DAFTAR PUSTAKA

Arslantas, S., & Kurnaz, A. (2017). The effect of using self-monitoring strategies
in social studies course on self-monitoring, self-regulation and academic
achievement. International Journal of Research in Education and Science,
3(2), 452—463. https://doi.org/10.21890/ijres.327905

Bian, Q., & Forsythe, S. (2012). Purchase intention for luxury brands: A cross
cultural comparison. Journal of Business Research, 65(10), 1443-1451.
https://doi.org/10.1016/j.jbusres.2011.10.010

Brun, A., & Castelli, C. (2013). The nature of luxury: A consumer perspective.
International Journal of Retail & Distribution Management, 41(11-12),
823-847. https://doi.org/10.1108/IJIRDM-01-2013-0006

Cai, Z., & Aguilar, F. X. (2013). Meta-analysis of consumer’s willingness-to-pay
premiums for certified wood products. Journal of Forest Economics, 19(1),
15-31. https://doi.org/10.1016/j.jfe.2012.06.007

Celik, B., & Ercis, A. (2018). Impact of value perceptions on luxury purchase
intentions: moderating role of consumer knowledge. Pressacademia, 7(1),
52-56. https://doi.org/10.17261/pressacademia.2018.855

Chandon, J. L., Laurent, G., & Valette-Florence, P. (2016). Pursuing the concept
of luxury: Introduction to the JBR Special Issue on “Luxury Marketing from
Tradition to Innovation.” Journal of Business Research, 69(1), 299-303.
https://doi.org/10.1016/j.jbusres.2015.08.001

Cristini, H., Kauppinen-Raisanen, H., Barthod-Prothade, M., & Woodside, A.
(2017). Toward a general theory of luxury: Advancing from workbench
definitions and theoretical transformations. Journal of Business Research,
70, 101-107. https://doi.org/10.1016/j.jbusres.2016.07.001

Dhaliwal, A., Singh, D. P., & Paul, J. (2020). The consumer behavior of luxury
goods: a review and research agenda. Journal of Strategic Marketing.
https://doi.org/10.1080/0965254X.2020.1758198

Grossman, G. M., & Shapiro, C. (1988). Foreign Counterfeiting of Status Goods
FOREIGN COUNTERFEITING OF STATUS GOODS*. In Source: The
Quarterly Journal of Economics (Vol. 103, Issue 1).

Hair, J. F., Matthews, L. M., Matthews, R. L., & Sarstedt, M. (2017). PLS-SEM
or CB-SEM: updated guidelines on which method to use “PLS-SEM or CB-
SEM: updated guidelines on which method to use.” In Organizational
Research Methods, MIS Quarterly, and International Journal (Vol. 1, Issue
2).

Hair, J. F., Ringle, C. M., & Sarstedt, M. (2011). PLS-SEM: Indeed a silver
bullet. Journal of Marketing Theory and Practice, 19(2), 139-152.
https://doi.org/10.2753/MTP1069-6679190202

Halim, R. E. (2012). Pengaruh Kelompok Referensi terhadap Perilaku Pembelian
Handphone. https://www.researchgate.net/publication/282366032

Hennigs, N., Wiedmann, K. P., Behrens, S., & Klarmann, C. (2013). Unleashing
the power of luxury: Antecedents of luxury brand perception and effects on

107



luxury brand strength. Journal of Brand Management, 20(8), 705-715.
https://doi.org/10.1057/bm.2013.11

Hennigs, N., Wiedmann, K. P., Klarmann, C., & Behrens, S. (2015). The
complexity of value in the luxury industry: From consumers’ individual
value perception to luxury consumption. International Journal of Retail and
Distribution Management, 43(10-11), 922-939.
https://doi.org/10.1108/IJRDM-07-2014-0087

Hsu, M. H., Chang, C. M., Chu, K. K., & Lee, Y. J. (2014). Determinants of
repurchase intention in online group-buying: The perspectives of DeLone &
McLean is success model and trust. Computers in Human Behavior, 36, 234—
245. https://doi.org/10.1016/j.chb.2014.03.065

Huang, H.-W., Yan, Y.-C., Fornaro, J. M., & Elshahat, A. (2011). Market
Reactions to Audit Committee Director’s Gender: Evidence from US-Traded
Foreign Firms. International Journal of Banking and Finance.
https://doi.org/10.32890/ijbf2011.8.1.8421

Kadek Suarjana, I., Wayan, N., & Suprapti, S. (2018). PENGARUH PERSEPSI
HARGA, PENGETAHUAN PRODUK, DAN CITRA PERUSAHAAN
TERHADAP NIAT BELI LAYANAN MULTI SERVIS MEREK INDIHOME.
7(4), 1920-1949. https://doi.org/10.24843/EJMUNUD.2018.v7.i104.p08

Kock, N., & Lynn, G. S. (2012). Lateral collinearity and misleading results in
variance-based SEM: An illustration and recommendations. Journal of the
Association for Information Systems, 13(7), 546-580.
https://doi.org/10.17705/1jais.00302

Kowalczyk, C. M., & Mitchell, N. A. (2022). Understanding the antecedents to
luxury brand consumer behavior. Journal of Product and Brand
Management, 31(3), 438-453. https://doi.org/10.1108/JPBM-09-2020-3126

Kusumawati, Y., & Herlena, B. (n.d.). MEMBELI PRODUK KOSMETIKA
TANPA LABEL HALAL PADA MAHASISWI MUSLIM.

Liang, Y., Ghosh, S., & Oe, H. (2017). Chinese consumers’ luxury value
perceptions — a conceptual model. Qualitative Market Research, 20(2), 247—
262. https://doi.org/10.1108/QMR-01-2017-0010

Park, C. W., Mothersbaugh, D. L., & Feick, L. (1994). Consumer Knowledge
Assessment. http://jcr.oxfordjournals.org/

Pemasaran, A. B. (2018). Pengaruh Perilaku Konsumen terhadap Keputusan
Pembelian Susu Morinaga di Kota Lhokseumawe. Jurnal Visioner &
Strategis, 7(2).

Phau, I., & Teah, M. (2009). Devil wears (counterfeit) Prada: A study of
antecedents and outcomes of attitudes towards counterfeits of luxury brands.
Journal of Consumer Marketing, 26(1), 15-27.
https://doi.org/10.1108/07363760910927019

Rozman, M., Tominc, P., & Milfelner, B. (2020). A comparative study using two
SEM techniques on different samples sizes for determining factors of older
employee’s motivation and satisfaction. Sustainability (Switzerland), 12(6).
https://doi.org/10.3390/su12062189

Sarstedt, M., Hair, J. F., Pick, M., Liengaard, B. D., Radomir, L., & Ringle, C. M.
(2022). Progress in partial least squares structural equation modeling use in

108



marketing research in the last decade. Psychology and Marketing, 39(5),
1035-1064. https://doi.org/10.1002/mar.21640

Sianturi, E., Nifita, A. T., Fakultas, A., Universitas, E., Pengajar, S., &
Manajemen, J. (n.d.). THE EFFECTS OF LIFESTYLE AND REFERENCE
GROUP ON DECISION OF USING BLACKBERRY. 1(2).

Sri Suryani Pusat Penelitian Badan Keahlian DPR, A. R. (n.d.). Anih Sri Suryani
Persepsi Masyarakat dan Analisis Willingness to Pay terhadap Kebijakan
Kantong Plastik Berbayar PUBLIC PERCEPTION AND WILLINGNESS TO
PAY ANALYSED IN PLASTIC BAG PAID POLICY STUDY IN JAKARTA
AND BANDUNG. http://www.menlh.go.id/rangkaian-hlh-2015-dialog-

Students and Housewives: Differences in Susceptibility to Reference Group
Influence. (n.d.). http://jcr.oxfordjournals.org/

Wiedmann, K.-P., Hennigs, N., & Siebels, A. (2007). Measuring Consumers’
Luxury Value Perception: A Cross-Cultural Framework EXECUTIVE
SUMMARY. http://www.amsreview.org/articles/wiedmann07-2007.pdf

109



