
104 

DAFTAR PUSTAKA 

 

Aaker DA, Keller LK. Consumer evaluations of brand extensions. J Mark 

1990;54:27–41 January.  

Aaker, D. A. 1997. Manajemen Ekuitas Merek: Memanfaatkan Nilai dari Suatu 

Merek. Jakarta: Mitra Utama. Arikunto, Suharsimi. 2013. Prosedur 

Penelitian Suatu Pendekatan Praktik. Jakarta: Rineka Cipta.  

Abe M. Price and advertising strategy of a national brand against its private-

label clone a signaling game approach. J Bus Res 1995;33(3):241–50.  

Ailawadi KL, Keller LK. Understanding retail branding: conceptual insights and 

research priorities. J Retail 2004;80:331–42.  

Ailawadi KL, Neslin SA, Gedenk G. Pursuing the value-conscious consumer: 

store brands versus national brand promotions. J Market 2001;65:71–89 

January.  

Anderson JC, Gerbing DW. Structural equation modeling in practice: a review 

and recommended two-step approach. Psychol Bull 1988;103(3):411–23.  

Apriyanto, D. T. (2013). Pengaruh Citra Toko Terhadap Keputusan Pembelian 

Konsumen Pada Minimarket Alfamart Kamal. Jurnal Ilmu Manajemen 

Volume 1 Nomor 4 , 1120.  

Bagozzi RP, Yi Y. On the evaluation of structural equation models. J Acad Mark 

Sci 1988;16:74–94 Spring.  

Baltras G. Determinants of store brand choice: a behavioral analysis. J Prod 

Brand Manag 1997;6(5):315–24.  

Bao, Yongchuan, Bao, Yeqin, dan Sheng, Shibin. 2010. Motivating Purchase of 

Private Label Brand: Effects of Store Image, Product Signatureness, and 

Quality Variation. Journal of Business Research, 64(2011): 220-226.  

Baron RM, Kenny DA. The moderator–mediator variable distinction in social 

psychological research: conceptual, strategic and statistical 

considerations. J Pers Soc Psychol 1986;51:1173–82.  

Baron, R. M., dan Kenny, D. A. 1986. The Moderator-Mediator Variable 

Distinction in Social Psychological Research: Conceptual, Strategic and 

Statistical Considerations. Journal of Personality and Social Psychology, 

51(6): 1173- 1182.  

Batra R, Sinha I. Consumer-level factors moderating the success of private label 

brands. J Retail 2000;76(2):175–91.  



 

 

104  

Beker, J., Grewal, R., & Parasuraman, A. (1994). The Influence of Store of 

Environment on Quality Interface and Store Image. Journal of The 

Academy of Marketing Science, Volume 22 No 4 . 

Berman, B., & Joel, R. E. (2001). Retail Management-A Strategic Approach. 

Machmillan Publishing Company. 

Boston: McGraw-Hill Irwin. Hsu, Maxwell K., Huang, Yinghua, dan Swanson, 

Scott. 2009. Grocery Store Image, Travel Distance, Satisfaction and 

Behavioral Intentions. International Journal of Retail and Distribution 

Management, 38(2): 115-132.  

Buchari, Alma. 2004. Manajemen Pemasaran dan Pemasaran Jasa. Bandung: 

Alfabeta. Dick, B., Richard, C., dan Koskinen. Customer Loyalty and 

Private Label Products. Journal of Marketing, 89: 71-87.  

Burton S, Lichtenstein DR, Netemeyer RG, Garretson JA. A scale for measuring 

attitude toward private label products and an examination of its 

psychological and behavioral correlates. J Acad of Market Sci 

1998;26(4):293–306.  

Dawar N, Parker P. Marketing universals: consumers' use of brand name, price, 

physical appearance, and retailer reputation as signals of product quality. 

J Mark 1994;58: 81–95 April.  

Dhian, N. M., Sri, N. W., & Kerti Yasa, N. N. (Februari 2014). Pengaruh Citra 

Toko Terhadap Kepuasan Pelanggan Dan Niat Beli Ulang Pada Circle K 

Di Kota Denpasar. Jurnal Manajemen Strategi Bisnis dan Kewirausahaan 

Vol 8. No. 1, , 36. Fadilah, N. R. (2012).  

Dodds WB, Monroe KB, Grewal D. Effects of price, brand, and store information 

on buyers' product evaluations. J Mark Res 1991;28:307–19 August.  

Durianto, Darmadi, Sugiarto, dan Sitinjak, Tony. 2001. Strategi Menaklukan 

Pasar Melalui Riset Ekuitas dan Perilaku Merek. Jakarta: PT. Gramedia 

Pustaka Utama.  

Durianto, Darmadi, Sugiarto, Widjaja, A. W., dan Supratikno, Hendrawan. 2003. 

Invasi Pasar Dengan Iklan Yang Efektif. Jakarta: Gramedia Pustaka 

Utama.  

Grewal, D., Krishnan, R., Baker, J., dan Borin, N. 1998. The Effect of Store 

Image, Brand Name, and Price Dicounts on Consumers Evaluations and 

Purchase Intention. J Retail, 74(3): 331-52.  

Gunawan, P. (2009). Pengaruh Citra Toko Terhadap Keputusan Pembelian 

Konsumen pada Supermarket Mandiri Simpang Bahagia Medan. Medan: 

Universitas Sumatra Utara.  

Hair, J. F., & et, A. (1998). Multivariate Data Analysis. New Jersey: Prentice-Hall 

International. Hasan, I. (2003). Pokok-Pokok Materi Statistik 1: Statistik 

Deskriptif. Jakarta: Bumi Aksara. Haurissa, A. I. (2012). Pengaruh Store 

Image, Travel Distance Dan Customer Satisfaction Terhadap Behavioral 

Itention Konsumen Di Ranch Market Surabaya. 2. Informasi, D. (2012, 

Juni 30).  

Hartman KB, Spiro RL. Recapturing store image in customer-based store equity: 



 

 

105  

a construct conceptualization. J Bus Res 2005;58(8):1112–20.  

Hawkins, D. I., dan Mothersbaugh, D. L. 2010. Perilaku konsumen: Bangunan 

strategi pemasaran.  

Hoch SJ, Banerji S. When do private labels succeed? Sloan Manage Rev 

1993;34:57–67 summer.  

Inman JJ, Shankar V, Ferraro R. The roles of channel–category associations and 

geo- demographics in channel patronage. J Mark 2004;68:51–71 April.  

J Bus Res 2001;52(3):277–91.  Quelch JA, Harding D. Brands versus private 

labels: fighting to win. Harvard Bus Rev  

Karry S, Zaccour G. Could co-op advertising be a manufacturer's counterstrategy 

to store brands? J Bus Res 2006;59(9):1008–15.  

Kasali, R. 2007. Membidik Pasar Indonesia: Segmentasi, Targeting, dan 

Positioning. Jakarta: PT Gramedia Pustaka Utama. 

Keller KL, Aaker D. The effect of sequential introduction of brand extensions. J 

Market Res 1992;29:35–50 February.  

Keller, K.L. (2003). Strategic Brand Management: Building, Measuring, and 

Managing Brands Equity, (2 nd ed). New Jersey: Prentice Hall. Kotler, P. 

(1994). Marketing Management. 8th ed, International Editions. 

Kotler, P., & Keller, K. L. (2005). Manajemen Pemasaran. Jakarta: PT Indeks. 

Kotler, P., & Keller, K. L. (2009). Manajemen Pemasaran, Edisi 13 Jilid 1. 

Jakarta.  

Kotler, P., & Susanto, A. B. (2000). Manajemen Pemasaran di Indonesia Edisi 1. 

Jakarta: PT. Salemba Empat.  

Kotler, Philip. 2005. Manajemen Pemasaran. Edisi Kesebelas, Jilid 2. Jakarta: 

Indeks.  

Lichtenstein DR, Ridgway NM, Netemeyer RG. Price perceptions and consumer 

shopping behavior: a field study. J Mark Res 1993;30:234–45 May.  

Ma'ruf, H. (2005). Pemasaran Ritel. Jakarta: PT. Gramedia Pustaka Utama. 

Mulyawan, A. (2012).  

Manag 2003;12(4):201–9.  Sprott DE, Shimp TA. Using product sample to 

augment the perceived quality of store  

McCarthy, Jerome. E., dan Perreault, William. D. 2002. Dasar-dasar Pemasaran. 

Edisi kelima. Jakarta: Erlangga.  

Nelson P. Advertising as information. J Polit Econ 1974;82:729–54.  Olson JC, 

Jacoby J. Cue utilization in the quality perception process. In: Venkatesan 

M, editor. Proceedings of the Third Annual Conference of the Association 

for Consumer  



 

 

106  

Peter, J. Paul. dan Olson, Jerry. C. 2014. Perilaku Konsumen & Strategi 

Pemasaran. Edisi Kesembilan, buku 2. Jakarta: Salemba Empat.  

Prentice Hall. Kotler, P. (2003). Marketing Management. New Jersey: Pearson 

Education.  

Psychol 2003;88(5):879–903.  Putsis Jr WP, Dhar R. An empirical analysis of 

the determinants of category expenditure.  

Shaharudin, dkk. 2011. Riset Pemasaran. Jakarta : PT. Gramedia Pustaka Utama.  

Simamora, Bilson. 2002. Panduan Riset Perilaku Konsumen. Surabaya: Pustaka 

Utama.  

Soebagyo, T. (2014). Analisa Pengaruh Store Image Terhadap Purchase Intention 

Di Toserba "Ramai" Ngawi. Jurnal Strategi Pemasaran Vol 2, No 1 , 2. 

Soesanto, Sherly dan Klemens Wedanaji Prasastyo. Pengaruh Store Image, 

Product Signatureness, Quality Variation, dan Perceived Quality terhadap 

Repurchase Intention pada Produk Private Brand Elektronik. Jurnal Bisnis 

dan Akutansi, 17(1): 56-64.  

Sopiah, dan Syihabbudhin. 2008. Strategi Bisnis Pemasaran. Yogyakarta: Andi 

Sugiyono. (2011). Metode Penelitian Kombinasi. Bandung: Alfabeta. 

Wijayanti, R. F., Suharyono, & Suyadi, I. (2012). Pengaruh Citra Toko, Variasi 

Kualitas, Product Signatureness Terhadap Kualitas Yang Dipersepsikan 

Dan Dampaknya Pada Minat Pembelian Produk Private Label Brands. 

Jurnal Profit Volume 7 No. 1 , 78 

Yongchuan Bao., Yeqing Bao., & Shibin Sheng. (2011). Motivating purchase of 

private brands: Effects of store image, product signatureness, and quality 

variation. Journal of Business Research 64, 220 – 226. 

 

www.hypermart.co.id/about-hypermart.aspx 

https://finance.detik.com/berita-ekonomi-bisnis/d-3736180/ini-jajaranritel-yang-

tutup-toko-di-indonesia/1 

https://media.neliti.com/media/publications/140497-ID-none.pdf  

http://www.tribunnews.com/tag/hypermart 

http://www.rajarak.co.id/2015/10/44-hypermart-pemain-lokal-berskala.html 

https://www.validnews.id/ALFAMART-DAN-INDOMARET--POLEMIK-DI-

BALIK-PEMANDANGAN-OwJ 

https://www.suara.com/tag/hypermart 

http://jambi.tribunnews.com/2018/05/18/setiap-hari-hypermart-pasok-buah-segar-

impor-dan-lokal 

http://www.hypermart.co.id/ 

https://www.tiendeo.co.id/toko/kota-surabaya/hypermart 

 

 

  

https://media.neliti.com/media/publications/140497-ID-none.pdf
http://www.tribunnews.com/tag/hypermart
http://www.rajarak.co.id/2015/10/44-hypermart-pemain-lokal-berskala.html
https://www.validnews.id/ALFAMART-DAN-INDOMARET--POLEMIK-DI-BALIK-PEMANDANGAN-OwJ
https://www.validnews.id/ALFAMART-DAN-INDOMARET--POLEMIK-DI-BALIK-PEMANDANGAN-OwJ
https://www.suara.com/tag/hypermart
http://www.hypermart.co.id/
https://www.tiendeo.co.id/toko/kota-surabaya/hypermart

