DAFTAR PUSTAKA

10 E-Commerce dengan Pengunjung Terbanyak Kuartal I 2022. (n.d.). Retrieved
January 27, 2023, from
https://databoks.katadata.co.id/datapublish/2022/07/19/10-e-commerce-
dengan-pengunjung-terbanyak-kuartal-i-2022

Achmad, G. N., Hudayah, S., & Ilmi, Z. (2020). THE INFLUENCE OF
HEDONIC VALUE AND UTILITARIAN VALUE ON BRAND TRUST
AND LOYALTY. International Journal of Economics, Business and
Accounting Research (IJEBAR), 4(03).
https://doi.org/10.29040/ijebar.v4103.1287

Ada 204,7 Juta Pengguna Internet di Indonesia Awal 2022. (n.d.). Retrieved
November 28, 2022, from
https://databoks.katadata.co.id/datapublish/2022/03/23/ada-2047-juta-
pengguna-internet-di-indonesia-awal-2022

al Halbusi, H., Estevez, P. J., Eleen, T., Ramayah, T., & Hossain Uzir, M. U.
(2020). The roles of the physical environment, social servicescape, co-
created value, and customer satisfaction in determining tourists’ citizenship
behavior: Malaysian cultural and creative industries. Sustainability
(Switzerland), 12(8). https://doi.org/10.3390/SU12083229

Arbaini, P. (2020). PENGARUH CONSUMER ONLINE RATING DAN
REVIEW TERHADAP KEPUTUSAN PEMBELIAN PADA PENGGUNA
MARKETPLACE TOKOPEDIA. Jurnal Bisnis Dan Manajemen, 7(1).

https://doi.org/10.26905/jbm.v7i1.3897

144



Ardani, W. (2022). Pengaruh Digital Marketing Terhadap Perilaku Konsumen.
Jurnal Tadbir Peradaban, 2(1). https://doi.org/10.55182/jtp.v2i1.102

Arizzi, G., Breitenreiter, J., Khalsa, R., Iyer, R., Babin, L. A., & Griffin, M.
(2020). Modeling Business Student Satisfaction: Utilitarian Value and
Hedonic Value as Drivers of Satisfaction. Marketing Education Review.
https://doi.org/10.1080/10528008.2020.1822186

Aulia, S. (2020). Pola Perilaku Konsumen Digital Dalam Memanfaatkan Aplikasi
Dompet Digital. Jurnal Komunikasi, 12(2).
https://doi.org/10.24912/jk.v12i2.9829

Berita Tokopedia: Info & Berita Terbaru Tokopedia. (n.d.). Retrieved January 27,
2023, from https://www.tokopedia.com/about/news/

BPS. (2021). Statistik E-Commerce 2021. In BPS Catalog: 8101004.

Brieger, S. A., Béro, A., Criaco, G., & Terjesen, S. A. (2021). Entrepreneurs’ age,
institutions, and social value creation goals: A multi-country study. Small
Business Economics, 57(1). https://doi.org/10.1007/s11187-020-00317-z

Dash, G., Kiefer, K., & Paul, J. (2021). Marketing-to-Millennials: Marketing 4.0,
customer satisfaction and purchase intention. Journal of Business Research,
122. https://doi.org/10.1016/].jbusres.2020.10.016

Databoks. (2022). 2022, Penjualan e-Commerce Indonesia Mencapai USS$ 16
Miliar. Databoks.Katadata.Co.1d, 1.

Dwi Sari, A. N., Malik, Z. A., & Hidayat, Y. R. (2020). Pengaruh Penggunaan
Uang Elektronik (E-Money) terhadap Perilaku Konsumen. Prosiding Hukum

Ekonomi Syariah. https://doi.org/10.29313/syariah.v0i0.19202

145



E-commerce platforms Tokopedia and Shopee lead YouGov's Recommend
Rankings 2022 in Indonesia. (n.d.). Retrieved February 2, 2023, from
https://business.yougov.com/content/43636-e-commerce-platforms-
tokopedia-and-shopee-lead-you

Evelina, T. Y., Kusumawati, A., Nimran, U., & Sunarti. (2020). The influence of
utilitarian value, hedonic value, social value, and perceived risk on customer
satisfaction: Survey of E-commerce customers in indonesia. Business:
Theory and Practice, 21(2), 613-622.
https://doi.org/10.3846/btp.2020.12143

Fadilah, A., Syahidah, A. nur’azmi, Risqiana, A., Nurmaulida, A. sofa, Masfupah,
D. D., & Arumsari, C. (2021). PENGEMBANGAN USAHA MIKRO,
KECIL, DAN MENENGAH MELALUI FASILITASI PTHAK
EKSTERNAL DAN POTENSI INTERNAL. BERNAS: Jurnal Pengabdian
Kepada Masyarakat, 2(4). https://doi.org/10.31949/jb.v2i4.1525

Fernandez-Bonilla, F., Gijon, C., & de la Vega, B. (2022). E-commerce in Spain:
Determining factors and the importance of the e-trust. Telecommunications
Policy, 46(1), 102280. https://doi.org/10.1016/J.TELPOL.2021.102280

Ghotbabadi, A. R., Feiz, S., & Baharun, R. (2016). The Relationship of Customer
Perceived Risk and Customer Satisfaction. Mediterranean Journal of Social
Sciences. https://doi.org/10.5901/mjss.2016.v7nls1pl61

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). MULTIVARIATE

DATA ANALYSIS EIGHTH EDITION. www.cengage.com/highered

146



Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model
quality in PLS-SEM using confirmatory composite analysis. Journal of
Business Research, 109, 101-110.
https://doi.org/10.1016/j.jbusres.2019.11.069

Hair, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017a). PLS-SEM
or CB-SEM: updated guidelines on which method to use “PLS-SEM or CB-
SEM: updated guidelines on which method to use.” In Organizational
Research Methods, MIS Quarterly, and International Journal (Vol. 1, Issue
2).

Hair, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017b). PLS-SEM
or CB-SEM: updated guidelines on which method to use “PLS-SEM or CB-
SEM: updated guidelines on which method to use.” In Organizational
Research Methods, MIS Quarterly, and International Journal (Vol. 1, Issue
),

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019a). When to use and
how to report the results of PLS-SEM. In European Business Review (Vol.
31, Issue 1, pp. 2-24). Emerald Group Publishing Ltd.
https://doi.org/10.1108/EBR-11-2018-0203

Hair, J. F.,, Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019b). When to use and
how to report the results of PLS-SEM. In European Business Review (Vol.
31, Issue 1, pp. 2—24). Emerald Group Publishing Ltd.

https://doi.org/10.1108/EBR-11-2018-0203

147



Hair, J. F.,, Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019c). When to use and
how to report the results of PLS-SEM. In European Business Review (Vol.
31, Issue 1, pp. 2-24). Emerald Group Publishing Ltd.
https://doi.org/10.1108/EBR-11-2018-0203

Ham, J., Lee, K., Kim, T., & Koo, C. (2019). Subjective perception patterns of
online reviews: A comparison of utilitarian and hedonic values. Information
Processing and Management, 56(4).
https://doi.org/10.1016/j.ipm.2019.03.011

Harahap, D. A. (2018). PERILAKU BELANJA ONLINE DI INDONESIA:
STUDI KASUS. JRMSI - Jurnal Riset Manajemen Sains Indonesia, 9(2).
https://doi.org/10.21009/jrmsi.009.2.02

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal
of the Academy of Marketing Science, 43(1), 115-135.
https://doi.org/10.1007/s11747-014-0403-8

Hernikawati, D. (2021). Analisis Dampak Pandemi COVID-19 terhadap
Jumlah Kunjungan pada Situs E-Commerce di Indonesia Menggunakan Uji
T Berpasangan. Jurnal Studi Komunikasi Dan Media, 25(2), 191-202.
https://doi.org/10.31445/JSKM.2021.4389

Iglesias, O., Markovic, S., & Rialp, J. (2019). How does sensory brand experience
influence brand equity? Considering the roles of customer satisfaction,
customer affective commitment, and employee empathy. Journal of Business

Research, 96. https://doi.org/10.1016/].jbusres.2018.05.043

148



Internet users by country 2022 | Statista. (n.d.). Retrieved November 28, 2022,
from https://www.statista.com/statistics/262966/number-of-internet-users-in-
selected-countries/

Kock, N., & Hadaya, P. (n.d.). Minimum sample size estimation in PLS-SEM: The
inverse square root and gamma-exponential methods.

Koe, W. L., & Afigah Sakir, N. (2020). The motivation to adopt e-commerce
among Malaysian entrepreneurs. Organizations and Markets in Emerging
Economies, 11(1). https://doi.org/10.15388/omee.2020.11.30

Komalasari, D. (2021). Buku Ajar Digital Marketing. Buku Ajar Digital
Marketing. https://doi.org/10.21070/2021/978-623-6081-38-9

Lamidi, L., & Rahadhini, M. D. (2018). The Effects of Hedonic Value, Utilitarian
Value, and Customer Value on Satisfaction and Behavioral Intentions.
Journal of Applied Philosophical Management and Innovation, 1(1).
https://doi.org/10.26805/japmai.v1il.26

Lashitew, A. A., Narayan, S., Rosca, E., & Bals, L. (2022). Creating Social Value
for the ‘Base of the Pyramid’: An Integrative Review and Research Agenda.
Journal of Business Ethics, 178(2). https://doi.org/10.1007/s10551-020-
04710-2

Lumban, E. P., Mahsiswa, T., Ekonomi, F., Bisnis, D., Bhayangkara, U., Raya, J.,
Penulis, K., Peronika, E., & Toruan, L. (2022). LITERATURE REVIEW
FAKTOR-FAKTOR YANG MEMPENGARUHI E-COMMERCE: BISNIS,
INTERNET DAN TEKNOLOGI (LITERATURE REVIEW PERILAKU

KONSUMEN). 3(6). https://doi.org/10.31933/jemsi.v3i6

149



MANAJEMEN PEMASARAN - Hadion Wijoyo - Google Books. (n.d.). Retrieved
March 8, 2023, from
https://books.google.co.id/books?hl=en&lr=&id=5TOrEAAAQBAJ&oi=fnd
&pg=PA58&dq=pemasaran+adalah&ots=Ai7Apcqc6V&sig=uqTn0z688NJd
eCOwnJbCXtbbgMA&redir esc=y#v=onepage&q=pemasaran%?20adalah&f
=false

Memon, M. A., T,, R., Cheah, J.-H., Ting, H., Chuah, F., & Cham, T. H. (2021).
PLS-SEM STATISTICAL PROGRAMS: A REVIEW. Journal of Applied
Structural Equation Modeling, 5(1), i—xiv.
https://doi.org/10.47263/jasem.5(1)06

Nguyen, M. H., & Khoa, B. T. (2019). Customer electronic loyalty towards online
business: The role of online trust, perceived mental benefits and hedonic
value. Journal of Distribution Science, 17(12).
https://doi.org/10.15722/jds.17.12.201912.81

Qalati, S. A., Vela, E. G., Li, W., Dakhan, S. A., Hong Thuy, T. T., & Merani, S. H.
(2021). Effects of perceived service quality, website quality, and reputation
on purchase intention: The mediating and moderating roles of trust and
perceived risk in online shopping. Cogent Business and Management, 8(1).
https://doi.org/10.1080/23311975.2020.1869363

Rahayu, R., & Day, J. (2017). E-commerce adoption by SMEs in developing
countries: evidence from Indonesia. Eurasian Business Review, 7(1).

https://doi.org/10.1007/s40821-016-0044-6

150



Rahayu, S. (2021). Pengaruh Harga, Kepercayaan dan Kualitas Produk Terhadap
Keputusan Pembelian Pengguna E-Commerce Tokopedia. MBIA, 20(1).
https://doi.org/10.33557/mbia.v20i1.1271

Richter, N. F., Hauff, S., Ringle, C. M., & Gudergan, S. P. (2022). The Use of
Partial Least Squares Structural Equation Modeling and Complementary
Methods in International Management Research. In Management
International Review. Springer Science and Business Media Deutschland
GmbH. https://doi.org/10.1007/s11575-022-00475-0

Rita, P., Oliveira, T., & Farisa, A. (2019). The impact of e-service quality and
customer satisfaction on customer behavior in online shopping. Heliyon,
5(10). https://doi.org/10.1016/j.heliyon.2019.e02690

Sekaran, U., & Bougie, R. (2016). Research methods: A skill building approach.
John Wiley & Sons. Leadership & Organization Development Journal.

Sekaran, U., & Bougie, R. (2017). Metode Penelitian Bisnis Edisi 6 Buku 2. In
Jakarta: Salemba Empat.

Sekaran, U., & Bougie, R. (2019). Research Methods For Business, Enhanced
eText. A Skill Building Approach.

Shmueli, G., Sarstedt, M., Hair, J. F., Cheah, J. H., Ting, H., Vaithilingam, S., &
Ringle, C. M. (2019). Predictive model assessment in PLS-SEM: guidelines
for using PLSpredict. European Journal of Marketing, 53(11), 2322-2347.
https://doi.org/10.1108/EJM-02-2019-0189

Sinulingga, Nora. Tamando, H. (2021). Perilaku Konsumen. Strategi dan Teori.

Jurnal Agora, 5 No.(september), 4-7.

151



Sugiyono. (2017a). Metode penelitian bisnis: pendekatan kuantitatif, kualitatif,
kombinasi, dan R&D. In Bandung Alf.

Sugiyono. (2017b). Metode Penelitian Bisnis (Pendekatan Kuantitatif, Kualitatif,
Kombinasi dan R&DSugiyono. (2017). Metode Penelitian Bisnis
(Pendekatan Kuantitatif, Kualitatif, Kombinasi dan R&D). In Metodelogi
Penelitian.). In Metodelogi Penelitian.

Sugiyono, Prof. Dr. (2013). Metode Penelitian Kualitatif dan R and D. In
Bandung: Alfabeta (Issue April).

Sulistiyani, S., Pratama, A., & Setiyanto, S. (2020). Analisis Strategi Pemasaran
Dalam Upaya Peningkatan Daya Saing Umkm. Jurnal Pemasaran
Kompetitif, 3(2). https://doi.org/10.32493/jpkpk.v3i2.4029

Supriadi, A. (2019). PERILAKU KONSUMEN DALAM PENGAMBILAN
KEPUTUSAN. ALQALAM, 22(1).
https://doi.org/10.32678/alqalam.v22i1.1441

Supriyanto, A., Wiyono, B. B., & Burhanuddin, B. (2021). Effects of service
quality and customer satisfaction on loyalty of bank customers. Cogent
Business and Management, 8(1).
https://doi.org/10.1080/23311975.2021.1937847

Tandon, U., Kiran, R., & Sah, A. N. (2018). The influence of website
functionality, drivers and perceived risk on customer satisfaction in online
shopping: an emerging economy case. Information Systems and E-Business

Management, 16(1). https://doi.org/10.1007/s10257-017-0341-3

152



Turyadi, 1. U. (2021). Analisa Dukungan Internet of Things (IoT) terhadap Peran
Intelejen dalam Pengamanan Daerah Maritim Indonesia Wilayah Timur.
Jurnal Teknologi Dan Manajemen Informatika, 7(1).
https://doi.org/10.26905/jtmi.v7i1.6040

Xie, J., Ye, L., Huang, W., & Ye, M. (2021). Understanding fintech platform
adoption: Impacts of perceived value and perceived risk. Journal of
Theoretical and Applied Electronic Commerce Research, 16(5).
https://doi.org/10.3390/jtaer16050106

Yang, Y., Khan, Z., & Zhang, Y. (2020). The influence of social media marketing
on apparel brands’ customers’ satisfaction: The mediation of perceived value.
Asian Academy of Management Journal, 25(2).
https://doi.org/10.21315/aamj2020.25.2.7

Yanta, S., & Masturah, 1. (2019). Perancangan Sistem Informasi Jasa Katering
Berbasis Website. Bianglala Informatika, 7(1).
https://doi.org/10.31294/bi.v711.5809

Zayusman, F., & Septrizola, W. (2019). Pengaruh Hedonic Shopping Value dan
Shopping Lifestyle Terhadap Impulse Buying pada Pelaggan Tokopedia di
Kota Padang. Jurnal Kajian Manajemen Dan Wirausaha, 1(1).

Zhao, Y., Xu, X., & Wang, M. (2019). Predicting overall customer satisfaction:
Big data evidence from hotel online textual reviews. International Journal of

Hospitality Management, 76. https://doi.org/10.1016/j.ijhm.2018.03.017

153



	FINAL SKRIPSI RIC - Copy
	DAFTAR PUSTAKA


