108

Daftar Pustaka

Soekresno. Manajemen Food and Beverage. 2000 Edisi ke Il. Jakarta:PT. Gramedia

Pustaka Utama.
Marsum, W. Restoran dan Segala Permasalahannya. edisi 4. Yogyakarta: Andi, 2005.

Remiasa dan Lukman. 2007. “Analisis Persepsi Pelanggan Terhadap Kualitas
Layanan Coffee Shop Asing dan Coffee Shop Lokal”

Atmodjo, Marsum W. (2005). Restoran dan Segala Permasalahannya. Yogyakarta:
Andi.

Davis, Keith (1986). Personel management and Human Resource. 2 *. Singapore:
MC Graw Hill Book Company

Zeithmal, V. Et al. 2009). Services Marketing Integrating Customer Focus Across The
Firm. 5™ Edition, Mc. Graw Hill.

Knight, J.B., Kotschevor, L. (2000).Quality Food Production Planning and

Management: 3" Edition. Canada: Simultaneously..

Hansen, Don R., Maryanne M.Mowen. 2003. Edisi Keempat. Cost

ManagementAccounting and Control. Sounth Western: Thomson Learning.

Basu Swastha DH dan Irawan, (1986), Manajemen Pemasaran Modern, Liberty,

Yogyakarta

Amirullah, 2002, Perilaku Konsumen, Cetakan Pertama, Penerbit, Graha IImu,

Jakarta.

Rangkuti, Freddy. (2002). The Power of Brands. Jakarta: PT. Gramedia Pustaka
Utama.

Kotler, Amstrong . 2010. Principles Of Marketing. 13 Edition. New Jersey . Upper
Saddle River: Pearson Prentice Hall

John Knight and Lendal Kotschevar (2000). Quantity Food Production, Planning and
Management. 3rd Edition ed. New York and Toronto: John Wiley & Sons.



109

Gaman and Sherrington. 1996. The Sciene of Food. Boston, Mass: Butterworth-

Heinemann

Gaspersz, V. 2008. Total Quality Managament. Jakarta: Penerbit Gramedia Pustaka

Utama

Kotler, Philip. Prinsip-prinsip Pemasaran. Jakarta : Erlangga. 2001.

Hansen, D. R and M. M. Mowen. 2003. Management Accounting. 6th Edition.

SouthWestern. Thomson Learning.

A. Parasuraman, Valerie A. Zeithaml. Leonard Berry. 1985. A conceptual Model of

Service Quality and Its Implication for Future Research. Journal of Marketing, Volume 49.

Fandy Tjiptono dan Gregorius Chandra, (2005), Manajemen Kualitas Jasa,
Yogyakarta. ANDI

A, Parasuraman. (2001). The Behaviorial Consequenses of Service Quality, Jurnal of
Marketing,Vol 60.

Parasuraman, A., Zeithamlm, V., & Leonard, L. (2000). Delivering quality service

balancing customer perception and expectation. New Jersey: The Free Press.

Kaotler, Philip, (2003), Marketing Management, 11th edition, Prentice Hall, New

Jersey.

Fandy Tjiptono, 2004, Strategi Pemasaran, Edisi 2, Penerbit Andi, Yogyakarta.

William J. Stanton. Prinsip Pemasaran.1984.Jakarta;Erlangga

Basu Swastha DH dan Irawan, (1986), Manajemen Pemasaran Modern, Liberty,

Yogyakarta



110

Alex S. Nitisemito.1991. Manajemen Personalia: Manajemen Sumber Daya Manusia.

Jakarta : Ghalia Indonesia

Fandy, Tjiptono. 2001. Manajemen Jasa. Edisi Kedua. Yogyakarta : Andi Offset.

Hermawan Kertajaya.2002.Marketing Plus Siasat Memenangkan Persaingan Global.

Jakarta : PT Erlangga

Ujang Suwarman. 2004. Perilaku Konsumen. Jakarta: Ghalia Indonesia.

Amirullah, 2002, Perilaku Konsumen, Cetakan Pertama, Penerbit, Graha IImu,

Jakarta.

Alma, Buchari. 2003. Pemasaran Stratejik Jasa Pendidikan. Bandung: Alfabeta

Losch, August.2009. Economics of location. London.

Fandy Tjiptono. 2002. Stategi Pemasaran. Yogyakarta : Andi.

Fandy Tjiptono. 2006. Manajemen Jasa. Edisi Pertama. Yogyakarta : Andi

Aprih Santoso dan Sri Widowati, 2011, Pengaruh Kualitas Pelayanan, Fasilitas dan
Lokasi terhadap Keputusan Pembelian, Jurnal Dinamika Sosial Budaya, No. 2, FE-USM

Bilson Simamora. 2004. Panduan riset Perilaku Konsumen. Jakarta: Gramedia

Pustaka Utama.

Simamora, Henry, 2004, Manajemen Sumber Daya Manusia, Edisi Ketiga, Cetakan
Pertama, Bagian Penerbitan STIE YKPN, Yogyakarta.

Rangkuti, Freddy. 2002. The power of Brand. Jakarta : Gramedia Pustaka Utama.



111

Darmawan, Didit dan Setyaningsih 2004. Pengaruh Citra Merek Terhadap Efektifitas
Iklan, Jurnal Media Mahardika Vol 2 No.3 Hal 41-49.

Jani, D., & Han.H (2011) Investigating the key factors affecting behavioral intentions
Evidence from a full-service restaurant setting. International Journal of Contemporary
Hospitality Management VVol.23 No.7 , 1000 — 1018.

Bendall-Lyon, D. & T.L. Powers. 2004. “The Impact of Structure and Process
Attributes on Satis-faction and Behavioral Intentions”, Journal of Service Marketing, page
114-121.

Carlson, J., & O’cass, A. (2010). An investigation of B2C internet commerce:
Eservice quality’s impact on satisfaction, attitudes and behaviors. Journal of Service

Marketing. ISSN: 0887-6045.

Bitner, M. J. dan Zeithaml, V. A., 2003, Service Marketing (3rd ed.), Tata McGraw
Hill, New Delhi.



112

http://e-journal.uajy.ac.id/1642/3/2TA11640.pdf
https://id.wikipedia.org/wiki/Rumah_makan

http://joss.today/read/11428-Sektor

Riil Pertumbuhan Restoran di Surabaya Terpacu Keberadaan Infrastruktur

https://www.graved.com/journal/restaurants/12-restoran-di-surabaya-yang-harus-kamu-coba/

http://www.makandisurabaya.com/western-food/77-boncafe.html

http://www.ekomarwanto.com/2012/04/teori-penentuan-harga.html



http://e-journal.uajy.ac.id/1642/3/2TA11640.pdf
https://id.wikipedia.org/wiki/Rumah_makan
http://joss.today/read/11428-Sektor%20Riil_Pertumbuhan_Restoran_di_Surabaya_Terpacu_Keberadaan_Infrastruktur
http://joss.today/read/11428-Sektor%20Riil_Pertumbuhan_Restoran_di_Surabaya_Terpacu_Keberadaan_Infrastruktur
https://www.qraved.com/journal/restaurants/12-restoran-di-surabaya-yang-harus-kamu-coba/
http://www.makandisurabaya.com/western-food/77-boncafe.html
http://www.ekomarwanto.com/2012/04/teori-penentuan-harga.html

