DAFTAR ISI

PERNYATAAN KEASLIAN KARYA TUGAS AKHIR ....cccooiiiiiiiiieeeee, i
PERSETUJUAN DOSEN PEMBIMBING TUGAS AKHIR ......cccoeiiiiececccee, iii
PERSETUJUAN TIM PENGUJI TUGAS AKHIR. ..ot iv
PERNYATAAN DAN PERSETUJUAN UNGGAH TUGAS AKHIR ..........ccoveueenee. Y%
ABSTRAK ..o Il ottns s vxs DakE . antekh. o s o vennmema TR oo ol e eeerenrnnennnns Vi
ABSTRACT........ B . L G S . ... vii
KATA PENGANTAR L. oottt et b et en e esaesseane st snesnenneas viii
DAFTAR |1, ......................cocoovennennenneenen N ............ Xi
DAFTAR GAMBAR ...ttt ittt ettt anaanaana e s e e snesneanasseans Xiv
DAFTAR TABEL N0 WENNE————. ........................... 0SS % XVi
BAB | PENDAHULUAN. ..ottt sttt sse et sbesbe s snessesseesnsnees 1
1.1 Latar BelaKang......oeooveiieieeie ettt ettt et e e e ta e raenaens 1
1.2 RUMUSAN MaSAIAN......coiiiiiiieic ettt bbb eneenes 6
1.3 TUJUAN PeNEIITIAN ...eeiiii i e e e s 7
1.4 Sistematika PenUIISAN ...........ooiiiiiiiie e 7
BAB |1 LANDASAN TEORI ..ottt sttt sna e eaenns 9
2. Dasar TEOL...............c........» NN . D SURNRURRRRRRE ... M.V . 9
2.1.1 PUIChase INtENTION ........cviiiiiieiie ittt ene e 10
2.1.2 Perceived Behavioral CONtrol ..........cooiiieieiiie i 11
2.1.3 HEglonICIMOUIVE OF . oot et B - N N e L Y. 12
2.1.4 Utilitarian MOTIVATION ......oviieeciiiiieie s ie st sie ettt ste e snee e 15
215 E-Trust’. ... . T v AL Al . ... 17
2.2 Pengembangan HIPOTESIS.......cuiiiiiiiminenieiesiisie et siesies e 19
2.2.1 Pengaruh Perceived Behavioral Control terhadap Purchase intention..... 19
2.2.2 Pengaruh Hedonic Motivation terhadap Purchase intention...................... 20
2.2.3 Pengaruh Utilitarian Motivation terhadap Purchase intention................. 21
2.2.4 Pengaruh E-Trust terhadap Purchase intention...........cccooeiiinieiceene 21

2.2.5 Pengaruh Perceived Behavioral Control terhadap Hedonic Motivation ... 22
2.2.6 Pengaruh Perceived Behavioral Control terhadap Utilitarian Motivation 22
2.2.7 Pengaruh Hedonic Motivation terhadap E-Trust...........cccooveveivnieerncnenne, 23
2.2.8 Pengaruh Utilitarian Motivation terhadap E-trust.............cccccoevvivereenenne. 24

Xi



2.3 HIPOtESIS PENEIITIAN ... 24

2.4 MOAel PENEIITIAN .........ooieece e 25
BAB 111l METODOLOGI PENELITIAN ..ot 27
3.1 ObJeK PENEILIAN ....veevieiice e 27
3.2 UNIEANAIISIS ..ottt 27
3.3 JeNIS PENEIITIAN ..o 27
3.3.1 SKala PENQUKUIAN ..ot 28
3.4 Operasionalisasi Variabel ..., 28
3.5 Populasi dan SAMPEL.....c..cuiiieeieseere e 31
3.5.1 Penentuan Jumlah Sampel ...........cccoov i 31
3.5.2 Metode Penarikan Sampel ..........ccceiiiiiiiiiicic e 32
3.6 Metode Pengumpulan Data............ceeiveiiiiiiiiiieies e see e e e 32
3.6.1 SUMDEE DA ....veveeitieieeiie ittt sba e b e e e e b enes 32
TG-S D - SR 33
3.7 TeKNiK ANAIISIS DALA.....c..eciveiereieeiiieeieeieeaesteaeessaessaeneessaesseassessaessesseesseessenns 33
3.7. 1 OULEE IMOGBL ...ttt bbbttt 34
8. 7:2.Innef Mode| SERumuRY................... S;CSSSS S— . ... 0 35
3.7.3 ANALISIS MEAIASH c.evveveieiesiieiieiieieie et sbe s abe e e ettt sbesbeareeneaneeneas 37
3.8 Uji PendanulUan .......ooieiiiiie et et 39
3.8.2 Uji Validitas Diskriminan Pendahuluan ............ccccooeiiiinnniiicien, 41
3.8.3 Uji Reliabilitas Pendahuluan ... 41
BAB IV HASIL PENELITIAN DAN PEMBAHASAN .......cccccoiiiiiiiiiiieeienen, 43
4.1 Karakteristik Profil RESPONUEN ........cviieiiieiieii e 43
4.2 Deskriptif Variabel Penelitian ...........c.ccooieiieiiieis i 44
4.2.1 Pugchase Inention., . oot i Yo b T il 44
4.2.2 Perceived Behavioral Control ... 45
4.2.3 HEdONIC MOTIVALION .....coovviieiieieeiisiesieiiesie e ee e saasnne e sieeae e sre e enes 46
4.2.4 Utilitarian MOTIVALION..........ccoveieieiiesi st s 47
A.2.5 E-TTUST ..ot 48
4.3 Analisis SEM (Structural Equation Modeling) .........ccceeeieiieveiiesecic e 49
4.3.1 Evaluasi Model Pengukuran (Outer Model).........c.cccovevieiiiiiieiiiciie e, 50
4.3.2 Evaluasi Struktural (Inner Model) ..o 54
4.3.3 IPMA (Importance Performace Map Analysis) ........ccccovrenieiininniniennenn 65
4.4 PEMDENASAN ....ovveiiiiie ettt nre s 67
4.4.1 Perceived Behavioral Control Terhadap Purchase Intention ................... 67

Xii



4.4.2 Hedonic Motivation Terhadap Purchase Intention .............c.ccocvvviniennn 68

4.4.3 Utilitarian Motivation Terhadap Purchase Intention............cc.ccoovvvninnnn. 69
4.4.4 E-Trust Terhadap Purchase INtention ............cccocevvvevveieviieseece e 70
4.4.5 Perceived Behavioral Control Terhadap Hedonic Motivation.................. 71
4.4.6 Perceived Behavioral Control Terhadap Utilitarian Motivation............... 72
4.4.7 Hedonic Motivation Terhadap E-Trust........cccooveiieiiieiiie e 73
4.4.8 Utilitarian Motivation Terhadap E-Trust.........c.ccoovviiiiinnnniieee 74
BAB V KESIMPULAN DAN SARAN ..ottt 76
5.1 Kesimpulan ... 0. e R el 76
5.2 IMplikasi Man@JErial ............cccveieiiieiiieiiie et ie e re e 77
5.3 Keterbatasan dan Saran Penelitian Selanjutnya............cccoovevieiveiiecineccieenenn, 80
DAFTAR PUSTAKA ..ottt ane ettt e abe b e aneereeneenens 82
AN | I USSR A

Xiii



DAFTAR GAMBAR

Gambar 1.1 E-commerce Map In SOUthEast ASIa .......ccceeverierieieiie e 2
Gambar 1.2 Jumlah Pengunjung E-commerce INdOnesia .........ccccvevevvenveienieennainnnnnn 3
Gambar 2.1 Model Penelitian ..........ccooeiiiiiiiiiiiieec s 26
Gambar 4.1 Hasil Uji Outer Model..........ccooovviiiiiiiiiccc e 50
Gambar 4.2 Hasil Uji Inner Model ... 55
Gambar 4.3 Hasil Pengujian IPMA ..o 66

Xiv


file://///Users/gresitastevaninainggolan/Desktop/GRESITA%20THESIS/THESIS/Thesis%20Fix/Gresita%20Stevani%20Nainggolan%20(01619220007).docx%23_Toc156568291

DAFTAR TABEL

Tabel 3.1 Operasionalisasi Variabel ............ccccoiiiiiiiiii i 29
Tabel 3.2 Hasil Uji Pendahuluan Validitas Konvergen ...........ccoceovvineicinninnnnns 39
Tabel 3.3 Hasil Uji Pendahuluan Validitas Diskriminan ..............cccccevevveieieenne. 41
Tabel 3.4 Hasil Uji Pendahuluan Reliabilitas ............cccccovvveiiiiiiiiiiciic e 42
Tabel 4.1 Profil RESPONTEN........cc.oiviiiiiicieee e 43
Tabel 4.2 Analisis Deskriptif Variabel Purchase intention ...............c.cccccevviennnen. 44
Tabel 4.3 Analisis Deskriptif VVariabel Perceived behavioral control................... 45
Tabel 4.4 Analisis Deskriptif VVariabel Hedonic Motivation ...........cccceevveiiennennee. 46
Tabel 4.5 Analisis Deskriptif VVariabel Utilitarian Motivation..............ccccccceveee.. 47
Tabel 4.6 Analisis Deskriptif Variabel E-trust ..........cccooviiiiiiieiecic e, 48
Tabel 4.7 Hasil Pengujian Validitas KONVEIgeN .........ccooeiirrieiieeneseesieesiesee e 51
Tabel 4.8 Hasil Pengujian Validitas DisKriminan.............cccoveiieeiesieesieesessiesennes 53
Tabel 4.9 Hasil Pengujian Reliabilitas.............c.cccovviiiiiiiiiiic e 54
Tabel 4.10 Hasil Pengujian R-SQUAIE ...........c.coeiiiiiiiiiiiisieeeiesie e 55
Tabel 4.11 Hasil Pengujian F-SQUAre .............ccciiiiriiiieiisieieeniesie e 56
Tabel 4.12 Hasil Pengujian Q-SQUAIE............coceieeiuiiiieiieieesieieesreesseareesseeaesseesnas 57
Tabel 4.13 Hasil Pengujian Kolinearitas (VIF).....cccooiiieiinieiieeiieiie e 58
Tabel 4.14 Hasil Uji HIPOTESIS ........cc.oouiiiiiiiiieieiesie sttt st sie e sneas 59
Tabel 4.15 Hasil Pengujian Koefisien Jalur dan Standar Deviation....................... 62

XVi



	DAFTAR ISI
	DAFTAR GAMBAR
	DAFTAR TABEL

