
213  

 

DAFTAR PUSTAKA 

 
https://www.detik.com/edu/detikpedia/d-5791961/4-faktor-pendorong- 

 

terjadinya-globalisasi-yang-kudu-siswa-tahu 
 

https://datareportal.com/global-digital- 
 

overview#:~:text=A%20total%20of%205.16%20billion,of%20the%20world' 
 

s%20total%20population 
 

https://www.cnbcindonesia.com/tech/20220808084447-37-361825/10-aplikasi- 
 

terpopuler-di-indonesia-ada-buatan-anak-bangsa 
 

https://fisipol.uma.ac.id/periklanan-dalam-dunia-pemasaran/ 
 

https://chubbyrawit.id/mengapa-pemasaran-online-lebih-efektif/ 
 

https://paydia.id/pebisnis-wajib-tahu-ini-manfaat-google-analytics-untuk- 
 

meningkatkan-bisnis/ 
 

https://tekno.kompas.com/read/2019/12/31/19470057/perjalanan-10-tahun- 
 

game-mobile-di-indonesia?page=all 
 

https://www.mediaipnu.or.id/2022/07/pb-indonesia-game-point-blank- 
 

dengan.html 
 

https://vcgamers.com/news/tempat-top-up-game-pertama/ 
 

https://www.similarweb.com/website/codashop.com/competitors/ 
 

https://pusatdapodik.com/codashop-pro-max-download-no-password-ml- 
 

pubg-ff/ 
 

https://www.comparably.com/brands/codashop 

http://www.detik.com/edu/detikpedia/d-5791961/4-faktor-pendorong-
http://www.cnbcindonesia.com/tech/20220808084447-37-361825/10-aplikasi-
http://www.mediaipnu.or.id/2022/07/pb-indonesia-game-point-blank-
http://www.similarweb.com/website/codashop.com/competitors/
http://www.comparably.com/brands/codashop


214  

 

https://news.codashop.com/th/codacash-new-gamers-wallet/ 
 

https://id.support.codashop.com/hc/id-id 
 
 

Agatz, N. A., Fleischmann, M., & Van Nunen, J. A. (2008). E-fulfillment and multi- 

channel distribution A review. European journal of operational research, 187(2), 

339-356. 

Alghamdi, M. A., Qureshi, M. I., & Alshehri, A. M. (2019). The role of emotional 

intelligence and job satisfaction in predicting employee turnover intention. Journal 

of Management Development, 38(8), 607-618. 

Anderson, E. W., Fornell, C., & Lehmann, D. R. (1994). Customer satisfaction, market 

share, and profitability: Findings from Sweden. Journal of Marketing, 58(3), 53-66. 

 

Anderson, J. C., & Gerbing, D. W. (1988). Structural equation modeling in practice: A 

review and recommended two-step approach. Psychological Bulletin, 103(3), 411- 

423. 

 

Aziri, B. (2011). Job satisfaction: A literature review. Management Research and 

Practice, 3(4), 77-86. 

 

Bawa, A. (2020). The Impact of Brand Image on Customer Loyalty: A Study of FMCG 

Industry in India. Journal of Commerce and Management Thought, 11(2), 105-119. 

Baumeister, R. F., Vohs, K. D., Aaker, J. L., & Garbinsky, E. N. (2013). Some key 

differences between a happy life and a meaningful life. The Journal of Positive 

Psychology, 8(6), 505-516. 

 

Bargas-Avila, J. A., & Hornbæk, K. (2011). Old wine in new bottles or novel challenges: 

A critical analysis of empirical studies of user experience. Proceedings of the 

SIGCHI Conference on Human Factors in Computing Systems, 2689-2698. 



215  

 

Berg, J. M., Grant, A. M., & Johnson, V. (2010). When callings are calling: Crafting 

work and leisure in pursuit of unanswered occupational callings. Organization 

Science, 21(5), 973-994. 

 

Bloemer, J., & Ruyter, K. (1998). On the relationship between store image, store 

satisfaction and store loyalty. European Journal of Marketing, 32(5/6), 499-513. 

 

Brown, T., Johnson, M., & Smith, L. (2021). The impact of responsiveness on academic 

performance. Educational Psychology Review, 33(1), 1-18. 

 

Chaudhuri, A., & Holbrook, M. B. (2001). The chain of effects from brand trust and 

brand affect to brand performance: the role of brand loyalty. Journal of marketing, 

65(2), 81-93. 

 

Chen, Y. C., Chang, C. T., Chen, C. H., & Chou, C. P. (2018). The impact of 

responsiveness on hospital brand image and patient loyalty. Journal of Service 

Theory and Practice, 28(2), 238-257. 

 

Chen, Y.-C., Lee, C.-L., & Lin, C.-Y. (2017). Understanding the effects of corporate 

social responsibility on purchase intention: The mediating role of brand image and 

the moderating role of brand familiarity. Journal of Business Research, 70, 346- 

355. 

 

Chen, Y. M., & Hsieh, Y. C. (2012). A study of the impact of website quality on customer 

satisfaction and customer loyalty. African Journal of Business Management, 6(25), 

7606-7615. 

 

Cheung, M. F. Y., & To, W. M. (2017). Investigating the antecedents of customer loyalty 

in the Hong Kong fast food industry. Journal of Hospitality and Tourism 

Management, 31, 26-33. 



216  

 

Chiu, C.-M., Lin, H.-Y., & Tang, L.-M. (2005). Gender differences in the perception and 

acceptance of online shopping. Journal of Business Research, 58(10), 501-510. 

doi:10.1016/j.jbusres.2003.11.005 

Cho, Y., Park, J. W., & Ahn, J. H. (2018). The effect of corporate social. 

 
Chou, H. Y., & Lu, H. P. (2019). The effect of website design on consumer emotional 

responses: An empirical study of online travel agencies. Journal of Travel 

Research, 58(2), 189-201. https://doi.org/10.1177/0047287517698021 

 

Diener, E., Oishi, S., & Tay, L. (2010). Advances in subjective well-being research. 

Social indicators research, 97(1), 1-5. 

 
Dinev, T., Bellotto, M., Hart, P., Russo, V., & Serra, I. (2016). Privacy calculus model in 

e-commerce A study of Italy and the United States. Journal of Business Research, 

69(11), 5070-5075. 

 

Dirks, K. T., & Ferrin, D. L. (2002). Trust in leadership: Meta-analytic findings and 

implications for research and practice. Journal of Applied Psychology, 87(4), 611- 

628. 

Dirks, K. T., & Ferrin, D. L. (2001). The role of trust in organizational settings. 

Organization Science, 12(4), 450-467. 

 
Dittmar, H. (2014). The psychology of consumer culture. Routledge. 

 
Eroglu, S. A., Machleit, K. A., & Barr, T. F. (2005). Perceived retail crowding and 

shopping satisfaction: The role of shopping values. Journal of Business Research, 

58(8), 1146-1153. 

Farooq, M. S., Farooq, O., Shahzad, F., & Akram, T. (2019). The impact of intrinsic and 

extrinsic motivation on job satisfaction and organizational commitment: A case 



217  

 

study of educational sector of Pakistan. International Journal of Human Resource 

Studies, 9(4), 1-16. 

 

Fitzsimmons, J. A., Noh, J., & Thies, E. (1998). Purchasing business services. Journal of 

business & industrial marketing, 13(4/5), 370-380 

 

Gopalan, R., & Magnusson, P. (2016). Conceptualizing customer value co-creation in 

public services: Responsive value co-creation. Journal of Service Theory and 

Practice, 26(1), 50-74 

 

Gorchoff, S. M., John, O. P., & Helson, R. (2008). Contextualizing change in marital 

satisfaction during middle age: An 18-year longitudinal study. Psychological 

Science, 19(6), 642-647. 

 

Gupta, S., & Pahuja, P. (2020). Impact of Store Image on Customer Loyalty: A Study of 

Indian Apparel Industry. International Journal of Scientific Research and 

Management, 8(5), 111-118. 

 

Homburg, C., & Giering, A. (2001). Personal characteristics as moderators of the 

relationship between customer satisfaction and loyalty an empirical analysis. 

Psychology & Marketing, 18(1), 43-66. 

 

Hsieh, Y. C., & Chen, K. Y. (2018). The effects of website design on consumer online 

purchasing behavior: A cue utilization theory perspective. Journal of Interactive 

Marketing, 44, 37-50. https://doi.org/10.1016/j.intmar.2018.01.005 

 

Hsu, C. L., & Lu, H. P. (2007). Consumer behavior and privacy concerns in direct 

marketing: An empirical study. International Journal of Information Management, 

27(2), 102-114. 



218  

 

Hsu, C. L., & Lu, H. P. (2007). Consumer behavior toward blog advertising: A study of 

the effect of content and context on attitudes and click-through intentions. Journal 

of Interactive Advertising, 7(2), 2-13. 

 

reports versus observed behavior. International Journal of Human-Computer 

Studies, 63(1-2), 203-227. 

 

Karim, A., & Nusair, K. (2018). Influence of website design elements on website 

satisfaction and loyalty: A study of Jordanian customers' perspectives. Journal of 

Internet Commerce, 17(3), 272-292. 

 

Karim, A. A., & Nor, K. M. (2019). Effects of website design characteristics on online 

purchase intention: A mediating role of trust. Journal of Retailing and Consumer 

Services, 48, 179-189. https://doi.org/10.1016/j.jretconser.2019.02.009 

 

Kim, H.-W., & Kim, J. (2019). Understanding the effects of electronic word-of-mouth 

message appeal and source credibility on consumers' attitudes and intentions 

toward high-tech products. Journal of Business Research, 96, 298-310. 

Kim, D., & Yoon, H. (2020). d, 12(1), 123. 

 
Kim, H., Kim, J., & Kim, J. (2019). Responsiveness as a predictor of mental health: A 

longitudinal study. Personality and Individual Differences, 149, 38-43. 

 

Kim, H., & Kramer, M. W. (2015). Predictors of online trust for business-to-consumer 

electronic commerce transactions. Journal of Electronic Commerce Research, 

16(2), 97-110. 

 

Kim, J., Kim, J., & Lee, Z. (2009). Investigating online customer satisfaction: 

moderating roles of product type and website attributes. Journal of Business 

Research, 62(3), 286-293. 



219  

 

King, L. A., & Hicks, J. A. (2009). Whatever happened to "what might have been"? 

Regret, happiness, and maturity. American Psychologist, 64(4), 190-200. 

 
Kraut, R., Olson, J., Banaji, M., Bruckman, A., Cohen, J., Couper, M., ... & Zube, P. 

(2004). Psychological research online: Report of Board of Scientific Affairs' 

Advisory Group on the Conduct of Research on the Internet. American 

Psychologist, 59(2), 105-117. 

 

Lee, H., & Kim, Y. G. (2000). Determinants of customer lifetime value in a 

telecommunications service context. Journal of Marketing, 64(4), 102-119. 

 

Lewicki, R. J., & Bunker, B. B. (1996). Developing and maintaining trust in work 

relationships. Trust in organizations: Frontiers of theory and research, 114-139. 

 

Lewicki, R. J., & Bunker, B. B. (1995). Trust in Relationships: A Model of Development 

and Decline. In B. M. Staw & L. L. Cummings (Eds.), Research in Organizational 

Behavior (Vol. 17, pp. 123 165). JAI Press. 

 

Liu, J., & Jiao, Y. (2019). Privacy concerns, antecedents and effects on social media: A 

systematic review. Telematics and Informatics, 36, 1009-1022. 

https://doi.org/10.1016/j.tele.2019.05.005 

 

Liu, Y., & Shrum, L. J. (2002). What is web design? An investigation of perceptions of 

visual design components. Journal of advertising, 31(3), 41-57. 

 

Lin, H. F. (2007). The role of website quality in forming customer loyalty. International 

Journal of Electronic Business Management, 5(3), 197-208. 

 

Lin, I. Y., & Wu, L. Y. (2014). The influence of online brand community characteristics 

on community commitment and brand loyalty. International Journal of Information 

Management, 34(3), 344-356. 



220  

 

Locke, E. A. (1969). What is job satisfaction? Organizational Behavior and Human 

Performance, 4(4), 309-336. 

 

concerns (IUIPC): The construct, the scale, and a causal model. Information 

Systems Research, 15(4), 336-355. 

Matos, C. A., & Rossi, C. A. (2008). Word-of-mouth communications in marketing: A 

meta-analytic review of the antecedents and moderators. Journal of the Academy 

of Marketing Science, 36(4), 578-596. 

 

Mayer, R. C., Davis, J. H., & Schoorman, F. D. (1995). An integrative model of 

organizational trust. Academy of Management Review, 20(3), 709-734. 

 

McAllister, D. J. (1995). Affect- and cognition-based trust as foundations for 

interpersonal cooperation in organizations. Academy of Management Journal, 

38(1), 24-59. 

 

McKnight, D. H., Choudhury, V., & Kacmar, C. (2002). Developing and validating trust 

measures for e-commerce: An integrative typology. Information Systems Research, 

13(3), 334-359. 

 

McKnight, D. H., Cummings, L. L., & Chervany, N. L. (1998). Initial trust formation in 

new organizational relationships. Academy of Management Review, 23(3), 473- 

490. 

 

O'Brien, H. L., & Toms, E. G. (2008). What is user engagement? A conceptual framework 

for defining user engagement with technology. Journal of the American Society for 

Information Science and Technology, 59(6), 938-955. 

Oliver, R. L. (1980). A cognitive model of the antecedents and consequences of 

satisfaction decisions. Journal of Marketing Research, 17(4), 460-469. 



221  

 

Oliver, R. L. (1997). Satisfaction: A behavioral perspective on the consumer. 

Irwin/McGraw-Hill. 

 
Rizvi, S. S. A., & Ali, N. (2018). Exploring the influence of employee job satisfaction on 

turnover intention: A case study of healthcare sector of Pakistan. International 

Journal of Academic Research in Business and Social Sciences, 8(5), 13-26. 

 

Rust, R. T., & Zahorik, A. J. (1993). Customer satisfaction, customer retention, and 

market share. Journal of retailing, 69(2), 193-215. 

 

Ryan, R. M., & Deci, E. L. (2001). On happiness and human potentials: A review of 

research on hedonic 

Sengupta, J., & Sahaym, A. (2019). Trust and knowledge sharing in interorganizational 

collaborations: A review, critique, and future directions. Journal of Management, 

45(1), 316-347. 

 

Shen, Y., & Chen, S. (2018). Determinants of customer satisfaction with online shopping: 

Moderating roles of the website interface responsiveness and delivery 

responsiveness. Journal of Retailing and Consumer Services, 44, 217-223. 

https://doi.org/10.1016/j.jretconser.2018.06.007 

 

Smith, R., & Jones, K. (2020). The role of responsiveness in social relationships. Journal 

of Social and Personal Relationships, 37(3), 724-738. 

Solove, D. J. (2007). "I've Got Nothing to Hide" and Other Misunderstandings of Privacy. 

San Diego Law Review, 44(4), 745-772. 

 
Suyanto, B., & Susilo, W. (2020). The Influence of Customer Orientation, Market 

Responsiveness, and Learning Orientation on Business Performance: Empirical 

Evidence from Indonesian Small and Medium-Sized Enterprises. Journal of 

Entrepreneurship Education, 23(5), 1-12 



222  

 

Tarasewich, P., Nickerson, R. C., & Warkentin, M. (2002). Issues in designing websites 

for global audiences. Communications of the ACM, 45(5), 60-63. 

 

Vroom, V. H. (1964). Work and motivation. John Wiley & Sons. 

Westin, A. F. (1967). Privacy and freedom. Washington, DC: Atheneum. 

Yang, S., & Namkung, Y. (2021). The role of employee responsiveness in hotel customer 

satisfaction: The mediating effects of trust and affective commitment. Journal of 

Hospitality and Tourism Management, 46, 36-45. 

 

Zhang, P., & von Dran, G. M. (2002). Satisfiers and dissatisfiers: A two-factor model for 

website design and evaluation. Journal of the American Society for Information 

Science and Technology, 53(12), 1119-1130. 


