DAFTAR PUSTAKA

Agung, Nyoman Nur. 2015. Pengaruh Kualitas Pelayanan Terhadap
Word Of Mouth Yang Dimediasi Oleh Kepercayaan Pelanggan Pada Pt. Auto
Bagus Rent a Car Denpasar Tahun 2015. Bali: E-Jurnal Manajemen Unud Vol:

4, No: 05. diadaptasi dari

https://ojs.unud.ac.id/index.php/Manajemen/article/download/11737/8853 pada

24 Juni 2023.

Alalwan, A. A. (2020). Mobile food ordering apps: An empirical study
of the factors affecting customer e-satisfaction.and continued intention to reuse.
International Journal-of Information Management,

50(DATE), 28-44. - diakses dari

https://doi.org/10.1016/j.ijinfongt.2019.04.008 pada 15 Mei 2023.

Allied Market Research.-2022. Cloud Kitchen-Market By Type, By
Product Type, By Nature:~Global-Opportunity Analysis and Industry Forecast,
2020-2030. : ' Diakses dari

https://www.researchandmarkets.com/reports/51:34068/cloud-kitchen-market-by-

type-by-product-type#src-pos-2. pada 30 Juli 2023.

AnonRoaming Hunger. 2020. Guide to ghost kitchens 2020: All you

need to know. diakses dari https://roaminghunger.com/blog/15623/ghost-

Kitchens-everything-you-must-kno w pada 18 Februari 2023.

90


https://ojs.unud.ac.id/index.php/Manajemen/article/download/11737/8853
https://doi.org/10.1016/j.ijinfomgt.2019.04.008
https://www.researchandmarkets.com/reports/5134068/cloud-kitchen-market-by-type-by-product-type#src-pos-2
https://www.researchandmarkets.com/reports/5134068/cloud-kitchen-market-by-type-by-product-type#src-pos-2
https://roaminghunger.com/blog/15623/ghost-kitchens-everything-you-must-kno
https://roaminghunger.com/blog/15623/ghost-kitchens-everything-you-must-kno

AnonNational Restaurant Association 2021. National Restaurant
Association releases 2021 State of the Restaurant Industry Report. diakses dari

https://restaurant.org/news/pressroo m/press-releases/2021-state-of-the-

restaurant-industry-report pada 18 Februari 2023

Arnetta. (2023). Mengenal dan Mempelajari Cara Kerja Bisnis Ghost

Kitchen. DailySosial. Diakses dari- hittps://dailysocial.id/post/cara-bisnis-
ghost-kitchen pada 3 Maret 2023.

Babin, Barry J, et al. 2005. Modelling Consumer Satisfaction and
Word of mouth positive: Restaurant Patronage-in Korea. The Journal of
Services Marketing;:2005;19,3.ABI/INFORM Global diakses dari

https://sci-

hub.se/https://www.emerald.com/insight/content/doi/10.1108/08876040510596

803/full/ntml pada 26 Februart 2023.

Cai, R.; Leung, X-Y-and Chi, C.G.-Q. (2022) ‘Ghost kitchens on the rise:
Effects of knowledge and. perceived benefit-risk on customers’ behavioral
intentions’, International Journal of Hospitality Management, 101, p. 103110.

diakses dari https://doi.org/10.1016/j.ijhm.2021.103110 pada 15 Februari

2023.

Carranza, R., Diaz, E., & Martin-Consuegra Navarro, D. (2018). The

Influence of Quality on Satisfaction and Customer Loyalty with an Importance-

91


https://restaurant.org/news/pressroo
https://dailysocial.id/post/cara-bisnis-ghost-kitchen%20pada%203%20Maret%202023
https://dailysocial.id/post/cara-bisnis-ghost-kitchen%20pada%203%20Maret%202023
http://www.emerald.com/insight/content/doi/10.1108/08876040510596803/full/html
http://www.emerald.com/insight/content/doi/10.1108/08876040510596803/full/html
https://doi.org/10.1016/j.ijhm.2021.103110

Performance Map Analysis: Exploring the Mediating Role of Trust. Journal of
Hospitality and Tourism Technology, 9, 380-

396. diakses https://doi.org/10.1108/JHTT-09-2017-0104 pada 6 Maret 2023.

C. Castelfranchi and R. Falcone. 2000. Trust and control: A dialectic
link. Applied Artificial Intelligence Journal:Special Issue on Trust in Agent, Part

| 14, 8 (2000), 799-823.

C. Castelfranchi and R. Falcone. 2010. Trust Theory: A Socio- Cognitive
and Computational Model, Michael Wooldridge (Ed.). Series in Agent

Technology. Wiley. -

Chen, Y. H., & Barnes, S. (2007). Initial trust and online buyer
behaviour. Industrial Management and Data Systems, 107(1), 21-36. diakses

dari https://doi.org/10.1108/02635570710719034 pada 25-Februari 2023.

Fahmi Rizanata, M.-(2014). Pengaruh Kepercayaan Pelanggan Terhadap
Word of Mouth, Niat Beli Dan Retensi Pelanggan Gerai Indomaret Di Surabaya.
Journal of Business and Banking, 4(1), 31. diakses dari

https://doi.org/10.14414/jbb.v4i1.291 pada 25 Juni 2023.

Filieri, R. (2015). What makes online reviews helpful? A diagnosticity-
adoption framework to explain informational and normative influences in e- WOM.
Journal of Business Research, 68(6), 1261-1270. Diakses dari

92


https://doi.org/10.1108/02635570710719034%20pada%2025%20Februari%202023
https://doi.org/10.14414/jbb.v4i1.291

https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-

ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-

satisfaction-and-continued-intention-to-reuse.pdf pada 13 Juni 2023.

Dalimunthe, D. S. 2016. Pengaruh Kualitas Pelayanan Terhadap
Kepuasan Konsumen Pada Rumah Makan Pondok Zam-Zam di Kota Medan.
Skripsi. Universitas Sumatera Utara, Medan.

http://repository.usu.ac.id/handle/123456789/59260. diakses 10 Juni 2018.

Deutsch, M. (1960), “The effect of motivational orientation on trust and

suspicion”; Human Relations, Vol. 13, pp. 123-39.

Faith, Dudu Oritsematosan and Agwu, Professor Edwin, A Review of the
Effect of Pricing Strategies on the Purchase of Consumer Goods (February 12,
2018). International Journal of Research in Management, Science & Technology
(E-ISSN: 2321-3264) Vol.—2;"No. 2, August..2014. Diakses dari

https://ssrn.com/abstract=3122351

Grand View Research. 2021. Global Cloud Kitchen Market Size, Share &
Trends Analysis Report by Type (Independent Cloud Kitchen, Commissary/Shared,
Kitchen Pods), by Nature (Franchised, Standalone), by Region, and Segment
Forecasts, 2021-2028.Diakses dari

https://www.researchandmarkets.com/reports/5390512/global-cloud-kitchen-

market-size-share-and-trends#src-pos-5. pada 30 Juli 2023.

93


https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
http://repository.usu.ac.id/handle/123456789/59260
https://ssrn.com/abstract%3D3122351
https://www.researchandmarkets.com/reports/5390512/global-cloud-kitchen-market-size-share-and-trends#src-pos-5
https://www.researchandmarkets.com/reports/5390512/global-cloud-kitchen-market-size-share-and-trends#src-pos-5

Hair, Joseph & Hult, G. Tomas M. & Ringle, Christian & Sarstedt, Marko
& Danks, Nicholas & Ray, Soumya. (2021). Partial Least SquaresStructural
Equation Modeling (PLS- SEM) Using R: A workbook. diakses dari

https://doi.org/10.1080/10705511.2022.2108813 pada 10 Mei 2023.

Hair, J.F., Risher, J.J.,-Sarstedt, M. and Ringle, C.M. (2019), "When to

use and how to report_the results of PLS-SEM", European Business Review,

Vol. 31 No. 1, pp. 2-24._diakses dari https://doi.org/10.1108/EBR-11-2018-

0203 20 Maret 2023.

Hair, J., Sarstedt, M., Hopkins, L., & G. Kuppelwieser, V. (2014). Partial
least squaresstructural equation modeling (PLS-SEM) An emerging tool in
business R
research.” European Business ‘Review, 26(2), 106-121. Diakses dari

https://sci-. -~
hub.se/https: iwww.emerald.com/insight/content/doi/10:1108/EBR-10-2013-
0128/full/htm| pada-10-Juni- 2023

Hariyanto, Halila T., and Lantip Trisunarno. "Analisis Pengaruh Online
Customer Review, Online Customer Rating, dan Star Seller terhadap
Kepercayaan Pelanggan Hingga Keputusan Pembelian pada Toko Online di
Shopee.” Jurnal Teknik ITS, wvol. 9, no. 2, 2020, dikses dari

d0i:10.12962/j23373539.v9i2.56728 pada 4 Juni 2023.

94


https://doi.org/10.1080/10705511.2022.2108813
https://www.emerald.com/insight/search?q=Joseph%20F.%20Hair
https://www.emerald.com/insight/search?q=Jeffrey%20J.%20Risher
https://www.emerald.com/insight/search?q=Marko%20Sarstedt
https://www.emerald.com/insight/search?q=Christian%20M.%20Ringle
https://www.emerald.com/insight/publication/issn/0955-534X
https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.1108/EBR-11-2018-0203
https://doi.org/10.1108/EBR-11-2018-0203
http://www.emerald.com/insight/content/doi/10.1108/EBR-10-2013-0128/full/html
http://www.emerald.com/insight/content/doi/10.1108/EBR-10-2013-0128/full/html
https://dx.doi.org/10.12962/j23373539.v9i2.56728

Hanaysha, Jalal. 2016. Testing The Effect of Food Quality, Price
Fairness, and Physical Environment on Customer Satisfaction in Fast Food
Restaurant Industry. Journal of Asian Business Strategy, Vol. 6, No. 2, pp. 31-
40. Diakses dari https://sci-

hub.se/https://doi.org/10.18488/journal.1006/2016.6.2/1006.2.31.40 pada 18

Juni 2023.

Hanaysha, Jalal & Pech, Richard. (2018). Brand: Prestige and the
Mediating Role of Word of Mouth in the Fast Food Industry. Global Business
Review. 097215091879473. 10.1177/0972150918794736. Diakses dari

https://doi.org/10.1177/0972150918794736 pada 25 Februari 2023.

Indriani, Anak.Agung Sagung Istri dan | Nyoman Nurcaya. 2015.
Pengaruh Kualitas Pelayanan terhadap Word Of Mouth yang dimediasi oleh

kepercayaan pelanggan pada PT. Auto Bagus Rent A Car Denpasar. E- journal

Manajemen Unud, Vol 4. diakses-dari(http://download.portalgaruda.org pada 4

Mei 2023.

Japarianto, Edwin and Adelia, Stephanie (2020) PENGARUH TAMPILAN

WEB DAN HARGA TERHADAP MINAT BELI DENGAN KEPERCAYAAN

SEBAGAI INTERVENING VARIABLE PADA E-COMMERCE SHOPEE. Jurnal

Manajemen pemasaran, 14 (1). pp. 35-42. ISSN 1907-235X.

J. R. Dunn and M. E. Schweitzer. 2005. Feeling and believing: The

95


https://doi.org/10.1177/0972150918794736
http://download.portalgaruda.org/
https://repository.petra.ac.id/18648/
https://repository.petra.ac.id/18648/
https://repository.petra.ac.id/18648/
https://repository.petra.ac.id/18648/
https://repository.petra.ac.id/18648/

influence ofemotion on trust. Journal of Personality and Social Psychology 88, 5

(2005), 736-748.

Jiang, Z., & Benbasat, I. (2004). Virtual product experience: Effects of
visual and functional control of products on perceived diagnosticity and flow in
electronic shopping. Journal of Management Information Systems, 21(3), 111-

147. Diakses dari https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-

Mobile-food-ordering-apps-An-empirical-study-of-the-factors=affecting-

customer-e-satisfaction-and-continued-intention-to-reuse.pdf padas 25 Februari

2023.

J. R. Dunn and M. E. Schweitzer. 2005. Feeling and believing: The
influence ofemotion on trust. Journal of Personality and Social Psychology 88, 5

(2005), 736-748.

Kahneman, D-; Tversky, A., 1979. Prospect theory: an analysis ofdecision

under risk. Econom. J.-Econom. Soc. 263-291.

Keller, K. L. (2001), Building customer-based brand equity: creating brand
resonance requires carefully sequenced brand-building efforts, Marketing
Management, Vol. 10, No. 2, pp. 15-19.diakses dari

https://d1watxtslxzle7.cloudfront.net/32781584/20550-84209-1-PB 2-

libre.pdf?1391229757=&response-content-

96


https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA

disposition=inline%3B+filename%3DEvaluating the Impacts of Customer Ex

per.pdf&EX

pires=1686148783&Signature=FCtJZxyE8g~xeS61SfANHIUNQ30~I11K8xgHNQ

eQIvW]jAse

Dg~BhVEWIrxtltTNEfhOyWel2PEgD4j9GRfpRzbRBrRYcOpePD6raWmR~YP

pykycYcgH

QAUp7I6CNRMLKkygKs5DVEe8GODCL Y Jt~61ygK~~3uWDzAgwUhAwrPJa

QKVtNiX08 1J1faM8N5ke~AkXT96cWA3CgscG1lUZhMafnWIAh7YH-

h1JbQyndIFIvVVE79fNdO0O6-

6YmJr5ploGEL DNhrexEMregw\WPhzAYngk T=b7PGvxcVm6xXBI8fRTPIVX]

Ux2QG0t8L AXPEPrZWGHS5TTd6zIXTnCDICHATHMYQ &Key-Pair-

[d=APKAJLOHF5GGSLRBV4ZA pada 23 Mei 2023.

Keputusan Presiden " (KEPPRES) Nomor 11 Tahun 2020 tentang
Penetapan *Kedaruratan Kesehatari'.'iMasyarakat VC‘oronavirus Disease 2019
(COVID-19) . 3L “Maret '2‘020.., ~Indonesia, .:-,}'Pémerintah Pusat.

JDIH.SETNEG.GO.1D 2 HLM. diakses 4 Mei 2023.

Kulshreshtha K, Sharma G. 2022. From restaurant to cloud kitchen: survival
of the fittest during covid-19: an empirical examination. Technological Forecasting
and Social Change 179: 121629. Diakses dari
https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046 pada 30 Juli
2023.

LAILIYAH, N. I. (2020). PENGARUH KUALITAS PRODUK,

97


https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/32781584/20550-84209-1-PB_2-libre.pdf?1391229757&response-content-disposition=inline%3B%2Bfilename%3DEvaluating_the_Impacts_of_Customer_Exper.pdf&Expires=1686148783&Signature=FCtJZxyE8g~xeS61SfAnHIUnQ3o~lIK8xgHnQeQIvWjAseDq~BhVEWrxtltTNEfhOyWe12PEgD4j9GRfpRzbRBrRYc0pePD6raWmR~YPpykycYcgHQAUp7l6CNRMLkygKs5DVCo8G0DCLYJt~61ygK~~3uWDzAgwUhAwrPJaQKVtNiX087J1faM8N5ke~AkxT96cWA3CqscG1UZhMgfnWIAh7YH-hIJbQyndlFlvVF79fNdO0O6-6YmJr5ploGELDNhrexFMreqwWPhzAYnqkT~b7PGvxcVm6xXBt8fRTPJVXjUx2QG0t8LAxpEPrZWGH5TTd6zlxTnCDtCHA1HMYQ__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046

LAYANAN DAN CITRA MEREK TERHADAP KEPUTUSAN
PEMBELIAN DENGAN KEPERCAYAAN

MEREK SEBAGAI VARIABEL MEDIASI (Studi pada Konsumen Fast Food
McDonald’s di Kota Malang). Diakses dari
https://eprints.umm.ac.id/62601/1/TESIS.pdf pada 23 Maret 2023

Machdar NA, Andreas FF. 2022. Cloud kitchen: menutup kesenjangan
permintaan pada era normal baru untuk-industri jasa makanan. Semesta 1(1):72—
78. Diakses dari
https://journal.ipb:ac.id/index.php/jabm/article/view/42111/25046 pada 30 Juli
2023.

Monroe, K. B., & Krishnan, R. (1985): The effect of price on subjective
product Evaluation. In J. Jacoby & O. C. Jerry (Eds.), Perceived quality: How
consumers view stores and merchandise (pp. 209-232). Lexington, M.A:

Lexington Books.

Mustajab, Ridhwan. (202(5). Kinerja Makanan dan Minuman Naik 4,90%

pada tahun 2022. https://dataindonesia.id/industri-

perdagangan/detail/Kinerja=industri=-makanan=dan-minuman-naik-490-pada-

2022, diakses pada 18 April 2023.

Mutmainah I, Marwanti S, Agustono. 2022. PENGARUH CITRA
MEREK, HARGA, DAN DIGITAL MARKETING TERHADAP
KEPUTUSAN PEMBELIAN PRODUK ROTI KECIL DI KOTA

SURAKARTA. AGRISTA : Vol. 10 No. 4 Desember 2022 : 112-125. Diakses

98


https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046
https://dataindonesia.id/industri-perdagangan/detail/kinerja-industri-makanan-dan-minuman-naik-490-pada-2022
https://dataindonesia.id/industri-perdagangan/detail/kinerja-industri-makanan-dan-minuman-naik-490-pada-2022
https://dataindonesia.id/industri-perdagangan/detail/kinerja-industri-makanan-dan-minuman-naik-490-pada-2022
https://dataindonesia.id/industri-perdagangan/detail/kinerja-industri-makanan-dan-minuman-naik-490-pada-2022

dari https://jurnal.uns.ac.id/agrista/article/download/71247/39565 pada 30 Juli

2023.

Nitchhote, T., & Nuangjamnong, D. C. (2022). The New Normal Service
Quality and Behavior Food Purchase Intention During COVID-19. AU-HIU
International ~ Multidisciplinary ~ Journal, 2(1), 9-20. Diakses dari
https://pdfs.semanticscholar.org/5e01/6188749d134a2339d78d6f0ad72672e217bb
.pdf pada 26 Februari 2023.

Park, D. H., Lee, J., & Han, I. (2007). The effect of on-line consumer
reviews on consumer purchasing intention: The moderating role of involvement.
International Journal of Electronic Commerce, 11(4), 125-148. Diakses dari

https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-

ordering-apps-An-emipirical-study-of-the-factors-affecting-customer-e-

satisfaction-and-continued-intention-to-reuse.pdf pada 25 Februari 2023.

Pookulangara, S.,"Weh, H. and Bharath, J. (2023), "Consumer attitudes

toward orderingfrom cloud kitchens: a gender and marital status perspective”,

-

International Journal of Contemporary Hospitality-Management, \Vol. 35 No.

5, pp. 1859-1879. https:Hdoi-org/10.1108AICHM-03-2022-0310

Pratama, Dian Wahyu, dan Suryono Budi Santoso. 2018. “Pengaruh Citra
Merek, Kualitas Produk dan Harga Terhadap Keputusan Pembelian melalui
Kepercayaan Konsumen pada Produk Stuck Original.” Diponegoro Journal of
Management 7 (2): 139-49 diakses dari

https://ejournal3.undip.ac.id/index.php/djom/article/view/20914 pada 5 Mei

2023.

99


https://jurnal.uns.ac.id/agrista/article/download/71247/39565
https://pdfs.semanticscholar.org/5e01/6188749d134a2339d78d6f0ad72672e217bb.pdf%20pada%2026%20Februari%202023
https://pdfs.semanticscholar.org/5e01/6188749d134a2339d78d6f0ad72672e217bb.pdf%20pada%2026%20Februari%202023
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://www.emerald.com/insight/search?q=Sanjukta%20Pookulangara
https://www.emerald.com/insight/search?q=Han%20Wen
https://www.emerald.com/insight/search?q=Josiam%20Bharath
https://www.emerald.com/insight/publication/issn/0959-6119
https://www.emerald.com/insight/publication/issn/0959-6119
https://doi.org/10.1108/IJCHM-03-2022-0310
https://doi.org/10.1108/IJCHM-03-2022-0310
https://ejournal3.undip.ac.id/index.php/djom/article/view/20914

Reiley, L. (2020), “A pandemic surge in food delivery has made ghost
kitchens and virtual eateries one of the only growth areas in the restaurant

industry”. diakses dari https://doi.org/10.1108/IJCHM-03-2022-0310 pada 10

Februari 2023.

Rempel, J.K., Holmes, J.G., Zanna, M.P., 1985. Trust in close

relationships. J. Personal.

Rivera,” M., 2019. Online delivery provider (ODP) services: who is
getting what from food deliveries? (2019). Int.J. Hosp. Manag. 80, A1-A2.

diakses dari https://doi.org/10.1016/j.ijhm.2021.103110 pada 18 Februari 2023.

Rohman, Fathnur. 2022. Mengenal Ghost Kitchen, Jenis Bisnis
Kuliner OnlineTerbaru. Artikel Agung.
Ekonopedia. diakses Ry,

https://katadata.co.id/agung/ekonopedia/6322df53 7210d/mengenal-ghost-

kitchen-jenis- bisnis=kuttiner-online-terbaru-pada 20 Maret 2023.

Rosariana, B. (2021). Generasi “Milenial” Dan Generasi “Kolonial”.
Generasi “Milenial” Dan Generasi “Kolonial”
(kemenkeu.go.id). diakses dari

https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-

artikel/14262/Generasi-Milenial- Dan-Generasi-Kolonial.html pada 13 Juni
2023.

100


https://doi.org/10.1108/IJCHM-03-2022-0310
https://doi.org/10.1016/j.ijhm.2021.103110
https://katadata.co.id/agung/ekonopedia/6322df537210d/mengenal-ghost-kitchen-jenis-bisnis-kuliner-online-terbaru
https://katadata.co.id/agung/ekonopedia/6322df537210d/mengenal-ghost-kitchen-jenis-bisnis-kuliner-online-terbaru
https://katadata.co.id/agung/ekonopedia/6322df537210d/mengenal-ghost-kitchen-jenis-bisnis-kuliner-online-terbaru
https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html
https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html
https://www.djkn.kemenkeu.go.id/kpknl-pontianak/baca-artikel/14262/Generasi-Milenial-Dan-Generasi-Kolonial.html

Rosdiana, Riski, lyus Akhmad Haris, Kadek Rai Suwena, Jurusan
Pendidikan Ekonomi, and Universitas Pendidikan Ganesha. 2019. “Pengaruh
Kepercayaan Konsumen Terhadap Minat Beli Produk Pakaian Secara Online.”
Jurnal Pendidikan Ekonomi Undiksha 11(1). diakses

dari https://ejournal.undiksha.ac.id/index.php/1JSSB/article/view/16240/9664
pada 25 Juni 2023.

Rosdiana, .Riski, lyus Akhmad Haris, Kadek Rai Suwena, Jurusan
Pendidikan Ekonomi, and Universitas Pendidikan Ganesha. 2019. “Pengaruh
Kepercayaan Konsumen Terhadap Minat Beli Produk Pakaian Secara Online.”
Jurnal Pendidikan Ekonomi Undiksha 11(1): diakses
dari https://eiourngl.undiksha.ac.id/index.php/IJSSB/article/view/16240/9664
pada 25 Juni 2023.

Rotter, J. B. (1980). Inferpersonal trust, trustworthiness, and gullibility.

American' Psychologist, 35, 1-7. diakses dari http:/dx.doi.org/10.1037/0022-
3514.49.1.95 pada 18 Juni

2023.

Santoso, Agung (2010) Studi deskriptif effect size penelitian-
penelitian di FakultasPsikologi Universitas Sanata  Dharma.
Jurnal Penelitian. diakses dari

https://d1watxtsixzle7.cloudfront.net/89608517/3150 2010 November 01 A

gung_Santoso- libre.pdf?1660449591=&response-content-

disposition=inline%3B+filename%3DStudi Deskriptif Effect Size Penelitian

pdf&EXxpires

101


https://ejournal.undiksha.ac.id/index.php/IJSSB/article/view/16240/9664
https://ejournal.undiksha.ac.id/index.php/IJSSB/article/view/16240/9664
http://dx.doi.org/10.1037/0022-3514.49.1.95
http://dx.doi.org/10.1037/0022-3514.49.1.95
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA

=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAae

toLoCw3kLR

LDL30Y~gB0Zgr3Hrgpgf10WZ9~F60GfO1GMEUF299JGRIXATAIaYw6ut

Pp2z6~wbrBg

tc3B0talkOtjKrPQUCNutUOp8ECITvG7~C7bVagWd1rLOp15y2vrivil3n7K9i

osHVrZ~feUud

12n3TMgO~yxPySIEGfr~VEURXNSOE9q3TDWhNEVUXBE1FQBFzari82Al

pOPj-

dGyjkn81xHkvj5ZtWjaWCn8z83UzrONrvtOxVEt443tvREINONikS\WSjazorUcr

FWyv3xtXgG S5217193Ja00t0VUCghtA &Key-Pair-

[d=APKAJLOHESGGSLRBV4ZA pada 13 Juni 2023.

Satmoko, Taufiq D., et al. "Pengaruh Kualitas Pelayanan TerhadapWord
of Mouth, Melalui Kepercayaan Dan Kepuasan Konsumen Sebagai Variabel
Intervening Pada Star. Clean Cafi’VVésh Semarang." Jurnal llmu Administrasi
Bisnis S1 Undip, vol.5;no. 1{ 2016, pp.-266- @

275. diakses dari :/Users/ASUS/DownI‘oads/10407-20111-1-SM.pdf

pada 8 Juni 2023.

Sari, A.N. Kondisi Industri Pengolahan Makanan dan Minuman di
Indonesia (2022). diakses dari https://www.djkn.kemenkeu.g o.id/kanwil-
suluttenggomalut/baca- artikel/15588/Kondisi-Industri-Pengolahan-Makanan-

dan-Minuman -di-Indonesia.html) pada4 Mei 2023.

102


https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
https://d1wqtxts1xzle7.cloudfront.net/89608517/3150_2010_November_01_Agung_Santoso-libre.pdf?1660449591&response-content-disposition=inline%3B%2Bfilename%3DStudi_Deskriptif_Effect_Size_Penelitian.pdf&Expires=1688405775&Signature=ddprQSsT3uwwIOPnA~d8wiYxhFznxU23k0dyAaetoLoCw3kLRLDL3OY~gB0Zgr3Hrgpgf10WZ9~F6oGfO1GMEUF2g9JGRIXATAiaYw6utPp2z6~wbrBgtc3B0ta1k0tjKrPQuCNutU0p8ECrTvG7~C7bVgWd1rLOp15y2vr1vf13n7K9iosHVrZ~feUdj2n3TMqO~yxPySiEGfr~VFUnxNSOE9q3TDWhNEVUXBc1FQBFzari82Alp0Pj-dGyjkn81xHkvj5ZtWjaWCn8z83Uzr0Nrvt0xVEt443tvRfNONikSWSjazorUcrFWyv3xtXqGS52i7T93Ja00t0VUCghtA__&Key-Pair-Id=APKAJLOHF5GGSLRBV4ZA
http://www.djkn.kemenkeu.g/

Scanzoni, J. (1979). Social exchange and behavioral interdependence.
In R. L. Burgess & T. L. Huston (Eds.), Social exchange in developing

relationships. New York: Academic Press.

103



Sherkar A, Fernandes M, Zagade S. 2021. Rise of cloud kitchens amidst
the covid-19 pandemic. Kalyan Bharati 36(7): 237-243. Diakses dari
https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046 pada 30 Juli
2023.

Shukla, P. (2010), “Impact of interpersonal influences, brand origin and
brand image on luxury purchase intentions: Measuring interfunctional interactions
and a cross-national comparison”, Journal of World Business, Vol. 46 No. 2,
Forthcoming. Diakses dari-http://dx.doi.org/10.1108/02634501211231946 pada 3
Maret 2023.

104


https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046
http://dx.doi.org/10.1108/02634501211231946

Sitorus A, Avianti F, Gultom M, Tritama R, Andini V. 2021. Rise of the
virtual kitchen. Savills Research: Market in Minutes. Diakses dari
https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046 pada 30 Juli
2023.

Snyder, G. 2020. Rise of the ghost kitchens: How virtual restaurants are
reshaping L.A.’s dining economy. Los Angeles Times. diakses dari

https://www.latimes. com/food/story/2020—-09-24/rise-of-the-ghost-kitchens

pada 25 Februari 2023.

Soc. Psychol. 49 (1), 95-112. diakses dari
https://doi.org/10.1016/j.ijhm.2021.103110

pada 14 April 2023

Solihin, Dede. ;‘Pengamh Kepercayaan Pelanggan Dan Promosi
Terhadap 120 Keputusan Pembelian Konsumen Pada Online Shop Mikaylaku
Dengan Minat Beli Sebagai Variabel 'Intervening.” Jurnal Mandiri : Ilmu

Pengetahuan, Seni;dan Teknologi-4,-no. 1 (2020): 38-51. diakses dari

http://jurnalmandiri.com/index:php/mandirifarticle/view/99/78 pada 8 Juli2023.

Spekman, R.E. (1988), “Strategic supplier selection: understanding

long-term buyer relationships”, Business Horizons, July/August, pp. 75-81.

Sugiarto, Christian Ryan and Lastiawan, Joey Prakarsa and Yunus, Erlinda
N. (2023) Faktor Keberhasilan Kritis Usaha Kuliner Berbasis Cloud Kitchen

105


https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046
http://jurnalmandiri.com/index.php/mandiri/article/view/99/78

Dari Perspektif Pelaku Usaha dan Konsumen. Jurnal Aplikasi Bisnis Dan
Manajemen (JABM), 9 (2). pp. 273-284. Diakses dari
https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046 pada 30 Juli
2023.

Taufiq Dwi Satmoko, Handojo Djoko, Ngatno (2015), Pengaruh kualitas
pelayanan terhadap word of mouth melalui kepercayaan dan kepuasan
konsumen sebagai variabel intervening pada. star clean car wash semarang.

Jurnal Universitas:Diponegoro.

The Business Research Company. 2022.Cloud Kitchen Global Market
Report 2023, Diakses dari
https://wwiw.researchandmarkets.com/repofts/5744377/cloud=kitchen-global-

market-report#src-pos-5.- pada 30 Juli 2023.

Venkatesh, V., Thong,'J. Y. L., & Xu, X. (2012). Consumer acceptance
and use of in-
formation technology: Extending the unified theory of acceptance and use of tech-
nology. MIS Quarterly, 36(1), 157-178. Diakses dari httbs://farapaper.com/wp-

content/uploads/2022/06/Fardapaper-Maobile-food=ordering-apps-An-empirical-

study-of-the-factors-affecting-customer=e=satisfaction-and-continued-intention-to-

reuse.pdf pada 25 Februari 2023.

Wu, Wen & Zhang, Airong & Van Klinken, Rieks & Schrobback, Peggy
& Muller, Jane. (2021). Consumer Trust in Food and the Food System: A Critical

Review. Foods. 10. 2490. 10.3390/foods10102490.

Zeithaml, V.A., 1988. Consumer perceptions of price, quality, and

106


https://journal.ipb.ac.id/index.php/jabm/article/view/42111/25046
https://www.researchandmarkets.com/reports/5744377/cloud-kitchen-global-market-report#src-pos-5
https://www.researchandmarkets.com/reports/5744377/cloud-kitchen-global-market-report#src-pos-5
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf
https://farapaper.com/wp-content/uploads/2022/06/Fardapaper-Mobile-food-ordering-apps-An-empirical-study-of-the-factors-affecting-customer-e-satisfaction-and-continued-intention-to-reuse.pdf

value: a means-endmodel and synthesis of evidence. Journal of Marking 52, 2—

22. diakses dari https://doi.org/10.1016/j.jretconser.2019.05.005 pada 15 Maret

2023.

107


https://doi.org/10.1016/j.jretconser.2019.05.005

