
41 

DAFTAR PUSTAKA 

 

Arena LTE. (2017, Januari 27). Strategi OPPO Membangun Brand Image 

Smartphone Selfie. Diambil kembali dari https: // arenalte. com/ berita/ 

strategi-oppo-smartphone-selfie/ 

Cho J. & Kim S. (2016). Is the Smartwatch an IT Product or a Fashion product? A 

study on factors affecting the Intention to use smartwatches. Computer in 

human behavior, 63,777-786. 

Cutlip, Scott M, Allen H center dan Glenn M Broom. 2007. Effectives Public 

Relations Edisi 9, Jakarta: Kencana 

Databooks. (2016, Agustus 8). Kata Data News and Research. Diambil kembali 

dari http://databoks.katadata.co.id/datapublish/2016/08/08/pengguna-

smartphone-di-indonesia-2016-2019 

Davis, F.D., Bagozzi, R.P. and Warshaw, P.R. 1989. "User Acceptance of 

Computer Technology: A Comparison of Two Theoretical Models," 

Management Science (35:8), pp. 982-1003. 

Dhar, R., & Wertenbroch, K. (2000). Consumer Choice Between Hedonic and 

Utilitarian Goods. Journal of Marketing- Research, 37, 60-71. 

Ferdinand, Augusty. 2002. Structural Equation Modelling dalam Penelitian 

Manajemen. Semarang:FE UNDIP.  

Hartman, J. B., & samra, Y.M (2008).Impact of peronal values and innovativness 

on hedonic and utilitarian aspects of web use: an empirical study among 

united states teenagers. Internasional Jounal of Management, 25 (1), 77-

94. 

Hawkins, D. I., Mothersbaugh, D. L. & Best, R. J. (2010). Consumer behavior 

building marketing strateg y. New York: McGraw-Hill/Irwin. 

Hellier, P., Geursen, G., Carr , R., & Rickard, J. (2003). Customer repurchase 

intention general structural equation model. European Journal of 

Marketing, 1762-1800. 



42 
 

 
 

Gopher Indonesia. (2015, Juni 17). Perkembangan Teknologi Telekomunikasi di 

Indonesia. Diambil kembali dari http://id.gopher.co.id/perkembangan-

teknologi-telekomunikasi-indonesia/ 

Jasperson, J. S., Carter, P. E., & Zmud, R. W. (2005). A comprehensive 

conceptuali zation of post-adoptive behaviors associated with IT enabled 

work systems. MIS quarterly, 29(3), 525-557. 

Jackon, B. (1985). Winning and Keeping Indutrial Cutomer. Lexington: 

Lexington Box. 

Kim, H., Fiore, A. M., Niehm, L, S., & Jeong, M. (2010). Psychographic 

characteristics affeting behavioral intentions towards pop-up retail. 

International Journal of retail & Distributon Management, 38(2), 133-

154. 

Kompas. (2010, April 01). Menelusuri Perkembangan Ponsel di Indonesia. 

Diambil kembali dari 

http://tekno.kompas.com/read/2010/04/01/18352875/Menelusuri.Perkemb

angan.Ponsel.di.Indonesia 

Kompasiana. (2016, April 11). Berkembang Pesatnya Teknologi dan Jaringan 

Sesuai Perkembangan Jaman. Diambil kembali dari 

https://www.kompasiana.com/kholil_rohman/berkembang-pesatnya-

telekomunikasi-dan-jaringan-sesuai-dengan-perkembangan-

zaman_570b2d6e587b616c051dacd0 

Kotler, P. (1993). Manajemen Pemasaran. Jilid Pertama Edisi 6. Terjemahan 

Jakarta : Erlangga. 

Kotler, P. (2006). Manajemen Pemasaran Edisi 11. Jakarta: PT. Indeks 

Lowe. B., & Alpert, F. (2005). Forecasting consumer perception of of 

Innovativness Technovation, 45, 1-14. 

Mowen, J. C. & Minor, M. (2002). Perilaku Konsumen. Edisi Kelima Jilid II 

(terjemahan). Jakarta: Erlangga. 

Sekaran, Uma. (2006). Metodologi Penelitian untuk Bisnis. Jilid 1. Edisi 4. 

Salemba Empat, Jakarta. 

 



43 
 

 
 

Sugiyono. (2016). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

Sugiyono  2001, Metode Penelitian Administrasi, Penerbit Alfabeta Bandung 

Susanto, A.B. (2003). Mengembangkan Corporate Social Responsibility di 

Indonesia, Jurnal Reformasi Ekonomi, Volume No.1 Hal 8, Jakarta. 

Song, J. (2014). understanding the adoption of mobile innovation in china. 

Computers in human behavior, 38, 339-348. 

Tanawat Hirunyawipada, Audhesh K. Paswan, (2006) "Consumer 

innovativeness and perceived risk: implications for high technology 

product adoption", Journal of Consumer Marketing, Vol. 23 Issue: 4, 

pp.182-198 

Venkatesh, V.,& Brown, S . A (2001). A longitudinal Investigation of Personal 

computers in homes: adoption determinants and emerging challenges, MIS 

Quarterly, 25(1) 71-102. 

 

 

 

 

 

http://www.emeraldinsight.com/author/Hirunyawipada%2C+Tanawat
http://www.emeraldinsight.com/author/Paswan%2C+Audhesh+K

