DAFTAR PUSTAKA

Achmad, G. N., Hudayah, S., & Ilmi, Z. (2020). the Influence of Hedonic Value
and Utilitarian Value on Brand Trust and Loyalty. International Journal of
Economics, Business and Accounting Research (IJEBAR), 4(03), 62—70.
https://doi.org/10.29040/ijebar.v4i03.1287

Aditya, 1. (2023b, May 22). Jawara E-Commerce di Awal Tahun 2023.
Goodstats.Id. https://goodstats.id/article/jawara-e-commerce-di-awal-tahun-
2023-CKEmg

Aditya. (2023a). Jawara E-Commerce di Awal Tahun 2023 - GoodStats.
Https://Goodstats.ld/. https://goodstats.id/article/jawara-e-commerce-di-awal-
tahun-2023-CkEmg

Agmeka, F., Wathoni, R. N., & Santoso, A. S. (2019). The influence of discount
framing towards brand reputation and brand image on purchase intention and
actual behaviour in e-commerce. Procedia Computer Science, 161, 851-858.
https://doi.org/10.1016/j.procs.2019.11.192

Al Doghan, M., & Albarg, A. N. (2022). The effects of hedonic and utilitarian
values on e-loyalty: Understanding the mediating role of e-satisfaction.
International Journal of Data and Network Science, 6(2), 325-334.
https://doi.org/10.5267/j.ijdns.2022.1.005

Andarningtyas, N. (2021). Indonesia punya potensi besar di dunia digital -
ANTARA News. Antarnews.Com.
https://www.antaranews.com/berita/2437469/indonesia-punya-potensi-besar-

di-dunia-digital

82



Anggorogiri, S. S. (2022). Enrichment: Journal of Management Antecedents of e-
satisfaction, e-trust and their impact on purchase intention on Tokopedia
MSME Buyers consumers. Enrichment: Journal of Management, 12(5).

Arisman, A., & Imam, S. (2022). Does Live Stream Selling Affect Customer
Engagement and Purchase Intention? The Shopee Live Platform Case Study.
ASEAN Marketing Journal, 14(2). https://doi.org/10.21002/amj.v14i2.1201

Bougie, R., & Sekaran, U. (2020). Research methods for business: A skill building
approach (8th ed.). Wiley & Sons.

Budiman, J., & Andriani, N. (2019). Analisis Pengaruh Subjective Norms,
Perceived Behavioral Control Melalui Attitude Sebagai Intervening Terhadap
Purchase Intention Pada Coffee Shop Di Batam. Prosiding Seminar Nasional
& Call for Paper STIE AAS, September, 189—-200.

Chauhan, S., Banerjee, R., & Dagar, V. (2023). Analysis of Impulse Buying
Behaviour of Consumer During COVID-19: An Empirical Study. Millennial
Asia, 14(2), 278-299. https://doi.org/10.1177/09763996211041215

Chen, H. S,, Liang, C. H., Liao, S. Y., & Kuo, H. Y. (2020). Consumer attitudes
and purchase intentions toward food delivery platform services. Sustainability
(Switzerland), 12(23), 1-18. https://doi.org/10.3390/su122310177

Dachyar, M., & Banjarnahor, L. (2017). Factors influencing purchase intention
towards consumer-to-consumer e-commerce. Intangible Capital, 13(5), 946—
966. https://doi.org/10.3926/ic.1119

Dastan, 1., & Gecti, F. (2014). Relationships among Utilitarian and Hedonic Values,
Brand Affect and Brand Trust in the Smartphone Industry. Journal of

Management Research, 6(2), 124. https://doi.org/10.5296/jmr.v6i2.5261

83



Duryadi. (2021). Metode Penelitian limiah. Prima Agus Teknik.

Edriasa, Alrom Trisena; Sijabat, R. (2022). Purchase Intention Short Video
Marketing Tiktok : Studi Pada Boy Group BTS Tokopedia. Jurnal
Administrasi Bisnis (JAB), 12(1), 27-40.

Endarwati, O. (2022). Ekonomi Pulih, Pertumbuhan E-Commerce Tembus 40
Persen di 2021. Idxchannel.Com.
https://www.idxchannel.com/economics/ekonomi-pulih-pertumbuhan-e-
commerce-tembus-40-persen-di-2021

Evelina, T. Y., Kusumawati, A., Nimran, U., & Sunarti. (2020). The influence of
utilitarian value, hedonic value, social value, and perceived risk on customer
satisfaction: Survey of E-commerce customers in indonesia. Business: Theory
and Practice, 21(2), 613-622. https://doi.org/10.3846/btp.2020.12143

Febrian, A., & Fadly, M. (2021). Brand Trust As Celebrity Endorser Marketing
Moderator’S Role. Jurnal Aplikasi Manajemen, 19(1), 207-216.
https://doi.org/10.21776/ub.jam.2021.019.01.19

Fernandes, E., Semuel, H., & Adiwijaya, M. (2020). The Influence of Social Media
Advertising on Purchase Intention Through Utilitarian and Hedonic Shopping
Motivation: A Study at Beauty Care and Anti-Aging Clinic Service in
Surabaya. Petra International Journal of Business Studies, 3(1), 23-36.
https://doi.org/10.9744/ijbs.3.1.23-36

Franedya, R. (2019). Deretan Investor China di Belakang Raksasa Toko Online RI.
Cnbcindonesia.Com. https://www.cnbcindonesia.com/tech/20190513152024-

37-72126/deretan-investor-china-di-belakang-raksasa-toko-online-ri

84



Ghozali, I. (2018a). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Badan Penerbit Universitas Diponegoro.

Ghozali, 1. (2018b). Aplikasi analisis multivariate dengan program IBM SPSS 25.

Giantari, I. G., Zain, D., Rahayu, M., & Solimun. (2013). The Role of Perceived
Behavioral Control and Trust as Mediator of Experience on Online Purchasing
Intentions Relationship a Study on Youths in Denpasar City ( Indonesia ).
Ilternational Journal of Business and Management Invention, 2(1), 30-38.

Guo, M., Tan, C. L., Wu, L., Peng, J., Ren, R., & Chiu, C. H. (2021). Determinants
of intention to purchase bottled water based on business online strategy in
china: The role of perceived risk in the theory of planned behavior.
International Journal of Environmental Research and Public Health, 18(20).
https://doi.org/10.3390/ijerph182010729

Hair, J. F., Hult, G. T., Ringle, C., & Sarstedt, M. (2017a). A Primer on Partial Least
Squares Structural Equation Modeling (PLS-SEM). In Sage (2nd ed.).

Hair, J. F., Hult, G. T., Ringle, C., & Sarstedt, M. (2017b). A Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM). In Sage (2nd ed.).

Hair, J. F., M. Hult, G. T., M. Ringle, C., Sarstedt, & Marko. (2022a). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM) [3 ed]. In
Angewandte Chemie International Edition, 6(11), 951-952. (Vol. 3, Issue 1).

Hair, J. F., M. Hult, G. T., M. Ringle, C., Sarstedt, & Marko. (2022b). A Primer on
Partial Least Squares Structural Equation Modeling (PLS-SEM) [3 ed]. In
Angewandte Chemie International Edition, 6(11), 951-952. (Vol. 3, Issue 1).

https://medium.com/@arifwicaksanaa/pengertian-use-case-a7e576elb6bf

85



Hamid, M. R., Sami, W., & Mohmad Sidek, M. H. (2017). Discriminant Validity
Assessment: Use of Fornell & Larcker criterion versus HTMT Criterion.
Journal of Physics: Conference Series, 890(1). https://doi.org/10.1088/1742-
6596/890/1/012163

Handayani, W., Musnaini, M., & Praditya, W. I. (2020). Purchase Intentions of
Consumer Hedonic Effect. Jurnal Perspektif Pembiayaan Dan Pembangunan
Daerah, 8(1), 91-100. https://doi.org/10.22437/ppd.v8i1.7468

Harikusuma, G. D., Furkan, L. M., & Septiani, E. (2022). Pengaruh Hedonic Dan
Utilitarian Motive Terhadap Brand Trust Mcdonald’S Melalui Brand
Satisfaction. Distribusi - Journal of Management and Business, 10(2), 187—
200. https://doi.org/10.29303/distribusi.v10i2.271

Hasan, H. N., & Suciarto, S. (2020). The Influence of Attitude, Subjective Norm
and Perceived Behavioral Control towards Organic Food Purchase Intention.
Journal of Management and Business Environment (JMBE), 1(2), 132.
https://doi.org/10.24167/jmbe.v1i2.2260

Hirschman, E. C., & Holbrook, M. B. (1982). Hedonic consumption: Emerging
concepts, methods and propositions. Journal of Marketing, 46, 92—101.

Hopkinson, G., & Pujari, D. (1999). Sebuah studi analitik faktor tentang sumber
makna dalam konsumsi hedonis. Jurnal Eropa Pemasaran, 33(4), 273-290.

Indrawati, 1., Ramantoko, G., Widarmanti, T., Aziz, I. A., & Khan, F. U. (2022).
Utilitarian, hedonic, and self-esteem motives in online shopping. Spanish
Journal of Marketing - ESIC, 26(2), 231-246. https://doi.org/10.1108/SIME-

06-2021-0113

86



Intansari, D. D., & Roostika, R. (2022). The Impact of Store Environment on
Purchase Intention in Supermarkets. Selekta Manajemen: Jurnal Mahasiswa
Bisnis & Manajemen, 01(01), 123-137. https://doi.org/10.1007/978-3-030-
92127-9 34

Iprice Group. (2020). Map of E-commerce 2020 Year-End Report.

Jamilah, R. N., Saefuloh, D., & Kunci, K. (2022). Pengaruh Sosial Media Tik Tok
terhadap Keterlibatan Merek Pelanggan , Kesadaran Merek , dan Niat Beli
( Studi Kasus Mie Setan Cijerah ). 13-14.

Johari, C., & Keni, K. (2022). Pengaruh Product Quality, Attitude of Customers
Dan Perceived Behavioral Control Terhadap Purchase Intention Pada Umkm
Produk Kue. Jurnal Muara llmu Ekonomi Dan Bisnis, 6(2), 340-351.
https://doi.org/10.24912/jmieb.v6i2.21215

Kadir. (2019). Statistika Terapan Kosep, Contoh dan Analisis Data dengan
Program SPSS/Lisrel dalam Penelitian.

Kartono, R. A., & Halilah, I. (2018). Pengaruh E-Trust Terhadap E-Loyalty (Studi
Pada Seller Di Bukalapak). Polban IRWNS, 1(1), 1204-1213.

Keszey, T. (2020). Behavioural intention to use autonomous vehicles: Systematic
review and empirical extension. Transportation Research Part C: Emerging
Technologies, 119(August), 102732.
https://doi.org/10.1016/j.trc.2020.102732

Khaulia, S. (2021). The Effect of Attitude, Subjective Norm, and Perceived
Behavioral Control on Purchase Intention of Halal Cosmetic Products with

Country Of Origin and Brand Equity as Moderating (Survey on Muslim

87



Women in Semarang District). Social Science Studies, 1(3), 145-161.
https://doi.org/10.47153/sss13.2352021

Kington, H., Chapman, M., Clarke, C., & Beesley, S. (2018). Principles of
marketing. In BSAVA Manual of Small Animal Practice Management and
Development. https://doi.org/10.22233/9781910443156.25

Kominfo. (2015). Kementerian Komunikasi dan Informatika. Kominfo.Go.ld.
https://kominfo.go.id/index.php/content/detail/6441/Indonesia+Akan+Jadi+P
emain+Ekonomi+Digital+Terbesar+di+Asia+Tenggara/O/berita_satker

Kotler, P., Keller, K. L., Brady, M., Goodman, M., & Hanser, T. (2016). Marketing
Management (15th ed.). Pearson Education.

Lim, E., & Ang, S. (2018a). Konsumsi hedonis vs. utilitarian: Perspektif lintas
budaya berdasarkan pengkondisian budaya. Jurnal Dari Riset Bisnis No. 61,
225-232.

Lim, E., & Ang, S. (2018b). Konsumsi hedonis vs. utilitarian: Perspektif lintas
budaya berdasarkan pengkondisian budaya. Jurnal Dari Riset Bisnis No. 61,
225-232.

Mafabi, S., Nasiima, S., Muhimbise, E. M., Kasekende, F., & Nakiyonga, C.
(2017). The mediation role of intention in knowledge sharing behavior. VINE
Journal of Information and Knowledge Management Systems, 47(2), 172-193.
https://doi.org/10.1108/VJIKMS-02-2016-0008

Mano, H., & Oliver, L. R. (1993). Assessing the dimensionality and structure of the
consumption experience: Evaluation, feeling, and satisfaction. Journal of

Consumer Research., 20, 451-466.

88



Mowen, J. C., & Minor, M. (2001). Consumer Behavior, Fifth Edition,. Harcourt
Inc.

Muslikhun, Wulandari Harjanti, & Tri Wahjoedi. (2022). Utilitarian, hedonic,
privacy and trust on online purchase intentions mediated by attitude toward
online purchasing. World Journal of Advanced Research and Reviews, 14(3),
054-067. https://doi.org/10.30574/wjarr.2022.14.3.0502

Mustafa, P. S., Andif, H. G., Victoria, A., Ndaru, Masgumelar, N. K., Hanik, N. D.
L., Maslacha, H., Ardiyanto, D., Hutama, H. A., Boru, M. J., Fachrozi, 1.,
Rodriquez, E. I. S., Prasetyo, T. B., & Romadhana, S. (2020). Metodologi
Penelitian Kuantitatif, Kualitatif, Dan Penelitian Tindakan Kelas Dalam
Pendidikan Olahraga. Program Studi Pendidikan Olahraga Fakultas IImu
Keolahragaaan Universitas Negeri Malang 2020, 53(9), 1689—-1699.

Najib, M. F., Fauziah, T., Djatnika, T., Saefulloh, D., & Purnamasari, D. (2022).
Impact of Utilitarian and Hedonic Values on Hijab Buying Intentions:
Evidence from Indonesia. Journal of Marketing Innovation (JMI), 2(2), 154—
168. https://doi.org/10.35313/jmi.v2i2.48

Ningsih, L. S., & Kardiyem. (2019). Pengaruh nilai hedonik, kualitas pelayanan,
nilai utilitarian terhadap impulsive buying melalui brand trust. Economic
Education Analysis Journal, 8(1), 18-23.

https://doi.org/10.15294/eeaj.v9i1.42343

Novella, S., Caroline, E., Sihombing, O. Y., Octavia, R., & Novita. (2020). The
Effects of Hedonic and Utilitarian Motivation toward Online Purchase

Intention with Attitude as Intervening Variable. International Conference on

89


https://doi.org/10.15294/eeaj.v9i1.42343

Information Management and Technology (ICIMTech)., 75-80.
https://doi.org/10.1109/ICIMTech50083.2020.9211197

Oh, H., Prado, P. H. M., Korelo, J. C., & Frizzo, F. (2019). The effect of brand
authenticity on consumer—brand relationships. Journal of Product and Brand
Management, 28(2), 231-241. https://doi.org/10.1108/JPBM-09-2017-1567

Pefia-Garcia, N., Gil-Saura, I., Rodriguez-Orejuela, A., & Siqueira-Junior, J. R.
(2020). Purchase intention and purchase behavior online: A cross-cultural
approach. Heliyon, 6(6). https://doi.org/10.1016/j.heliyon.2020.e04284

Perez, W. D. D., Prasetyo, Y. T., Cahigas, M. M. L., Persada, S. F., Young, M. N.,
& Nadlifatin, R. (2023). Factors Influencing Non-Fungible Tokens (NFT)
Game Engagement during the COVID-19 pandemic: The Theory of Planned
Behavior (TPB) and Hedonic Motivation System Adoption Model (HMSAM)
Approach. Heliyon, 9(9), e19847.
https://doi.org/10.1016/j.heliyon.2023.e19847

Pradnyaswari, N. P. I., & Aksari, N. M. A. (2020). E-Satisfaction Dan E-Trust
Berperan Dalam Memediasi Pengaruh E-Service Quality Terhadap E-Loyalty
Pada Situs E-Commerce Blibli.Com. E-Jurnal Manajemen Universitas
Udayana, 9(7), 2683. https://doi.org/10.24843/ejmunud.2020.v09.i07.p11

Pranatika, D. (2022). Pengaruh Pengalaman Pelanggan Dan Motivasi Hedonis
Terhadap Minat Pembelian Ulang. Selekta Manajemen: Jurnal Mahasiswa
Bisnis & Manajemen, 01(02), 92-105.

Pusparisa, Y. (2020, October 16). Kejar-mengejar Raksasa E-Commerce Indonesia
Gaet Pengunjung Web. Databoks.Katadata.Co.ld.

https://databoks.katadata.co.id/datapublish/2020/10/16/kejar-mengejar-

90



raksasa-e-commerce-indonesia-gaet-pengunjung-
web#:~:text=E%2Dcommerce%20tersebut%20mulai%20menyalip,pengunju
ng%?20bulanan%20tertinggi%20di%20Indonesia.

Rahmawati, N. A., Suroso, A. |., & Ramadhan, A. (2018). Factors Influencing The
Purchase Intention in Online Organic Fruit and Vegetable Stores. Jurnal
Manajemen Dan Agribisnis, 15(3), 209-220.
https://doi.org/10.17358/jma.15.3.209

Ratriani, V. (2021). 20 Negara Jumlah Penduduk Terbanyak di Dunia, Berapa
Jumlah Penduduk Indonesia? Kontan.Co.ld.
https://caritahu.kontan.co.id/news/20-negara-jumlah-penduduk-terbanyak-di-
dunia-berapa-jumlah-penduduk-indonesia?page=all

Rizal, A. (2019). Inilah Lima Situs e-Commerce Paling Top di Indonesia Saat Ini -
Semua Halaman - Info Komputer. Infokomputer.Grid.ld.
https://infokomputer.grid.id/read/121731222/inilah-lima-situs-e-commerce-
paling-top-di-indonesia-saat-ini?page=all

Rizaty, M. A. (2021). Transaksi E-Commerce Indonesia Diproyeksikan Capai Rp
403 Triliun pada 2021 | Databoks. Katadata.Co.ld.
https://databoks.katadata.co.id/datapublish/2021/11/25/transaksi-e-
commerce-indonesia-diproyeksikan-capai-rp-403-triliun-pada-2021

Samsu. (2017). Metode penelitian: teori dan aplikasi penelitian kualitatif,
kuantitatif, mixed methods, serta research & development. In Pusaka.

Sekaran, U., & Bougie, R. (2016a). Research Methods for Business. In Wiley.

Sekaran, U., & Bougie, R. (2016b). Research Methods for Business (J. Wiley, Ed.;

Seventh Edition). John Wiley & Sons Ltd. www.wileypluslearningspace.com

91



Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Alfabeta.

Suliyanto. (2018). Metode Penelitian Bisnis untuk skripsi, Tesis, & Disertasi
(Aditya Cristian, Ed.; Ed.1). ANDI.

Taja. (2023). Prioritaskan Keamanan Transaksi Digital untuk Tingkatkan
Kepercayaan Masyarakat - Kompas.id.  Https://Www.Kompas.ld/.
https://www.kompas.id/baca/adv_post/prioritaskan-keamanan-transaksi-
digital-untuk-tingkatkan-kepercayaan-masyarakat

Wang, C., Liu, T., Zhu, Y., Wang, H., Wang, X., & Zhao, S. (2023). The influence
of consumer perception on purchase intention: Evidence from cross-border E-
commerce platforms. Heliyon, 9(11), e21617.
https://doi.org/10.1016/j.heliyon.2023.e21617

Watanabe, E. A. de M., Alfinito, S., Curvelo, I. C. G, & Hamza, K. M. (2020).
Perceived value, trust and purchase intention of organic food: a study with
Brazilian consumers. British Food Journal, 122(4), 1070-1184.
https://doi.org/10.1108/BFJ-05-2019-0363

Widyartono, A. (2020). Pengaruh faktor-faktor di dalam trust dan perceived value
terhadap e-wom pada situs belanja online di kota Palembang. Modus, 32(1),
1-14.

Wu, Y., & Huang, H. (2023). Influence of Perceived Value on Consumers’
Continuous Purchase Intention in Live-Streaming E-Commerce—Mediated
by Consumer Trust. Sustainability (Switzerland), 15(5).

https://doi.org/10.3390/su15054432

92



Woulandari, D., & Rasyid, R. (2022). The effect of perceived usefulness, trust and
perceived risk on online purchase intention Dinda. Operations Management
and Information System Studies, 2(4), 219-231.

Yusnara, R. ., & Soepatini, S. (2023). Utilitarian, hedonic, and social values on e-
commerce customer loyalty: mediating role of customer satisfaction. Journal
of Enterprise and Development, 5(2), 296-316.
https://doi.org/10.20414/jed.v5i2.7009

Zhang, L., Chen, L., Wu, Z., Zhang, S., & Song, H. (2018). Investigating young
consumers’ purchasing intention of green housing in China. Sustainability
(Switzerland), 10(4), 1-15. https://doi.org/10.3390/su10041044

Zhang, R., & Chen, M. (2023). Predicting Online Shopping Intention: the Theory
of Planned Behavior and Live E-Commerce. SHS Web of Conferences, 155,

02008. https://doi.org/10.1051/shsconf/202315502008

93



	DAFTAR PUSTAKA

