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CHAPTER I 

INTRODUCTION 

 

 

I.1 Background 

Plastics production has become increasingly dominant in the market. This 

is shown through global plastic resin production that had reached 288 Mt (million 

metric tons) in 2012 which sums up to a 620% increase since 1975 (Jambeck et 

al., 2015). In 2015, the cumulative production of plastics resin and fibers being 

produced is approximately 7.8 billion tonnes, where half of 7.8 billion metric 

tonnes, which is 3.9 billion metric tonnes was produced in just the past 13 years 

(Geyer et al., 2017). Furthermore, as shown in Fig. 1.1.1, the production of 

plastics in 2015 resulted in approximately 55% of global plastic waste that was 

discarded improperly, 25% was incinerated and 20% was recycled (Ritchie, 

2018). These indicate that plastic wastes are part of the marine trash.  

 

 

 

 

 
 
 
 
 

 
Fig. 1.1.1 Global Plastic Waste by Disposable Method Chart 

Source: Geyer et al. (2017) & ourworldindata.org 
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Marine trash, which is also known as debris trash is regarded as a majority 

problem in managing waste. Mostly, the majority of pollution that contaminate 

the ocean is plastics pollutants (Thompson, 2017). There are 80% of marine 

debris comes from land-based resources, with a total of 50% that comes from just 

five Asian economies such as China, Indonesia, Philippines, Vietnam and India 

(Stop Ocean Plastics, 2018). In accordance to that, these showed that the ocean, as 

a source of living became destroyed.  

There are causes of plastic leakage or plastic from land based sources to 

ocean. According to McKinsey's analysis, there are two reasons that caused 

plastic leakage. First, plastic waste remains uncollected, and second, low value of 

plastic waste residue has resulted in an increase of plastic leakage (McKinsey, 

2015). Hence, showing plastic wastes that are mismanaged and endangered the 

ecosystem of the ocean. According to Jenna Jambeck's 2010 global survey, 

Indonesia is regarded second rank as a country that has the most mismanaged 

plastic waste, right after China who took the first place (Jambeck et al., 2015). 

Table 1.1.1 showed Indonesia has quite a large number of mismanaged plastic 

waste as well as plastic marine debris. Thus, making Indonesia as a second rank 

country with plastic-waste leakage. 
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Table 1.1.1 
Top 20 Countries Ranked by Mass of Mismanaged Plastic Waste (in units of millions of metric 

tons per year) 
Source: Sciencemag.org 

 
 Indonesia is a country that uses a large number of plastic bags each year. 

According to Siti Nurbaya as a representative of Kementerian Lingkungan Hidup 

dan Kehutanan, Indonesia as a country that has a population of 267 million 

people, approximately used 9.8 billion plastic bags each year. Mostly, 95% of 

these plastic bags become a waste (Indonesian Investments, 2019). In 2010, as 

similarly shown in Table 1.1.1, Indonesia had a coastal population of 187.2 

million living within 50 km of the coast which generated 3.22 millions metric tons 

of mismanaged waste per year and waste leakage reach 0.48 to 1.29 million 

metric tons of plastic waste that is discarded to the ocean annually (World Bank, 

2018). Currently, only 60% of Indonesian waste is collected by civil management 

systems while the rest of the waste is either burned or thrown into the 

environment such as rivers. In addition to that, Indonesia consumes more than 6 

million tons of plastic per year, which end up approximately 1 million tons of 

plastics from Indonesia discarded to the oceans (Rollin, 2019).  Consequently, 
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Indonesia consumes a huge amount of plastic bags which lead to high amount of 

plastic waste.  

 The high amount of plastic waste can be proved through importing plastic 

waste to another country. Indonesia is regarded as one of the top ten countries 

who exported its plastic waste to China in 2017, in accordance to that, china's 

plastic waste ban on July 2017 resulted in an increase of plastic wastes to several 

countries in Asia, since countries in Asia receive plastic waste imports that are 

used to be imported by China (McNaughton & Nowakowski, 2019). As a result, 

countries in Asia including Indonesia began to raise environmental concerns 

about their ability in handling large volumes of plastic waste. Furthermore, there 

was a report that 5.9 kilograms of plastic pollution is in a died whale’s stomach 

found in Kapota Island, Sulawesi Tenggara (Syaiful, 2018), indicating that the 

issue becomes more visible. Hence, non-profit organization began to raise 

concerns and take action against plastic waste pollution. 

Non-profit organization acts as a means for individuals to achieve a certain 

goal or purpose. Non-profit organizations are "an essential part of the social, 

political and economic landscape of contemporary society. They provide a way 

for individuals to connect to their communities, effectively participate in the 

democratic process and ultimately to "to make a difference" (Waters, 2011, p. 

1420).  Hence, non-profit organizations need a strategy in order to engage with 

society, and that can be helped through the rise of media, especially social media 

platforms.  
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Media has played a big role within the society, giving a wide access and 

benefits for non-profit organizations to engage with the society. One of media that 

is used often is social media. Social media can be defined as the array of digital 

tools such as instant messaging, text messaging, blogs, videos and social 

networking sites that has easy usage and inexpensive (Fine & Kanter, 2010). On 

the other hand, social media can be referred to "communication interactions which 

create, share, and exchange information and ideas in virtual communities and 

networks". (Brown Sr, 2016, p. 3). Furthermore, social media is a two-way 

communication by having the ability to comment and discuss, which is a different 

characteristic from media such as newspaper that adopts one-way communication.  

Internet and social media users have reached a high number of users. 

Based on We Are Social and Hootsuite latest of Global Digital 2019 reports, the 

internet users are increasing on an average of more than one million users every 

day, as shown in Fig. 1.1.2, there are 4.388 billion internet users, 3.483 billion 

active social media users and 3.256 billion mobile social media users. In 

accordance to that, Indonesia ranked fourth as a country whose population spent 

an average amount of 3 hours and 25 minutes of using social media per day (We 

Are Social, 2019). This indicates that social media can act as a platform to reach 

audience, due to high number of users.  
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Fig. 1.1.2 Digital Around The World in 2019 Data 
Source: Wearesocial.com 

With the increase of concerns regarding environmental issues, specifically 

plastic waste pollution, non-profit organization takes part to prevent escalating 

plastic waste pollution. In order to persuade the society to reduce plastic waste 

pollution, non-profit organization need to create strategies to ensure that the 

audiences, who are the society, are willing to take part in reducing plastic bags 

use. These strategies are taken through the use of media, especially through the 

internet and social media, since there is a high percentage of population using the 

internet and social media.   

I.2 Identification of the Problem 

Gerakan Indonesia Diet Kantong Plastik is a national movement that has a 

mission to encourage society to use plastics bags wisely, directed by Tiza Mafira. 

According to dietkantongplastik.info site, diet has its own interpretation, which 

means wise consuming (Diet Kantong Plastik n.d.).  

The campaign has a goal to reduce excessive plastic bags use, also, 

campaign does not forbid the use of plastic bags, as the organization knows that it 

would have a social and economic impact (Diet Kantong Plastik n.d.). However, 



	

	

7 

Gerakan Diet Kantong Plastik, as stated above wants to reduce the use of plastic 

bag since it is harming the environment as well as the society.   

In 2013, Tiza Mafira as the director of Diet Kantong Plastik non-profit 

organization, created a #pay4plastic petition in change.org to gain support from 

the society to reduce plastic bags use by charging each plastic bags used in the 

retail market (Diet Kantong Plastik, 2019). As a result of Tiza Mafira concerns, 

which led to creating a petition, the petition receives much support reaching more 

than 60,000 signs and the trial policy was executed for several months in 2016, 

reducing 55% of plastic bags use in 27 cities (Diet Kantong Plastik, 2019).   

The petition did not stop until the trial ends. Kementerian Lingkungan 

Hidup dan Kehutanan tried to arrange a policy or peraturan menteri (permen) 

regarding plastic bags reductions, based on the Minster law. At first, the law was 

going to be released on June 2016 after the first trial was implemented, 

unfortunately, there were several arrangements that is still in process until the 

beginning of 2017 (Wardani, 2017). 

However, since then, the policy has not been released. Tutum Rahanta as 

the vice head of Asosiasi Pengusaha Ritel Indonesia (APRINDO) stated that he 

actually support this policy, however not fully since citizen is not ready to 

undergo the policy, in addition to that, Tutum Rahanta also stated that 

Kementerian Lingkungan Hidup dan Kehutanan did not have a clear concept, thus 

the policy was not implemented (Andreas, 2018). Hence, Gerakan Indonesia Diet 

Kantong Plastik continue its #pay4plastic petition by changing it to 
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#JanganTundaLagi petition which are aiming to introduce paid plastic bags as a 

national policy.  

#pay4plastic petition succeed in making a change. Figure 1.2.1 shows the 

petition succeed in making a change by receiving 33.106 supporters signing the 

petition. Since the petition received a lot of support, Gerakan Indonesia Diet 

Kantong Plastik is able to execute the same thing as in 2016, where plastic bags 

are paid as a national policy since March 1st, 2019, as stated on an article on 

dietkantongplastik.info site. In other words, Asosiasi Pengusaha Retail Indonesia 

(APRINDO) finally implement the policy. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 1.2.1 #JanganTundaLagi petition in change.org succeed to make a change to 
paid plastic bags 

Source: Change.org 
 

Plastic industry and plastic recycling industry disagree with the 

implemented policy in Bali and Bogor at first. Plastic industry and plastic 

recycling industry request a judicial review towards the Supreme Court 
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(Mahkamah Agung) regarding the prohibition of single-use plastics or disposable 

plastic regulation (Diet Kantong Plastik, 2019).  

The industry argued that the regulation does not correspond with UU 

Pengelolaan Sampah (UUPS), in contrast, Kementerian Lingkungan Hidup dan 

Kehutanan (KLHK)  stated that in UU No. 18 tahun 2008 regarding waste 

management can be classified into minimizing waste and handling waste (Diet 

Kantong Plastik, 2019) 

A coalition of several nonprofit organization such as Indonesian Center for 

Environmental Law (ICEL), Amnesty International, Perkumpulan Pembina 

Hukum Lingkungan Indonesia (PPLHI), Pusat Studi Hukum dan Kebijakan 

Indonesia (PSHK), including Gerakan Indonesia Diet Kantong Plastik support 

Kementerian Lingkungan Hidup dan Kehutanan (KLHK), file document Amicus 

Curiae or friend of the court towards Supreme Court (Mahkamah Agung), who 

have a purpose to give a perspectives from law academician regarding the 

congruency of prohibiting disposable plastic wastes on UU Pengelolaan Sampah 

(UUPS), UU concerning Pembentukan Peraturan Perundangan-undangan and 

UU concerning Hak Asasi Manusia (Diet Kantong Plastik, 2019).  

A petition was made in order to stop against the sue made by plastic 

industry towards the governor of Bali. The petition was made on change.org with 

the title Asosiasi Daur Ulang Plastik: STOP Uji Materi Pelarangan Plastik Sekali 

Pakai di Bali under Komunitas Peduli Sampah (Diet Kantong Plastik, 2019). This 

shows that the effort to reduce plastic bags is becoming more visible, as the 

ministry supports the organization. 
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The use of media has given a big impact on the environment, for a better 

living of the society. Gerakan Indonesia Diet Kantong Plastik still need to 

maintain its use of media to communicate with the society by reminding, 

persuading and encouraging them to take actions to reduce plastic bags use and 

prohibit single-use plastics. In order to deliver the message clearly to a mass 

society, Gerakan Indonesia Diet Kantong Plastik would need to create and 

maintain its use of media to achieve its purpose, which is, consuming plastic bags 

wisely. This research focuses on finding and exploring how Gerakan Indonesia 

Diet Kantong Plastik campaign through activities and the use social media to 

communicate the society to save the environment by reducing plastic bag use.   

I.3 Statement of the Problem 

Based on the problem identification, therefore the question to this problem 

is “How does Gerakan Indonesia Diet Kantong Plastik communicate its campaign 

to the society to reduce single-use plastics?” 

I.4 Purpose of the Study 

 Based on the statement of problem stated, the researcher aims to explore 

the communication strategies through campaign used by Gerakan Indonesia Diet 

Kantong Plastik to encourage society to reduce single-use plastics. 

I.5 Significance of the Study  

1. For academic use 

Through this research study, the researcher hopes to act as a guideline 

or data reference for other researcher who wants to do similar research 

topic, especially regarding a campaign to encourage society to take 
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reduce plastic bags use. 

2. For practical use 

Through this research study, the researcher hopes  

a. The study can act as an evaluation for non-profit organization to 

achieve its goal through campaign activities and the use of social 

media. 

b. The study can act as a guideline for new non-profit organization 

that wishes to use social media to deliver messages to the society 

and to achieve its goal. 

I.6 Organization of the Study 

This research will consist of: 

CHAPTER 1: Introduction 

In this research, chapter one will discuss the background on the topic that 

the researcher has chosen. In addition to that, this chapter will also explain about 

the identification of the problem, the statement of the problem, the purpose of the 

research, and the significance of the research.  

CHAPTER II: Object of Research 

Chapter two will discuss and explain about the subject object of the 

research that the researchers researched on. The subject of the research is Gerakan 

Indonesia Diet Kantong Plastik. Additionally, the object of research will be on 

Gerakan Indonesia Diet Kantong Plastik activities and the use of social media. 

CHAPTER III: Literature Review 

Chapter three will discuss the concepts and theory that supports this 
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research, that will also give a foundation to answer the research questions stated in 

chapter one. This will include mass communication, campaign communication, 

media, stages of planning a campaign, social media and its function and the theory 

of planned behavior. 

CHAPTER IV: Research Methodology 

Chapter four will explain about the research methodology. In this research, 

the researcher adopts qualitative explanatory research method. Also, the research 

will explain the method to collect data, analyze, process the data to explain the 

unit of analysis, the key informants and informants and the limitations that the 

researcher has. 

CHAPTER V: Research Findings and Discussion 

Chapter five will discuss about the data gathered and the findings found 

based on the data obtained and the literature review on chapter three. The 

researcher will discuss and explain in detail in order to answer the research 

question in chapter one. 

CHAPTER VI: Conclusion and Suggestion 

In the last chapter, the researcher will give a review on this research, 

which will consists of conclusion and suggestion to improve the study.  


