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APPENDIX A 

QUESTIONNAIRE 
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No.  Questions  Answer 

SA AG NT DA SDA 

Packaging Color 

1.  

 

I like the color of coca cola packaging  

 

     

2.  
Color of packaging of this beverage 

influences whether or not i buy this product 

     

3.  
I remember coca cola when the same 

colored packaging is available  

     

4.  
I can associate the color of coca cola as 

brand image  

     

Packaging Design 

1.   
The way the beverage is designed effects 

my decision to buy it  

     

2.  
The design influences what i think about 
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the brand 

Packaging Material 

1. 
I would buy this beverage because they use 

high quality material. 

     

2. 
The overall packaging of the beverage is 

appealing to me   

     

3. 
Because the quality of the packaging is high 

I think the beverage is good. 

     

4. 
Because the packaging is good i think its a 

renowned brand.   

     

Printed Information  

1. 
I read the Information that is on the 

beverage 

     

2. 
I judge the beverage based on the 
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information that availabe 

3. 
I belief that information about the product 

on the packaging is important  

     

Font Style  

1. 
The font that is used in this packaging is 

appealing  

     

2. 
I like the font that is used 

     

3. 
The size of the font makes me remember 

the brand  

     

Consumer Purchase  

1. 
The likelihood of me buying this beverage 

is high 

 

     

2. 
I would buy this beverage again 
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3.  
I consider buying this beverage every time I 

think of Soda  

     

4. 
I think about buying Coca Cola  

     

5. 
I would recommend Coca Cola  
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APPENDIX B 

PRELIMINARY TESTING & 
MEASUREMENT MODEL 
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Preliminary Test Model and Measurement model  
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Outer loadings 
 

 

Construct Reliability and Validity  
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Outer VIF 

 

 

 

Fornell Larcker  
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Path Coefficients  
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APPENDIX C 

ACTUAL TESTING & 
MEASUREMENT MODEL 
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Research (Actual Testing) Model 
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Actual Testing Measurement Model 

 

 

Construct Realiability and Validity  
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Outer loadings  

 

Cross Loadings  
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HTMT 

 
VIF Outer Model 
 

 
VIF Inner Model 
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R Squared  

 
Path Coefficient 

 
Path Coefficient Matrix 
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APPENDIX D  

TURNITIN CHECK RESULTS  
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APPENDIX E 

MONITORING SHEET 
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