DAFTAR PUSTAKA

Berman, B. and J. R. Evans. Retail Management: A Strategic Approach. 11" ed.
Upper Saddle River, NJ: Prentice Hall, 2010.

Carman, J. M. “Consumer Perceptions of Service Quality: An Assessment of the
SERVQUAL Dimensions.” Journal of Retailing 66 (1990): 33-55.

Chau, P. Y. K. & Hu, P. J. H. (2001), “Information Technology Acceptance by
Individual Professional: A Model Comparison Approach”, Decision Sciences
28, no. 2 (2001): 309-34.

Cronin, J. Joseph & Taylor S. A. “Measuring Service Quality: A Reexamination and
Extension”, Journal of Marketing 56, no. 3 (1992): 55-68.

Dabholkar, P.A., Thorpe, D.I. dan Rentz, J.O. (1996), “A Measure of Service Quality
for Retail Stores: Scale Development and Validation”, Journal of the
Academy of Marketing Science 24, no. 1 (1996): 3-16.

Dunne and Lusch. Retailing. Mason: Thomson South-Western, 2008.

Groonroos, C. Service Management and Marketing: Managing the Moment of Truth
in Service Competition. MASS: Lexington Books, 1990.

Finn, D. W. and Lamb C. W. “An Evaluation of The SERVQUAL Scales in A
Retailing Setting.” Advances in Consumer Research 18, no 1 (1991): 483-90.

Gefen, D. “E-commerce: The Role of Familiarity and Trust”, Omega- The
International Journal of Management Science 28, no. 6 (2000) : 725-37.

Hair, J. F. Jr., Black, W. C., Babin, B. J., Anderson, R. E., and Tatham, R. L.
Multivariate Data Analysis, 5" ed. Upper Saddle River, NJ: Prentice Hall,
2006.

Hindramara, Andre. “Kunci Sukses Ritel Membangun Merek”. Available from
www.frontier.co.id/kunci-sukses-ritel-membangun-merek.html; Internet;
accessed 5 September 2011.



http://www.frontier.co.id/kunci-sukses-ritel-membangun-merek.html

Hok Sieng, Tjo. “Hati-hati berbelanjadi Hypermart”. Kompas Online. Surat Pembaca.
Available from http://www1.kompas.com/suratpembaca/read/25476; Internet;
accessed 8 August 2011.

Indonesian Commercial Newsletter. “Perkembangan Bisnis Retail Modern”.
Homepage Online.  Available from http://www.datacon.co.id/Ritel-
2011Profilindustri.html; Internet; accessed June 2011.

Jain, S. K. & Gupta, G. “Measuring Service Quality: SERVQUAL vs. SERVPERF
Scales”, Vikalpa 29, no. 2 (2004): 25-37.

Kaul, Subhashini. “Measuring Retail Service Quality: Examining Applicability of
International Research Perspectives in India”, Vikalpa 32, no. 1 (2007): 15-26.

Kim, S & Jin, B. “Validating the Retail Service Quality Scale for US and Korean
Customers of Discount Stores: An Exploratory Study”, Journal of Services
Marketing 16, no.3 (2002): 223-237.

Kominfo Jatim. “Daya Beli Masyarakat Meningkat”. Homepage Online. Available
from http://kominfo.jatimprov.go.id/watch/30052; Internet; accessed 14
Februari 2012.

Koran Nusantara. “Hati-hati Jelang Lebaran Produk Makanan Kadaluarasa Banyak
Beredar di Pasaran”. Koran Nusantara Online. Available from
www.korannusantara.com/hati-hati-jelang-lebaran-produk-makanan-
kadaluarasa-banyak-beredar-di-pasaran/; Internet; accessed 31 July 2012.

Koran Jakarta.  “Ekonomi Makro”. Koran Jakarta Online. Available from
http://koran-jakarta.com/index.php/detail/view01/96715; Internet; accessed 27
July 2012.

Leen, J. Y. A. & Ramayah, T. “Validation of the RSQS in Apparel Specialty Stores”,
Measuring Business Excellence 15, no.3 (2011): 16-30.

Levy, M and Barton Weitz. Retailing Management, 6™ ed. New York : McGraw-Hill,
2007.

Limpahsindu, Felix R. “Hypermart, Mana Pisau Koki Arzberg Saya?”. Kompas
Online. Surat Pembaca. Available from http://wwwl.kompas.com
[suratpembaca/read/253752; Internet; accessed 5 June 2011.



http://www1.kompas.com/suratpembaca/read/25476
http://www.datacon.co.id/Ritel-2011ProfilIndustri.html
http://www.datacon.co.id/Ritel-2011ProfilIndustri.html
http://www.korannusantara.com/hati-hati-jelang-lebaran-produk-makanan-kadaluarasa-banyak-beredar-di-pasaran/
http://www.korannusantara.com/hati-hati-jelang-lebaran-produk-makanan-kadaluarasa-banyak-beredar-di-pasaran/
http://koran-jakarta.com/index.php/detail/view01/96715

MacCallum, R. C., Browne M. W., and Sugawara, H. M. “Power Analysis and
Determination of Sample Size for Covariance Structure Modeling”,

Phycological Methods 1, no. 2 (1996): 130-490.

Malhotra, N. K. Marketing Research: An Applied Orientation. Englewood CIiff, NJ:
Prentice Hall, 1993.

Malhotra, N. K. Marketing Research: An Applied Orientation, 5™ ed. Upper Saddle
River, NJ: Prentice Hall, 2006.

Newman, Andrew J. and Peter Cullen. Retailing: Environment and Operations. Ohio:
Thomson Learning, 2002.

Nguyen, D. D. N. and Le Nguyen, H. “Determinants of Retail Service Quality: A
Study of Supermarkets in Vietnam”, Science and Technology Development
10, no. 8 (2007): 15-23

Nunally, J. C. Psychometric Theory, 2™ ed. McGraw-Hill Book Company, 1978.
Parasuraman, A., Zeithaml, V. A., & Berry, L. L. “A Conceptual Model of Service

Quality and Its Implications for Future Research”, Journal of Marketing 49
(1985): 41-50.

, , and ~“The Behavioral Consequences of Service Quality”,
Journal of Marketing 60 (April 1996): 31-46.

PEFINDO. “Equity dan Indeks Valuation Division”. Available from
http://www.idx.co.id/Portals/0/StaticData/NewsAndAnnouncement/ANNOU
NCEMENTSTOCK/Exchange/PENG-00009 BEI-PPJ ER_02-2012.pdf
; Internet; accessed 15 February 2012,

Peraturan Presiden Rl No. 112 Tahun 2007
Peraturan Menteri Perdagangan No. 53 Tahun 2008.

Ramaswamy, R. Design and Management of service Processes: Keeping Customer
for Life, 1996.

Ravichandran, K., Jayakumar, D.S. & Abdus Samad, K. “Service Quality: Food
Retail”, SCMS Journal of Indian Management (July-September 2008): 25-41.


http://www.idx.co.id/Portals/0/StaticData/NewsAndAnnouncement/ANNOUNCEMENTSTOCK/Exchange/PENG-00009_BEI-PPJ_ER_02-2012.pdf
http://www.idx.co.id/Portals/0/StaticData/NewsAndAnnouncement/ANNOUNCEMENTSTOCK/Exchange/PENG-00009_BEI-PPJ_ER_02-2012.pdf

Ririh, Natalia. “BKKBN: 2012, Laju Pertambahan Penduduk 1 Persen”. Kompas
Online. Available from http://health.kompas.com/read/2012/09/27/0711048
3/BKKBN.2015. Laju.Pertambahan.Penduduk.1.Persen; Internet; accessed 27
September 2012.

Siu, N. Y. M. & Cheung, J. T. “A Measure of Retail Service Quality”, Marketing
intelligence & Planning 19, no. 2 (2001): 88-96.

Spreng, R. A and Singh, A. K. “ An Empirical Assessment of The SERVQUAL Scale
and Relationship Between Service Quality and Satisfaction”, Enhancing
Knowledge Development in Marketing (1993): 1-6.

Wahyuni, Dwi. “Omset Ritel: Akan Tumbuh pesat, Dipacu Belanja Online”.
Available  from  www.bisnis.com/articles/omset-ritel-akan-tumbuh-pesat-
dipicu-belanja-online; Internet; accessed 17 August 2012.

Wheaton, B., Muthen, B., Alwin D. and Summers, G. “Assessing reliability and
Stability in Panel Models”, Sociological Methodology (1977) : 84-136.


http://health.kompas.com/read/2012/09/27/0711048%203/BKKBN.2015.%20Laju.Pertambahan.Penduduk.1.Persen
http://health.kompas.com/read/2012/09/27/0711048%203/BKKBN.2015.%20Laju.Pertambahan.Penduduk.1.Persen
http://health.kompas.com/read/2012/09/27/0711048%203/BKKBN.2015.%20Laju.Pertambahan.Penduduk.1.Persen
http://www.bisnis.com/articles/omset-ritel-akan-tumbuh-pesat-dipicu-belanja-online
http://www.bisnis.com/articles/omset-ritel-akan-tumbuh-pesat-dipicu-belanja-online

