REFERENCE

Afdhal, A. F., Welsch, R. L. (1988). The Rise of the Modern Jamu Industry in
Indonesia : A Preliminary Overview. Kluwer Academic Publisher, pp.
142-143.

Albari. (2002). Mengenal Perilaku Konsumen Melalui Penelitian Motivasi. Jurnal
Siasat Bisnis, Vol. 1, No. 7, pp. 66.

Amar, S. C. D. (2010). Gunem Catur in the Sunda Region of West Java :
Indigenous Communication on MAC Plant Knowledge and Practice within
the Arisan in Lembang, Indonesia. Leiden Ethnosystem and Development
Programme (LEAD) Studies, No. 6, pp. 94.

Andersen, L., Babula, R. (2008). The Link Between Openness and Long-Run
Economic Growth. Journal of International Commerce and Economic, pp.
2.

Anto, Y. (2009). Analisis Preferensi Konsumen Jamu Serbuk Kemasan di Kota
Bogor, Jawa Barat.

Artiprasetyo, A. (2009). Analisis Strategi Terhadap Penurunan Penjualan dan
Laba Pada Perusahaan Jamu Kemasan. Institut Pertanian Bogor, pp. 3.

Axelrod, R., Hammond, R. A. (2003). The Evolution of Ethnocentric Behavior.
Midwest Political Science Convention, pp. 3.

Bandara, W. W. M. C., Miloslava, C. (2012). Consumer Ethnocentrism and
Attitudes toward Foreign Beer Brands : With Evidence from Zlin Region
in Czech Republic. Journal of Competitiveness, Vol. 4, pp. 5.

Beers, S. (2001). Jamu The Ancient Indonesian Art of Herbal Healing. Periplus
Editions.

Benefish. (2010). Consumer Willingness to Buy and to Pay for Communication
about Animal Friendly Reared Fish — an Experimental Study

Bhopal, R. S. (1993). Public Health Medicine and Purchasing Health Care. British
Medical Journal, Vol. 306, No. 6874, pp.381

Cannon, G. (2002). Nutrition : the new world disorder. Asia Pacific J Clin Nutr,
pp.498.

Carolina, A. (2009). Factors that Influence Intention and Decision to Purchase

Chicken Product at A&W Restaurant Cito, Surabaya, pp.22. Unpublished
Undergraduate Thesis, Universitas Pelita Harapan Surabaya.

83



84

Cohen, J. (1977). Statistical Power Analysis for the Behavioral Sciences. New
York: Academic Press.

Edward, S. (1998). Openness, Productivity and Growth : What Do We Really
Know?. The Economic Journal, Vol. 108, No. 447, pp.383.

Elfami, Ruslan, K., Bos, R., Kayser, O., Woerdenbag, H. J., Quax, W.J. (n.d.).
Jamu: The Indonesian Traditional Herbal Medicine, pp.15-16

Fakharmanesh, S., Miyandehi, R. G. (2012), The Purchase of Foreign Products:
The Role of Brand Image, Ethnocentrism and Animosity: Iran Market
Evidence. Iranian Journal of Management Studies (IJMS), Vol. 6, No.1,

pp. 148-150.

Femina. (n.d.). Retrieved September 2013. From
http://www.femina.co.id/shop.dine/makan.di.mana/jamu.yuk.jamu/007/00
3/400

Ghozali, 1. (2005). Aplikasi Analisis Multivariate SPSS. 3 edn. Badan Penerbit
Universitas Diponegoro. Semarang, Indonesia.

Goenawan, S. V. (2009). The Influence of Country of Origin Image towards
Brand Personality and Intention to Purchase ZARA Products in Surabaya,
pp. 10-14. Unpublished Undergraduate Thesis, Universitas Pelita Harapan
Surabaya.

GP-Jamu. (n.d.). Retrieved June 2013, from http://gpjamu.org/profile-
visimisi.php.

Gulshan, A. B., Dasti, A. A., Hussain, S., Atta, M. I., Amin-ud-Din, M. (2012).
Indigenous Uses of Medicinal Plants in Rural Areas of Dera Ghazi Khan,
Punjab, Pakistan. ARPN Journal of Agricultural and Biological Science,
Vol. 7, No. 9, pp.750.

Hair, J. F., Black, B., Babin, B., Ttham, R., Anderson, R. (2006). Multivariate
Data Analysis, Ed. 6. New Jersey: Prentice Hall.

Hansen, E. (2010). The Effects of ISO 9001:2008 Quality Management System
and Corporate Quality Culture Towards Employee Performance at PT.
Aneka Gas Industri V, Sidoarjo. Surabaya: Universitas Pelita Harapan.

Hong, F. H. (2004). History of Medicine in China, When Medicine Took an
Alternative Path. McGill Journal of Medicine, pp.79.

Horvath, D. (2001). The Role of Product Design in Product Related Consumer
Judgements. Budapest University of Economic Sciences and Public
Administration, pp.27


http://www.femina.co.id/shop.dine/makan.di.mana/jamu.yuk.jamu/007/003/400
http://www.femina.co.id/shop.dine/makan.di.mana/jamu.yuk.jamu/007/003/400
http://gpjamu.org/profile-visimisi.php
http://gpjamu.org/profile-visimisi.php

85

Ibrahim, M. J. (n.d.). The Effect of Globalization on the Development of
Underdeveloped Economies.

Indosiar. (n.d.). Pedagang Jamu Anjlok 50 Persen. Retrieved June 2013 from
http://www.indosiar.com/fokus/pedagang-jamu-anjlok--50-
persen 73866.html

Jakarta Globe. (2013). Sidomuncul Set to Rake in Rp870b From IPO. Retrieved
December 2013 from
http://www.thejakartaglobe.com/business/sidomuncul-set-to-rake-in-rp-
870b-from-ipo/

Jianlin, W., Ning, Z., Qi, D. (2010). Consumer Ethnocentrism, Product Attitudes
and Purchase Intentions of Domestic Products in China. International
Conference on Engineering and Business Management, pp. 2264.

Jong, E. D., Smeets, R., Smits, J. (2006). Culture and Openness. Social Indicator
Research, pp. 3.

Kayne, S. (n.d.). Introduction to Traditional Medicine. Sample Chapter from
Traditional Medicine, pp. 1.

Keenan, K., Pokrywczynski, J. (n.d.). Consumer Ethnocentrism: A Comparison of
Arab and Western Audiences, pp.3

Khan, I., Ghauri, T. A., Majeed, S. (2012). Impact of Brand Related Attributes on
Purchase Intention of Customers. A Study About the Customers of Punjab,
Pakistan. Interdisciplinary Journal of Contemporary Research in Business,
Vol. 4, No. 3, pp.194

Kompas. (2009). Pemerintah Diminta Dukung Pengembangan Obat Herbal.
Retrieved on December 2013 from
http://bola.kompas.com/read/2009/09/10/20391846/Pemerintah.Diminta.D
ukung.Pengembangan.Obat.Herbal

Kustantinah. (2010). Challenges and Opportunities in Regulating Herbal
Medicines in Indonesia. National Agency of Drug and Food Control The
Republic of Indonesia, Workshop on Herbal Medicine at the 14" ICDRA.

Laurens, C. (2009). The Effect of Job Characteristics, Perceived Organizational
Support, Employee Engagement toward Job Satisfaction at EF English
First Surabaya, pp.35 - 38. Unpublished Undergraduate Thesis,
Universitas Pelita Harapan Surabaya.

Lee, E., Vivarelli, M. (2006). The Social Impact of Globalization in the
Developing Countries. IZA Discussion Paper No. 192, pp. 5.


http://www.indosiar.com/fokus/pedagang-jamu-anjlok--50-persen_73866.html
http://www.indosiar.com/fokus/pedagang-jamu-anjlok--50-persen_73866.html
http://www.thejakartaglobe.com/business/sidomuncul-set-to-rake-in-rp-870b-from-ipo/
http://www.thejakartaglobe.com/business/sidomuncul-set-to-rake-in-rp-870b-from-ipo/
http://bola.kompas.com/read/2009/09/10/20391846/Pemerintah.Diminta.Dukung.Pengembangan.Obat.Herbal
http://bola.kompas.com/read/2009/09/10/20391846/Pemerintah.Diminta.Dukung.Pengembangan.Obat.Herbal

86

Lindquist, J. (2005). Organising AIDS in the borderless world : A Case Study
from the Indonesia-Malaysia-Singapore Growth Triangle. Asia Pacific
Viewpoint, Vol.46, No.1, pp.57.

Listiana, E. (2012). Pengaruh Country of Origin terhadap Perceived Quality
dengan Moderasi Etnosentris Konsumen. Jurnal Administrasi Bisnis,
Vol.8, No. 1

Madahi, A., Sukati, I. (2010). The Effect of External Factors on Purchase
Intention amongst Young Generation in Malaysia. International Business
Research, Vol. 5, No 8, pp.153

Menon, M. K., Rogers, H. P. (n.d.). Celebrity Advertising: An Assessment of Its
Relative Effectiveness.

Meyvis, T., Janiszewski, C. (2002). Consumer’s Beliefs about Product Benefits :
The Effect of Obviously Irrelevant Product Information. Journal of
Consumer Research, Vol. 28, pp.618

Mrak, M. (2000). Globalization: Trends, Challenges and Opportunities for
Countries in Transition. United Nations: International Development
Organization, pp. 1-3.

Nishimura, K., Plotnikoff, G. A., Watanabe, K. (2009). Kampo Medicine as an
Integrative Medicine in Japan. JMAJ, Vol. 52, No. 3, pp.148.

Nistor, C. (2007). Positive and Negative Effects of Globalization. Annals of
University of Bucharest, Economic and Administrative Series, pp.158.

Raghavendra, et. al. (2009). An Overview of Herbal Medicine, International
Journal of Pharmaceutical Sciences, pp.2.

Rahmawati, E. A. (2008). The Relationship of Health Consciousness and Product
Safety on Attitude and Purchase Intention towards Jamu as an Indonesian
Traditional Medicine, pp. 2 — 3. Unpublished Undergraduate Thesis,
Universitas Pelita Harapan Surabaya.

Renko, N., Karanovic, B. C., Matic, M. (2012). Influence of Consumer
Ethnocentrism on Purchase Intentions : Case of Croatia.

Riset Kesehatan Dasar (Riskedas). (2010). Badan Penelitian dan Pengembangan
Kesehatan Kementerian Kesehatan RI.

Riswan, S., Sangat-Roemantyo, H. (2002). Jamu as Traditional Medicine in Java,
Indonesia. South Pacific Study, Vol.23, No. 1, pp.1-5.

Santoso, S. (2000). Buku Latihan SPSS Statistik Paramerik. PT. ELEX Media
Komputindo.



87

Saeed, R.D. (1965). Product bias in the general American common market.
Journal of Marketing Research, Vol. 2, November, pp. 394-7

Sekaran,U. (2003). Research Methods for Business: A Skill Building Approach,
Ed. 4. United States of America: John Wiley & Sons, Inc.

Shah, K. A. M., lbrahim, H. 1. (2012). Consumer Ethnocentrism : Does it Really
Matter for Malaysian Consumer. West East Journal of Social Sciences,
Vol, 1, No. 1, pp.29.

Shangquan, G. (2000). Economic Globalization: Trends, Risks and Risk
Prevention. Development Policy and Analysis Division Department of
Economic and Social Affairs.

Sharma, S., Shimp, T., Shin, J. (1995). Consumer Ethnocentrism: A test of
Antecedents and Moderators. Journal of the Academy of Marketing
Science, 23(1), 26-37.

Shimp, T.A., Sharma, S. (1987), Consumer Ethnocentrism: Construction and
Validation of CETSCALE, Journal of Marketing Research, Vol. 24, No.
3, pp. 280.

Siamagka, N. (2009). Extending Consumer Ethnocentrism : Development and
Validation of CETSCALE, pp. 10-11.

Singh, A. (2010). Globalization, Openness and Economic Nationalism:Conceptual
Issues and Asian Practice. Centre for Business Research, University of
Cambridge, pp.9

Smith, J. E. (2010). A Brief History of Herbal Medicine. Inspired Times, Issue 4.

Smith, M., Li, Q. (2010). The Boycott Model of Foreign Product Purchase: An
Empirical Test in China. Edith Cowan University, Asian Review of
Accounting.

Suh, H., Seo, S. M., Woo, S. Y., Lee, D. (2011). Forest Cultivated Ginseng in
Korea:All Cure Medicinal Plants, Journal of Medicinal Plants Research,
Vol. 5(22), pp. 5331.

Suh, T., Kwon, 1.G. (2002). Globalization and Reluctant Buyers. International
Marketing Review, Vol. 19, No. 6.

Tania, 1., et. al. (2010). Masalah Globalisasi Terkait dengan Herbal Indonesia.

Tempo Bisnis. (2012). Industri Jamu Indonesia Masih Sulit Berkembang.
Retrieved July 2013 from
http://www.tempo.co/read/news/2012/09/18/090430193/Industri-Jamu-
Indonesia-Masih-Sulit-Berkembang



http://www.tempo.co/read/news/2012/09/18/090430193/Industri-Jamu-Indonesia-Masih-Sulit-Berkembang
http://www.tempo.co/read/news/2012/09/18/090430193/Industri-Jamu-Indonesia-Masih-Sulit-Berkembang

88

Tempo Bisnis. (2012). Menteri Suswono KhawatirBanjir Obat Asing. Retrieved
July 2013 from
http://www.tempo.co/read/news/2012/09/18/090430169/Menteri-
Suswono-Khawatir-Banjir-Obat-Asing

Tho, N. D., Trang, N. T., Barrett, N. J. (n.d.). The Impact of Consumer
Ethnocentrism and Cultural Sensitivity on the Intention to Buy Local
Products by Viatnamese Consumers.

Tilburt, J.C., Kaptchuk, T.J. (2007). Herbal Medicine Research and Global
Health: An Ethical Analysis. World Health Organization, Vol.86.

Torri, M. C. (n.d.). Knowledge and Risk Perceptions of Traditional Jamu
Medicine Among Urban Consumers.

Umashanker, M., Shruti, S. (2011). Traditional Indian Herbal Medicine Used as
Antipyretic, Antiulcer, Anti-diabetic, and Anticancer: A Review,
International Journal of Research in Pharmacy and Chemistry, pp. 1152.

Vassella, M. C., Fountain, P. D., Fountain, U. K. (2010). Consumer
Ethnocentrism, Patriotism, Global Openness and Country of Origin Effect:
A Literature Review, ABBS Annual Conference : Las Vegas, Vol.17, No.
1, pp.869-878.

Watson, J. J., Wright, K. (1999). Consumer Ethnocentrism and Attitudes Toward
Domestic and Foreign Products, European Journal of Marketing, Vol. 34,
No. 9.

Weiss, L., Johar, G. V. (2013). Egocentric Categorization and Product Judgment:
Seeing Your Traits in What You Own (and Their Opposite in What You
Don’t). Journal of Consumer Research, Vol. 40.

Wijaya, T. (2009). Analisis Data Penelitian Menggunakan SPSS. Yogyakarta:
Universitas Atma Jaya.

Win, P. R. (2008). The Efficacy and Safety of Traditional Plant Medicine. 12.

Winit, W., Gregory, G., Mascio, R. D. (n.d.). For Love of Country: Consolidating,
ethnocentrism, patriotism, and consumer openness measures in Thailand.

Yang, D., Wu, J. M., Wang, K. (2010). Relationship Quality, Relationship Value,
Purchasing Intention : An Empirical Study in the Retail Industry in the
USA, Japan, and Taiwan. Asian Journal of Arts and Sciences, Vol. 1, No.
2.,pp.15



