
 

 65 

 
 

Bibliography 
Paspi, T. R. (2017, September 13). Perkembangan Biodiesel di Indonesia dan 

Terbesar di Asia. Retrieved from Perkembangan Biodiesel di Indonesia dan 
Terbesar di Asia: https://gapki.id/news/2017/09/13/perkembangan-biodiesel-di-
indonesia-dan-terbesar-di-asia/ 

Sari, J. P. (2022, September 12). Pamor Mobil Listrik di Tengah Kenaikan Harga BBM. 
Retrieved from Pamor Mobil Listrik di Tengah Kenaikan Harga BBM: 
https://otomotif.kompas.com/read/2022/09/12/090200015/pamor-mobil-listrik-di-
tengah-kenaikan-harga-bbm 

Indonesia, C. (2022, September 15). Kendaraan Dinas Pemerintah Pakai Mobil Listrik, 
Cek Harganya. Retrieved from Kendaraan Dinas Pemerintah Pakai Mobil 
Listrik, Cek Harganya: https://www.cnbcindonesia.com/news/20220915113305-
4-372295/kendaraan-dinas-pemerintah-pakai-mobil-listrik-cek-harganya 

Dirgantara, G. (2019, October 30). SPKLU hadir di Aeon Mall BSD untuk mudahkan 
pemilik kendaraan listrik. Retrieved from SPKLU hadir di Aeon Mall BSD untuk 
mudahkan pemilik kendaraan listrik: 
https://www.antaranews.com/berita/1137812/spklu-hadir-di-aeon-mall-bsd-
untuk-mudahkan-pemilik-kendaraan-listrik 

Kurniawan, R. (2021, January 7). Ini Daftar Tempat Ngecas Kendaraan Listrik di 
Indonesia. Retrieved from Ini Daftar Tempat Ngecas Kendaraan Listrik di 
Indonesia: https://otomotif.kompas.com/read/2021/01/07/071200515/ini-daftar-
tempat-ngecas-kendaraan-listrik-di-indonesia?page=all 

Kurniawan, R. (2021, April 12). Lippo Malls dan Hyundai Hadirkan Fasilitas Charging 
Mobil Listrik. Retrieved from Lippo Malls dan Hyundai Hadirkan Fasilitas 
Charging Mobil Listrik: 
https://otomotif.kompas.com/read/2021/04/12/150053015/lippo-malls-dan-
hyundai-hadirkan-fasilitas-charging-mobil-listrik 

Ahdiat, A. (2022, November 7). Ini Volume Penjualan Mobil Listrik di RI sampai Kuartal 
III 2022. Retrieved from Ini Volume Penjualan Mobil Listrik di RI sampai Kuartal 
III 2022: https://databoks.katadata.co.id/datapublish/2022/11/07/ini-volume-
penjualan-mobil-listrik-di-ri-sampai-kuartal-iii-2022 

Jemadu, L., & Prastya, D. (2022, July 21). Hyundai: Pasar Mobil Listrik Makin 
Berkembang di Indonesia. Retrieved from Hyundai: Pasar Mobil Listrik Makin 
Berkembang di Indonesia: 
https://www.suara.com/otomotif/2022/07/21/204057/hyundai-pasar-mobil-listrik-
makin-berkembang-di-indonesia 



 

 66 

Sandi, F. (2022, October 17). Pecah Rekor, Mobil Listrik Ini Ternyata Terlaris di 
Indonesia. Retrieved from Pecah Rekor, Mobil Listrik Ini Ternyata Terlaris di 
Indonesia: https://www.cnbcindonesia.com/news/20221017120458-4-
380236/pecah-rekor-mobil-listrik-ini-ternyata-terlaris-di-indonesia 

Indonesia, H. (2022, April 22). Hyundai Motors Indonesia Umumkan Harga Resmi 
IONIQ 5. Retrieved from Hyundai Motors Indonesia Umumkan Harga Resmi 
IONIQ 5: https://www.hyundai.com/id/id/hyundai-story/news.1190.L 

Qomariah, A., & Prabawani, B. (2020). The Effects of Environmental Knowledge, 
Environmental Concern, and Green Brand Image on Green Purchase Intention 
with Perceived Product Price and Quality as the Moderating Variable. IOP 
Conference Series: Earth and Environmental Science. 

Sharma, A. (2020). The Effect of Country of Origin on Consumers Purchase Intention. 
Research Gate. 

Fauzan, N., & Azhar, F. N. (2020). The Influence of Environmental Concern and 
Environmental Attitude on Purchase Intention Towards Green Products: A Case 
Study of Students College in Universitas Muhammadiyah Yogyakarta. 
International Conference on Public Organization. 

Gaikindo. (2020). Survei Google, Mayoritas Konsumen Indonesia Tunda Beli Mobil. 
Retrieved from Survei Google, Mayoritas Konsumen Indonesia Tunda Beli 
Mobil: https://www.gaikindo.or.id/survei-google-mayoritas-konsumen-indonesia-
tunda-beli-mobil/ 

Thabroni, G. (2021, February 16). Populasi dan Sampel Penelitian, Teknik Sampling & 
Langkah. Retrieved from Populasi dan Sampel Penelitian, Teknik Sampling & 
Langkah: https://serupa.id/populasi-dan-sampel-penelitian-serta-teknik-
sampling/ 

Hendryadi. (2012, August 10). Menentukan Ukuran Sampel Menurut Para Ahli. 
Retrieved from Menentukan Ukuran Sampel Menurut Para Ahli: 
https://teorionlinejurnal.wordpress.com/2012/08/20/menentukan-ukuran-
sampel-menurut-para-ahli/ 

Akbar, D. M.-u.-d., Yawar, R. B., & Ghafar, R. U. (2021). INFLUENCE OF CELEBRITY 
ENDORSEMENT ON PURCHASE INTENTION DUAL MEDIATION OF BRAND 
IMAGE AND PERCEIVED VALUE: EVIDENCE FROM PAKISTAN 
TELECOMMUNICATION SECTOR. International Journal of Management . 

Wibowo, S. A., Rizan, M., & Febrilia, I. (2021). THE INFLUENCE OF COUNTRY OF 
ORIGIN AND BRAND IMAGE ON PURCHASE INTENTION OF OPPO 
SMARTPHONE WITH PERCEIVED QUALITY AS INTERVENINGVARIABLES. 

Ahmed, N., Li, C., Khan, A., Qalati, S. A., Naz, S., & Rana, F. (2020). Purchase 
intention toward organic food among young consumers using theory of planned 
behavior: role of environmental concerns and environmental awareness. 
Journal of Environmental Planning and Management. 



 

 67 

Saleki, R., Quoquab, F., & Mohammad, J. (2019). What drives Malaysian consumers’ 
organic food purchase intention? The role of moral norm, self-identity, 
environmental concern and price consciousness. Emerald Insight. 

Petraviciute, K., Šeinauskiené, B., Rutelione, A., & Krukowsk, K. (2021). Linking Luxury 
Brand Perceived Value, Brand Attachment, and Purchase Intention: The Role of 
Consumer Vanity. MDPI. 

Hien, N. N., Phuong, N. N., Tran, T. V., & Thang, L. D. (2019). The effect of country-of-
origin image on purchase intention: The mediating role of brand image and 
brand evaluation. Management Science Letters. 

Pramitha, T. (2020). THE INFLUENCE OF COUNTRY OF ORIGIN, BRAND IMAGE 
AND BRAND AWARENESS ON PURCHASE INTENTION. 

(n.d.). 
 

 

 

 

 

 

 

 
 
 
 

 

 

  


