71

REFERENCES

Albi Anggito & Johan Setiawan. (2018). Metodologi penelitian kualitatif. CV
Jejak. Retrieved from
https://www.google.co.id/books/edition/Metodologi_penelitian_kualitatif/59
V8DWAAQBAJ?hl=en&gbpv=1&dq=Metodologi+penelitian+kualitatif+-
+Google+Books+Albi+anggito&pg=PA254&printsec=frontcover

Andriianova, Marina and Valeriia Kruchinia. (2020). The Role of Digital
Marketing in Creating an Information System Conducive to Social
Development. Advances in Social Science, Education and Humanities
Research, volume 52.

Ardisa, Florensia and Sutanto, Michael Ricky Sondak (2022). The Influence Of
Digital Marketing, Promotion, And Service Quality On Customer
Repurchase Intention At Hub22 Lounge & Bistro Surabaya. International
Journal of Economics, Business and Accounting Research (IJEBAR)
https://jurnal.stie-aas.ac.id/index.php/IJEBAR/article/view/5332.

Augusta, Clarissa Duika. (2020). Pengaruh Gaya Hidup Terhadap Pengambilan
Keputusan Konsumen Dalam Memilih Coffeeshop (Studi pada konsumen
Coffee Toffee Kota Malang). Jurnal limiah Mahasiswa Fakultas Ekonomi
dan Bisnis, https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/4787

Cozma, Corina Dima, Cristina Gavriluta , Geta Mitrea and Doina-Clementina
Cojocaru, 2018. The Importance Of Healthy Lifestyle In Modern Society A
Medical, Social And Spiritual Perspective. European Journal of Science and
Theology.

Dollarhide, C. T.. (2020). Comprehensive school counseling programs. New
Jersey: Pearson Education Inc.

Eddy Roflin, Iche Andriyani Liberty, P. (2021). Populasi, Sampel, Variabel dalam
Penelitian Kedokteran. In PT. Nasya Expanding Management.

Ghozali, 1. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26.
Edisi 10. Badan Penerbit Universitas Diponegoro.

Hardani, Auliya, N. H., Andriani, H., Fardani, R. A., Ustiawaty, J., Utami, E. F.,
... Istigomah, R. R. (2020). Metode Penelitian Kualitatif dan Kuantitatif. In
Pustaka llmu.

Hermawan, H. (2018). Pengantar Manajemen Hospitality. Retrieved from
https://www.researchgate.net/publication/326634812_ Pengantar_Manajeme
n_Hospitality

https://www.researchgate.net/publication/350826978 The Role of Digital Mark
eting in Creating an Information System Conducive to Social Develop
ment



https://www.google.co.id/books/edition/Metodologi_penelitian_kualitatif/59V8DwAAQBAJ?hl=en&gbpv=1&dq=Metodologi+penelitian+kualitatif+-+Google+Books+Albi+anggito&pg=PA254&printsec=frontcover
https://www.google.co.id/books/edition/Metodologi_penelitian_kualitatif/59V8DwAAQBAJ?hl=en&gbpv=1&dq=Metodologi+penelitian+kualitatif+-+Google+Books+Albi+anggito&pg=PA254&printsec=frontcover
https://www.google.co.id/books/edition/Metodologi_penelitian_kualitatif/59V8DwAAQBAJ?hl=en&gbpv=1&dq=Metodologi+penelitian+kualitatif+-+Google+Books+Albi+anggito&pg=PA254&printsec=frontcover
https://jurnal.stie-aas.ac.id/index.php/IJEBAR/article/view/5332
https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/4787
https://www.researchgate.net/publication/350826978_The_Role_of_Digital_Marketing_in_Creating_an_Information_System_Conducive_to_Social_Development
https://www.researchgate.net/publication/350826978_The_Role_of_Digital_Marketing_in_Creating_an_Information_System_Conducive_to_Social_Development
https://www.researchgate.net/publication/350826978_The_Role_of_Digital_Marketing_in_Creating_an_Information_System_Conducive_to_Social_Development

72

Inayati, Titik Mohamad Johan Efendi and Ayu Safika Dewi (2022), Pengaruh
Digital Marketing, Electronic Word of Mouth, dan Lifestyle terhadap
Keputusan Pembelian pada Marketplace Shopee Indonesia. Jurnal
Teknologi dan Manajemen Industri Terapan (JTMIT). https://jurnal-
tmit.com/index.php/home/article/view/50

Irwansyah, R., Listya, K., Setiorini, A., Hanika, I. M., Hasan, M., Utomo, K. P.,
... Triwardhani, D. (2021). Perilaku Konsumen. In Widina.

Kotler, Philip. (201)8. The Handbook Marketing Jilid 1. Jakarta: Erlangga

Lubis, Ahmad Taufik, Nisrul Irawati and , Beby Karina Fawzeea Sembiring.
(2020). The Impact of Life Style and Social Media on Purchasing Decisions
in B-One Cafe, Medan. International Journal of Research and Review.
https://www.ijrrjournal.com/lIJRR_Vol.7_Issue.2_Feb2020/IJRR006.pdf

Marphy, Kana Octafikri. (2021). The Role Of Social Media Marketing Towards
Customer Repurchase Intention For Fashion Apparel With Brand Image As
Mediating Variable (A Study In Levi Strauss & Co. Faculty of Economics
and Business Universitas Brawijaya.
https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/7575

Mulyadi, Erwin. (2018). Kamus Fotografi. Jakarta: Elex Media Koputindo

Nuser, Mohammed T and Ahmad Aljumah (2020). The Role of Digital Marketing
in Business Performance with the Moderating Effect of Environment
Factors among SMEs of UAE. International Journal of Innovation,
Creativity and Change.
https://www.researchgate.net/publication/339789814

Pagestu, Suci Dwi and Sri Suryoko, (2021). Pengaruh Gaya Hidup (Lifestyle) Dan
Harga Terhadap Keputusan Pembelian (Studi Kasus pada Pelanggan
Peacockoffie ~ Semarang).  Jurnal lImu  Adminsitrasi Bisnis.
https://ejournal3.undip.ac.id/index.php/jiab/article/view/13599

Pasribu, Julianti Fernanda, Joko Suyono and Damarsari Ratnasahara Elisabeth
(2019). The Impact of Lifestyle, Brand Awareness, Product Quality, on
Purchasing Decisions And Repurchase Intention Products for East Java &
Co. (International Journal of Integrated Education, Engineering and
Business). https://jurnal.narotama.ac.id/index.php/ijieeb/article/view/962.

Putri, Prisma Miardi and R.A.Marlien (2022). Pengaruh Digital Marketing
terhadap Keputusan Pembelian Online. Jurnal Ekonomi & Ekonomi Syariah
Vol 5 No 1.
https://stiealwashliyahsibolga.ac.id/jurnal/index.php/jesya/article/view/510

Subagi, Achmad. (2018). Marketing In Business. edisi pertama, cetakan
pertama.Jakarta: Mitra Wacana Media.

Sudarso, Andriasan (2022). Manajemen Pemasaran Jasa Perhotelan. Yogyakarta :
Deepublish.


https://jurnal-tmit.com/index.php/home/article/view/50
https://jurnal-tmit.com/index.php/home/article/view/50
https://www.ijrrjournal.com/IJRR_Vol.7_Issue.2_Feb2020/IJRR006.pdf
https://jimfeb.ub.ac.id/index.php/jimfeb/article/view/7575
https://www.researchgate.net/publication/339789814_The_Role_of_Digital_Marketing_in_Business_Performance_with_the_Moderating_Effect_of_Environment_Factors_among_SMEs_of_UAE
https://ejournal3.undip.ac.id/index.php/jiab/article/view/13599
https://jurnal.narotama.ac.id/index.php/ijieeb/article/view/962
https://stiealwashliyahsibolga.ac.id/jurnal/index.php/jesya/article/view/510

73

Sugiyono. (2019). Metode Penelitian Kuantitatif Kualitatif dan R&D. Bandung:
Alfabeta.

Suwardi, Adi and Ramayani Yusuf, (2021). Pengaruh Media Sosial Instagram
Terhadap Keputusan Pembelian Sepatu Kimber (@KIMBERSHOES).
Jurnal  llmiah  MEA  (Manajemen, Ekonomi, dan  Akuntansi.
https://journal.stiemb.ac.id/index.php/mea/article/view/1341

Tarjo. (2020). Metode Penelitian. Yogyakarta: Deepublish.

Warayuati, Wike and AMA Susanto, (2019). The Influence of Lifestyles and
Consumers Attitudes on Product Purchasing Decision via Online Shopping
in Indonesia. European Journal of Business and Management.
https://core.ac.uk/download/pdf/234626369.pdf

Wati, R. W. R., Robustin, T. P., & Hartono. (2019). Pengaruh Faktor Budaya,
Faktor PribadiDan Faktor Sosial Dalam Keputusan Pembelian Rumah Di
Kecamatan Kunir Kabupaten Lumajang (Studi Kasus Pada .... Proceedings

bos T2 (I

Yusuf, Muhammad Andri, Endri Sentosa and, Marnis. 2018. Pengaruh Gaya
Hidup, Cita Rasa, Dan Lokasi Terhadap Minat Beli Konsumen Kopi Pilu
Basuki Rachmat Jakarta Timur. Ikraith-Ekonomika.
https://journals.upi-yai.ac.id/index.php/IKRAITH-
EKONOMIKA/article/view/1706

Zaid, Sudirman. 2020. The Role of Familiarity in Increasing Repurchase
Intentions in Online Shopping. Journal of Economics, Business, and
Accountancy Ventura.
https://journal.perbanas.ac.id/index.php/jebav/article/view/2132

Zannuba, Silvanda Hilda and Dian Prawitasari. 2022. Pengaruh Gaya Hidup Dan
Kualitas Pelayanan Melalui Kepuasan Konsumen Terhadap Minat Beli
Ulang. Jurnal Fokus Manajemen Bisnis Volume 12, Nomor 2, September
2022, Halaman 176-19
http://journal2.uad.ac.id/index.php/fokus/article/view/6640



https://journal.stiemb.ac.id/index.php/mea/article/view/1341
https://core.ac.uk/download/pdf/234626369.pdf
https://journal.perbanas.ac.id/index.php/jebav/article/view/2132
http://journal2.uad.ac.id/index.php/fokus/article/view/6640

	REFERENCES

