
92 
 

DAFTAR PUSTAKA 

 

Amos, C., Holmes, G., Strutton, D. (2008). Exploring the Relationship Between 

Celebrity Endorser Effects and Advertising Effectiveness: A Quantitative 

Synthesis of Effect Size. International Journal of Advertising, 27(2), 

209-234. 

Arikunto, Suharsimi (2002). Prosedur Penelitian Suatu Pendekatan Praktek. 

Jakarta: Rinea Cipta. 2005. Dasar-dasar Evaluasi Pendidikan. Jakarta: 

Bumi Aksara. 

Azimidizaj M (2009). Studying the Effect of Perceived Quality, Satisfaction and 

perceived Value on Repurchase and Positive Word of Mouth (Case Study: 

Tejarat Bank). Unpublished Master’s Program Dissertation, Shahid 

Beheshti University, Tehran. 

Barnes (2003). Establishing meaningful customer relationship: Why some 

companies and brands mean more to their customer. Managing service 

Quality. Vol.13 No. 3.pp. 178-186. 

Belch & Belch  (2001 ). Advertising & Promotion. 5th edition. Tata McGraw 

Hill. 

Bolton, R.N dan Drew, J.H. (1991). A Multistage Model of Customer’s Assesment 

of Service Quality and Value. Journal of Consumer Research, Vol.17 

No.4, hlm 365-84. 

Butler, J. K., Jr., & Cantrell, R. S. (1984). A behavioral decision theory approach 

to modeling dyadic trust in superiors and subordinates. Psychological 

Reports, 55, 19–28. 

Cash, T.F. 1994. The Multidimensional Body-Self Relations Questionnaire. 

MBSRQ Users Manual. Virginia: Old Domonion. University Norfolk. 

Cash, T.F. and Pruzinsky, T.E. (1990).  Body Images: Development, Deviance, 

and Change. Guilford Press, New York. 

Colquitt, J.A., Scott, B.A., & LePine, J.A. (2007). Trust, Trustworthiness, and 

Trust Propensity: A Meta-Analytic Test of Their Unique Relationships with 

Risk Taking and Job Performance. Journal of Applied Psychology, Vol. 

92 (4), 909- 927. 

Durvasula S., Lysonski S., Mehta S.C., &Tang B.P. (2004). Forging 

Relationships with Services: The Antecedents That Have An Impact On 

Behavioural Outcomes in The Life Insurance Industry. Journal of 

Financial Services Marketing, Vol.8, No. 4. 314 - 326. 



93 

 

 
 

Engel, James et al. (2006). Consumer Behaviour. Mason: Permissions 

Department, Thomson Business and Economics 

Erdogan, B.Z. (1999), Celebrity Endorsement: A Literature Review. Journal of 

MarketingManagement, 41(3), 291-314. 

Ferdinand, A. (2002). Structural Equation Modelling dalam Penelitian 

Manajemen: Aplikasi Model-Model Rumit dalam Penelitian untuk Tesis 

Magister dan Disertasi Doktor. Semarang: Badan Penerbit UNDIP.  

Ferdinand, A. (2006). Metode Penelitian Manajemen. Semarang: Badan Penerbit 

Universitas Diponegoro. Fornell. 

Ferdinand, Augusty. (2006). Metode Penelitian Manajemen. Semarang. Badan 

Penerbit Universitas Diponegoro. 

Flores, F., & Solomon, R.C. (1998). Creating trust. Business Ethics Quarterly, 

8, 205– 232. 

Friedman, Hershey H. and Linda Friedman (1979). “Endorser Effectiveness by 

Product Type,” Journal of Advertising Research, 19 (5), 63-71. 

Frith, H., & Gleeson, K. (2004). Clothing and embodiment: men managing body 

image and appearance. Psychology of Men & Masculinity, 5(1), 40-48. 

Goldsmith, R., Lafferty, B., Newell, S. (2000). The Impact of Corporate 

Credibility and Celebrity Credibility on Consumer Reaction to 

Advertisements and Brands. Journal of Advertising, 29(3),43–54. 

Hair, Joseph F et al. (2006). Multi Variate Data Analysis. Jakarta:Gramedia 

Pustaka Utama. 

Han, C.M. (1989). Country image: Halo or summary construct ?. Journal of 

Marketing Research, Vol. 26, 222-229. 

Hartono, Jogiyanto. (2011). Metodologi Penelitian Bisnis: Salah Kaprah dan 

Pengalaman-pengalaman. BPFE. Yogyakarta. 

Hawkins, D. I., Mothersbaugh, D. L. & Best, R. J. (2007). Consumer behavior 

building marketing strateg y. New York: McGraw-Hill/Irwin. 

Hee Yeon Kim, Jae‐Eun Chung, (2011). “Consumer purchase intention for 

organic personal care products", Journal of Consumer Marketing, 

Vol. 28 Issue: 1, pp.40-47. 

Hellier, P., Geursen, G., Carr , R., & Rickard, J. (2003). Customer repurchase 

intention general structural equation model. European Journal of 

Marketing, 1762-1800. 

http://www.emeraldinsight.com/author/Yeon+Kim%2C+Hee
http://www.emeraldinsight.com/author/Chung%2C+Jae-Eun


94 

 

 
 

Hosmer, L. T. (1995). Trust: The connecting link between organizational theory 

and philosophical ethics. Academy of Management Review, 20: 379 – 

403. 

Hovland, C.I., Janis, L.I., Kelley, H.H. (1953). Communication and Persuasion. 

New Haven, CI: Yale University Press. 

Ike, Kusdyah. (2012). Persepi Harga, Persepsi Merek, Persepsi Nilai, dan 

Keinginan Pembelian Ulang Jasa Clinic Kesehatan (Studi Kasus ERHA 

Clinic Surabaya). Jurnal Manajemen Pemasaran, Vol. 7, No. 1, April 

2012. 

J.J. Cronin, S.A. (1992).  Taylor Measuring Service Quality: A Reexamination 

and Extension. Journal of Marketing., 56 (Jully) (1992), pp. 55-68. 

Jackson, B. (1985). Winning and Keeping Industrial Customers. Lexington: 

Lexington Books. 

Joel Espejel, Carmina Fandos, Carlos Flavián, (2008)."Consumer satisfaction: 

A key factor of consumer loyalty and buying intention of a PDO food 

product", British Food Journal, Vol. 110 Issue: 9, pp.865-881. 

Johan,J.S., and Sirgy, M. Joseph. (1991). “Value-Expressive versus Utilitarian 

Advertising Appeals: When and Why to Use Which Appeal.” Journal of 

Advertising, 20,3,23-34. 

Kahle, L.R., Homer, P. (1985).  Physical Attractiveness of the Celebrity Endorser: 

A SocialAdaptation Perspective. Journal of Consumer Research, 11(4), 

954–961. 

Kamins, Michael A. (1989). "Celebrity and non-celebrity advertising in a two-

sided context" Journal of Advertising Research, 29 (3),34-42. 

Kaynak, H. (2003). The relationship between total quality management practices 

and their effects on firm performance. Journal of operations 

management, vol. 21, no. 4,pp. 405-435. 

Kotler, Amstrong . (2010). Principles Of Marketing. 13 Edition. New Jersey . 

Upper Saddle River: Pearson Prentice Hall. 

 Kumar, V.,  Aaker, D.A. And Day, G.S.(2001). Marketing Research, 7th edition., 

John Wiley and Son Inc, New York. 

Lee, M.-M., & Chung , I.-K. (2007). A Study of Influencing Factors for 

Repurchase Intention in Internet Shopping Malls. 

Lee, Monle dan Carla Johnson. (2007). Prinsip-Prinsip Periklanan Dalam 

Perspektif Global. Diterjemahkan oleh Haris Munandar dan Dudi Priatna. 

Jakarta: Kencana Prenada Media. 

http://www.emeraldinsight.com/author/Espejel%2C+Joel
http://www.emeraldinsight.com/author/Fandos%2C+Carmina
http://www.emeraldinsight.com/author/Flavi%C3%A1n%2C+Carlos


95 

 

 
 

Margono, S. (2010). Metode Penelitian Pendidikan, Jakarta: Rineka Cipta. 

Misra, Shekhar, and Sharon E. Beatty, (1990), "Celebrity Spokesperson and 

Brand Congruence An Assessment of Recall and Affect," Journal of 

Business Research, September, 21 (2), 159-71. 

Mowen, John, C dan Michael Minor. (2002). Perilaku Konsumen. Jilid Kedua. 

Jakarta: Erlangga. 

Noviandra, Mahestu, (2006). Analisis Pengaruh Model Iklan Terhadap Perilaku 

Pembelian Remaja, Kasus Pada Bintang Akademi Fantasi Indosiar. 

Ohanian, Roobina (1990), Construction and Validation of A Scale to Measure 

Celebrity Endorser’s Perceived Expertise, Trustworthiness, and 

Attractiveness. Journal of Advertising, 19(3), 39- 52. 

Ohanian, Roobina (1991), “The Impact of Celebrity Spokespersons’ Perceived 

Image on Consumers’ Intention to Purchase,” Journal of Advertising 

Research, 31 (1), 46-53. 

Patzer , G.L., (1985). The physical attractiveness phenomena. New York: Plenum 

Press. 

Peterson, N. (2008). From customer value to repurchase Intentions and 

recommendations. 

Royan, Frans M, (2005). Marketing Celebrities, Jakarta : PT. Elex Media 

Komputindo. 

Sekaran, U. (2006). Metode Penelitian Untuk Bisnis 1. (4th ed).Jakarta: Salemba 

Empat. 

Shimp, A Terence, (2003). Promosi dan Periklanan. Aspek Tambahan 

Komunikasi Pemasaran Terpadu. Jakarta : Erlangga. 

Sirgy, M. J. (1982). Self-concept in consumer behavior: A critical review. 

Journal of Consumer Research, 9(3), 287-300. 

Sirgy, M. J., Dhruv, G., Mangleburg, T., Park, J. O., Chon, K. S., Claiborne, C. 

B., Johar, J. S., and Berkman, H. (1997). Assessing the Predictive Validity 

of Two Methods of Self-Image Congruence. Journal of the Academy of 

Marketing Science 25 (Summer 1997): 229-241. 

Sirgy, M. J., Johar, J. S. (1991). Self-Congruity versus Functional Congruity: 

Predictors of Consumer Behavior. Journal of the Academy of 

Marketing Science 19 (Fall 1991): 363-375. 

Sirgy, M.J., & Su, C. (2000). Destination image, self-congruity, and travel 

behavior: Toward an integrative model. Journal of Travel Research, 

38(4), 340–352. 



96 

 

 
 

Sugiyono. (2010). Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

kualitatif, dan R&D. Bandung: Alfabeta. 

Sukmadinata , Nana Syaodih. (2011). Metode Penelitian Pendidikan. Bandung: 

PT Remaja Rosdakarya. 

Syamriladoe, (2011). Pengaruh Kualitas Pelaporan Keuangan Terhadap Asmetrik 

Informasi, Simposium Nasional Akutansi X III, Purwokerto 

Wathne, Kenneth H. and Jan B. Heide (2000). "Opportunism in Interfirm 

Relationships: Forms, Outcomes, and Solutions" Journal of Marketing, 

64 (October), 36-51. 

http://kemenperin.go.id/statistik/peran.php?ekspor=1 

http://rona.metrotvnews.com/wisata-kuliner/Rb1OOnlK-oki-setiana-dewi-rintis-

bisnis-kuliner-bareng-ria-ricis 

http://style.tribunnews.com/2017/05/14/ria-ricis-3-fakta-menarik-yang-tak-

banyak-diketahui-orang-tentang-adik-dari-oki-setiana-dewi 

http://surabayakuliner.co.id/2017/05/surabaya-patata-oleh-oleh-surabaya-

dharmahusada.html 

http://users.sussex.ac.uk/~bend/doh/reporthtmlnode5.html 

http://www.aurabiru.com/2017/05/surabaya-patata-oleh-oleh-surabaya-by-ria-

ricis.html 

http://www.gigieatcake.com/2017/09/menu-surabaya-snow-cake-review-dan-

harga-surabaya-snow-cake.html 

http://www.kemenperin.go.id/artikel/16650/Industri-Makanan-dan-Minuman-

Tumbuh-9,8-Persen-Triwulan-III-2016 

http://www.markplusinsight.com/article/detail/72/celebrity-endorsement---it-is-

worth-it-but-not-always 

http://www.tribunnews.com/bisnis/2016/06/01/triwulan-i-industri-makanan-

minuman-tumbuh-75-persen 

https://hot.detik.com/celeb/3498476/oki-setiana-dewi-dan-ria-ricis-bisnis-kuliner 

https://ikapolunhas.com/2017/07/14/fenomena-di-balik-maraknya-kue-kekinian/ 

https://surabayapatata.com/ 

https://www.jpnn.com/news/industri-makanan-dan-minuman-melejit 

https://www.kompasiana.com/www.ntanfirdausi.com/maraknya-kuliner-tidak-

khas-daerah-buatan-para-artis_5879133622afbdf00a613051 

http://kemenperin.go.id/statistik/peran.php?ekspor=1
http://rona.metrotvnews.com/wisata-kuliner/Rb1OOnlK-oki-setiana-dewi-rintis-bisnis-kuliner-bareng-ria-ricis
http://rona.metrotvnews.com/wisata-kuliner/Rb1OOnlK-oki-setiana-dewi-rintis-bisnis-kuliner-bareng-ria-ricis
http://style.tribunnews.com/2017/05/14/ria-ricis-3-fakta-menarik-yang-tak-banyak-diketahui-orang-tentang-adik-dari-oki-setiana-dewi
http://style.tribunnews.com/2017/05/14/ria-ricis-3-fakta-menarik-yang-tak-banyak-diketahui-orang-tentang-adik-dari-oki-setiana-dewi
http://surabayakuliner.co.id/2017/05/surabaya-patata-oleh-oleh-surabaya-dharmahusada.html
http://surabayakuliner.co.id/2017/05/surabaya-patata-oleh-oleh-surabaya-dharmahusada.html
http://users.sussex.ac.uk/~bend/doh/reporthtmlnode5.html
http://www.gigieatcake.com/2017/09/menu-surabaya-snow-cake-review-dan-harga-surabaya-snow-cake.html
http://www.gigieatcake.com/2017/09/menu-surabaya-snow-cake-review-dan-harga-surabaya-snow-cake.html
http://www.kemenperin.go.id/artikel/16650/Industri-Makanan-dan-Minuman-Tumbuh-9,8-Persen-Triwulan-III-2016
http://www.kemenperin.go.id/artikel/16650/Industri-Makanan-dan-Minuman-Tumbuh-9,8-Persen-Triwulan-III-2016
http://www.markplusinsight.com/article/detail/72/celebrity-endorsement---it-is-worth-it-but-not-always
http://www.markplusinsight.com/article/detail/72/celebrity-endorsement---it-is-worth-it-but-not-always
https://hot.detik.com/celeb/3498476/oki-setiana-dewi-dan-ria-ricis-bisnis-kuliner
https://ikapolunhas.com/2017/07/14/fenomena-di-balik-maraknya-kue-kekinian/
https://surabayapatata.com/
https://www.kompasiana.com/www.ntanfirdausi.com/maraknya-kuliner-tidak-khas-daerah-buatan-para-artis_5879133622afbdf00a613051
https://www.kompasiana.com/www.ntanfirdausi.com/maraknya-kuliner-tidak-khas-daerah-buatan-para-artis_5879133622afbdf00a613051


97 

 

 
 

https://www.researchgate.net/publication/222661844_The_relationships_between

_supplier_development_commitment_social_capital_accumulation_and_p

erformance_improvement 

 

https://www.researchgate.net/publication/222661844_The_relationships_between_supplier_development_commitment_social_capital_accumulation_and_performance_improvement
https://www.researchgate.net/publication/222661844_The_relationships_between_supplier_development_commitment_social_capital_accumulation_and_performance_improvement
https://www.researchgate.net/publication/222661844_The_relationships_between_supplier_development_commitment_social_capital_accumulation_and_performance_improvement

