  

Schiffman,  L.  G.,  Kanuk,  L.  L.,  & Wisenbilt,  J.  (2010).  Consumer Behavior  

(10th  ed).  New  Jersey: Pearson. 

Sekaran, U. (2006). Research Methods for Business: A Skill Building Approach 

3rd ed. USA: John Wiley & Sons. Inc. 

Sharmeela B. S., & Krishnapillai G. (2018) How does the Ambience of Cafe Affect 

the Revisit Intention Among its Patrons? A S on the Cafes in Ipoh, Perak. 

MATEC Web of Conferences. 

Shashikala, R., & Suresh, A. M. (2013). A Study on Consumer Perception of 

Servicescape in Shopping Malls. Vishwakarma Business Review, 3(2), 68-

75. 

Shields, J. (2006) Effects of atmospherics on revenue generation in small business 

restaurants. Journal of Business and Entrepreneurship, 18(2), 79-87. 

Siu, N. Y., Wan, P. Y. K., & Dong, P.(2012).The impact of the servicescape on the 

desire to stay in convention and exhibition centers: The case of Macao. 

International Journal of Hospitality Management, 31, 236-246 

Spangenberg, E.R., Sprott, D.E., Grohmann, B. and Tracy, D.L. (2006) Gender-

Congruent Ambient Scent Influences on Approach and Avoidance 

Behaviors in a Retail Store. Journal of Business Research, 59, 1281-1287. 

http://dx.doi.org/10.1016/j.jbusres.2006.08.006 

Stamenkovic, M.& Milanovic, M. (2015). The Relationship Between Service 

Quality in Student’s Restaurant and Customer Loyalty. 9th International 

Quality Conference, June, 477-482. 

Strahilevitz, M. and Myers, John G. (1998). Donations to Charity as Purchase 

Incentives: How Well They Work May Depend on What You Are Trying to 

Sell. Journal of Consumer Research, 24 (4): 434-446. 

Statistik Indonesia 2016. diunduh pada 17 Juli 2019. 

https://www.bps.go.id/publication/2016/06/29/7aa1e8f93b4148234a9b4bc

3/statistik-indonesia-2016.html 



197 
 

 

Syamrilaode. (2011). Kelebihan dan Kelemahan Metode Kuantitatif. 

Tifferet, S., dan R. Herstein. (2012). Gender Differences In Brand Commitment, 

Impulse Buying, And Hedonic Consumption. Journal of Product & Brand 

Management 21(3): 176–182. 

Treacy, M., Wiersema, F. (1993). Customer intimacy and other value 

disciplines.Harvard Business Review,71(1),84-93. 

Venkatesh, V., & Brown, S. A. (2001). A longitudinal investigation of 

personalcomputers in homes: Adoption determinants and emerging 

challenges. MIS Quarterly, 25 (1), 71–102 

Voss, K. E., Spangenberg, E. R. and Grohmann, B. (2003), “Measuring the hedonic 

and utilitarian dimensions of consumer attitude”, Journal of Marketing 

Research, Vol. 40, No. 3, pp. 310–320. 

Wahyunigsih, Djayani Nurdin. “The Effect of Customer Satisfaction on Behavioral 

Intentions, “Jurnal Manajemen Bisnis. Vol. 3, No. 1. Jakarta: Prasetiya 

Mulya Business School, 2010.   

Wakefield KL, Blodgett JG (1994) The importance of service scapes in leisure 

service settings. J Service Market 8: 66-76. 

Wakefield, K. L. and Blodgett J. G. (1996), “The effect of the servicescape on 

customers’ behavioral intentions in leisure service settings”, Journal of 

Services Marketing, Vol. 10 No.6, pp. 45-61. 

Wakefield, K.L. & Blodgett, J.G. (1996). The Effects of the Servicescape on 

Customers’ Behavioral Intentions in Leisure Service Setting. Journal of 

Services Marketing, 10(6), 45-61. 

Wall, E. A. & Berry, L. L. (2007). The Combined Effects of the Physical 

Environment and Employee Behavior on Customer Perception of 

Restaurant Service Quality. Cornell Hotel and Restaurant Administration 

Quarterly, 48(1), 59-69. 

Weiss, R., A. H. Feinstein, M. Dalbor (2004), “Customer Satisfaction of Theme 

Restaurant Attributes and Their Influence on Return Intent”, Journal of 

Foodservice Business Research, Vol. 7 No.1, pp. 23-41. 

Yalch, R.F., & Spangenberg, E.R. (2000). The Effects of Music in a Retail Setting 

on Real and Perceived Shopping Times. 

Yeh, Y. (2013), The impact of customer advocacy on customer perceived value. 

Journal of Business and Retail Management Research, 8(1), 91-102. 

Yoo, M., & Bai, B. (2013). Customer loyalty marketing research: A comparative 

approach between hospitality and business journals. International Journal 

of Hospitality Management, 33, 166-177. 

Yüksel, O.F. (2009) Temperature Dependence of Current-Voltage Characteristics 

of Al/p-Si(100) Schottky Barrier Diodes. Physica B, 404, 1993-1997. 



198 
 

 

Zameer, H., Tara, A., Kausar, U. & Mohsin, A. (2015). Impact of service quality, 

corporate image and customer satisfaction towards customers’ perceived 

value in the banking sector in Pakistan, International Journal of Bank 

Marketing, 33(4), 442-456. 

Zeithaml, V.A., & Bitner, M.J. 2003. Services marketing: Integrating customer 

focus across the firm (3rd ed.). New York: McGraw-Hill. 

Zeithaml, V.A., (1988). Consumer perceptions of price, quality, and value: A 

means-end model and synthesis of evidence. Journal of Marketing, 52(3): 

2-22. 

Zemke, D.V. & Shoemaker, S. (2008). A Sociable Atmosphere: Ambient Scent’s 

Effect on Social Interaction. Cornell Hospitality Quarterly, 49 (3), 317-329.  


