
viii 
 

DAFTAR ISI 

           

                   halaman 

HALAMAN JUDUL .............................................................................................. i 

PERNYATAAN DAN PERSETUJUAN UNGGAH TUGAS AKHIR ........ ii 

PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR ..................... iii 

PERSETUJUAN TIM PENGUJI TUGAS AKHIR .................................... iv 

ABSTRAK..................................................................................................... v 

KATA PENGANTAR .................................................................................. vi 

DAFTAR ISI .............................................................................................. viii 

DAFTAR GAMBAR ................................................................................... xi 

DAFTAR TABEL ....................................................................................... xii 

DAFTAR LAMPIRAN .............................................................................. xiii 

BAB I PENDAHULUAN ............................................................................. 1 

1.1 Latar Belakang Penelitian ........................................................................... 1 

1.2 Rumusan Masalah ........................................................................................ 4 

1.3 Pertanyaan Penelitian .................................................................................. 5 

1.4 Tujuan Penelitian .......................................................................................... 6 

1.5 Manfaat Penelitian ....................................................................................... 7 

1.5.1 Manfaat Teoritis ..................................................................................... 7 

1.5.2 Manfaat Praktis ...................................................................................... 8 

1.6 Sistematika Penulisan .................................................................................. 8 

BAB II TINJAUAN PUSTAKA .......................................................................... 10 

2.1 Konsep Konstruk/Variabel ........................................................................ 10 

2.1.1 Celebrity Credibility ........................................................................... 10 

2.1.2 Brand Credibility ................................................................................ 11 

2.1.3 Brand Equity ....................................................................................... 12 

2.1.4 Relationship Continuity Expectation .................................................. 14 

2.2 Hubungan Antar Variabel dan Hipotesis yang Dihasilkan ..................... 15 

2.2.1 Perubahan dalam customer-based brand equity, Relationship 

Continuity Expectation, dan brand credibility sebagai konsekuensi dari celebrity 

(endorser) credibility  ............................................................................................. 15 

2.2.2 Brand credibility sebagai anteseden customer-based brand equity dan 

Relationship Continuity Expectation ..................................................................... 19 

2.2.3 Brand credibility sebagai mediator dalam perubahan customer-based 

brand equity dan Relationship Continuity Expectation yang disebabkan oleh 

celebrity credibility  ............................................................................................... 20 

2.3 Model Penelitian ......................................................................................... 21 

BAB III METODE PENELITIAN ..................................................................... 23 

3.1 Paradigma Penelitian ................................................................................. 23 

3.2 Penelitian Kuantitatif ................................................................................. 23 

3.3 Desain Penelitian ........................................................................................ 24 

3.4 Objek Penelitian ......................................................................................... 25 

3.5 Unit Analisis ................................................................................................ 26 

3.6 Pengukuran Variabel .................................................................................. 27 

3.7 Definisi Konseptual dan Operasional ....................................................... 27 



ix 
 

3.8 Pengukuran Skala ...................................................................................... 32 

3.9 Metode Pengumpulan Data ....................................................................... 33 

3.10 Etika Pengumpulan Data ......................................................................... 33 

3.11 Desain Sampel ........................................................................................... 34 

3.12 Ukuran Sampel ......................................................................................... 36 

3.13 Metode Analisis Data ................................................................................ 36 

3.14 Statistik Deskriptif .................................................................................... 37 

3.15 Statistik Inferensial................................................................................... 38 

3.16 Pengujian Outer Model ............................................................................ 39 

3.16.1 Validitas ............................................................................................ 40 

3.16.2 Reliabilitas ........................................................................................ 41 

3.17 Pengujian Inner Model ............................................................................ 41 

3.17.1 Multicollinearity ............................................................................... 41 

3.17.2 Model Fit .......................................................................................... 42 

3.17.3 Coefficient of Determination ............................................................ 43 

3.17.4 Path Coefficient ................................................................................ 43 

3.18 Structural Equation Modelling (SEM) ................................................... 44 

3.19 Preliminary Test ........................................................................................ 46 

3.20 Hasil Pre-Test ............................................................................................ 46 

3.20.1 Hasil Validitas Pre-Test ..................................................................... 46 

3.20.2 Hasil Reliabilitas Pre-Test ................................................................ 50 

BAB IV HASIL DAN PEMBAHASAN .............................................................. 51 

4.1 Profil Responden......................................................................................... 51 

4.1.1 Deskripsi ............................................................................................. 51 

4.1.2 Jenis Kelamin ..................................................................................... 51 

4.1.3 Usia ..................................................................................................... 52 

4.1.4 Angkatan ............................................................................................. 52 

4.1.5 Fakultas ............................................................................................... 53 

4.2 Statistik Deskriptif ...................................................................................... 53 

4.2.1 Celebrity Credibility ........................................................................... 54 

4.2.2 Brand Credibility ................................................................................ 54 

4.2.3 Brand Equity ....................................................................................... 55 

4.2.4 Relationship Continuity Expectation .................................................. 56 

4.3 Pengujian Outer Model Actual Test .......................................................... 56 

4.3.1 Convergent Validity ............................................................................ 56 

4.3.2 Discriminant Validity .......................................................................... 58 

4.3.3 Reliability ........................................................................................... 58 

4.3.4 Outer Model Figure ............................................................................ 59 

4.4 Pengujian Inner Model Actual Test .......................................................... 60 

4.4.1 Multicollinearity ................................................................................. 60 

4.4.2 Model Fit ............................................................................................ 61 

4.4.3 Coefficient of Determination .............................................................. 62 

4.4.4 Path Coefficient .................................................................................. 63 

4.5 Pembahasan  ............................................................................................... 68 

4.5.1 Celebrity Credibility terhadap Brand Credibility ............................... 68 

4.5.2 Celebrity Credibility terhadap Brand Equity ...................................... 69 



x 
 

4.5.3 Celebrity Credibility terhadap Relationship Continuity Expectation . 70 

4.5.4 Brand Credibility terhadap Brand Equity ........................................... 71 

4.5.5 Brand Credibility terhadap Relationship Continuity Expectation ...... 72 

4.5.6 Brand Credibility sebagai mediator Celebrity Credibility terhadap 

Brand Equity .......................................................................................................... 73 

4.5.7 Brand Credibility sebagai mediator Celebrity Credibility terhadap 

Relationship Continuity Expectation ..................................................................... 74 

BAB V KESIMPULAN ........................................................................................ 76 

5.1 Kesimpulan ................................................................................................. 76 

5.2 Implikasi Teoritis ........................................................................................ 77 

5.3 Implikasi Manajerial .................................................................................. 79 

5.4 Keterbatasan Penelitian ............................................................................. 80 

5.5 Saran Penelitian .......................................................................................... 81 

DAFTAR PUSTAKA............................................................................................ 82 

LAMPIRAN ....................................................................................................... A-1 

  



xi 
 

DAFTAR GAMBAR 

 

Gambar 2.1 Model Penelitian ................................................................................ 22 

Gambar 3.1 Model Penelitian ................................................................................ 27 

Gambar 4.1 Outer Model Figure ............................................................................ 60 

  



xii 
 

DAFTAR TABEL 

 

Tabel 3.1 Definisi Konseptual dan Operasional ..................................................... 29 

Tabel 3.2 Skala Likert ............................................................................................ 32 

Tabel 3.3 Etika Pengumpulan Data ........................................................................ 34 

Tabel 3.4 Coefficient of Determination.................................................................. 43 

Tabel 3.5 t-statistic ................................................................................................. 44 

Tabel 3.6 Outer Loading Pre-Test .......................................................................... 46 

Tabel 3.7 Outer Loading Pre-Test 2 ....................................................................... 47 

Tabel 3.8 AVE Pre-Test .......................................................................................... 48 

Tabel 3.9 HTMT Pre-Test ...................................................................................... 49 

Tabel 3.10 Cronbach Pre-Test ................................................................................ 50 

Tabel 4.1 Jenis Kelamin Responden ...................................................................... 51 

Tabel 4.2 Usia Responden ...................................................................................... 52 

Tabel 4.3 Angkatan Responden .............................................................................. 52 

Tabel 4.4 Fakultas Responden ................................................................................ 53 

Tabel 4.5 Statistik Deskriptif Celebrity Credibility ............................................... 54 

Tabel 4.6 Statistik Deskriptif Brand Credibility .................................................... 55 

Tabel 4.7 Statistik Deskriptif Brand Equity ........................................................... 55 

Tabel 4.8 Statistik Deskriptif Relationship Continuity Expectation ...................... 56 

Tabel 4.9 Outer Loading Actual Test ..................................................................... 57 

Tabel 4.10 AVE Actual Test .................................................................................... 57 

Tabel 4.11 HTMT Actual Test ................................................................................ 58 

Tabel 4.12 Cronbach Actual Test ............................................................................ 59 

Tabel 4.13 Composite Reliability Actual Test ........................................................ 59 

Tabel 4.14 Multicollinearity Actual Test ................................................................ 60 

Tabel 4.15 Model Fit Actual Test ........................................................................... 61 

Tabel 4.16 Coefficient of Determination Actual Test ............................................. 62 

Tabel 4.17 Path Coefficient Actual Test ................................................................. 63 
 

  



xiii 
 

DAFTAR LAMPIRAN 

 

Lampiran A-1 Kuesioner Penelitian .................................................................... A-1 

Lampiran B-1 Data Kuesioner ............................................................................. B-1 

Lampiran C-1 Hasil PLS Algorithm Pre-Test ...................................................... C-1 

Lampiran D-1 Hasil PLS Algorihm dan Bootstrapping Actual Test ................... D-1 


