
 

 88 

REFERENCES 
 
Adams, J., A. Khan, H. T., Raeside, R., & White, D. I. (2007, September 1). Research 

Methods for Graduate Business and Social Science Students. 
 
Ali, F., Ashfaq, M., Begum, S., & Ali, A. (2020, October). How “Green” thinking and 

altruism translate into purchasing intentions for electronics products: The 
intrinsic-extrinsic motivation mechanism. Sustainable Production and 
Consumption, 24, 281–291. https://doi.org/10.1016/j.spc.2020.07.013 

 
Almeida, T. A. D. N., Cruz, L., Barata, E., & García-Sánchez, I. M. (2017, May). 

Economic growth and environmental impacts: An analysis based on a 
composite index of environmental damage. Ecological Indicators, 76, 119–
130. https://doi.org/10.1016/j.ecolind.2016.12.028 

 
Amabile, T. M., Hill, K. G., Hennessey, B. A., & Tighe, E. M. (1994). The Work 

Preference Inventory: Assessing intrinsic and extrinsic motivational 
orientations. Journal of Personality and Social Psychology, 66(5), 950–967. 
https://doi.org/10.1037/0022-3514.66.5.950 

 
Asabuwa Ngwabebhoh, F., Saha, N., Saha, T., & Saha, P. (2021, January 17). Bio-

innovation of new-generation nonwoven natural fibrous materials for the 
footwear industry: Current state-of-the-art and sustainability panorama. 
Journal of Natural Fibers, 19(13), 4897–4907. 
https://doi.org/10.1080/15440478.2020.1870635 

 
Atmowardoyo, H. (2018, January 1). Research Methods in TEFL Studies: Descriptive 

Research, Case Study, Error Analysis, and R & D. Journal of Language 
Teaching and Research, 9(1), 197. https://doi.org/10.17507/jltr.0901.25 

 
Bailey, A. A., Mishra, A., & Tiamiyu, M. F. (2014, April 22). Green advertising 

receptivity: An initial scale development process. Journal of Marketing 
Communications, 22(3), 327–345. 
https://doi.org/10.1080/13527266.2014.904812 

 
Bautista, Jr. (2020). Does Altruism Affect Purchase Intent of Green Products? Asia-

Pacific Social Science Review, 20(1), 159–170. 
 
Belch, G. E., & Belch, M. A. (2014, October 16). Advertising and Promotion: an 

Integrated Marketing Communications Perspective. 
 



 

 89 

Blanco-Portela, N., R-Pertierra, L., Benayas, J., & Lozano, R. (2018, August 20). 
Sustainability Leaders’ Perceptions on the Drivers for and the Barriers to the 
Integration of Sustainability in Latin American Higher Education 
Institutions. Sustainability, 10(8), 2954. https://doi.org/10.3390/su10082954 

 
Chen, Y., & Chang, C. (2012, March 23). Enhance green purchase intentions. 

Management Decision, 50(3), 502–520. 
https://doi.org/10.1108/00251741211216250 

 
Chen, Z., Ma, Y., Hua, J., Wang, Y., & Guo, H. (2021, August 13). Impacts from 

Economic Development and Environmental Factors on Life Expectancy: A 
Comparative Study Based on Data from Both Developed and Developing 
Countries from 2004 to 2016. International Journal of Environmental 
Research and Public Health, 18(16), 8559. 
https://doi.org/10.3390/ijerph18168559 

 
Cherrier, H., Black, I. R., & Lee, M. (2011, November 15). Intentional non‐

consumption for sustainability. European Journal of Marketing, 45(11/12), 
1757–1767. https://doi.org/10.1108/03090561111167397 

 
Ciobanu, R., Țuclea, C. E., Holostencu, L. F., & Vrânceanu, D. M. (2022, August 3). 

Decision-Making Factors in the Purchase of Ecologic Products. 
Sustainability, 14(15), 9558. https://doi.org/10.3390/su14159558 

 
Cook, D. A., & Artino, A. R. (2016, September 15). Motivation to learn: an overview 

of contemporary theories. Medical Education, 50(10), 997–1014. 
https://doi.org/10.1111/medu.13074 

 
Corbett, J. B. (2005, June). Altruism, Self-Interest, and the Reasonable Person Model 

of Environmentally Responsible Behavior. Science Communication, 26(4), 
368–389. https://doi.org/10.1177/1075547005275425 

 
Creswell, J. W. (2002, July 23). Research Design: Qualitative, Quantitative, and Mixed 

Methods Approaches. https://doi.org/10.1604/9780761924425 
 
Danim. (2002). Menjadi Peneliti Kualitatif. Pustaka Setia. 
Davari, A., Iyer, P., & Strutton, D. (2017, August 30). Investigating Moral Links 

Between Religiosity, Altruism, and Green Consumption. Journal of 
Nonprofit & Public Sector Marketing, 29(4), 385–414. 
https://doi.org/10.1080/10495142.2017.1326338 

 



 

 90 

Deci, E. L., & Ryan, R. M. (1985, August 31). Intrinsic Motivation and Self-
Determination in Human Behavior. 
https://doi.org/10.1007/b10815710.1007/978-1-4899-2271-7 

Decrop, & Mansfeld. (1999). Tourists’ decision-making and behavior processes. 
Consumer Behavior in Travel and Tourism. 

 
del Bosque, I. R., & Martín, H. S. (2008, April). Tourist satisfaction a cognitive-

affective model. Annals of Tourism Research, 35(2), 551–573. 
https://doi.org/10.1016/j.annals.2008.02.006 

 
Dolot, A. (2018). The characteristics of Generation Z. E-Mentor, 74, 44–50. 

https://doi.org/10.15219/em74.1351 
 
Environmental Policy Stringency index. (2017, November 15). OECD Environment 

Statistics. https://doi.org/10.1787/2bc0bb80-en 
 
Firmansyah. (2018). Perilaku Konsumen: (Sikap dan Pemasaran) (1st Edition). 

Deepublish. 
 
First Insight Inc. & The Baker Retailing Center at the Wharton School of the University 

of Pennsylvania. (2021, November). THE STATE OF CONSUMER 
SPENDING: Gen Z Influencing All Generations to Make Sustainability-
First Purchasing Decisions. In First Insight. First Insight. 

 
Fornell, C., & Larcker, D. F. (1981, February). Evaluating Structural Equation Models 

with Unobservable Variables and Measurement Error. Journal of Marketing 
Research, 18(1), 39. https://doi.org/10.2307/3151312 

 
Guéguen, N., & Stefan, J. (2014, July 1). “Green Altruism.” Environment and 

Behavior, 48(2), 324–342. https://doi.org/10.1177/0013916514536576 
 
Hair, J., M. Hult, G. T., Ringle, C. M., & Sarstedt, M. (2016, March 29). A Primer on 

Partial Least Squares Structural Equation Modeling (PLS-SEM). 
 
Hale, M. S. (n.d.). Enacting Sustainability in Footwear Product Development. 

https://doi.org/10.33915/etd.8013 
 
Huang, Y. C., Yang, M. L., & Wong, Y. J. (2016, October 17). The effect of internal 

factors and family influence on firms’ adoption of green product innovation. 
Management Research Review, 39(10), 1167–1198. 
https://doi.org/10.1108/mrr-02-2015-0031 

 



 

 91 

Intrinsic Motivation. (n.d.). SpringerLink. 
https://link.springer.com/book/10.1007/978-1-4613-4446-9 

 
Jones, E. (2019, May 26). Rethinking Greenwashing: Corporate Discourse, Unethical 

Practice, and the Unmet Potential of Ethical Consumerism. Sociological 
Perspectives, 62(5), 728–754. https://doi.org/10.1177/0731121419849095 

 
Jones, M., Gandia, A., John, S., & Bismarck, A. (2020, September 7). Leather-like 

material biofabrication using fungi. Nature Sustainability, 4(1), 9–16. 
https://doi.org/10.1038/s41893-020-00606-1 

 
Kivunja, C., & Kuyini, A. B. (2017, September 5). Understanding and Applying 

Research Paradigms in Educational Contexts. International Journal of 
Higher Education, 6(5), 26. https://doi.org/10.5430/ijhe.v6n5p26 

 
Leedy, & Ormrod. (2015). Practical Research: Planning and Design (11th ed.). 

Pearson Education Limited  
 
Li, W., Bhutto, T. A., Xuhui, W., Maitlo, Q., Zafar, A. U., & Ahmed Bhutto, N. (2020, 

May). Unlocking employees’ green creativity: The effects of green 
transformational leadership, green intrinsic, and extrinsic motivation. 
Journal of Cleaner Production, 255, 120229. 
https://doi.org/10.1016/j.jclepro.2020.120229 

 
Lin, Y. H. (2022, December 22). Determinants of Green Purchase Intention: The Roles 

of Green Enjoyment, Green Intrinsic Motivation, and Green Brand Love. 
Sustainability, 15(1), 132. https://doi.org/10.3390/su15010132 

 
Lozano, R. (2008, November). Envisioning sustainability three-dimensionally. Journal 

of Cleaner Production, 16(17), 1838–1846. 
https://doi.org/10.1016/j.jclepro.2008.02.008 

 
Makboul, Souad Rafiq, & Marim. (2021, March). Generation Z, Postmodern 

Generation, Challenges and Issues for Human Ressources Management. 
International Journal of Science and Research, Volume 10(Issue 3). 
https://doi.org/10.21275/SR21314180134 

 
Mathew, K. J., P.S, & Rai. (2016, December). Evolution of Altruism in Humans. 

International Journal of Social Science & Interdisciplinary Research, Vol. 
5 (12), 45–65. 

 
Moreira, F., Alves, A. C., & Sousa, R. M. (2010). Towards Eco-efficient Lean 

Production Systems. Balanced Automation Systems for Future 



 

 92 

Manufacturing Networks, 100–108. https://doi.org/10.1007/978-3-642-
14341-0_12 

 
Morel, P. N., & Pruyn, Th. H. (2003). CONSUMER SKEPTICISM TOWARD NEW 

PRODUCTS. ACR Euro, 6, 351–358. 
 
Nawaz, Azam, & Azhar Bhatti. (2019, December). Natural Resources Depletion and 

Economic Growth: Evidence from ASEAN Countries. Pakistan of 
Economic Journal Studies. 

 
Norouzi, N., & Ataei, E. (2021, July 23). Environmental Protection Regulations in the 

Light of Public Law and Social Obligations. Trends Journal of Sciences 
Research, 1(1), 1–16. https://doi.org/10.31586/rjees.2021.010101 

 
O. (n.d.). Environmental Policy Stringency Index. Environmental Policy Stringency 

Index. Retrieved February 12, 2023, from 
https://stats.oecd.org/Index.aspx?DataSetCode=EPS 

 
Panda, T. K., Kumar, A., Jakhar, S., Luthra, S., Garza-Reyes, J. A., Kazancoglu, I., & 

Nayak, S. S. (2020, January). Social and environmental sustainability model 
on consumers’ altruism, green purchase intention, green brand loyalty and 
evangelism. Journal of Cleaner Production, 243, 118575. 
https://doi.org/10.1016/j.jclepro.2019.118575 

 
Polase, F., Ciasullo, M. V., Troisi, O., & Maione, G. (2019). Sustainability in footwear 

industry: a big data analysis. Sinergie Italian Journal of Management, 149–
170. https://doi.org/10.7433/s108.2019.09 

 
Rai. (2011, April). Motivation: A Literature Review. In Pearson Assessment. Pearson 

Research Report. Retrieved February 12, 2023, from 
http://images.pearsonassessments.com/images/tmrs/Motivation_Review_fi
nal.pdf 

 
Rathinamoorthy, R. (2018). Sustainable Apparel Production from Recycled Fabric 

Waste. Textile Science and Clothing Technology, 19–52. 
https://doi.org/10.1007/978-981-10-8515-4_2 

 
Sekaran, U. (2016, April 25). Research Methods for Business - A Skill Building 

Approach. 
 
Shah, Aziz, Jafari, Waris, Ejaz, Fatima, & Sherazi. (2012). Shah, S.A., Aziz, J., Waris, 

S., Ejaz, W., Fatima, M., & Sherazi, S.K. (2012). The Impact of Brands on 



 

 93 

Consumer Purchase Intentions. Asian Journal of Business Management, 4 
(2). 

 
Siahaan, N. H., Aldini Nofta Martini, & M. Halim. (2022, May 24). The Effect of 

Cognitive and Affective Involvement on Intention to Use and Word of 
Mouth: The Case of Zoom Users In Indonesia. Journal of Indonesian 
Economy and Business, 37(2), 136–161. 
https://doi.org/10.22146/jieb.v37i2.1403 

 
Singarimbun. (2008). Metode Penelitian Survei. LP3ES. 
 
Skinner, H., Sarpong, D., & White, G. R. (2018, February 12). Meeting the needs of 

the Millennials and Generation Z: gamification in tourism through 
geocaching. Journal of Tourism Futures, 4(1), 93–104. 
https://doi.org/10.1108/jtf-12-2017-0060 

 
Stankevich, A. (2017). Explaining the Consumer Decision-Making Process: Critical 

Literature Review. Journal of International Business Research and 
Marketing, 2(6), 7–14. https://doi.org/10.18775/jibrm.1849-
8558.2015.26.3001 

 
Stern, P. C., Dietz, T., & Kalof, L. (1993, September). Value Orientations, Gender, and 

Environmental Concern. Environment and Behavior, 25(5), 322–348. 
https://doi.org/10.1177/0013916593255002 

 
Sugiyono. (2013). Metode Penelitian kuantitatif, kualitatif dan R & D. Alfabeta. 
 
Tapscott. (2009). Grown Up Digital: How the Net Generation is Changing Your World 

(1st Edition). McGraw Hill. 
 
The Environmental Action Alliance. (2004). Think Green. In 

https://www.fandm.edu/search?q=environmental+action+alliance&x=-
1065&y=-79. Frankling and Marshal College. Retrieved February 17, 2023, 
from http://refhub.elsevier.com/S2352-5509(20)30275-X/sbref0066 

 
 
 
The Sports Edit. (2021, September 24). How Sustainable is Nike? Retrieved March 12, 

2023, from https://thesportsedit.com/blogs/news/how-sustainable-is-nike 
 
Trandafilovic, Pasic Tomić, & Perunović. (2013, January). The research of cognitive 

and affective behaviour during shopping. Facta Universitatis Series: 



 

 94 

Economics and Organization, Vol. 10, No 2, 2013, pp. 147–164(UDC 
366.1). 

 
Triplepundit.com. (n.d.). Adidas Eyes Vegan Leather, Circular Plastic in 2021. Adidas 

Eyes Vegan Leather, Circular Plastic in 2021. Retrieved March 12, 2023, 
from https://www.triplepundit.com/story/2020/adidas-sustainable-
materials/709556 

 
Wang, S. T. (2014, September 30). Consumer characteristics and social influence 

factors on green purchasing intentions. Marketing Intelligence & Planning, 
32(7), 738–753. https://doi.org/10.1108/mip-12-2012-0146 

 
Why sustainability is crucial for corporate strategy. (n.d.). World Economic Forum. 

https://www.weforum.org/agenda/2022/06/why-sustainability-is-crucial-
for-corporate-strategy/ 

 
Williams, C. (2007). Research Methods. Journal of Business & Economics Research 

(JBER), 5(3). https://doi.org/10.19030/jber.v5i3.2532 
 
Wood. (n.d.). Gen Z cares about sustainability more than anyone else – and is starting 

to make others feel the same way. World Economic Forum. Retrieved March 
12, 2023, from https://www.weforum.org/agenda/2022/03/generation-z-
sustainability-lifestyle-buying-decisions/ 

 
Wu, H. C., Cheng, C. C., Chen, Y. C., & Hong, W. (2018, March 19). Towards green 

experiential loyalty. International Journal of Contemporary Hospitality 
Management, 30(3), 1374–1397. https://doi.org/10.1108/ijchm-10-2016-
0596 

 
Wu, J., Rangan, S., & Zhang, H. (Eds.). (2016, April 19). Green Communications: 

Theoretical Fundamentals, Algorithms, and Applications. CRC Press. 
https://doi.org/10.1201/b13083 

 
Zhang, L., Li, D., Cao, C., & Huang, S. (2018, June). The influence of greenwashing 

perception on green purchasing intentions: The mediating role of green 
word-of-mouth and moderating role of green concern. Journal of Cleaner 
Production, 187, 740–750. https://doi.org/10.1016/j.jclepro.2018.03.201 

 
Zhuang, W., Luo, X., & Riaz, M. U. (2021, April 9). On the Factors Influencing Green 

Purchase Intention: A Meta-Analysis Approach. Frontiers in Psychology, 
12. https://doi.org/10.3389/fpsyg.2021.644020 

 



 

 95 

Zion Market Research. (n.d.). Global Sustainable Footwear Market by Type (Athletic 
and Non Athletic), By End User (Men, Women and Children): Global 
Industry Perspective, Comprehensive Analysis, and Forecast, 2020 – 2028. 
Retrieved March 12, 2023, from 
https://www.zionmarketresearch.com/report/sustainable-footwear-market 

 
 
 
 
  


