
120 

 

DAFTAR PUSTAKA 

Wu  & Chen (2014). The Impact of Green Marketing and Perceived Innovation on 

Purchase Intention for Green Products. International Journal of Marketing 

Studies.Canadian Center of Science and Education 

 

Bjorner, T. B., Hansen, L. G., & Russell, C. S. (2004). Environmental labeling 

and consumers choice – An empirical analysis of the effect of the Nordic 

Swan. Journal of Environmental Economics and Management, 47(3), 411-

434.  

 

Flint, D. J., Woodruff, R. B., & Gardial S. F. (1997). Customer value change in 

industrial marketing relationships. Industrial Marketing Management, 

26(2), 163-175. http://dx.doi.org/10.1016/S0019-8501(96)00112-5. 

 

Garretson, J. A., & Clow, K. E. (1999). The influence of coupon face value on 

service quality expectation, risk perceptions and purchase intentions in the 

dental industry. The Journal of Service Marketing, 13(1), 59-70. 

 

Ginsberg J, Bloom P.2004. Choosing the Right Green Marketing Strategy. MIT 

Sloan Management Review 

 

Grewal, D., Monroe, K. B., & Krishnan R. (1998).The effects of price-comparison 

advertising on buyers’perceptions of acquisition value, transaction value, 

and behavioral intentions. Journal of Marketing, 62(2),46-59. 

http://dx.doi.org/10.2307/1252160 

 

Kaufman, J. J. (1998). Value Management: Creating Competitive Advantage. In 

Best Management Practices Series. Menlo Park, CA: Crisp Publications. 

 

Kotler, P. (1999). Marketing Management (10th ed.). NJ: Prentice-Hall Inc. 

 

Kotler, P., & Armstrong, G. (2006). Principle of marketing (11th ed.). NJ: 

Prentice Hall. 

 

Kotler, P., & Armstrong, G. (2008). Principles of Marketing (12th ed.). NY: 

PrenticeHall. 
 

Kwaku, A. G. (1995). An exploratory analysis of the impact of market orientation 

on new product performance: A contingency approach. Journal of Product 

Innovation Management, 12(5), 275-293. 

 

 

Lim, N. (2003). Consumers’ perceived risk: Sources versus consequences. 

Electronic Commerce Research & Applications, 2(3), 216-228.  

 

Loudon, D. L., & Bitta, A. J. D. (1988). Consumer Behavior: Concepts and 

Application. NY: McGraw-Hill. 



121 

 

Monroe, K. B. (1990). Pricing: Making Profitable Decisions. NY: McGraw-Hill 

Book Co. 

 

Monroe, K. B., & Krishnan, R. (1985). The Effect of Price on Subjective Product 

Evaluations. In J. Jacoby & J.Olson (Eds.), Perceived Quality (pp. 209-

232). Lexington, MA Lexington Books. 
 

Ottenbacher, M., & Gnoth, J. (2005). How to develop successful hospitality 

innovation? Cornell Hotel and Restaurant Administration Quarterly, 46(2), 

205-222.  

 

Ottman, J. A. (1999). Green Marketing: Opportunity for innovation, Chapter 2, 

Consumer with a conscience. NTC: Contemporary Publishing Company. 

Retrieved From 

 

Ottman, J. A., Stafford, E. R. & Hartman, C. L. (2006). Green marketing myopia. 

Environment, 48(5), 22-36. 

 

Petrick, J. F. (2002). Development of multi-dimensional scale for measuring the 

perceived value of a service. Journal of Leisure Research, 34(2), 119-134. 

 

Petrick, J. F. (2004). First timers’ and repeaters’ perceived value. Journal of 

Travel Research, 43(1), 29-38. 

http://dx.doi.org/10.1177/0047287504265509 

 

Polonsky, M. J. (2011). Transformative green marketing: Impediments and 

opportunities. Journal of Business Research, 64(12), 1131-1319.  

 

Porter, M. E. (1990). The Competitive Advantage of Nations. NY: Free Press. 

  

Porter, M. E., & Van der Linde, C. (1995). Green and competitive. Harvard 

Business Review, 73(5), 120-134. 

 

Ram, S. (1987). A model of innovation resistance. In M. Wallendorf & P. F. 

Anderson (Eds.), Advances in Consumer Research, 14(1), 208-212. 

 

Ram, S. (1989). Successful innovation using strategies to reduce consumer 

resistance: An empirical test. Journal of Product Innovation Management, 

6(1), 20-34. http://dx.doi.org/10.1016/0737-6782(89)900118. 

 

Ridwan et al.  (2010). Enhancing the Green Purchase Intention based on Green 

Marketing: An Empirical Study from Pakistan. Asian Journal of Empirical 

Research. 

 

Roberston, T. S. (1985). Consumer Behavior. Illinois: Scott and Fresman. 

 

Rogers, E. M. (1962). Diffusion of Innovation (3rd ed.). NY: The Free Press. 

 

http://dx.doi.org/10.1177/0047287504265509
http://dx.doi.org/10.1016/0737-6782(89)900118


122 

 

Rogers, E. M. (1995). Diffusion of Innovation (4th ed.). NY: The Free Press. 
 

Shabani et al., (2013) “The study of green consumers’ characteristics and 

available green sectors in the market”,  International research jourbal of 

applied and basic sciences vol. 4 (7)  

 

Suter, T. A., & Hardesty, D. M. (2005). Maximizing earnings and price fairness 

perceptions in online consumer-to-consumer auctions. Journal of Retailing, 

81(4), 307-317. 

 

Sweeney, J. C., & Soutar, G. N. (2001). Consumer perceived value: The 

development of a multiple item scale.Journal of Retailing, 77, 203-220. 

http://dx.doi.org/10.1016/S0022-4359(01)00041-0 

 

Sweeney, J. C., Soutar G. N., & Johnson, L. W. (1999). The role of perceived risk 

in the quality-value relationship: A study in a retail environment. Journal 

of Retailing, 75(1), 77-105.\ 

 

Tsiotsou, R. (2006). The Role of perceived product quality and overall satisfaction 

on purchase Intentions. International Journal of Consumer Studies, 30(2), 

207-217. 

 

Weerawardena, J. (2003). The role of marketing capability in innovation-based 

competitive strategy. Journal of Strategy Marketing, 11(1), 15-35. 

 

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: A 

means-end model and synthesis of evidence. Journal of Marketing, 52, 2-

22. 

 

Zeithaml, V. A., & Bitner, M. J. (2000). Services marketing. Boston: 

Irwin/McGraw-Hill. 

 

www.marketing.co.id 

 

 

www.oriflame.co.id 

 

www.corporate.oriflame.com 

 

www.rainforest-alliance.org 

 

www. skin.co.id 

 

http://kompasiana.com/estherlima/185-kegunaan-babi-yang-perlu-anda-

ketahui_54F8315ea333113b618b4bac 

 

http://mix.co.id 

 

http://dx.doi.org/10.1016/S0022-4359(01)00041-0
http://www.marketing.co.id/
http://www.oriflame.co.id/
http://www.corporate.oriflame.com/
http://www.rainforest-alliance.org/
http://mix.co.id/


123 

 

http://www.republika.co.id 

 

http://www.greenmarketing.com/Green_Marketing_Book/Chapter02.html 

http://www.gov.uk/guidance/access-benefits-through-green-innovation-in-farming 

 

http://www.topbrand-award.com/top-brand-survey/survey-

result/top_brand_index_2015_fase_1 

 

Koran Washington Post (Kutipan dari buku “ All About MLM “ Terbitan Andi , 

Yogyakarta, 2003) 

 

http://www.republika.co.id/
http://www.greenmarketing.com/Green_Marketing_Book/Chapter02.html
http://www.gov.uk/guidance/access-benefits-through-green-innovation-in-farming

