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Analysis of the Influence that Packaging Has ~
on Consumer Purchase Intention in Regards
to Coca-Cola Products

WILLINGNESS TO COMPLETE THE QUESTIONNAIRE

Dear Respondents,

We, Justin Rahman Soendaore and Sandra Sembel, a research team from the University of Pelita Harapan are
conducting research on the influence that packaging has on affecting purchase intention in regard to Coca-
Cola beverages. We kindly ask for your contribution in completing this questionnaire as a means of collecting
data to aid in answering the question as to The influence that packaging has on affecting purchase intention in
regards to coca

cola beverages: A study towards a range of generations in Indonesia.

It should be highlighted that the results of this research will be kept confidential and will only be utilized for the
purpose of this research project.

If you are willing to participate, please place a tick (v) inthe box which says yes. This provides that you are
willing to participate in the questions below.

Thank you for your attention and willingness to take part in this research.

Thank you,

Responden yang terhormat,

Kami, Justin Rahman Soendaore dan Sandra Sembel, tim peneliti dari Universitas Pelita Harapan sedang
melakukan penelitian tentang pengaruh kemasan terhadap minat beli minuman coca cola. Kami mohon
kontribusi Anda dalam mengisi kuesioner ini sebagai sarana pengumpulan data untuk membantu menjawab

pertanyaan tentang Pengaruh kemasan terhadap niat pembelian dalam hal coca
minuman cola: Kajian terhadap berbagai generasi di Indonesia.

Perlu ditekankan bahwa hasil penelitian ini akan dirahasiakan dan hanya akan digunakan untuk tujuan proyek
penelitian ini.

Jika Anda bersedia untuk berpartisipasi, harap beri tanda centang (V) pada kotak yang menyatakan ya. Ini
dengan syarat bahwa Anda bersedia untuk berpartisipasi dalam pertanyaan di bawah ini.

Terima kasih atas perhatian dan kesediaan Anda untuk mengambil bagian dalam penelitian ini.
Terima kasih,

Salam Hormat,
Tim peneliti (Justin & Sandra)
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No. | Questions Answer
SA | AG |NT | DA [ SDA
Packaging Color
1. | I'like the color of coca cola packaging
2.
Color of packaging of this beverage
influences whether or not i buy this product
B
I remember coca cola when the same
colored packaging is available
4.
I can associate the color of coca cola as
brand image
Packaging Design
1.
The way the beverage is designed effects
my decision to buy it
2.
The design influences what i think about
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the brand

Packaging Material

I would buy this beverage because they use

high quality material.

2.
The overall packaging of the beverage is
appealing to me

g
Because the quality of the packaging is high
I think the beverage is good.

4.

Because the packaging is good i think its a

renowned brand.

Printed Information

1.
I read the Information that is on the
beverage

2.
I judge the beverage based on the
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information that availabe

3.
I belief that information about the product
on the packaging is important

Font Style

1.
The font that is used in this packaging is
appealing

2
I like the font that is used

3
The size of the font makes me remember
the brand

Consumer Purchase

1.
The likelihood of me buying this beverage
is high

2.
I would buy this beverage again
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I consider buying this beverage every time I

think of Soda

I think about buying Coca Cola

I would recommend Coca Cola
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Are you willing to fill out this questionnaire? LD Copy
Apakah anda bersedia mengisi kuesioner ini?

351 responses

® Yes
® No
99.4%
Yes
349 (99.4%)
When were you born? D copy
Di tahun berapa anda lahir?
359 responses
® 1946-1964
® 1965-1979
© 1980-1994
@ 1995-2006

Give your honest opinion regarding the following statements

Berikan pendapat jujur Anda mengenai pernyataan berikut,

Packaging Color / Warna Kemasan

IO copy

| like the color of coca cola packaging

Saya suka warna yang ada di kemasan coca cola

359 responses

150

147 (40.9%) 148 (41.2%)

100

50

50 (13.9%)
) (o.‘a%) 11 (3.1%)

1 2 3 4 5
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The Color of the packaging of this beverage influences whether or not | buy this |_|:| Copy
product

Warna kemasan minuman ini mempengaruhi keinginan saya untuk membeli produk ini
atau tidak

359 responses
150

122 (34%)

100
98 (27.3%)

91 (25.3%)

50

26 (7.2%)

22 (6.1%)

| remember coca cola when the same colored packaging is available in other products ID Copy

Saya ingat coca cola ketika kemasan berwarna sama tersedia di produk lain

359 responses

150

126 (35.1%)

118 (32.9%)

100

67 (18.7%)
50

25 (7%) 23 (6.4%)

| can associate the color that describes coca cola as a brand image ID Copy

Saya bisa mengasosiasikan warna yang menggambarkan coca cola sebagai citra
merek

358 responses
200
193 (53.9%)

150

122 (34.1%)

100

50
5 (1.14%] 7 (Zl’%l 31 (8.7%)

1 2
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Packaging Design / Desain Kemasan

The way the packaging of this beverage is designed affects my decision to buy it IO copy

Cara kemasan minuman dirancang memengaruhi keputusan saya untuk membelinya

358 responses

150

127 (35.5%)

L
100 115 (32.1%)

73 (20.4%)
50

26 (7.3%)

17 (4.7%)

The design influences what | think about the brand I_D Copy

Desain memengaruhi apa yang saya pikirkan tentang merek

359 responses

200
150 157 (43.7%)
133 (37%)
100
50 .
70 119%) 45 (12.5%)
0
1
The design of the product builds a perception in my mind about this product LD Copy

Desain produuk ini membangun persepsi di kepala saya tentang produk ini

358 responses
200

150 152 (42.5%)

138 (38.5%)

100

50

8(2.2%) 15 (4.2%) 45 (12.6%)
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Packaging Material / Bahan Kemasan

| would buy Coca-Cola products because they use high-quality material on the I_D Copy
packaging

Saya akan membeli produk Coca-Cola karena menggunakan bahan berkualitas tinggi
pada kemasannya

359 responses

150

143 (39.8%)

100

93 (25.9%)
77 (21.4%)
50
PEYCRED)
. 17 (4.7%)
1 2 3 4 5
The overall packaging material of Coca Cols products is appealing to me ID Copy

Bahan kemasan keseluruhan produk Coca Cols menarik bagi saya
358 responses
150

130 (36.3%)
120 (33.5%)
100

80 (22.3%)
50

21 (5.9%)

The quality of the packaging reflects the quality of the product. LD Copy

Kualitas kemasan merefleksikan kualitas produk

359 responses
200

150 151 (42.1%)

126 (35.1%)

100

50
16 (4.5%) 49 (13.6%)
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A good quality packaging means it comes from a renown brand. ID Copy

Kemasannya bagus berasal dari merek yang dikenal dengan baik.

359 responses

150
144 (40.1%)

117 (32.6%)

100

50 60 (16.7%)

22 (6.1%)

o 16 (4.5%)
1 2 3 4 5
Printed Information / Informasi Cetak
| read the Information that is available on the packaging I_D Copy

Saya membaca Informasi yang tersedia pada kemasan

357 responses

150

146 (40.9%)

100
98 (27.5%)

50 59 (16.5%)
46 (12.9%)

8(2.2%)

| judge the beverage based on the information that is available. IO copy

Saya menilai minuman berdasarkan informasi yang tersedia.

357 responses

150

132 (37%)
100 112 (31.4%)

71 (19.8%)
50

32 (9%)
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| believe that information about the product on the packaging is important ID Copy

Saya percaya bahwa informasi tentang produk pada kemasan itu penting

358 responses

200
188 (52.5%)
150
130 (36.3%)
100
50
401,1%) 9(25%) 27 (7.5%)
0
1 2 3 4 5
Font Style / Gaya Tulisan
The font that is used in Coca-Cola's packaging is appealing I_D Copy

Font yang digunakan dalam kemasan Coca-Cola menarik

359 responses

200
150 156 (43.5%)
139 (38.7%)
100
50
. 49 (13.6%
4(1.1%) 11(3.1%) ( )
0 |
1 2 3 4 5
| like the font that is used in Coca-Cola Packaging I_|:| Copy

Saya suka font yang digunakan dalam Kemasan Coca-Cola

357 responses

200
150 151 (42.3%)
132 (37%)
100
50 63 (17.6%)
5 (1.4%) 6 (1.7%
0 |
1 2
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The size of the font makes me remember the brand I_D Copy

Ukuran font membuat saya mengingat produknya

359 responses

150

138 (38.4%)

128 (35.7%)

100

50 59 (16.4%)

18 (5%) 16 (4.5%)

Consumer Purchase Intention / Niat Beli Konsumen

The likelihood of me buying this beverage is high I_D Copy

Kemungkinan saya membeli minuman ini tinggi

358 responses

150

100 109 (30.4%) 104 (29.1%)

81 (22.6%)

50
39 (10.9%)

| would buy this beverage Ll:l Copy

Saya akan membeli minuman ini

358 responses

150

0
100 114 (31.8%)

11 (31%)

71 (19.8%)
50

39 (10.9%)

23 (6.4%)
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| consider buying this beverage every time | think of Soda LD Copy

Saya mempertimbangkan untuk membeli minuman ini setiap kali memikirkan Soda

358 responses

150
133 (37.2%)

120 (33.5%)

100

50

46 (12.8%)

36 (10.1%)

23 (6.4%)

| think about buying Coca-Cola often I_D Copy

Saya sering berpikir untuk membeli Coca-Cola

358 responses

100

84 (23.5%) 88 (24.6%) 86 (24%)

75

50 51 (14.2%)

49 (13.7%)

25

| would recommend Coca-Cola to other people LD Copy

Saya akan merekomendasikan Coca-Cola kepada orang lain

357 responses

150

100 103 (28.9%)
84 (23.5%) 88 (24.6%)

50
41 (11.5%)

41 (11.5%)

120



APPENDIX B

PRELIMINARY TESTING &
FASUREMENT MODEL




PC2

0.816
PC3
PC4
r'g Packaging Color
PC1
PD1
PD2
A28 Packaging Design
PM1
0.770
PM2
%0854
0.761
PM3 nl
0.904
Packaging Material
PM4
-0.106
PI1
v\0.696
PI2 40764 0.239
(0.789
D Printed Information
Fs1
FS2
FS3

Font Style

Preliminary Test Model and Measurement model

CPI3

CP14

CPI5

122



QOuter loadings - Matrix

Zoom (80%)

{ Copy to Excel ] 1 Copy to R J

0.914
0.839
0.832
0.900
0.914
0.896
0.904
0.751
0.816
0.841
0.741
0.892
0.760
0.933
0.696
0.764
0.789
0.770
0.854
0.761
0.904
0.888

Outer loadings

Construct reliability and validity - Overview

Cronbach's alpha

Consumer Purchase Intention

Composite reliability (rho_a)

Zoom (80%)

O

\ Copy to Excel J Copy to R

Composite reliability (rho_c)

Average variance extracted (AVE)

Font Style

Packaging Color

Packaging Design

Packaging Material

Printed Information

Construct Reliability and Validity

0.945 0.775
0.888 0.728
0.893 0.677
0.898 0.748
0.894 0.680
0.794 0.564
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Collinearity statistics (VIF) - Outer model - List ;O’_gn iy [ Copy to Excel | [ CopytoR |

VIF
8.154
4.007
2.207
5.399
6.324
2.478
2.519
1.394
3.040
3.013
2111
2.583
1.526
2.607
1.102
1.381
1.373
1.633
2.205
1.719
2768

2.796

Outer VIF

L . L Zoom (80%
Discriminant validity - Fornell-Larcker criterion Og( ) Copy to Excel | | CopytoR

Consumer Purchase Intention Font Style Packaging Color Packaging Design Packaging Material Printed Information
Consumer Purchase Intention

Font Style

Packaging Color

Packaging Design

Packaging Material

Printed Information

Fornell Larcker
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Path coefficients - Matrix

Zoom (80%)

O

| Copy to Excel

Copy to R

0.239

0.149

-0.143

0.747

-0.106

Path Coefficients
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Font Style
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| CopytoExcel | | CopytoR |

Average variance extracted (AVE)
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QOuter loadings - Matrix

200m ®0%) | Gopy toExcel | | CopytoR |

O
P 0.920
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Pi 0.882
P 0.876 I
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LR RE l
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P 0817 |
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Outer loadings
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o
O P O o P D P P O
P 0.920 0.451 0588 0.532 0.643 0.125 ‘
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