DAFTAR PUSTAKA

Abadi, R. R., Nursyamsi, I., & Syamsuddin, A. R. (2020). Effect of customer value
and experiential marketing to customer loyalty with customer satisfaction as
intervening variable (case study on gojek makassar consumers). The Asian
Journal of Technology Management, 13(1), 82-97.

Ahdiat, A. (2023). 5 e-commerce Dengan Pengunjung terbanyak kuartal 1V 2022:
Databoks. Pusat Data Ekonomi dan Bisnis Indonesia.

Alexi, M., dan Musfar, T. F. (2017). Pengaruh Brand Image Dan Product Design
Terhadap Purchase Decision Dan Repurchase Intention Pada Produk Sepatu
Futsal Merek Specs Di Kota Pekanbaru. Jurnal Online Mahasiswa (JOM)
Bidang IImu Ekonomi, 4(1), 350-363.

Ali, H. (2019). Building repurchase intention and purchase decision: brand
awareness and brand loyalty analysis (case study private label product in
Alfamidi Tangerang). Saudi Journal of Humanities and Social Sciences, 4(09),
623-634.

Ali, H. (2019). Purchase decision and repurchase models: product quality and
process analysis (case study of house ownership credit financing in Permata
Sharia Bank Jakarta). Scholars Bulletin, 5(9), 526-535.

Amron, A. (2018). The Influence of Brand Image, Design, Feature, and Price on
Purchasing Decision of Apple iOS Smartphone in Surakarta, Indonesia. The
International Journal of Social Sciences and Humanities Invention, 5(12),
5187-5191.

Angel, V., & Natadirja, M. (2021). Effect of eWOM, Ease of Use, Trust on
Purchase Decision (Case Study on Blibli. com). Jurnal Manajemen (Edisi
Elektronik), 12(3), 446-460.

Ansari, S., Ansari, G., Ghori, M. U., & Kazi, A. G. (2019). Impact of brand
awareness and social media content marketing on consumer purchase
decision. Journal of Public Value and Administrative Insight, 2(2), 5-10.

Arjuna, H., dan limi, S. (2020). Effect of brand image, price, and quality of product
on the smartphone purchase decision. EkBis: Jurnal Ekonomi dan Bisnis, 3(2),
294-305.

Asmoro, I. P., dan Tuti, M. (2023). Satisfaction with Packaging and Price to
Purchase Decision and Repurchase Intention. JURNAL DINAMIKA
MANAJEMEN DAN BISNIS, 6(1), 66-79.

Ayuningsih, F., dan Maftukhah, 1. (2020). The influence of product knowledge,
brand image, and brand love on purchase decision through word of
mouth. Management Analysis Journal, 9(4), 355-369.

Bairrada, C. M., Coelho, F., & Coelho, A. (2018). Antecedents and outcomes of
brand love: Utilitarian and symbolic brand qualities. European Journal of
Marketing, 52(3/4), 656-682.

76



Baluch, A. (2023, March 10). 38 e-commerce statistics of 2023. Forbes.

Bonfilio, S. (2022). How image and trust determine preference: The case of Kaskus,
OLX, and Tokopedia. Jurnal Ekonomi Perusahaan, 29(1), 31-50.

Chiu, W., & Cho, H. (2019). E-commerce brand. Asia Pacific Journal of Marketing
and Logistics, 33(6), 1339-1362.

Clarissa, C., & Bernarto, I. (2022). The Influence of Brand Ambassador, Brand
Awareness, Brand Image and Prices on Purchase Decisions on Online
Marketplace. Business and Entrepreneurial Review, 22(2), 273-288.

Cuong, D. T. (2020). The impact of customer satisfaction, brand image on brand
love and brand loyalty. Journal of Adv Research in Dynamical & Control
Systems, 12(6), 3151-3159.

Dam, S. M., & Dam, T. C. (2021). Relationships between service quality, brand
image, customer satisfaction, and customer loyalty. The Journal of Asian
Finance, Economics and Business, 8(3), 585-593.

Dam, T. C. (2020). The effect of brand image, brand love on brand commitment
and positive word-of-mouth. The Journal of Asian Finance, Economics and
Business, 7(11), 449-457.

Dayanti, I., Apriyani, H., & Usman, O. (2018). Influence of promotion through
social media instagram, brand awareness, brand equity, brand loyalty to
purchasing decisions. Brand Awareness, Brand Equity, Brand Loyalty to
Purchasing Decisions (December 27, 2018).

Diputra, I. G. A. W., & Yasa, N. N. (2021). The influence of product quality, brand
image, brand trust on customer satisfaction and loyalty. American International
Journal of Business Management (AIJBM), 4(1), 25-34.

Djatmiko, T., & Pradana, R. (2016). Brand image and product price; Its impact for
Samsung smartphone purchasing decision. Procedia-Social and Behavioral
Sciences, 219, 221-227.

Ellitan, L., & Richard, A. (2022). The influence of online shopping experience,
customer satisfaction and adjusted satisfaction on online repurchase intention
to Tokopedia consumers in Surabaya. Budapest International Research and
Critics Institute-Journal (BIRCI-Journal), 5(2), 16504-16516.

Fared, M. A., Darmawan, D., & Khairi, M. (2021). Contribution of E-Service
Quality to Repurchase Intention with Mediation of Customer Satisfaction:
Study of Online Shopping Through Marketplace. Journal of Marketing and
Business Research (MARK), 1(2), 93-106.

Fauzi, A., & Rini, E. S. (2022). The Effect of E-service quality and customer
satisfaction on repurchase intention through online consumer review as
intervening variables in the marketplace shopee. Journal Research of Social,
Science, Economics, and Management, 1(6), 669-679.

Febriani, N. M. A., & Ardani, I. G. A. K. S. (2021). The influence of customer
experience, ease of use, and trust on repurchase intention (Case study of
77



Tokopedia consumers in Denpasar). American Journal of Humanities and
Social Sciences Research (AJHSSR), 5(2), 378-383.

Finaka, A. W. (2023). Pengguna internet di Indonesia makin Tinggi: Indonesia
baik. indonesiabaik.

Firmansyah, L. M. (2022). Tokopedia Menjadi e-commerce paling Dipercaya di
Indonesia. fortuneidn.com.

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2021). A primer on
partial least squares structural equation modeling (PLS-SEM). Sage
publications.

Hariandja, E. S., & Suryanto, T. T. (2021). Structural Equation Modeling of Brand
Love, Brand Trust, Brand Respect, Brand Loyalty and Brand Equity in
Indonesia E-Commerce. In Proceeding of the International Conference on
Industrial Engineering and Operations Management, April (\Vol. 5, No. 8).

Hsieh, S. W., Lu, C. C., & Lu, Y. H. (2018). A study on the relationship among
brand image, service quality, customer satisfaction, and customer loyalty—
Taking ‘the Bao Wei Zhen Catering Team’As an Empirical Study. KnE Social
Sciences.

llyas, G. B., Rahmi, S., Tamsah, H., Munir, A. R., & Putra, A. H. P. K. (2020).
Reflective model of brand awareness on repurchase intention and customer
satisfaction. Journal of Asian Finance, Economics and Business, 7(9), 427-438.

Izzudin, M. S., & Novandari, W. (2018). The Effect Of Perceived Quality, Brand
Image On Customer Satisfaction And Brand Awareness Toward Repurchase
Intention. Journal of Research in Management, 1(3).

Kahar, A., Wardi, Y., & Patrisia, D. (2019, April). The influence of perceived of
usefulness, perceived ease of use, and perceived security on repurchase
intention at Tokopedia. com. In2nd Padang International Conference on
Education, Economics, Business and Accounting (PICEEBA-2 2018) (pp. 145-
154). Atlantis Press.

Khoirunnisa.  (2021). Riset: Tokopedia Jadi Marketplace Paling Banyak
Diakses. Https://Selular.1d/.

Kim, Y. E., & Yang, H. C. (2020). The effects of perceived satisfaction level of
high-involvement product choice attribute of millennial generation on
repurchase intention: Moderating effect of gender difference. The Journal of
Asian Finance, Economics and Business, 7(1), 131-140.

Korompis, J. G., Tumbuan, W. J., & Tumewu, F. J. (2022). The Influence of Brand
Ambassador and Brand Image on E-Commerce Purchase Decision at Tokopedia
Marketplace (Study on Millennial and Generation Z in Manado). Jurnal EMBA:
Jurnal Riset Ekonomi, Manajemen, Bisnis dan Akuntansi, 10(4), 903-911.

Kumar, S., Dhir, A., Talwar, S., Chakraborty, D., & Kaur, P. (2021). What drives
brand love for natural products? The moderating role of household size. Journal
of Retailing and Consumer Services, 58, 102329.

78



Kusuma, Rr. C., Abdurohim, A., Augustinah, F., & Hendrayani, E. (2022). Ulos
product purchase decision judging from aspects of price, Brand Love and
customer brand engagement. SULTANIST: Jurnal Manajemen Dan Keuangan,
10(1), 108-119.

Kusumawardhani, A., Esmeralda, E., Utama, J. P., & Anggraeni, A. (2021). Factors
Affecting Purchase Decision in Indonesian E-Commerce Industry. Budapest
International Research and Critics Institute-Journal (BIRCI-Journal), 4(3),
4173-4186.

Mahliza, F. (2020). Consumer trust in online purchase decision. EPRA
International Journal of Multidisciplinary Research (I1JMR), 6(2), 142-149.

Morkunas, M., & Rudiené, E. (2020). The impact of social servicescape factors on
customers’ satisfaction and repurchase intentions in mid-range restaurants in
Baltic states. Journal of Open Innovation: Technology, Market, and
Complexity, 6(3), 77.

Nawaz, S., Jiang, Y., Alam, F., & Nawaz, M. Z. (2020). Role of brand love and
consumers’ demographics in building consumer—brand relationship. Sage
Open, 10(4), 2158244020983005.

Novansa, H., & Ali, H. (2017). Purchase decision model: Analysis of brand image,
brand awareness and price (Case study SMECO Indonesia SME
products). Saudi Journal of Humanities and Social Sciences, 2(8), 621-632.

Poetry, G., & Halim, V. (2022). Pengaruh Service Quality, Positive Emotional
Experience, Customer Value, Dan Brand Awareness Terhadap Customer
Satisfaction Dan E-Wom Wisatawan Di Danau 3 Warna Kelimutu Ende
Ntt. Jurnal Manajemen Pemasaran, 16(2), 67-76.

Purnamawati, I. P. S., Putra, I. M. W., & Wahyuni, N. M. (2022). The Effect of
Brand Image on Online Purchase Decision with Mediation Word of Mouth on
Fashion Products in Denpasar-Bali Province. Jurnal Ekonomi & Bisnis
JAGADITHA, 9(1), 90-98.

Purwaningrum, T., & Chamidah, S. (2022). Online Purhcase Decisions: Analysis
E-Service Quality And Information Quality In Tokopedia. International
Journal of Economics, Business and Accounting Research (IJEBAR), 6(3),
2653-2662.

Rahayu, D. (2020). The Effect Of e-WOM And Brand Love On The Purchasing
Decisions In Online Shoppinh. Jurnal Iimiah Publipreneur, 8(2), 57-64.

Rico., Tecoalu, M., Wahyoedi, S., & Purnama, E. D. (2018). The effects of trust,
service quality and perceived value on satisfaction and their impact on loyalty.
Proceedings of the 7th International Conference on Entrepreneurship and
Business Management.

Rosyihuddin, M., Sudarmiatin, S., & Hermawan, A. (2022). The Influence of Viral
Marketing, and Product Innovation on Repurchase Intentions through
Mediation of Purchase Decision. Almana: Jurnal Manajemen dan Bisnis, 6(3),
568-581.

79



Sallam, M. A. (2014). The effects of brand image and brand identification on brand
love and purchase decision making: the role of WOM. International business
research, 7(10), 187.

Santoso, V. V., & Bunanta, F. M. (2019). The Impact of Brand Awareness, Brand
Association, Brand Perceived Quality toward Repurchase Intention Mediated
by Brand Loyalty in the Case of ZARA. iBuss Management, 7(3).

Saragih, M. G. (2018, October). Analysis Brand Awareness and Brand Trust to
Purchase Decision (Case Study: PT. MountAqua Kruenggukuh,
AcehProvince). In International Conference of ASEAN Prespective and Policy
(ICAP) (Vol. 1, No. 1, pp. 69-74).

Seber, V. (2019). The Effect of Interaction Via Social Media and Past Online
Shopping Experience on Repurchase Intention Through Trust in Tokopedia
Application Users in Surabaya. Warmadewa Management and Business
Journal (WMBJ), 1(2), 71-92.

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill
Building Approach Seventh Edition. John Wiley & Sons.

Sembhodo, A. T., & Hermawati, A. (2021). Optimization of Product Quality,
Service Quality, and Customer Satisfaction on Buying Decision Amongst The
Users of Tokopedia E-Commerce. Asia Pacific

Shin, M., & Back, K. J. (2020). Effect of cognitive engagement on the development
of brand love in a hotel context. Journal of Hospitality & Tourism
Research, 44(2), 328-350.

Sinurat, V. A. R., & Ali, M. M. (2020). Analysis of E-Service Quality and Quality
Information on Trust and Impact on Purchase Decision on Consumer
Tokopedia. Jakarta: Mercu Buana University.

Soebandhi, S., Wahid, A., & Darmawanti, I. (2020). Service quality and store
atmosphere on customer satisfaction and repurchase intention. BISMA (Bisnis
Dan Manajemen), 13(1), 26-36.

Sudirman, A., Halim, F., Sinaga, O. S., & Marpaung, F. K. (2021). Reflection on
Customer Satisfaction Using the Jaket Application in Terms of Aspects of E-
Service Quality, Price, and Brand Awareness. Target: Jurnal Manajemen
Bisnis, 3(1), 37-48.

Sugiyono, (2017), Metode Penelitian Kuantitatif, Kualitatif, dan R&D, Bandung:
Alfabeta.

Supriyatin, S. Y. (2023). Analysis of Factors Influencing Tokopedia Brand
Awareness. Jurnal Multidisiplin Sahombu, 2(2), 75-82.

Sutia, S., Adha, S., & Fahlevi, M. (2019). Why do customers intend to repurchase
transportation online in Indonesia?. In E3S Web of Conferences (Vol. 125, p.
23010). EDP Sciences

Trenggonowati, D. L., & Kulsum, K. (2018). Analisis faktor optimalisasi golden
age anak usia dini studi kasus di kota cilegon. Journal Industrial Servicess, 4(1).
80



Wafiyyah, R. S., & Kusumadewi, N. M. W. (2021). The effect of perceived
usefulness, perceived ease of use, and trust on repurchase intention on E-
commerce Shopee. IJISET-International Journal of Innovative Science,
Engineering & Technology, 8(7), 428-434.

Wijaya, A. P., & Annisa, I. T. (2020). The influence of brand image, brand trust
and product packaging information on purchasing decisions. Jurnal Analisis
Bisnis Ekonomi, 18(1), 24-35.

Yasin, A. A., & Achmad, G. N. (2021). Influence of Word of Mouth and Product
Quality on Purchase Decisions and Repurchasing Interest. International
Journal of Economics, Business and Accounting Research (IJEBAR), 5(2).

Zikmund, Babin, Carr, & Griffin. (2010). Business Research Methods.

http://www.dreambeancontest.com

81



