DAFTAR PUSTAKA

Allsopp, Bruce. (1977). A Modern Theory of Architecture. Jakarta: Dian Rakyat.
Alwisol (2009). Psikologi Kepribadian edisi revisi. Malang : UMM Press

Amin, M., Rezaei, S., & Abolghasemi, M. (2014). User satisfaction with mobile
websites: the impact of perceived usefulness (PU), perceived ease of use (PEOU)
and trust. Nankai Business Review International, 5(3), 258-274.

Ashtonya, K. (2015). Pengaruh Perceived Usefulness, Perceived Ease Of Use, Dan
Computer Self Efficacy Terhadap Continuance Intention Penggunaan Website
PT Gala Duta Wisata. School of Business Management. Universitas Bina
Nusantara

Bakti, D. K. (2013). Studi Indigenous Trust to Leader pada Karyawan Jawa
(Doctoral dissertation, Universitas Negeri Semarang).

Bandura, A. (1977). Self-efficacy: toward a unifying theory of behavioral change.
Psychological review, 84(2), 191.

Bandura, A. (1986). Social foundations of thought and action. Englewood Cliffs, NJ,
1986.

Bandura, A. (1997). Self-efficacy: The exercise of control. Macmillan.
Bandura, A. (2005) . Theories Of Personality, sixt edition. Social Cognitive Theory.
The Mc Graw-Hill companies.

Baron, R. A., & Byrne, D. (1987). Social psychology: Understanding human
interaction. Allyn & Bacon.

Bhattacherjee, A. (2001). Understanding information systems continuance: an
expectation-confirmation model. MIS quarterly, 351-370.

Brakus, J. J., Schmitt, B. H., & Zarantonello, L. (2009). Brand experience: what is it?
How is it measured? Does it affect loyalty?. Journal of marketing, 73(3), 52-68.

Chen, M. Y., & Teng, C. 1. (2013). A comprehensive model of the effects of online
store image on purchase intention in an e-commerce environment.
Electronic Commerce Research, 13(1), 1-23.

Collier, J. E., & Bienstock, C. C. (2006). Measuring service quality in e- retailing.
Journal of service research, 8(3), 260-275.

Constantinides, E. (2004). Influencing the online consumer's behavior: the Web
experience. Internet research, 14(2), 111-126.

Cronin Jr, J. J., Brady, M. K., & Hult, G. T. M. (2000). Assessing the effects of quality,
value, and customer satisfaction on consumer behavioralintentions in service
environments. Journal of retailing, 76(2), 193-218.

120



121

Cyr, D., Head, M., & Ivanov, A. (2006). Design aesthetics leading to m-loyalty in
mobile commerce. Information & Management, 43(8), 950-963.

Dabholkar, P. A., & Sheng, X. (2009). The role of perceived control and gender in
consumer reactions to download delays. Journal of Business Research, 62(7),
756-760.

Dagun, M. (2006). Save. Kamus Besar Ilmu Pengetahuan, Jakarta: Lembaga
Pengkajian Kebudayaan Nusantara.

Dailey, L. (2004). Navigational web atmospherics: Explaining the influence of
restrictive navigation cues. Journal of Business Research, 57(7), 795-803.

Daryanto, S. S. (1997). Kamus bahasa Indonesia lengkap. Surabaya: Apollo.

Davis, F. D. (1989). Perceived usefulness, perceived ease of use, and user acceptance
of information technology. MIS quarterly, 319-340.

Devaraj, S., Fan, M., & Kohli, R. (2003). E-loyalty: elusive ideal or competitive edge?.
Communications of the ACM, 46(9), 184-191.

Effendy, Onong Uchjana. (1993). [lmu, Teori dan Filsafat Komunikasi. Bandung : PT
Citra Aditya Bakti

Flavian, C., Guinaliu, M., & Gurrea, R. (2006). The role played by perceived usability,
satisfaction and consumer trust on website loyalty. Information & management,
43(1), 1-14.

Ghufron, M. N., & Rini Risnawita, S. (2010). Teori-Teori Psikologi, yogyakarta. Ar-
Ruzz Media.

Grace, D., & O'Cass, A. (2004). Examining service experiences and post- consumption
evaluations. Journal of Services Marketing, 18(6), 450-461.

Gufron, N., & Wita, R. R., (2012). Teori-teori Psikologi. Yogyakarta : Aruzz Media
Guralnik, D. & Neufeldt, V (Eds.). (2005). Webster’s New World College

Dictionary. NY: Mcmillan General Reference.

Harris, L. C., & Goode, M. M. (2004). The four levels of loyalty and the pivotal role
of trust: a study of online service dynamics. Journal of retailing, 80(2), 139-158.

Hasan, B. (2006). Delineating the effects of general and system-specific computer self-
efficacy beliefs on IS acceptance. Information & Management, 43(5), 565-571.

Hasibuan, Malayu S.P. (2006). Manajemen Sumber Daya Manusia, Jakarta: PT Haji
Masagung.

Hastuti, I. K. Pengaruh Faktor-faktor Fungsional, Psikologi Dan Konten Terhadap
Keputusan Pembelian Produk E-commerce Website Groupon. MIX: Jurnal
Ilmiah Manajemen, 3(3).



122

Hellier, P. K., Geursen, G. M., Carr, R. A., & Rickard, J. A. (2003). Customer
repurchase intention: A general structural equation model. European journal of
marketing, 37(11/12), 1762-1800.

Hsu, M. H., & Chiu, C. M. (2004). Predicting electronic service continuance with a
decomposed theory of planned behaviour. Behaviour & Information
Technology, 23(5), 359-373.

Hu, P. J. H., Brown, S. A., Thong, J. Y., Chan, F. K., & Tam, K. Y. (2009).

Determinants of service quality and continuance intention of online services: The case
of eTax. Journal of the American Society for Information Science and
Technology, 60(2), 292-306.

Islam, A. K. M. N., & Méntymaiki, M. (2011, July). Culture and student samples as
moderators of continued IT usage: A meta-analysis of IS continuance literature.
In 15th Pacific Asia Conference on Information Systems (PACIS). AIS, Paper
(Vol. 84).

Jahangir, N., & Begum, N. (2008). The role of perceived usefulness, perceived ease of
use, security and privacy, and customer attitude to engender customer adaptation
in the context of electronic banking. African journal of business management,
2(2), 032-040.

Japutra, A. (2017). Pengaruh Kepuasan, Kepercayaan, Dan Komitmen Terhadap
Loyalitas Konsumen Telekomunikasi. Business Management Journal, 5(1).

Jiang, Z., Wang, W., Tan, B. C., & Yu, J. (2016). The determinants and impacts of
aesthetics in users’ first interaction with websites. Journal of Management
Information Systems, 33(1), 229-259.

JJ Rousseau, (2007), Du Contract Social, Visi Media, Jakarta

Kaur, K., (1998). Designing virtual environments for usability, PhD Thesis, Centre for
Human—Computer Interface Design, City University, London.

Kotler, P. (2005). Manajemen Pemasaran, Jilid 1, Edisi Kesebelas, Penerbit PT.
Indeks Kelompok Gramedia, Jakarta.

Kotler, Philip & Keller, K. L. (2009). Manajemen Pemasaran (terjemahan) Edisi 13
Jilid 1 dan 2. Jakarta: Erlangga.

Kumar Roy, S., M. Lassar, W., & T. Butaney, G. (2014). The mediating impact of
stickiness and loyalty on word-of-mouth promotion of retail websites: A
consumer perspective. European Journal of Marketing, 48(9/10), 1828- 1849.

Lau, G. T., & Lee, S. H. (1999). Consumers' trust in a brand and the link to brand
loyalty. Journal of Market-Focused Management, 4(4), 341-370.

Li, Y. M., & Yeh, Y. S. (2010). Increasing trust in mobile commerce through design
aesthetics. Computers in Human Behavior, 26(4), 673-684.



123

Liani, D. (2017). Sistem Navigasi Pada Mobile Robot Dengan Menggunakan Gps
(Global Positioning System) (Doctoral Dissertation, Politeknik Negeri
Sriwijaya).

Lin, K. M. (2011). e-Learning continuance intention: Moderating effects of user e-
learning experience. Computers & Education, 56(2), 515-526.

Ling, K. C., Chai, L. T., & Piew, T. H. (2010). The effects of shopping orientations,
online trust and prior online purchase experience toward customers' online
purchase intention. International Business Research, 3(3), 63.

Lovelock, C., Wirtz, J., & Mussry, J. (2011). Pemasaran Jasa, Perspektif Indonesia,
Jilid 1, Edisi 7. Jakarta: Penerbit Erlangga.

Moorman, C., Deshpande, R., & Zaltman, G. (1993). Factors affecting trust in market
research relationships. Journal of marketing, 57(1), 81-101.

Mun, Y. Y., & Hwang, Y. (2003). Predicting the use of web-based information
systems: self-efficacy, enjoyment, learning goal orientation, and the technology
acceptance model. International journal of human-computer studies, 59(4), 431-
449.

Ojha, A., & Gupta, M. P. (2007). Does E-Governance Enhance Trust in Government?.
In Proceedings of 5th International Conference on E- Governance, Hyderabad,
India. doi (Vol. 10, No. 1.105, p. 3708).

Ormrod, J. E. (2008). Psikologi pendidikan edisi keenam. Terjemahan Indianti,
Erlangga, Jakarta.

Pranata, M. (2013). PENDEKATAN ESTETIKA PADA DESAIN PESAN

MULTIMEDIA PEMBELAJARAN. Bahasa dan Seni: Jurnal Bahasa, Sastra, Seni,
dan Pengajarannya, 41(2).

Purnomo, R. (2014). PENGARUH KUALITAS LAYANAN TERHADAP KEPUASAN
KONSUMEN DI KPRI AL-KAUTSAR UIN SUNAN AMPEL SURABAYA:
STUDI KASUS PELAYANAN MINIMARKET TAHUN 2013 (Doctoral
dissertation, UIN Sunan Ampel Surabaya).

Rangkuti, F. (2015). Riset pemasaran. Gramedia Pustaka Utama.

Rofiq, A. (2007). Pengaruh dimensi kepercayaan (trust) terhadap partisipasi pelanggan
E-commerce. Universitas Brawijaya Malang.

Sandstrom, S., Edvardsson, B., Kristensson, P., & Magnusson, P. (2008). Value in use
through service experience. Managing Service Quality: An International
Journal, 18(2), 112-126.

Sangadji, E. M. Sopiah.(2013). Perilaku Konsumen Pendekatan Praktis Disertai
Himpunan Jurnal Penelitian. Yogyakarta.

Sayers, H. (2004). Desktop virtual environments: a study of navigation and age.
Interacting with computers, 16(5), 939-956.



124

Schmitt, B. (2011). Experience marketing: concepts, frameworks and consumer
insights. Foundations and Trends® in Marketing, 5(2), 55-112.

Schultz, L. (2003). Effects of graphical elements on perceived usefulness of a library.

Shen, J., & Eder, L. B. (2009). Intentions to use virtual worlds for education.
Journal of Information Systems Education, 20(2), 225.

Smith, K. L., Moriarty, S., Kenney, K., & Barbatsis, G. (Eds.). (2004). Handbook of
visual communication: Theory, methods, and media. Routledge.

Sukamto, R. A., & Shalahuddin, M. (2013). Rekayasa Perangkat Lunak. Bandung:
Informatika.

Susanto, A., Chang, Y., & Ha, Y. (2016). Determinants of continuance intention to use
the smartphone banking services: an extension to the expectation- confirmation
model. Industrial Management & Data Systems, 116(3), 508- 525.

Verkasalo, H., Lopez-Nicolas, C., Molina-Castillo, F. J., & Bouwman, H. (2010).
Analysis of users and non-users of smartphone applications. Telematics and
Informatics, 27(3), 242-255.

Wood, J. T. (2015). Interpersonal communication: Everyday encounters. Nelson
Education.

Wu, C. G., & Wu, P. Y. (2018). Investigating user continuance intention toward library
self-service technology: The case of self-issue and return systemsin the public
context. Library Hi Tech.

Yamagishi, T. (1998). The structure of trust: The evolutionary games of mind and
society. Tokyo. University of Tokyo Pres.

Yusuf, L. N. (2008). Syamsu & Juntika Nurihsan. Achmad, Teori Kepribadian,
Bandung: PT Remaja Rosdakarya.

Zamaludin, 1., Yusnaeni, W., & Amelia, S. (2016). Perancangan Pembelajaran Jarak
Jauh (E-Learning) Bahasa Jerman Berbasis Web. PROSISKO: Jurnal
Pengembangan Riset dan Observasi Sistem Komputer, 3(2).

Zhang, D., Qiu, L., Fung, C., & Jiang, Z. (2010). An Investigation of the Effects of
Website Aesthetics and Usability on Online Shoppers' Purchase Intention. In
AMCIS (p. 145).

Anonimus. (2019, 21 Januari). 4 miliar penduduk bumi telah terkoneksi internet.
Kata Data. Diunduh dari
https://databoks.katadata.co.id/datapublish/2018/07/23/4-miliar-penduduk-
bumi-telah-terkoneksi-internet

Anonimus. (2019, 21 Januari). Deals. OVO. Diunduh dari https://www.OVO.id/

Anonimus. (2019, 23 Januari). Customer service OVO. Nomor call center. Diunduh dari
https://www.nomorcallcenter.com/2018/08/customer-service-OVO.html



125

Anonimus. (2019, 23 Januari). OVO berjaya di Regional IDC Digital
Transformation =~ Awards 2018. Indo Telko. Diunduh  dari
https://www.indotelko.com/kanal?c=in&it=0V O-idc-digital

Anonimus. (2019, 25 januari). OVO Perluas jangkauan QR code ke 9.000 UKM.
Marketplus. Diunduh dari  http://marketplus.co.id/2018/08/OVO-perluas-
jangkauan-qr-code-ke-9-000-ukm/

Anonimus. (2019, 28 Januari). Go-Pay OVO sebut. Kumparan. Diunduh dari
https://kumparan.com/@kumparantech/bukan-go-pay-OVO-sebut-saingan-
mereka-adalah-pembayaran-tunai-1545310576499730941

Aria, P. (2019, 22 Januari). Riset Google: 1 dari 2 pengguna internet Indonesia
adopsi fintech. Kata Data. Diunduh dari
https://katadata.co.id/berita/2018/11/28/riset-google-1-dari-2-pengguna-
internet-indonesia-adopsi-fintech

Bohang, F. K. (2019, 21 Januari). Berapa Jumlah Pengguna Internet Indonesia?
Tekno Kompas. Diunduh dari
https://tekno.kompas.com/read/2018/02/22/16453177/berapa-jumlah-
pengguna-internet-indonesia

Djumena, E. (2019, 25 Januari). Dalam Setahun, Pengguna OVO Melonjak 400
Persen. MSN. Diunduh dari https://www.msn.com/id- id/ekonomi/bisnis/dalam-
setahun-pengguna-OVO-melonjak-400- persen/ar-BBRcQIO?ref=bcjuga

Eka, R. (2019, 22 Januari). OVO dan evolusi layanan pembayaran mobile. Daily
Social. Diunduh dari https://dailysocial.id/post/OVO-dan-evolusi-layanan-
pembayaran-mobile

Farras, B. (2019, 28 juni). Wah! OVO Akusisi Startup P2P, Nantinya Bisa Pinjam
Uang?. CNBC Indonesia. Diunduh dari
https://www.cnbcindonesia.com/fintech/20190315095648-37-60830/wah- ovo-
akusisi-startup-p2p-nantinya-bisa-pinjam-uang

Herman. (2019, 28 Juni). Jalankan Strategi Open Platform, OVO Fokus Perluas
Kolaborasi. Berita Satu. Diunduh dari
https://www.beritasatu.com/ekonomi/533984/jalankan-strategi-open-platform-
ovo-fokus-perluas-kolaborasi

Kama. (2019, 28 Januari). Inilah tren e-commerce 2018 di Indonesia, menurut toko
online ini. Marketeers. Diunduh dari http://nextren.grid.id/read/0124363/inilah-
tren-e-commerce-2018-di- indonesia-menurut-toko-online-ini?page=all

Kure, E. (2019, 23 Januari). OVO raih 2 penghargaan Asia Pasifik. Investor Daily.
Diunduh dari https://id.beritasatu.com/telecommunication/OVO-raih-2-
penghargaan-asia-pasifik/182119

Kurniawan, S. (2019, 25 Januari). Perluas bisnis, OVO pilih jalan kolaborasi.
Marketeers. Diunduh dari http://marketeers.com/perluas-bisnis-OVO-pilih-
jalan-kolaborasi/



126

Novianty, D. (2019, 28 Juni). OVO Luncurkan Layanan Pinjaman OVO PayLater.
Suara. Diunduh dari https://www.suara.com/tekno/2019/05/10/124823/ovo-
luncurkan-layanan- pinjaman-ovo-paylater

Pratama, E. (2019, 25 januari). Ini Pencapaian OVO Selama 2018. Selular. Diunduh
dari https://selular.id/2018/12/ini-pencapaian-OVO-selama-2018/

Rachman, F. F. (2019, 21 Januari). Transaksi non tunai di Indonesia mulai meningkat.
Detik  Finance. ~ Diunduh  dari  https://finance.detik.com/moneter/d-
3361771/transaksi-non-tunai-di-indonesia-mulai-meningkat



